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EXECUTIVE SUMMARY

The 2021 CSI Year-End Survey received 3,130 complete responses consisting of 140
questions covering all major CSl service areas, programming, communications, and various
member priority topics such as transportation, housing, truth and reconciliation, and
accountability. The survey also included demographic questions to assist in understanding
the variations in responses by specific demographic factors such as age, income, race, etc.
The key insights are categorized by department and topic below.

DEMOGRAPHY

There is a growing proportion of international students (61.02%) - (55% Asian heritage) and
an increased number of students in their first year of study (66.68%) - even though the
commanding plurality of students are aged 22-25 (34.66%). Some other demographic
identifiers of note include:

1.53% Identified as having lived Trans experience.

2/10 students identify as a sexual orientation other than Straight/Heterosexual
35% of students are currently unemployed, with 31% actively looking for work.
81% are below the Low Income Cut Off (Poverty Line)

CSI SUPPORT SERVICES
Students were generally as aware of CSI's programs and supports in 2021 as 2020:

Table 1 - Student Awareness of CSI Support Services. *No 2020 data is available for spiritual rooms awareness.

Support Services 2020 2021
Scholarships 42.42% 41.55%
Student of The Month 26.69% 34.36%
Educational Fun 28.68% 28.35%
Food Bank 61.16% 52.73

Some programs, such as CSI’s food bank, were competing with more community supports
year over year, pushing students to outside resources. Increasing student awareness - a
common issue throughout the data for student access to our programs - even as we
continue through our online environment is essential to ensuring students extract value
from their fees.

CSI HEALTH & WELLNESS
Generalized but inconsistent awareness characterized students’ knowledge of CSI's Health
& Wellness programs, with broad majorities of students expressing awareness coupled to
significant numbers of students still largely unaware of what their respective health and
legal plans offer. For example:
e Only 20% of students acknowledged that they are aware they are enrolled in the
Legal Protection Program.
e Over 30% of students stating they do not know what plans they are enrolled in,
e These results signify a significant lack of awareness about their enrolment status
on health and legal plans.
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This theme runs throughout several questions, with students highlighting they desire more
information on what their plans offer, the location of local clinics and dental offices and
more as recommendations for improving legal and health plans. Students seem relatively
satisfied with CSI Health and Wellness supports (56.60% of students satisfied with CSI
Health & Dental, 58.04% of students satisfied with CIHIP) if they know what their plans offer
and how and where to use their plans.

LEADERSHIP & CAREER SERVICES

Student awareness of CSI’s club fees dropped precipitously in 2021 (71.70% in 2020 to
55.30% in 2021), but this drop is attributed to an increase in first-year students.
Nonetheless, awareness of leadership & career service offerings can be bolstered to ensure
students are aware of the benefits of club membership. Other data points of notes:
e Theme/subject matter is the top factor motivating student attendance at
professional conferences/seminars (67.96%)
e Most (66.61%) students are seeking leadership and career development
opportunities outside of the classroom.
e Overwhelmingly (70.33%) students prefer both ongoing and individualized
volunteer opportunities

CSI EVENTS

Student awareness of events-related fees has substantially reduced in 2021 vs. 2020
(55.78% in 2021 vs. 83.01% in 2020), attributed to an increase of students in their first
year of study. However, more work should be done to introduce students to CSI and our
related fees.

Ultimately, students are looking for more live entertainment events, interactive events, and
professional development (word cloud takeaways), which follows their interests in movies
and television (65.14%), travel (60.13%), and results seen in Leadership and Career
Services. As could be expected, students are most likely to be available Friday through
Sunday (>40% of students available) after 5pm (46.81%).

CSI COMMUNICATIONS

Most students utilize CSI communications and web and app platforms for relatively
consistent reasons. Students visiting CSI’s website or using our mobile app are interested in
learning information about CSI programs and services (41.41% for support services &
44.92% for Health & Legal), and additionally, about CSI’'s events (56.13%) and employment
opportunities (40.38%). Students are primarily using Instagram as the main way to connect
to CSl on socials (60.25%), with 72.70% of students who follow CSI’s social media accounts
stating they are engaging with CSlI’s content at least once per week or more. Lastly, students
primarily receive their information about CSI services and programs through direct CSI
emails (65.81%).
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CSI FOOD SERVICES

Ultimately many students, being unable to attend campus physically, were unable to provide
their opinions on the current level of service at their campuses. Nonetheless, most students
who did provide their opinion stated that they found the current food service offerings to be
convenient (88.25%), affordable (54.82%), and generally satisfactory (50.19%). Only
students at Conestoga’s Cambridge campus expressed dissatisfaction with the food service
offerings available on their campus.

Regarding new programming, such as online ordering for pick-up and delivery, as well as
meal plan services, students were overwhelmingly receptive to these ideas, with 70% of
students expressing interest in a meal plan, and 60% of students expressing their intention
to use online ordering for pick-up and delivery.

CSI EMPLOYMENT OPPORTUNITIES

Students who are aware of CSI's employment opportunities are generally satisfied with the
type of opportunities available. Not nearly enough Conestoga students know that CSI offers
employment, with 53% of students stating they are unaware.

For those students who were aware, they have rated general satisfaction (62.8%) with
finding (52.70%) and applying (52.04%) to these positions, and most students (66.70%)
who are aware see long term value in these positions for their career paths. Nonetheless,
even among students who were aware of Conestoga employment offerings, over a quarter
(29.88%) were unsure of the relevance of these opportunities to their career path. Work is
needed to make students aware of CSI's employment programs and show their value to
students' long-term goals.

ACADEMIC FAIRNESS

Approximately 80% of students surveyed expressed some knowledge of the procedure, and
approximately 83% of students who participated in the procedure expressed their
satisfaction with the outcome. Students who were a party to an academic appeal were
largely able to follow the process, with 83% saying they understood the procedure.
Ultimately, only 10.5% of students surveyed have gone through the academic appeal
procedure. While this number does represent a significant number of students in and of
itself, it does suggest most students are satisfied with their grades or have not committed
severe or repeated instances of academic misconduct.

HOUSING

Housing continues to be a point of need for Conestoga students, as the ongoing housing
crisis has made living accommodations generally unaffordable. Students are both extremely
aware of this and are experiencing this affordability crisis firsthand as:
e 5.81% of students surveyed do not currently have a stable place to live,
e The price of rent is the most important factor for students in seeking
accommodations (74.44% rated as extremely important),
e Rentis the primary factor in their housing experience students are most likely to
express dissatisfaction (20.85% expressed disappointment),
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e Students are living with increasing numbers of roommates, with nearly 40% of
students sharing what would otherwise be private accommodations (room) with
others, and

e 31.35% of students live with their landlords; consequently, they are unprotected by
the Residential Tenancies Act, threatening many students' already precarious
housing environment.

TRANSPORTATION

Students are notably more likely in 2021 to be using public transit than in 2020, with a
noted drop in year-over-year personal vehicle use among students surveyed and a massive
increase in personal transportation use. Public transit use increased from 43.03% to
55.14%, and personal vehicle use decreased from 47.07% to 32.49%. This changing
dynamic in student transportation has had positive effects on student receptivity to
Universal Transit Passes, with 75% of students stating they would favour implementing a
Deep Discount Transit pass at their campus.

Students also signalled receptivity to alternative forms of transit such as active transit
infrastructure, with most students surveyed from Conestoga Campuses at DTK (61.62%),
Guelph (50.38%), Brantford (54.39%) and Waterloo (53.64%) open to using Bike share
programs if located near or on their campus.

TRANSPARENCY & ACCOUNTABILITY

Student awareness of CSlI fees, programming or role reduced from 2020 to 2021, with fewer
students expressing awareness of CSl’s role as their official student association (94.55% in
2020 vs. 81.12% in 2021), and the fees associated with CSI’'s programming (83.03% in
2020 vs. 77.36% in 2021). Nonetheless, this did not significantly impact students’
perception of CSl as an organization (83.39% see general value) or the value derived from
their fees (62.40% see personal value). Students overwhelmingly stated that CSl is
transparent (70.54%), and open and welcoming of feedback (>75%), and provides value to
students beyond an individual students experience of that value.

TRUTH & RECONCILIATION

Conestoga College's actions towards Truth & Reconciliation have largely gone unnoticed by
Conestoga’s student population, as 80% of students surveyed could not name any programs
by the College in support of Indigenous communities, facilities, students, etc. Nonetheless,
those aware of college programming were moderately satisfied, with 70% of the general
student population ranking a measure of satisfaction, and 66% of the aware Indigenous
population also ranking general satisfaction.

REMOTE LEARNING

Over 26% of students do not agree that the Technology Fee provided enhanced academic
supports during their remote learning experience, while only 46% agreed. The remaining
approximate 27% did not agree or disagree. Additionally, 17% of students did not feel
supported, which demonstrates that further support is required to ensure remote learning
continues to provide a quality education experience.
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INTRODUCTION

The success of Conestoga Students Inc. (CSI) is based on the engagement of its members.
For over 45 years, CSI has actively engaged its membership in shaping the student-led and
student-driven organization to serve their needs and wants.

Through the active engagement of membership, CSI has been able to provide a wide array of
services and programming such as wellness supports, professional development
opportunities, and social engagement activities. As we continue to build on our past
successes and adapt our services and programming to meet the desires of membership, the
CSlI Year-End Survey provides the CSI Board of Directors with the necessary insights.

The 2021 CSI Year-End Survey was completed in the Fall 2021 semester and is in its
second year of administration. Specifically, the survey allows the CSI Board of Directors to
evaluate the effectiveness of the supports and programming provided under the strategic
Ends to ensure it represents the desires of membership.

The specific objectives of this survey included:

Measuring member awareness of CSl services and programming
Gaining an understanding of member priorities

Soliciting member feedback on current services and programming
Gauging member interest for future initiatives

Providing an open platform for members to share feedback

This report will outline the survey’s methodology and report key findings to assist CSl in
fulfilling its mission and provide transparency to membership.

STRATEGIC ENDS

CSI's mission is to enhance student satisfaction and success by providing a variety of
student services at a cost justified by the results.

CSl accomplishes this mission through the lens of four specific strategic ends:

1. Students have services, support and resources.
a. Services that meet the demand of the membership.
b. Academic support, including appeals, code of conduct, and academic

concerns.

c. Resources that aid to academic success.
d. Health care at a reasonable cost.

2. Students have the opportunity to participate in recreational activities and have

access to study spaces and student lounges on campus.

a. Recreational activities and events.
b. Places to study, relax and socialize.

3. Students are heard and represented.
a. The student Board of Directors advocate on behalf of the membership.
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b. Student issues are solicited, heard, and brought to the College and the
province.
c. Feedback is critical for growth within CSI and the College.
4. Students have access to skills development.
a. Students have access to grow their personal and professional skills.
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METHODOLOGY

RESEARCH QUESTIONS

The survey consisted of 140 questions covering all major CSl service areas, programming,
communications, and various member priority topics such as transportation, housing, truth
and reconciliation, and accountability. The survey also included demographic questions to
assist in understanding the variations in responses by specific demographic factors such as
age, income, race, etc.

Questions were created and reviewed through the collaborative efforts of supervisors and
managers from all CSI departments.

RESEARCH DESIGN
The survey utilized a variety of question types to most appropriately solicit member
feedback. When necessary, closed-ended questions were provided an “other” option to
allow members to ensure their feedback could be collected in totality. Question types
included:

e Open-ended questions

e Multiple Choice

e Likert Scale

e Matrix Questions

The survey was designed as 12 sections in the following order:
Demographics

CSI Support Services

Health & Wellness

Leadership & Career Services
Events

Communications

Food Services

Employment Opportunities
Academic Fairness

Housing

Transportation

Transparency & Accountability

With a total of 140 questions, it was expected to take between 30-45 minutes for members
to complete the survey.

INSTRUMENTS

The survey was created and administered using the online SurveyMonkey platform. All data
collected through SurveyMonkey is stored on servers in Canada and safeguarded in
compliance with applicable legislation.
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SAMPLE

The survey was distributed to all CSI members totaling 23,408 eligible survey participants.
4,748 responses were received, with 3,130 responses in a fully completed state. This
resulted in a 13.37% response rate providing a statistically representative sample of CSI
members (99% confidence level with a 2% margin of error).

DATA COLLECTION

The survey was accessible through a URL link generated by SurveyMonkey that limited
responses to one response per IP address to prevent duplicate responses. The survey was
distributed using various digital channels:

e Direct email to CSI members through their Conestoga College email addresses
Social Media
CSI Mobile App
CSI Website
ZenDesk Reminders
Targeted CSl-affiliated groups (Clubs, Student Rep, International Student Advisory
Council, and Social Experience Program)
The direct email method provided assurance each CSI member would receive the survey
invitation, while the remaining digital methods would act as a secondary source of data
collection. Duplicate responses were further prevented by eliminating duplicate responses
by verifying submitted contact information for the incentives.

The survey opened on Monday, November 8, 2021, and was scheduled to close Friday,
December 3, 2021. The survey was extended to close on Monday, December 6 at 12:00am
to allow members to respond during the weekend when they may have more availability to
participate.

The survey was incentivized with $15,000 of prizes given to randomly selected participants.
The prizes included:

e Free tuition ($5,000)

e Five, $1,000 Air Canada Gift Cards

e Fifty, $100 Gift Cards of the users choice (from www.giftcards.ca)

To facilitate the process of prizing, an optional question was provided at the end of the
survey to collect Name, Student Number, and Email.

LIMITATIONS
While every reasonable effort was made to reduce limitations, the following limitations were
identified:
e Open-ended questions may be interpreted differently than the context the
respondent intended it to be interpreted by.
e Due to an issue with the logic rules in the administration of the survey,
approximately 60 respondents were asked required follow-up questions that were
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not applicable. These responses were rectified, and data for the follow-up
questions were removed from the data to ensure accuracy.

A demographic question identifying the respondent’s campus was added to the
survey late due to an administration error. Although this question was added late,
87% of respondents could still respond to this question providing a statistically
significant response.

Every effort was made to use plain English to create questions and to reduce
potential comprehension barriers for members who do not identify English as
their primary language.

Some questions relied on the assumption members were aware of their status
within programs such as the CSI Health and Legal Plans. Members who were
unaware of their enrolment status may not have been able to respond to these
questions.
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KEY FINDINGS

DEMOGRAPHIC OVERVIEW

The following questions provide a holistic perspective of the demographic composition of the
students who responded to the CSI Year-End Survey. They show a growing proportion of
international students (61.02%) - (55% Asian heritage) and an increased number of
students in their first year of study (66.68%) - even though the commanding plurality of
students are aged 22-25 (34.66%). Some other demographic identifiers of note include:

1.53% Identified as having lived Trans experience.

2/10 students identify as a sexual orientation other than Straight/Heterosexual
35% of students are currently unemployed, with 31% actively looking for work.
81% are below the Low Income Cut Off (Poverty Line)

Q1: Are you a domestic or international student?

Domestic
Student
International
Student
0% 10%% 200 0% 40%% 50% 60% TO%% 80% a0 100%

Figure 1 - Breakdown of Respondents by Domestic vs. International Status.

Quick Takeaways: 61% of respondents self-identified as international students, and 39%
identified as domestic. As the population of Conestoga College continues to grow through
international enrolment, the proportion of international student respondents to domestic
student respondents continues to grow. Year over year, there has been a shift from 52%

international respondents to 61%.
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Q2: What school of study does the program you are enrolled in belong to?

ANSWER CHOICES RESPONSES

Applied Computer Science & Information Technology 14.89% 466
Business 29.37% 919
Community Services 5.82% 182
Creative Industries 3.39% 106
Engineering & Technology 16.52% 517
Health & Life Sciences 21.83% 683
Hospitality & Culinary Arts 2.49% 78
Interdisciplinary Studies 1.28% 40
Trades & Apprenticeship 4.41% 138
TOTAL 3,129

Figure 2 - Breakdown of Respondents by School of Study.

Quick Takeaways: Students are stratified across several schools, with many students
enrolled in business or health & life science programs. The school of Workforce
Development, CE, and Online Learning was not included as an option due to an oversight.

Q3: What year of study of your program are you enrolled in?

3rd Year 6.68%%
4th Year 1.82%
Sth Yﬂ,r or 0.51%
Mare

0% 10%%e 2% 20% % a0% e0%a TO% 20% 0% 100%
Figure 3 - Breakdown of Respondents by Year of Study.
Quick Takeaways: Whereas in 2020, an approximately even number of first- and second-

year students responded to the survey (43.98% first year, 43.67% second year), first-year
students made up an overwhelming majority of the 2021 survey (66.7%).
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Q4: What is your age?

Under 18 0.38%

‘ 3 ) :‘ - 21 ISI%

20-25 34.66%
26-29 71.95%
30 -39 16.74%

40 - 49 I 3.93%

30 - 59 | 0.96%

80+ 0.06%

0% 10% 20% 30% 40% S0% 0% TO% 80% 90%  100%

Figure 4 - Breakdown of Respondents by Age Group.

Quick Takeaways: The 2020 survey did not inquire regarding students' age but, the majority
of respondents for 2021 are between the ages of 18-30, with a non-significant amount of
older adult learners (30+) being students.

Q5: What gender do you most identify with?

" ey | 0se%
Female 50.39%
Mon-Binary O.77%
o 10% 0% 20%% 4005 500 E0% TOY B0%% o0%  100%

Figure 5 - Breakdown of Respondents by Self-Identified Gender.

Quick Takeaways: Most students identify with a male or female gender.

14 | PAGE
CONESTOGASTUDENTS.COM 519-748-5131 299 DOON VALLEY DRIVE
6 Y@CSTUDENTSINC CSI@CONESTOGAC.ON.CA KITCHENER, ON N2G 4M4



http://www.conestogastudents.com/
mailto:csi@conestogac.on.ca

2021 CSI YEAR-END SURVEY REPORT /// mv
I{STUDENTS INC

Q6: Do you have lived experience as a trans person (meaning your gender identity does not
align with your gender assigned at birth)?

Prefer not to ,
answer. I +14%

L= | 1.53%

MO 84.03%

0% 10% 0% 30% 40% S0% 50% TO% 509 90% 100%
Figure 6 - Breakdown of Respondents by Lived Trans Experience.
Quick Takeaways: While some confusion may have existed within our student population
regarding the meaning of the question, 48 students surveyed affirmatively identified lived

experience as a trans person. Many students recounted some of their personal qualities
they felt worth highlighting instead of highlighting their experience of gender.

Q7: What is your sexual orientation?

Pansexual 1.21% (38) \II

specify 1.76% (55)

Bisexual 6.01% (188) / 4

Asexual 3.029 (251)

Mone of the above, please = _ ‘

Prefer not to say. 11.69% (366) —

™~ Heterosexual or straight

69.42% (2173)

Figure 7 - Breakdown of Respondents by Sexual Orientation.

Quick Takeaways: The majority of students identified as heterosexual or straight, while 2 of
10 students self-identified as having another sexual orientation, be that asexual, bisexual,
gay, lesbian, queer or pansexual.

15 | PAGE
CONESTOGASTUDENTS.COM 519-748-5131 299 DOON VALLEY DRIVE
EB Y@CSTUDENTSINC CSI@CONESTOGAC.ON.CA KITCHENER, ON N2G 4M4



http://www.conestogastudents.com/
mailto:csi@conestogac.on.ca

2021 CSI YEAR-END SURVEY REPORT /// mv
I{STUDENTS INC

Q8: What is your race or ethnicity?

* Prefer not to say. 5.30% (166)

White 26.13% (518) “\\

Indigenous 1.02% (32)
Multiracial or Multiethnic &?
1.85% (59)

Middle Eastern or Morth [

African 2.40% (75) ¢ Asian 55.43% (1735)
,

Hispanic or Latino 4.25% (133) \
Elack or African American A

3.58% (112)
Figure 8 - Breakdown of Respondents by Race or Ethnicity.

Quick Takeaways: This question was not asked in 2020 and will be a benchmark question
moving forward. However, of note is the majority Asian population at Conestoga College.
While this does not confirm a causal relationship to an increased number of international
students, as this is ethnic or racial background, not country of origin, it does correlate with
the rising number of international students at Conestoga College.

Q9: Which of the following categories best describes your employment status?

Other (please specify)
2.04% (92)

ﬂ—ﬂﬁ

Employed, working full-
time 6.87% (215)

Mot employed, NOT looking
for work 7.89% (247)

Mot employed, looking —
for part-time work 26.04%
(815)

Employed, working part-

r time 51.41% (1609)

e
Mot employed, looking
for full-time work 4.36%

(152)
Figure 9 - Student Employment Status.

Quick Takeaways: There appears to be an even split amongst students working versus
students currently unemployed. However, approximately 30% of Conestoga students are
seeking gainful employment on either a part-time or full-time basis but are unable to find
such employment. Therefore, 30% of Conestoga students cannot find gainful employment.
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Q10: What do you expect your total personal income to be in 2021?
Less than
£10,000 to

320,000 to

409,999 8.02%
330,000 to 2,300
&30 000
340,000 to 9.50%,
£40.909
350,000 to
£59,9599 157%

$50,000 0 .
£60,999 b

$70,000 or More 1.57%

0% 10% 0% 30%  40%  50% &0% TO% 0%  90% 100%
Figure 10 - Expected Personal Income for 2021.

Quick Takeaways: An overwhelming majority of students, 81% of Conestoga students, fall
below the poverty linel making less than $19,999 a year. Student incomes are typically
lower than what would be seen in a general population sample. With an increasing
international student body that cannot rely on traditional government supports, out-of-
control housing costs, and international student tuition increases, this trend becomes
increasingly alarming.

1 “LICO Table 2022 - Low Income Cut-Off Canada,” Parsai Immigration Services (blog), November 11, 2021,
https://www.settler.ca/english/lico-table-2022/.
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Q11: What financial resources/methods are you using to pay for your education?

ANSWER CHOICES - RESPONSES -
» Income from Employment 38.53% 1,206
+ Personal Savings (le. Savings Account, TFSA, RESPs, RRSPs, etc) 35.02% 1,096
+ Private Loan from Family, Friends, or Partner 25.18% 788
= Mon-repayable Money from Family, Friends, or Partner 23.71% 742
= Government Student Assistance (le. OSAP) 21.37% 669
* BankLoan 18.75% 587
- Bursaries, Awards, & Scholarships 92.11% 285
+ Other (please specify) Responses 3.67% 15
« Other Government Programs (le. Second Career) 2.68% 54

Figure 11 - Sources of Income for Educational Expenses.

Quick Takeaways: Building off the results of the previous question (expected total personal
income), that 38.54% of students expect to use income from employment when more than
81% of students fall below the poverty line measured by income is striking. This leaves fewer
resources available to students for essentials such as food, housing, clothes and
transportation, alluding to an affordability crisis. Other common resources for payment are
personal savings, loans (private, bank, or government-based), and family/friend & business
grant funding.

Q12: What campus are you registered to attend? If your courses are online due to the
COVID-19 pandemic, please choose the campus you would be attending in-person.

online 2.97% (81) \ Brantford 4.19% (114)

Waterloo (Including \ II ~ Cambridge 8.74% (238)

University Gates) 15.13%
#12)

Stratford 0.11% (3) ~ //_“x,
Ingersoll 0.29% (3) ~

Guelph (Including Riverside .
Glen) 4.33% (133)

Downtown Kitchener 9.28% °
{253)
Doon 54.39% (14581)

Figure 12 - Enrollment by Campus of Respondents.

Quick Takeaways: Student campus location is diversifying year over year, as the number of
students surveyed attending Conestoga’s main campus at Doon has slightly decreased
(58.83% in 2020 to 54.39% in 2021), contrasted with a subsequent increase in enroliment
of students surveyed at campuses in Brantford and Downtown Kitchener (Brantford: 3.39%
in 2020 t0 4.19% in 2021; DTK: 6.55% in 2020 to0 9.29% in 2021). This does not signify an
equivalent change in campus population in actual numbers - enrolment at Doon increased -
but it does signify a diversifying pool of respondents and a more equitable distribution of
students across Conestoga campuses.
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CSI SUPPORT SERVICES

Attempting to gauge student awareness, usage, and satisfaction with CSI Support services
in another pandemic year is a challenge. It is almost impossible to quantify the effects of
students studying remotely on their awareness of CSl and the positive attributes of on-
campus environments. Nonetheless, students were relatively aware of CSI’'s programs and
supports in 2021 as 2020, even if usage of some programs, such as CSI’s food bank,
decreased year over year. Increasing student awareness of our programming, even as we
continue through our online environment, is essential to ensuring students extract value
from their fees.

AWARENESS OF CSI SUPPORT SERVICES
Q13, 17, 19, 21, 26: Are you aware of ?

Student Awareness of CSI Services

Spiritual Rooms 36.91%

o N £ 2.42%
CSI Scholarships 41.55%

I 0 6.69%
Student of The Month ° 34.36%

; I 2 3.68%
Educational Fund 38.35%

—  JaRG

0.00% 10.00% 20.00% 30.00% 40.00% 50.00% 60.00% 70.00%
B Awareness 2020 Awareness 2021

Figure 13 - Comparison of Awareness of CSI Services between 2020 and 2021.

Quick Takeaways: Student awareness of CSI services has remained relatively stable across
service categories, with an 8% increase in student awareness of our Student of the Month
program and a 9% decrease in student awareness of CSI’'s Food Banks.

The increase in awareness of the Student of the Month program is likely related to its
second year of service and increased marketing efforts. Compared to when it was
introduced in November 2020 semester and had only been available for approximately two
months when the 2020 awareness was measured.

There is no immediate reasoning that can be inferred to explain the decrease in the
awareness of the CSI Food Bank given the stability of the awareness of other services.

A question regarding awareness of CSI’s Spiritual Rooms was not included in the 2020
survey but will be included moving forward.
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Q14, 18, 20, 22, 27: How did you become aware of ? Select all
that apply.

Awareness of Service by Information Source

60.00%
50.00%

40.00%

30.00%
20.00%
A o
0.00% I -

Direct Email Social Media CSI Website CSI Mobile  Friends Faculty Other
App

% of Awareness by Information Source

Types of Information Sources

Food Bank ® Educational Fund H Student of the Month B CSI Scholarships B Spiritual Rooms

Quick Takeaways: The awareness of CSI services by each information source demonstrates
how different services are more likely to be discovered through different channels.
Regardless of the information source, the CSI website and social media accounts are
integral in the discovery and awareness of CSI services. This is unsurprising given the virtual
environment most students are studying within.

Direct email and friends also demonstrate a significant avenue for generating awareness.
They are direct contact methods compared to social media and the CSI website, which are
more passive awareness methods.

The CSI Mobile App and faculty generate the least awareness of CSI services. As
respondents were given the option to select all that apply for the information source that
made them aware of services, this highlights two potential areas for improvement for
increasing awareness of CSI services in the future.

The other category included responses such as department referrals (Counselling Services,
Student Engagement, International, and Student Success), CSl classroom presentations,
posters, on-campus discovery (signage or physical location), involvement with other CSI
programming (clubs, student rep, ISAC, etc.), and the CSI Planner.
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COMMUNITY FOOD BANK USAGE
Q15: Have you accessed a non-CSl-operated Food Bank (an off-campus food bank)?

Conestoga Students Accessing Community Based Food Banks

2020 |, S.11%

2021 6.60%

0.00% 1.00% 2.00% 3.00% 4.00% 5.00% 6.00% 7.00%
Figure 14 - Comparison of Community Food Bank Usage Between 2020 and 2021.

Q16: Why did you choose to use an off-campus food bank? Select all that apply.

Student Reasons for using Community Food Banks

60.00% 54.33%
50.00% 47.03%
40.00%
30.00% 25.20% .
e 23.62% 5107%
. 16% 16.93%
20.00% E

9.26%
10.00% .
0.00%

| was not aware of | am physically closer | do not have access The application ~ Other (please specify)
the CSI Food Bank. to an off-campus food to transportationto process for the CSI

bank. access the on-campus Food Bank is a
CS| Food Bank. barrier.
W 2020 m2021

Figure 15 - Comparison of Reasons for Community Food Bank Usage Between 2020 and 2021.

Quick Takeaways: As opposed to 2020, where most students that chose to use an off-
campus food bank due to a lack of knowledge of CSI resources, this year, many students
chose to use an off-campus food bank because of their physical proximity to a community
based one. This suggests a growing number of community resources available and
accessible to students (a positive sign), or, alternatively, a growing reliance on outside
community resources for basic needs (not a great sign!), or both!

There was also a slight increase in the number of students who found transportation to an
on-campus food bank as a barrier, and the application form itself saw them access
community food banks instead of the CSI Food Bank.
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As the pandemic has allowed students to continue remote studies without needing to be in
the proximity of Conestoga campuses, it is not unreasonable to assume this has contributed
to the slight increase in students feeling transportation as a barrier.

The slight increase in students finding the application process as a barrier is concerning and
should be monitored for a continued increase in the future to ensure the highest level of
accessibility to the program.
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MYAWARDS APPLICATION: SCHOLARSHIPS AND BURSARIES

Q23: Have you applied for scholarships, bursaries, or awards through the My
Awards Application at Conestoga College?

Yes 40.13% (1256)

No 59.87% (1874)

Figure 16 - Rate of Application of Respondents to the My Awards Application.

Q24: Why did you not apply for scholarships, bursaries, or awards using the My
Awards Application? Select all that apply.

00%

90%

80%

TO%

S0% 49.02%

50% 42.36%

40%

30% 18.84% 12.63%

20% 9.74% 7.509
10%

0% I
Mot aware Did not | missad I could Application Other
of the My think | was the not find difficult {please
Awards App. eligible. deadline. how to to specify)

apply. complete.

Figure 17 - Top Reasons for not Applying for Scholarships, Bursaries, Awards at Conestoga College.

Q25: How easy did you find the My Awards Application process to complete?

100%
90%
80%
T0%
80%
504 35.52%
40% 29.44%
0% 29.28%
20% B.11%
10% 1.35%
0%
Meither easy Very easy Difficult WVery
nor difficult difficult

Figure 18 - Rating of Ease of Completing the My Awards Application.
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Quick Takeaways: A majority of Conestoga students are not actively applying for
scholarships, bursaries, or awards through the MyAwards application. This is not due to
issues with ease of access (only 10.23% of students reported difficulty in completing the
application process, and only 9.46% who completed the application found it difficult).
Instead, students are unaware of the MyAwards application in varying capacities, whether a
general ignorance of the application itself (49.02%) or a lack of knowledge regarding their
eligibility for various scholarships, bursaries, or awards (42.36%).

Additionally, over a fifth (22.28%) of students who did not apply stated they could not find
how to, suggesting this general lack of student awareness runs throughout the application
process.

24 | PAGE
CONESTOGASTUDENTS.COM 519-748-5131 299 DOON VALLEY DRIVE
6©Y@CSTUDENTSINC CSI@CONESTOGAC.ON.CA KITCHENER, ON N2G 4M4



http://www.conestogastudents.com/
mailto:csi@conestogac.on.ca

2021 CSI YEAR-END SURVEY REPORT /// mv
I{STUDENTS INC

CSI SUPPORT SERVICES AND SPACE PLANNING

Q28: How satisfied are you with the available support services and programs from

csre
average rating
¥ VERY -~ DISSATISFIED ¥ NEITHER SATISFIED ¥ VERY - TOTAL™ WEIGHTED _
DISSATISFIED SATISFIED NOR ¥ SATISFIED AVERAGE
DISSATISFIED
- W 3.48% 2.30% 27.54% 44.03% 22.65%
108 72 882 1,378 708 3130 380

Figure 19- Overall Satisfaction Rating of CSI Services.

Quick Takeaways: Students are mostly satisfied with CSI’s available support services and
programs, with 66.68% of students surveyed expressing varying levels of satisfaction with
services, contrasted to only 5.78% of students expressing a measure of dissatisfaction.

Q29: How likely are you to use an on-campus print shop that provides services like
colour printing, copying, scanning, faxing, laminating, and binding?

17.06%

Unlikely

Meither likely
nor unlikely

0% 0% 20% 30% 40% 50% G0% 70% 20% 90% 100%

Figure 20 - Student Likelihood of Campus Print Shop Use.

Quick Takeaways: Students are likely to use CSI’s print shop services, though a not-
insignificant amount of students explicitly stated they would be unlikely; this may be
attributed to students' current remote learning settings.
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Q30: What additional support services/programs would you be interested to see
offered by CSI?

| benericial participate
. . always easy
sport f|tness printing . .och librar Educational helping éht
classes hop eAccommodann open e ye
aware Please email anythlng well P earning - really

somethin s h
g especially awareness

diff t
opp(;r'teLfiTy winter Career part elc food clubs |NTERNAT|ONA|—

want far first, . Off
offered rejated things heg|th  information doing sti think SESSIONS

guidance tlvclien tal good reat Hel
stu don't person progr
groups Employmenth | ful finding already ' through act|V|t|esJob5
access Poronce h?;redop|ep opportum’ues such ees « those way
Job bank rovides
Transportation find need ) ]E’f
ou offerin
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service StU ent ip . sure
h group issties
ousing free many community N
Ophons |apt05 lot ﬁat\sﬂed pandemlc mind
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Figure 21 - Most Common Words Used for Suggesting Additional Support Services and Programs.

Quick Takeaways: The common themes identified were supports focused on physical and
mental wellness supports, career supports, student experience supports, and increased
awareness of existing supports (many students suggested services that are currently
available such as tutoring, counselling, workshops/seminars about available services).

Physical and Mental Wellness Supports:
e On-Campus Medical Care
e Mental Health Programs/Sessions/Seminars & Support Groups/Social
Connections
o Increased counselling availability
e Recreational Services (fitness classes & workout facilities)
e Decompression Spaces

Career Supports:
e Job Search/Career Fairs
e Alumni Connection/Mentorship
e Job Opportunities
e Networking

Student Experience Supports:
e Technology Support
o Technology Loans
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o Technical Support
o 3D Printing
e Transportation & Parking
o Intercity Transit
o Bus Pass Cost
o PRESTO Access
o Parking Services
e Financial/Life Stability
o Scholarships
Day care
Food Support (nutritional awareness, cooking classes, and groceries)
Textbooks (lend, bursaries, swaps)
Housing (search, CSl/College housing, rent support, credit/reference
support, emergency accommodations)
Financial Management (budgeting, credit 101, taxes)

O O O O

O

Q31: What type of student spaces/recreational areas would you like to see CSI
create or support the creation of on your campus?

field . . during pont
well visited individual recreation kind Create zone Engagement

shop Meditation Shtear hard

related lounge international Game avfgifgglse giveSI4bs
mirﬁ?:lfe work fun gym coffee
dancing food club first ggeat Y rOOMS .. 1. P eaiy
H m
pgyl‘;ugf none studenta I’eaS gaming
course . .
enough learning everythtlng HOThHTg Indoor cricket mug%-loaps cen’lle?l\‘?ery possible
ACCESS | elcC
endlyAC classes cqe job
conesigggsﬂtness good cass QUIET support Due
navind Cervices games different studying cultural reading
IFC)OF!;!Jn up Mental se
talgxpperience P ven Art one ground help
health activity - love things ceen

Esports programs_such
ideas _question hangout = small same = yay
nap being actually
downtown
Figure 22 - Most Common Words Used for Suggesting New Student spaces/Recreational Spaces.

suggest

Quick Takeaways: A significant portion of students felt they could not respond as they had
not attended campus yet. The common spaces students identified as needed were:
e Quiet and Study Space
o Meditation
o Individual Study
o Group Study
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@)
©)

Sleep Pods
Decompression Rooms

e (Cafeteria Space

©)
@)

More eating areas
Coffee Bars/Grab and Go

e Recreational Spaces

o Lounge/Social Space
o Gaming Spaces
o Dance Studio
o Music Rooms
o Workout Facilities
o Outdoor Lounge/Garden Space
o Tennis Courts
o Outdoor Basketball Courts
o Women-only Workout Facilities
o Yoga Space
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HEALTH & WELLNESS

Generalized but inconsistent awareness characterized students’ knowledge of CSI's Health
& Wellness programs, with broad majorities of students expressing awareness coupled to
significant numbers of students still largely unaware of what their respective health and
legal plans offer. For example:

e Only 20% of students acknowledged that they are aware they are enrolled in the
Legal Protection Program.

e Over 30% of students stating they do not know what plans they are enrolled in,

e These results signify a significant lack of awareness about their enrolment status
on health and legal plans.

This theme runs throughout several questions, with students highlighting they desire more
information on what their plans offer, the location of local clinics and dental offices and
more as recommendations for improving legal and health plans. Students seem relatively
satisfied with CSI Health and Wellness supports (56.60% of students satisfied with CSI
Health & Dental, 58.04% of students satisfied with CIHIP) if they know what their plans offer
and how and where to use their plans.

HEALTH & LEGAL PLAN AWARENESS

Q32: What health and legal insurance plans are you aware that you are enrolled
in? Select all that apply.

AMSWER CHOICES * RESPONSES =
= | am enrolled in the Conestoga International Health Insurance Plan (CIHIF) 48.88% 1,530
» | am enrolled in the CSI Health and Dental Plan 35.30% 1,108
* | don't know what plans | am enrolled in 30.06% a41
» | am enrolled in the CSI Legal Protection 20.54% 543
» | opted out of the CSI Health and Dental Plan T.06% 271
= | opted out of the Conestoga International Health Insurance Plan (CIHIF) E.05% 158
+ | opted out of the CSI Legal Protection 4.,86% 182

Figure 23 - Respondent Awareness of Enrollment on Health and Legal Plans.

Quick Takeaways: As 61% of respondents are International, it is unlikely only 49% of
respondents are enrolled on CIHIP. It is also more likely for students enrolled in CIHIP to be
enrolled in the CSI Health and Dental Plan. Therefore, there should not be a difference as
significant as 13% less than the CIHIP; instead, there should be a higher response rate for
the CSI Health and Dental Plan as domestic students are also enrolled.

Only 20% of students acknowledged that they are aware they are enrolled in the Legal
Protection Program. It is unlikely only 20% of students are enrolled in the program as itis a
mandatory ancillary fee with an opt-out option aligned with the CSI Health and Dental Plan
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Change of Coverage Period. This figure should be reviewed against data from Student care
to verify the enrolment rate.

These results, combined with the disclosure of over 30% of students stating they do not
know what plans they are enrolled in, signifies a significant lack of awareness about their
health and legal plans enroliment status. This would likely result in a lack of usage of the
plans.

Q36: How well informed do you feel about the following aspects of your CSI Health
and Dental Plan?

4 3.31
3.05 3.05
3
2
1
C.
Health Plan Coverage Submitting a Health Where your Health
Plan Claim Plan is Accepted
¥ EXTREMELY _ VERY » MODERATELY _  SLIGHTLY _ NOTATALL _ TOTAL~™ WEIGHTED _
INFORMED INFORMED INFORMED INFORMED INFORMED AVERAGE
= Health 15.555% 26.99% 35.96% 15.45% 5.93%
Plan 172 298 387 7 &6 1,104 331
Coverage
» Submitting 13.99% 22.03% 32.36% 15.74% 12.59%
a Health 183 241 354 205 ™1 1,094 3.05
Plan Claim
» Where 13.91% 21.91% 3.52% 19.73% 12.64%
your 183 241 350 27 138 1,100 3.05
Health
Plan is
Accepted

Figure 24 - CSI Health and Dental Plan Enrollees Feelings of How Informed They Feel About Specific Areas of the Plan.

Quick Takeaways: The substantial majority of students surveyed felt at least moderately
informed about aspects of their health plan coverage. 30% of students are still broadly
unaware or unsure of where their CSI Health and Dental plan is accepted and how to submit
a claim.
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Q41: How well informed do you feel about the following aspects of your Conestoga
International Health Insurance Plan (CIHIP)?

w Health
Plan
Coverage

v  Where
your
Health
Plan is
Accepted

- Submitting
a Health
Plan Claim

Health Plan Coverage

VERY

-
INFORMED

27.30%
419

22.61%

343

22.41%
339

Where your Health
Plan is Accepted

310

Submitting a Health
Plan Claim

NOT AT ALL _

INFORMED
6.58%
101

1.23%
181

12.29%
1856

[
‘STUDENTS INC\

WEIGHTED _
AVERAGE

£
9]
o

310

Figure 25 - CIHIP Enrollees Feelings of How Informed They Feel About Specific Areas of the Plan.

Quick Takeaways: The substantial majority of students surveyed felt at least moderately
informed about aspects of their health plan coverage. 30% of students are still broadly

unaware or unsure of where their CIHIP plan is accepted and how to submit a claim through

CIHIP.
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Q45: How familiar are you with Dialogue, the free online platform/mobile app that
allows Conestoga students enrolled on a CSI health plan to connect virtually to
discuss their medical needs?
Not at all familiar 15.17% (302) -, Extremely familiar 13.11% (261)
b,

Very familiar 18.83% (375)

i

Mot so familiar 21.50% (434)

Somewhat familiar 31.09%
(619)
Figure 26 - Health Plan Members Familiarity with Dialogue.

Quick Takeaways: Approximately 63% of students enrolled on a health plan surveyed have
expressed a level of familiarity with Dialogues health services. An awareness question
regarding Dialogue was not asked previously but will be benchmarked moving forward.

Q46: How well informed do you feel about the following aspects of your CSI Legal
Protection Program?

LegalPlan  Eiolgio- 3013 7506 33.75% 25.62% 159455
CE.‘-'.'EI'EIEE
Accessing .
Legal Plan... 11i505G 32.97% 24.33% 1.51%%
0% 1% 20%% 2309 4055 S0% [Sral ] F0%% S0% 0% 10:0%
B Extremely I B very inform.. Moderately .. Slightly Inf...

Mot at all In.
Figure 27 - Legal Plan Enrollees Feelings of How Informed They Feel About Specific Areas of the Plan.

Quick Takeaways: While most students at least feel “moderately” informed regarding the CSI
Legal Protection Plan (58.44% of students feel at least moderately informed regarding the
plan's coverage, while 54.16% feel moderately informed on how to access the plan's
services), there is a not-insignificant number of students who feel only slightly informed, or
not at all informed.
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OPT-OUT PROCESS

Q33: Please rate how easy or difficult the opt-out process was.

Very Difficult 4.36% (14)

Difficult 12.46% (40) \ Very Easy 22.74% (73)

Meither Easy Mor Difficult —

27.41% (38)

Easy 33.02% (106)
Figure 28 - Rating of Ease for Opting Out.

Quick Takeaways: A slight majority of students (56%) rated the opt-out process as easy, with
approximately 17% finding the process difficult.

Q34: How can the opt-out process be made easier or improved?

. P t P
opting opt-out. easy, button pece par Directly
steps h(i\/ll'l(} Ind haven’t re -HJH\\"\W contact dre:(]_ulrnrumu ation
telling year - students. within \waitin Nneeded much steps S
improved difficult return gy jng funds gH h Ith years ”":’é'muf‘
documentation Doesn't | ying well il ealt ate
follow ~ “parson lot ed .. emailsnow t
offered through Maybe Direct tthin out.
pOI_I’ts|p|al‘l me. didn't haven't being sooner.
Hinks glready aae take Allow provide }
applied it first even Frecejve eacn 450t
that's * | >hone _ -
. used SMm: people . F '€ g re different
tIH\‘IJ('_‘(‘:'fway all given Aware send refund. act
knowledge ; still d Instead B year
changes portal. Everything gC)C) receive better always
money. coverage .C: told aster i m <Wait,, opted no:
unti rtr"-liqht calls |t S r'é?ner'ﬂber enougn notice . convenient
) CAAES 1SS plans ~ qutomatically ser‘nes‘fﬁ:’)nth pretty 9eing
easilier _ helpful yideo sure I ' I O redeqdhnc‘;xpozﬁ
Create ¢ < forward
matter n/al I lo I Iey email didn't
refunded 1
page clear@pPtionT, provided hard those
many refunds apply

reimbursement over !
S . timeline
works making

Figure 29- Most Common Words Used for Suggesting Improvements for the Opt-Out Process.

Quick Takeaways: Through the feedback received on opportunities to make the opt-out
process easier/improved, the common suggestions included:

e Process and issue refunds faster

e Provide a refund tracker to know when it can be expected

e Increased awareness of where, when, and how to opt-out

e Do not require an annual opt-out for those who have previously opted out
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SELF AND DEPENDENT ENROLMENT

Q35: If you self-enrolled or enrolled dependents on to the CSI Health and Dental
Plan, please rate how easy or difficult the process was.

Did not self-enroll or Very Easy 19.50% (219)

add dependents. 22.51%
(249)

Very Difficult 1.18% (13) ———

S

Difficult 5.70% (63) —

Easy 28.21% (312)

Meither Easy Mor Difficult =
22.60% (250)

Figure 30 - Rating of Ease for Self-Enrolling or enrolling Dependents

Quick Takeaways: The majority of students (91%) who did self enrol or enrol a dependent
reported having no difficulty either self-enrolling or adding dependents to the CSI Health &
Dental plans, compared to only 9% of students who reported having difficulty.

Q40: If you self-enrolled or enrolled dependents on the Conestoga International
Health Insurance Plan (CIHIP), please rate how easy or difficult the process was.

Did not self-enroll or
add dependents. 18.02%
@77

/" Very Easy 22.45% (345)

Very Difficult 2.08% (32) ——__

Difficult 4.55% (70) ———

#

~

Meither Easy Mor Difficult
23.94% (368)

Figure 31 - Rating of Ease for Self-Enrolling or enrolling Dependents

Easy 28.95% (445)

Quick Takeaways: Many students (92%) who did self enrol or enrol a dependent reported
having no difficulty either self-enrolling or adding dependents to CIHIP, compared to only 8%
of students who reported having difficulty.
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HEALTH PLAN COVERAGE AND SATISFACTION

Q37: The CSI Health and Dental Plan provides coverage for a variety of health
practitioners and services. Please rank the importance of the following coverage
benefits and services.

pental _ 8
Vision _ 7
&
&

Prescription
Drugs

Physiotherapy

PsychologyfSoci
al workers

Shireprastor _ s
a

Massage Therapy

Naturopath

Travet _ *+
Speech Therapy _ N
3 & T a2 =] 10

Figure 32 - Rating of CSI Health and Dental Coverage Importance by Service Type.

[=]
-
ta
ta
is

Quick Takeaways: Students prioritize dental, vision, and prescriptions as the top 3 benefits
of the CSI Health and Dental Plan. It would be beneficial to compare usage rates of these
services against their importance.

Q38: How would you rate your satisfaction with CSI’s Health and Dental Plan?

Very Dissatisfied 3.53% (39)
Very Satisfied 16.82% (186) \ Dissatisfied 515% (57)
~ Meither Satisfied Nor
Diszatisfied 34.72%
(384)
//
Satisfied 30.78% (440)

Figure 33 - Overall Satisfaction with the CSI Health and Dental Plan

Quick Takeaways: Overall, students are satisfied with the CSI Health and Dental Plan. Only
8.68% of students have expressed a measure of dissatisfaction with the Health & Dental
plan.
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Q39: How can the CSI Health and Dental Plan be improved?

email pretty including
__session _ card emergency making
discount first Haven't explanation class amount
) anvthin easier ull
getting ything 4 receive regarding percentgge maybe
Services ~ providin online “m~ 9 |
many P g care using
. free don't Awareness instead
INCrease areas ood well jnfo International
root ﬂow\/el’ inform aims offer process heck used perfect
doctor VEIY campus al aware  chec detail
enough things tprescr'p;flll%fg kcllnlcs make drugs policy
improvemen Details wor ilable access
‘ website avallable .
prescribed list Im F—\l improve semester Money comment having

incieased Conestoga Clalm COVEF right Cove ra g e week

ne
yearly Additional great "% o service covered massage

dependents same think
P pay ceven idea options part satisfied

provided Cewst
ied go'”g insurance plans I ' l O reAddmgfway sc}”l
INTorme
went easymformatlon Y xponive med

submiti proved .
unaware c expenses
Support el espeqal\y P

. therapy  anrolled
seminars

Figure 34 Most used words for improving the CSI Health & Dental Plan

Quick Takeaways: Through the feedback received on opportunities to improve CSI’s Health
and Dental Plans, the common suggestions included:
e Centralized information on locations of local clinics and dental offices
e Provide a refund tracker to know when it can be expected
e Increased clarity on what is covered, including common dental procedures and
coverage rates
e Increased and centralized information on how many times students can access
services, such as massage therapy, dental etc.
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Q42: How would you rate your satisfaction with the Conestoga International
Health Insurance Plan (CIHIP)?

( Very Dissatisfied 4.03% (62)

|

Very Satisfied 20.30% (312) \\ — Dissatisfied 3.64% (56)

Meither Satisfied Mor
Dissatisfied 34.29%
(527)

;
A

-

Satisfied 37.74% (580)
Figure 35 - Overall Satisfaction with the CIHIP

Quick Takeaways: Only 7.67% of students have expressed a measure of dissatisfaction with
the CIHIP, suggesting an overall level of contentment among students with the current CIHIP.

Q43: How can the Conestoga International Health Insurance Plan (CIHIP) be

.
improved?
number physical required prescription campus
same under country dont ; webinar | clugeWant fCﬂi‘IhTIE‘F
sure Y 1 relatec
covering omething |§‘D1T9LA co
seminars included = |rnp|uueunent mental gvailable
during sent tIﬂnuqth ”‘”hn:l pay ple “";”\;‘J‘
. | nothing e clinic it's ‘tl‘l\l‘lk call e ! current
ami oroper in before commen
y Prot med.cq\ Siplain KNOW college oot rovidin
info nentic n hee_d r‘egardlng easy works p 9
having neu time M55 used everything hea t
provided sessions directly iIMmprove services covered specific
B VEsiris making dettml_, t Iawaleness add _Conestoga dus
experience 2 - internationa
suggestigns rnw‘n\ Process easily nforl i IatIOﬂ Adding
) ANSWEr g0 - . don’'t part student Qanacia
Instead many Imploved via 9IVE help includin never comr'numcatlon
Zoom neede g treatment especially hospital
cProvide, Dental ©t free claiming
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Figure 36 - Most used words for improving the CIHIP

Quick Takeaways: Through the feedback received on opportunities to improve CSI’s CIHIP,
the common suggestions mirrored those suggested for Conestoga Health and Dental Plans.
This included:
e Centralized information on locations of local clinics and dental offices.
e Provide a refund tracker to know when it can be expected.
e Increased clarity on what is covered, including common dental procedures and
coverage rates.
e More emails sending out specific information on the plan.
e Increased and centralized information on how many times students can access
services, such as massage therapy, dental etc.
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Q44: How much do you agree with the following statement: "CSI's health plan
coverage is affordable to me.”

Strongly disagree 1.31% (268) \

Dizagree 5.88% (117) )

Strongly agree 21.80% (434)

Meither agree nor disagree ™™
26.17% (521)

%,
* Agree 44.85% (593)
Figure 37 - Level of Agreeance of Students that CSl's Health Plans are Affordable.

Quick Takeaways: Only 7.09% of students expressed that the health plan coverage offered
to them thru CSI was unaffordable, suggesting that costs are in line with student
expectations.

HEALTHCARE ACCESSIBILITY

Q47: Has a lack of health insurance coverage made you consider one of the
following? Select all that apply.

TFO%E 56.58%%
B0%%
S0%
40%%
24.47% .
20% 18.97% 17.860% 17.03%
20%
10%6
(055}
Mone of the Avoid or skipfcancel/p Mot purchase skip/cancel/p
abowve delay ostpone a medicine/pres ostpone a
treatmemt practitioner” cription doctor’s
s appointmi___ appointmen. ..

Figure 38 - Impact on Students of a Lack of Health Insurance Coverage.

Quick Takeaways: Students have been impacted by a lack of health insurance coverage,
whether that be the avoidance or delay of needed treatment (24.47%) or not purchasing
their medicine or prescriptions (17.80%). Students will and are avoiding taking care of their
health due to the financial costs related to various treatments and medical expenses.
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Q48: The last time when you needed medical care in the evening, on a weekend,
or on a public holiday, how easy was it to get care without going to the emergency
department?

Very difficult 7.67% (240)

Difficult 11.63% (364) .
"

Does not apply to me.
50.35% (1576)

Meither easy nor difficult —
15.34% (450)

o

%

Easy 10.35% (324)

Very easy 4.66% (146)
Figure 37 39 - Ease of Accessing Medical Care on Evenings, Weekends, and Holidays.

Quick Takeaways: Of the 49.65% of students who have experienced this issue, students
were more likely to express satisfaction with the ability to access medical care (30.35%,
inclusive of “Easy,” “Very Easy,” and “Neither Easy nor Difficult”) than having had difficulty
(19.30%).

Q50: How likely are you to use an on-campus pharmacy if it was available?

100%
20%:
20%
T0%

B0%

0% 36.45%

40% F7.51%

30% 17.57%

20% 9.97% 8.50%

10%%

0%%
wery likely Likely Meither Unlikely Very unlikely

likely nor
unlikely

Figure 38 40 - Likelihood of Students Using an On-Campus Pharmacy, if Available.

Quick Takeaways: Approximately 65% of students surveyed (64.96%) stated they would be
likely to very likely to use an on-campus pharmacy, dwarfing those students who explicitly
stated they would be a varying degree of unlikely. It is interesting to note the high likelihood
of use during remote delivery of many college courses and services.
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Q51: How likely would you be to use an on-campus, in-person medical care clinic?

100%
20%
20%
0%
60%
509 40.58%
A40%% 29,23%
0% 15.75%
20% S.12% 6.33%
10%%
0%
wery likely Likely Meither Unlikely very unlikely
likely nor
unlikely

Figure 41 Likelihood of Students Using an On-Campus Medical Care Clinic, if Available.

Quick Takeaways: Nearly 70% of students surveyed (69.81%) stated they would be likely to
very likely to use an on-campus, in-person medical clinic, dwarfing those students who
explicitly stated they would be a varying degree of unlikely to utilize such a service. It is
interesting to note the high likelihood of use during remote delivery of many college courses
and services.

Q52: If you were to book an appointment with a doctor, what would be your
preferred appointment method?

100%%

20%%

20%

0% 53.96%
=10 )
S0%%
o
0% 23.58%
PG
0% 13.96%
205 5.93%
1.57%
10%6
0%
AN ON-CaMpuUs An A community Wirtual Other
medical off-campus wealk-in doctors (le. (please
doctor family doctor clinic Dialogue) specify)

Figure 42 - Student Preferred Method of Appointment When Booking a Doctors Visit.

Quick Takeaways: Students surveyed overwhelmingly prefer access to an on-campus
medical doctor over other methods of accessing health care. Outside of an on-campus
medical doctor, there is a strong preference for in-person services.

40 | PAGE
CONESTOGASTUDENTS.COM 519-748-5131 299 DOON VALLEY DRIVE
6™ Y@CSTUDENTSINC CSI@CONESTOGAC.ON.CA KITCHENER, ON N2G 4M4



http://www.conestogastudents.com/
mailto:csi@conestogac.on.ca

2021 CSI YEAR-END SURVEY REPORT /// mv
I{STUDENTS INC

MENTAL HEALTH

Q49: During your time at Conestoga, have you ever felt for a long
period of time? Select all that apply.

Hereus _ 35-91%

Mone of the

above/Prefer... 33.97%
Emotional 29, 74%
Depressed 28.40%%
Hopeless - 18.40%
Irritable - 16.87%
oth erstgéi?ég 5.69%
O% 10% 0% 30% +0% 50% S0% TOY% S0% 0%  100%

Figure 43 - Emotions Students Have Felt for Extended Periods of Time.

Quick Takeaways: At least 66% of students reported feeling a negative form of emotion that
has lasted for a long period of time during their time as a student at Conestoga. This
highlights the importance of ensuring the necessary supports are available to assist

students.
Q53: How can mental health supports and services be improved at Conestoga
College?
counsellore  SEMester sometimes accessed .
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bi i Improve - M 1 sers
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Figure 44 - Most Used Words for Describing How to Improve Mental Health Supports & Services.

given

anything

n
made

Quick Takeaways: Through the feedback received on opportunities to improve Conestoga’s
Mental Health supports, students listed ideas like:
e More options for support (in-person groups, video chat groups, direct messaging)
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e Wellness workshops, incorporating practices like meditation and yoga

e Anonymous chat room for available peer to peer supports, allowing students to
express themselves freely with the aid of others

e More accessible counsellors even during COVID lockdowns
e More information for community-based supports
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FUTURE HEALTH AND WELLNESS SERVICES

Q54: What additional or new health and wellness services would you like to see
offered through CSI and/or Conestoga College?

blood appointment please

- offer F Haven virtual NITTEeT
_providing infc 5
coun Seng pr ogAr\%tn\w”tEliZY mgoxcgj mind cor
Eounsat: g' eat S u p po rt Add far.much tv}eatment doing
ounseling
p591\e/l t t I Y ~ 3 ome first p ﬁySlCa
unsure skin internationa rooms I F t L ip O\e/vd each | again
hiropractic . c f \/L'>/ I r]eSS J I I l l <
wkf®2Wp ovided SENVICE i check Availability
havin omessessionsClINIC time
needed sc >rngs,-=7,§:\zw<,J less cOvered stress nothin
..... S offered”“ rove
< oharmac et supports

checkupaccess Psdioh yavallable _

helpful ng eyecar ne\e talk already’ \'orlkshops

current e | p SWware g ta clinics ¢ mtwrc]);:g 1 camps

U= covid | person De I .. _doctor,,., e
5 il schoo msurance on Massage plans
‘ “centre | ;g!oux) events answer meducmes
therapist consu tﬂtxon traini Co be
sports Someone emergency required . mor wrh\>
improvement included exercise
giving medicine

Figure 45 - Most Used Words for New Health and Wellness Services.

Quick Takeaways: Through the feedback received on new Health & Wellness supports,
commons themes of services and supports were:
e Mental health supports
e Improvements to health plan coverage
e Nutrition support
o Professional Guides/Classes for Healthy Eating and Living
o Dietitian Services
e Fitness activities:
o Yoga and Meditation Sessions
Skincare and self-care routines and services
Access to counselling services on and off-campus
Access to medical care clinics and health practitioners on campus
Peer-to-Peer supports/Social interaction

43 | PAGE
CONESTOGASTUDENTS.COM 519-748-5131 299 DOON VALLEY DRIVE
6™ Y@CSTUDENTSINC CSI@CONESTOGAC.ON.CA KITCHENER, ON N2G 4M4



http://www.conestogastudents.com/
mailto:csi@conestogac.on.ca

2021 CSI YEAR-END SURVEY REPORT /// mv
I{STUDENTS INC

LEADERSHIP & CAREER SERVICES

Student awareness of CSl's club fees dropped precipitously in 2021 (71.70% in 2020 to
55.30% in 2021), but this drop is attributed to an increase in first-year students.
Nonetheless, awareness of leadership & career service offerings can be bolstered to ensure
students are aware of the benefits of club membership. Other data points of notes:

e Theme/subject matter is the primary factor motivating student attendance at
professional conferences/seminars (67.96%)

e Most (66.61%) students are seeking leadership and career development
opportunities outside of the classroom

e Overwhelmingly (70.33%) students prefer both ongoing and individualized
volunteer opportunities

OPTIONAL FEE AWARENESS
Q55: Are you aware of the optional CSI Clubs Fee?

Club Fee Awareness

2020 |, 71.70%
2021 55.30%

0.00% 10.00% 20.00% 30.00% 40.00% 50.00% 60.00% 70.00% 80.00%

Figure 46 - Student Awareness of CSl's Optional Club Fee Year over Year

Quick Takeaways: There has been a notable drop of 16.4% in student awareness of the
optional CSI Club Fee from 2020 to 2021; however, when filtered for student year of study,
the cause of this drop off is clarified:

Are you aware of the optional CSI Clubs Fee? (1st Year Students)

No 48.39% (1010) —
Yes 51.61% (1077)

Figure 47 - First-Year Student Awareness of Optional Club Fee.

Are you aware of the optional CSI Clubs Fee? (Students 2nd Year and beyond):
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No 37.30% (389)

Yes 62.70% (654)

Figure 48 - Student’s 2nd Year and Beyond Awareness of CSl's Optional Club Fee.

First-year students make up many of the students unaware of the optional CSI Clubs Fee
(72.19% of students who are unaware of the fee are in their first year of study), suggesting
outreach and current communication methods about fees to incoming students has not
been effectively communicated this optional fee.
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LEADERSHIP AND CAREER SERVICES INTEREST

Q56: What factors will motivate you to attend a professional conference, seminar,
workshop, or guest speaker event?
100%%

20%

20% GT7.096%

TO%

EO%% AT7.57% 44.95%

f— 39.23% 37.73%

40%:

20%:

20% 3.19%
10%%

D% I
The Receiving The Resume Co-Curricul other
Theme/Subje a speaker is Building ar (please
ct Matter Certificate a Recognition specify)

thatis._.. recogniz. ..

Figure 49- Factors Motivating Students to Attend Professional Conferences etc.

Quick Takeaways: The factors that are most likely to influence a student’s decision to attend
a professional conference, seminar, workshop, or guest speaker event is the theme and
subject matter of the conference, distantly followed by factors like receiving a certificate or
accreditation, or the speaker being a well-known and recognizable name.

Q57: Are you seeking leadership and career development opportunities outside of
the classroom?

No 33.39% (1045)

Yes 66.61% (2085)

Figure 50 - % of Students Seeking Leadership & Career Development Outside Classroom.

Quick Takeaways: Most students are seeking leadership and career development
opportunities outside of the classroom.
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Q58: What type of leadership and career development opportunities and
workshops are you most likely to participate in? Select all that apply.

——— B

oo [ -~

kil workah. 62.45%

'.'.'or}t;f:c;?:ﬂ 4.60%
Conferancss - a9.71%

e [N -

Gthere:g:;i:i;.fig I 9_90%

None of the 2.01%

above
0% 10%: 0% 0% 40% S0%% E0%% TO%% S0% 90% 100%%

Figure 51 - Forms of Career Development of Interest to Students.

Quick Takeaways: Career Development workshops, Volunteer Opportunities, and Leadership
Skill workshops are the favoured programming of students surveyed, highlighting a desire
for practical, hands-on professional skill development. It is possible clubs, and professional
conferences were limited in their selection by respondents due to the impacts of the
pandemic - reduced comfort for in-person activities.

Q59: If you are interested in volunteer opportunities, would you prefer ongoing
opportunities or individual volunteer opportunities?

100%
20%
205 70.33%
0%
60%
0%
0%
30% 16.86% 13.81%
20%
0%
Both Ongoing and Ongoing COpportunities Individual
Individwal Opportunities (no
COpportunities ongoing time

commitrment)

Figure 52 - Student Interest in Volunteering Opportunities

Quick Takeaways: Overwhelmingly, students prefer both ongoing and individualized
volunteer opportunities, pointing to the conclusion that students prefer to keep their options
open and would like a diverse and plentiful selection of volunteer opportunities.
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CSI EVENTS

Student awareness of events-related fees has substantially reduced in 2021 vs. 2020
(55.78% in 2021 vs. 83.01% in 2020), primarily attributed to an increase of students in
their first year of study. However, more work should be done to introduce students to CSI
and our related fees.

Ultimately, students are looking for more live entertainment events, interactive events, and
professional development (word cloud takeaways), which follows their interests in movies
and television (65.14%), travel (60.13%), and results seen in Leadership and Career
Services. As could be expected, students are most likely to be available Friday thru Sunday
(>40% of students available) after 5pm (46.81%).

Regarding Frosh and Themed Kits, students were generally satisfied with the items received
in their frosh Kits, though several expressed a desire for more practical items for use in their
day-to-day life. When suggesting ideas for future frosh and miscellaneous Kits, students
heavily favoured swag & merchandise (clothing and branded items), practical work from
home items, and items international students may need for their first winter in Canada
(mitts, toques, scarves etc.)

CSI EVENTS AWARENESS

Q60: Are you aware of the optional CSI Events Fee?

Students Events Fee Awareness

2020 | 53.01%
2021 55.78%

0.00%  10.00% 20.00% 30.00% 40.00% 50.00% 60.00% 70.00% 80.00% 90.00%

Figure 53 - Student Awareness of CSl's Optional Events Fee Year over Year

Quick Takeaways: There has been a significant drop (27.23%) in student awareness of CSl’'s
optional events fee from 2020 to 2021. Upon further analysis of the data, incorporating
data filters by students’ year of study points to a possible cause of this drop in student
awareness.

Are you aware of the optional CSI| Events Fee? (First-Year Students)

No 48.97% (1022)
< = Yes 51.03% (1065)

Figure 54 - First-Year Student Awareness of the Optional CSI Events Fee
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Are you aware of the optional CSI Events Fee? (Student’s 2nd Year and Beyond)

No 34.71% (362)

Yes 65.29% (651)

Figure 55 - 2nd Year Students and Beyond Awareness of the Optional CSI Events Fee

First-year students make up most students unaware of the optional CSI Events Fee (73.84%
of students who are unaware of the Events fee are in their first year of study), suggesting
outreach and current communication methods about fees to incoming students has not
effectively communicated this optional fee.

Q61: How do you normally learn about CSI Events? Select all that apply.

sl Website 30 430%
Friends 16.68%
Co-Curricular
Portal 14.89%
Csl1 Mobile App
including Pu.... 11.85%
Other (ple?,s,s 17
specify) &%
Twitch
mMaotifications 1-34%
% 10%: 0% 20%% %G S0% S0%% oY =10 ) S0 100

Figure 56 - Most Common Student Methods of Learning of CSI Events.

Quick Takeaways: Students overwhelmingly prefer online resources, particularly email,
social media or CSI's website, as the means of learning about CSI events, and are less likely

to rely on personal networks to learn of CSI Events.
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EVENT MOTIVATORS AND BARRIERS
Q62: What factors motivate you to go to a CSI event? Select all that apply.

e Ek“—-!g ces _ A
experiences

Chance to win

prizes 56.20%
it other. 48.75%
“Recognrtion 32.75%
ath er;g::?ég I 2.51%
0% 10% 20% 0% 4% S0% &0% TOY S0%% 90%  100%

Figure 57 - Factors Motivating Students to Attend CSI Events.

Quick Takeaways: There does not appear to be a clear motivator for students to attend CSI
Events; instead, it is clear what does not motivate them: Co-Curricular Recognition is not the
prime motivator of students surveyed, who instead are more likely to attend a CSI event if
they enjoy the theme, it introduces them to a new experience, they have a chance to win a
prize, and to a lesser extent, they have the opportunity to meet and get to know their peers.

Q63: What factors limit or prevent you from going to a CSl event? Select all that
apply.
100556
20%%
B0%%
TO%
B0

S0%

T0.29%

405 09.74%
’ 23.07% 20 .40%
30%
20% 57504
105
0%
The time of | do not do not | prefer to Other
the event like wirtwal like the do other (please
does not work EVEnts event themse things in my specify)
with my... spare time

Figure 58 - Factors Preventing Students from Attending CSI Events.

Quick Takeaways: More often than other factors, the timing of an event not fitting in with a
student’s schedule is the most common cause (70.29%) of students not attending CSI
events. A secondary, though far less common factor is that nearly 30% of students (29.74%)
do not like virtual events.
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Q64: What day of the week are you most likely to participate in an event? Select
all that apply.

Friday 1.34%
rMonday 32.04%
Thursday 28.69%
Wednesday _ 25.24%
Tuesday _ 26.33%

0% 10% 0% 209 40%  S50% E0% O 20%  90% 100%
Figure 59- Days Students Are Most Likely to be Available for CSI Events.

Quick Takeaways: Students are most likely to participate in events on weekends and Fridays
when most are not in class and may have time off from their co-ops or place of employment.

Q65: What time of day is most convenient for you to watch/attend an event?
1004%%6
20%%
0%
T0%
G0%% 45.81%
S0%%
0%

30%%:

205 12.14% N.H%
10%%
0%
Evening (Spm - afternoon (12pm Morning (sam - Late Evening
10pm) - Spim) 12pm) (1opm -12am)

Figure 60 - Time of Day when Students Are Available to Watch/Attend a CSI Event.

Quick Takeaways: Students are primarily available in the evenings, which may be attributed
to fewer classes or fewer work shifts at this time.
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Q66: Would you currently feel comfortable attending in-person events?

No 20.54% (643)

Yes 79.46% (2487)

Figure 61 - % of Students Comfortable with In-Person Events.

Quick Takeaways: Given the rise of the Omicron variant of COVID-19, it’s difficult to grasp
any strong conclusions from the data, other than to say that when COVID-19 cases were
relatively stable and low, students felt comfortable with in-person events.
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Q67: What are your personal hobbies/interests? Select all that apply.

Movies &
Television

Travel

Cooking/Baking

Mature and
wildlife...

Fitness

Sports

Artistic
Activities...

Gaming (video
games, board ..

Reading,
WriIting, ...

Gardening

oOther (please
specify)

49,524
47.5T%
46.87%
41.34%
. 5.59%
£ 10% 0% 0% 4% S50%0 E0%

65.14%

60.32%

TO% 80% 20% 100%

Figure 62 - Students' Personal Hobbies.

Quick Takeaways: Students are heavily engaged with the digital media world for television
and movies and are passionate about travel. A low number of students expressed
disinterest in reading, writing, and gardening.

53 | PAGE

CONESTOGASTUDENTS.COM

519-748-5131

6@ WQ@CSTUDENTSINC

CSI@QCONESTOGAC.ON.CA

299 DOON VALLEY DRIVE
KITCHENER, ON N2G 4M4



http://www.conestogastudents.com/
mailto:csi@conestogac.on.ca

2021 CSI YEAR-END SURVEY REPORT /// mv
I{STUDENTS INC

Q68: Please rank the following types of events in the order of most interested to
least interested.

Liw

Entertainmen... 5.07

Interactive

Games (le.... 4.88

m

Tutorials 4.04

Workshops 3.76

Student Talent
Showcases

1-on-1 Private
Bookings (Ta...

] 1 2 3 4 5 g 7
Figure 63 - Ranking of Students Interest in Various Types of Events.

Quick Takeaways: Live entertainment and interactive games are the types of events that
garner most student attention, with only 1-on-1 private events not receiving much interest.

Q69: What specific events or topics of discussion would you like to CSI host?
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Figure 64 - Most Common Words for New Events or Topics of Discussion for CSI to Host.

Quick Takeaways: Through the feedback received on ideas for events or topics of discussion
for CSI, some common ideas were:
e Budget planning tips and advice for budgeting in Canada
e Time management and career/professional Development workshops
e Mental Health and self-care practices for dealing with stress, anxiety, worries and
more

e Interactive activities including video games, bingo, trivia, and more
e Many references were made to in-person interactions and social events
e Live performances - music, talents, comedy, etc.
e Fitness/sports-oriented events
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FROSH & THEME KITS

Q70: If a monthly subscription box valued at $100 were available for a discounted
price with a variety of swag, work-from-home supplies, and wellness items, is this
something you would be interested in purchasing for $75 monthly?

Other (please specify *

how much you would

be willing to pay i...
12.24% (383)

Yes 29.30% (917)

Mo 58.47% (1330}
Figure 65 - Student Willingness to Pay for Subscription Box.

Quick Takeaways: Of students who responded, only 29.3% were willing to pay the $75 a
month subscription cost; of students who responded with an alternative amount, the
average price for a subscription box they were willing to pay was $37.50.

Q71: What items would you like to see in the following themed boxes/kits?
Frosh Kit

know Tumbler P\'P:f'el essentials discount
stick p r rlkg t~ Backpack snacks T iy S
Onemlafap Teceived headpnarkersBac P STUDENTS mobile
selli® to0ls  toiletr _-:Fin eatsh 5\?\?53 Bags clothing - t
59':' everythung stuff N bugsl | Oocliogo 7};r‘nraps WI n e rrjlaces
Sté'ua?lp; scarf h OOCI Ies .Sfcoabéok ffeolackets  sweaters chain
Gmbreiia 11 : water
plug hangd gl'Ft pensf. Foba shirts Kit - mask interested
g:ntebook laptop pat things i pamphlets
culator information 19€@ . school key health
sweater ig=tpioh
i DQOOd es | Frosh t o T sticky
ories Don _ sunglasses 3 ah stationer o
shaedntize  lanyardit i S N rt pendiR UL Ere
“jacket pend P
games Pad nhame
travel }»  current tshirts supplies books
notebooks rg;‘\m YEARSthlﬁeEiS ] MUgs jourmal
Around Insulated Aotes Calen uasleful board

pamphlet

Figure 66 - Most Used Words for Frosh Kit Items.

Quick Takeaways: Through the feedback received on ideas Frosh Kit ideas, some common
ideas were:

e Students want swag (hoodie, shirt, gloves, water bottles, jackets)

e Useful items for schoolwork (pens, chargers etc.)

e CSI memorabilia
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Sexual Health Kit
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Figure 67 - Most Used Words for Sexual Health Kit Items.

Quick Takeaways: Through the feedback received on ideas for Sexual Health Kits, some
common ideas were:

Pregnancy Tests

Condoms and other contraceptives

Lubricant, Candles, Scented Qil

Information pamphlets on healthy, safe, consensual sex
Pads and sanitary items

Wellness Kit:

balls,
sleeping
ressure resources
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massage Speaker snacks, - cos
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L
*Pimy sanitary ook ﬁealtsguffa id discount
Personal 4o Bluetooth; £S ea Yy

. ) current
nutrition supplies GycraTr-’]dS 53.;,3|.<e| / More
lotions e Skincare

Eye I
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ook, gift
card
Barwdages Y protein resistance maybe Pack

multi supplements

candle ba‘,;glage? tion, ios Vouchers
clothing Everything diet _7;3711 pads
travel medicme

Figure 68 - Most Used Words for Wellness Kit Items.

Quick Takeaways: Through the feedback received on ideas for Wellness Kits, some common
ideas were:

e First Aid and Hygiene Items (Band-Aids, Toothpaste, Deodorant)

e Essential Oils, Bath Bombs, and relaxation aids

e Yoga items and instructional guides

e Self Care items like tea, coupons for healthy snacks etc.
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Work From Home:
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Figure 69 - Most Used Words for Work from Home Kit Items.

Quick Takeaways: Through the feedback received on ideas for Work from Home Kits, some
common ideas were:

Laptops Rests/ Holders

Wireless items (mouse, headphones)

Productivity items and supplies (pens, planner, sticky notes)

Coffee

New Kit Ideas:

Clothes ven festive  Cultural Diwali
local given "~ Jifferent amera brands
; ~oclke Tecipes supplies Movie
relief SOCKS | Surprise seasonal now GePPortbuy
Intercrl\atlonal mug . includes Fithess
ass
tiete Program help basm:k \Neef month ne2h
specific etc.) grocery themed Candy, S
Somethi??;a(:k COOklﬂg etc things health .. "lBIiukektgotq
phone e mental pens Anything
Jga ing don't meal P shacks dont
Amazon - accessories ]deas stuff €. coffee
2 rt ght e |apt0p Materials Books,
obby monthly sports healthy bag lights, penstrual
artmtle: goodies Christmas Hg\léﬂ? P Creative
bottle during@aImmes  exam as cultures Educational
3 |
+ many Supplles persona
e hies school book it needpen
Cl - essentials little 9 provide crafts

dy baby
Gloves
table fidget

Figure 70 - Most Used Words for New Kit Ideas.

Quick Takeaways: Through the feedback received on ideas for new Kits, some common
ideas were:

e Early morning Kits (filled with coffee/tea, a mug, a sweater

e Winter Survival Kits (mittens, scarves, toque, hot chocolate)

e Festival Kits (Diwali, Halloween, Christmas)
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Q84: Did you opt-in to receive a CSI Frosh Kit in the 2021 school year?

Yes, and | received it.
27.83% (871)

Mo, | did not opt in to
receive one. 49.04%
(1535)

Yes, | have not received
it yet. 23.13% (724)

Figure 71 - % of Students Opted-In to Receive CSI Frosh Kit.

Quick Takeaways: 50% of students did not opt in to receive frosh kits, and half of those who
did have not yet received their kit.

Q85: How satisfied are you with the CSI Frosh Kit you received?
¢ WVery Dissatisfied 5.16% (45)

Dissatisfied 5.28% (46)

Very Satisfied 32.50% (235) .
_—" MNeither Satisfied Nor

Dissatisfied 15.60%
(136)

Satisfied 4117% (359)
Figure 72 - Student Satisfaction with CSI Frosh Kit (Students who Received Kit).

Quick Takeaways: The overwhelming majority of students who received a frosh kit (73.97%)
were satisfied with the box they received, with only 10.42% expressing dissatisfaction. It can
be said the kits were a success.
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Q86: Please tell us how the CSI Frosh Kit can be improved?
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Figure 73 - Most Used Words for Improving Frosh Kit.
Quick Takeaway: Through the feedback received on ideas for improving CSI's Frosh Kits,
some common ideas were:
e More practical items (pens, chargers, school supplies etc.)
e Hoodies and related swag
e Winter supply items, many students related not having these items for their first
Canadian winter.

Q87: If you opted in, but have not received your Frosh Kit, we would like to follow
up with you to arrange a pick-up time. What is your contact information?

Of 3,130 students surveyed, 734 stated they had opted in but did not receive their kit and
provided their follow-up info.

Q88: Please tell us why you did not opt-in to receive a Frosh Kit.

Other (please specify) ~ The Frosh Kit fee was
17.62% (274) too expensive. 19.70%
(303)

I did not know what —

would be included. 23.54%
(362)

™ I was not aware of the
Frosh Kit. 38.95%
(599)
Figure 74 - Reasons for not Purchasing a Frosh Kit.

Quick Takeaways: For students who opted out of the Frosh Kit fee, the unknown was the
largest factor; for 38.95%, they simply were unaware of what the Frosh Kit was; for 23.54%,
not knowing what was in the kit prior to paying the fee resulted in them opting out. A not
insignificant number of students (19.7%) stated price was the obstructing factor, suggesting
that cost considerations are at front of mind for students. In the other category, reasons
included not being a first-year student, lack of interest, and studying away from campus as
no mail option was available.
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CSI COMMUNICATIONS

Most students utilize CSI communications and web and app platforms for relatively
consistent reasons. Students visiting CSI’s website or using our mobile app are interested in
learning information about CSI programs and services (41.41% for support services &
44.92% for Health & Legal), and additionally, about CSI’'s events (56.13%) and employment
opportunities (40.38%). Students are primarily using Instagram as the main way to connect
to CSl on socials (60.25%), with 72.70% of students who follow CSI’s social media accounts
stating they are engaging with CSI’s content at least once per week or more. Lastly, students
primarily receive information about CSI services and programs through direct CSl emails
(65.81%).

COMMUNICATION PREFERENCES

Q72: Do you read the bi-weekly CSI direct email that is sent every second
Tuesday to your Conestoga College email address?

No 34.19% (1070)

™ Yes 65.81% (2060)

Figure 75 - % of Students Reading CSI Direct Emails.

Quick Takeaways: Without the ability to measure the open rate on CSI’s bi-weekly direct
email, it is not possible to verify this data. Although it is unable to be verified, it does suggest
a large majority of students are aware and reading the direct emails being sent by CSI.

Q73: Would you voluntarily sign up to receive the bi-weekly CSI direct email to
your non-Conestoga College email account?

Mo 50.42% (1578) — Yes 49.58% (1552)

Figure 76 - Student Interest in Receiving CSI Direct Emails in Personal Account.

Quick Takeaways: Aimost 50% of students state they would voluntarily sign up to receive
direct emails from CSI if provided the option.
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Q77: When are you normally most active online?

Night (10pm - 8am) 12.81% -,

(401) \ Morning (6am - 12pm)

18.24% (571)

e

Evening (5pm - 10pm)
38.50% (1205)

™ Afternoon (12pm - S5pm)

30.45% (953)
Figure 77 - Time of Day Students are Most Active Online.

Quick Takeaways: The afternoon and evening (12pm - 10pm) are the most likely times for
students to be active online, suggesting the most optimal times for engaging with students
through online communication channels.

Q78: What social media platforms are you most active on? Select all that apply.

e _ L

Tik Tok 17.06%

Twitter 16.494%

Other (please
specify)

Mone of the
above . 6-T7%

0% 10% 20% 30% 40% 50% &0% 0% S0% 0% 100%

T19%

Figure 78 - Most Popular Social Media Platforms among Students.

Quick Takeaways: The most actively used social media platform by respondents is Instagram
by a large margin, followed by Facebook, Tik Tok, and Twitter, respectively. This suggests
students still see the more established social media channels as their main platforms of
choice, but there is a growing trend to new platforms such as Tik Tok, which is still a
relatively new platform.
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CSI WEBSITE & APP EXPEREINCE
Q74: Why do you visit the CSI website? Select all that apply.

ANSWER CHOICES ¥  RESPONSES v
* Learn about and attend C5| Events E613% 1757
*  Find information about your C5| Health and Legal Flans 44,90 1,406
» Learn about and access CSl Support Services 41.41% 1,296
« Find and apply for CSl Employment Opportunities 40.38% 1.264
« Enter contests and giveaways 35.85% 1022
+ Learn about and join C5l Clubs and Societies 33.35% 1,044
+ Contact Us 15.97% 500
* | do not visit CSI's Website 14.47% 453
* Other (please specify) Responses 1.25% 3@

Total Respondents: 3,130

Figure 79 - Reasons for Visiting CSI Website.

Quick Takeaways: Students primarily visit CSI’s website for information and participation,
looking for resources available to them through CSI or events and employment opportunities
to take advantage of. Approximately 14% of students surveyed do not engage with CSI’'s
website. The reason students choose not to visit CSI’s website is unknown, but it can be
assumed these students are either not aware or not interested in the services and
opportunities available from CSI.

Q75: What type of items would you like to be able to purchase from the CSlI online
store? Select all that apply.

clothing and

Technology and

ACCessories 50.00%
Themed Kits .
(Frosh,... 49516
I Emcrab_|l|:a 20.68%
and Souvenir..
1 '.n'.'C-L,lE! niot 10.93%
purchase ite...
other (plea_a,a-e 1.91%
specify)
0% 10% 20% 30%% 40% 50% E0% FO% 20% 20% 100%

Figure 80 - Most Popular Merchandise Options for CSI Store.

Quick Takeaways: Students would look to purchase apparel and school supplies from the
CSI Store, with themed kits also being something students expressed interest in. Only a
small percentage of students (11%) expressed they would not have an interest in purchasing
items from the CSI online store.
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Q76: What is a reasonable price to pay for the following types of apparel?

HGGdie“‘Sweater

0 10 20 30 40 14|
Figure 81 - Average of Student Listed Prices for Items of CSI Merch.

Quick Takeaway: Students are budget-minded for t-shirts expressing they believe a
reasonable price to pay for a t-shirt is $16. For a hoodie/sweater, students are willing to
spend more and may be less budget-conscious, stating a reasonable cost as $48.

Q89: CSI launched a new mobile app in August 2021. Have you downloaded the
app from the Apple App Store or Google Play Store?

Yes 45.75% (1432)

Mo 54.95% (1698)

Figure 82 - % of Students who have Downloaded CSl's Mobile App.

Quick Takeaways: Most students have not yet downloaded CSI’'s new mobile app, suggesting
there are thousands of users waiting to hop on!
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Q90: Why do you use the CSI mobile app? Select all that apply.

ANSWER CHOICES * RESPONSES =
» Learn about and attend CSI Events 67.06% 9E1
+*  Find information about your CSI Health and Legal Plans 50.17% a2
* Learn about and access CS| Support Services 45,78% BhE
*  Find and apply for CS| Employment Opportunities 44,38% 636
* Enter contests and giveaways 39,29% BE3
+ Learn about and join CSI Clubs and Societies 36.10% 503
+ Contact Us 21.25% 306
» Other (please specify) Responses 4,95% Fil

Total Respondents: 1,433
Figure 83 - Student Reasons for Using Mobile App.

Quick Takeaways: Students use the CSI App as an informational and participatory resource,
primarily using the app to learn about and attend CSI events and find out more information
about CSI's Health & legal plans, Support Services, and Employment Opportunities.

Q91: Why did you choose not to download the new CSI Mobile App
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Figure 84 - Most Used Words for Not Downloading Mobile App.

Quick Takeaways: Through the feedback received on why students chose not to download
CSI’'s App, some common statements were:
e Didn’t”, “Know,” “Don’t,” “Aware,” “Download,” “Phone.” This suggests students
were either unaware of the app, it would not download on their phone, or a lack of
phone storage.
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Q92: What new feature or capability would improve the CSI Mobile App or interest
you to download it in the future?
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Figure 85 - Most Used Words for New App Features.

Quick Takeaways: Through the feedback received on why students chose not to download
CSl's, some common statements were:

e Quicker access to service information

e Mobile-specific prizes and giveaways

e Peerto Peer message board

e Chat option to speak with CSI staff use

Q79: What CSI social media accounts do you follow? Select all that apply.

Instagram
I:@I:Stucentsmc} _ .
Mone of the 29.97%
above -

Facebook .
(@Conestoga.... 22.91%

Twitter

(@cCstudentsinc) .63%

0% 10% 20% 30% 40% S0% &0% T0% 20% 90% 100%

Figure 86 - CSlI Social Media Accounts Students Follow.

Quick Takeaways: Students are most likely to follow CSI on Instagram or not at all,
suggesting that students primarily are on Instagram, as confirmed by the responses
received to the platforms they are most active on. Facebook and Twitter have less
followership among respondents indicating a lesser degree of importance to students.

A noteworthy portion of respondents do not follow CSI on any social platform (32.27%).
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Q80: How often do you engage with our social media content? (likes, comments,
story polls etc.)

Less than once a month
10.75% (2238)

Once a month 4.67% (99) —. Every day 33.10% (702)

A few times a month 11.83% —————
(252)

-

About once a week 11.22% (238)

|
* Afew times a week 25.38%

iy

Figure 87 - Frequency of Student Engagement with CSI Content.

Quick Takeaways: 72.70% of students who follow CSlI’s social media accounts state they are
engaging with CSI’s content at least once per week or more, suggesting the content that is
being posted is engaging and relevant for them and demonstrates a favourable placement
in their personal social engagement algorithms.

Q81: How would you rate your satisfaction with CSI's posting frequency on social
media?
C51 does not post often

C5l posts too often 13.77%
enough 6.74% (143) I'.'. po o often

(292)

C5l posts the right
amount 79.49%
(1686)

Figure 88 - Student Opinion on CSI Posting Frequency.

Quick Takeaways: Students are satisfied with CSI's posting habits, with nearly 80% of
students agreeing that CSI posts just the right amount of content.

66 | PAGE
CONESTOGASTUDENTS.COM 519-748-5131 299 DOON VALLEY DRIVE
6@ WQ@CSTUDENTSINC CSI@QCONESTOGAC.ON.CA KITCHENER, ON N2G 4M4



http://www.conestogastudents.com/
mailto:csi@conestogac.on.ca

2021 CSI YEAR-END SURVEY REPORT /// mv
I{STUDENTS INC

Q82: CSI’s current response time for direct messages from social media is within 1
business day. How satisfied are you with CSI’s response time to direct messages
through social media?

Very dissatisfied 0.38% (8) \I

Dissatisfied 1.60% (34) — .

Very satizfied 27.86% (591)
Meither satisfied nor ——._

dissatisfied 25.04%
(531)

Satisfied 45.12% (957)
Figure 89 - Student Satisfaction with CSI DM Response Time.

Quick Takeaways: AiImost no students (under 2%) have expressed dissatisfaction with CSI's
social media response times, suggesting an overall level of satisfaction with CSI's
responsiveness and attentiveness to students' needs.

Q83: What kind of social media content/posts would encourage you to
follow/continue to follow and engage with CSI's social media? Select all that apply.

Contests,
Prrz&s: and... _ 1
nformation i

Information

about CSI.. 57.28%

Trending Mews

Stories po-ace

Student Stories 36.20%

Other (please
specify) I 2.14%

0%  10%  20%  30%  40%  50%  G60%  70%  B80%  90% 100%
Figure 90 - Content that will Drive Future Student Engagement.

Quick Takeaways: Contests and prizes would attract the most students to CSI content and
drive engagement, followed by information on employment and volunteer opportunities and
CSl events and services.
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CSI FOOD SERVICES

Ultimately many students, being unable to attend campus physically, were unable to provide
their opinions on the current level of service at their campuses. Nonetheless, most students
who did provide their opinion stated that they found the current food service offerings to be
convenient (88.25%), affordable (54.82%), and generally satisfactory (50.19%). Only
students at Conestoga’s Cambridge campus expressed dissatisfaction with the food service
offerings available on their campus.

Regarding new programming, such as online ordering for pick-up and delivery, as well as
meal plan services, students were overwhelmingly receptive to these ideas, with 70% of
students expressing interest in a meal plan, and 60% of students expressing their intention
to use online ordering for pick-up and delivery.

CURRENT FOOD SERVICE OFFERINGS

Q94: How satisfied are you with the available food services on your campus?
Very dissatisfied 3.10% (97) \

Dissatisfied 3.71% (116) ~ T
Neither satisfied nor ‘

dissatisfied 14.66% 3
(459)

satisfied 1303% (41) — I have not attended

campus to be able to
comment. 56.90%
(1781)

Very satisfied 8.50% (266)

Figure 91 - Student Satisfaction with Available Food Services.

Quick Takeaways: Given that the overwhelming majority of students, whether in their first
year of study or beyond, have not been able to access food services, students surveyed
mostly responded that they have not been able to attest to their satisfaction with CSI's food
service options on their campus. However, even with this caveat, of the 43.1% of students
who had an opinion on satisfaction levels, only 15.8% (and 6.81% of all students surveyed)
expressed dissatisfaction with the food services available on their campus.
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Q12

Brantford 36.84% 5.96%
QI
Cambridge 32.61% 14.49% 21.01%
34.45% 8.69%

Q12: Doon

Q12:
Downtown
Kitchener

28.05% 3.66%

Q12: Guelph
(ncluding...

35.42% 8.33% 110.42%
Q12: Ingersoll 20.00%

Q12: stratford

Q12: Waterloo

(including 34.16% 8.07%619.32%

Q12: Online 26:4736 20:599%) 32.35% 6:82%) 111:76%
0% 10% 20% 30% 40% S50% 0% 70% 80% 90% 100%
B very satisfi.. B satisfied IMeither sati... Dissatisfied

Very dissati..

Figure 92 - Food Service Satisfaction by Campus.
Removing students who have not yet attended campus and filtering by campus helps to
appreciate what students specifically are satisfied with the options available to them. The
overall level of satisfaction at DTK, Brantford and Doon suggest students are either satisfied
or unconcerned with their food service offerings. However, a significant number of students
(35.50%) at Conestoga’s Cambridge campus are dissatisfied, suggesting more needs to be
done to bring better food service options to this campus specifically.

Q95: How convenient do you feel food services at your campus are?

Mot at all Convenient
4.79% (150)

_:—'-'-FF.-'_‘_'_'—\

Slightly Convenient 4.25% (133)

Moderately Convenient
11.53% (361)

Very Convenient 11.799% (369) —

—

| have not attended
campus to be able to
comment. 59,204

Extremely Convenient (1853)

8.43% (264)
Figure 93 - Student Opinion of Food Service Convenience.

Quick Takeaways: As most students have not been able to be on campus, the students
surveyed have reflected this by 59.2% of them not having an opinion on the convenience of
their on-campus food services. However, of students with an opinion on this matter (40.8%
of students surveyed), 88.26% of them (36.01% of all students surveyed) attested to at
least a slight level of convenience in their food services, with 49.5% of students with an
opinion stating these services were very or extremely convenient (20.22% of all students
surveyed).
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Q96: How affordable do you feel food services at your campus are?

Very Unaffordable 0.67% (21)

\

Somewhat Unaffordable
5.62% (176)

Neither Affordable Nor
Unaffordable 10.48%
(328)

Somewhat Affordable 13.07% =

(409)

| have not attended
campus to be able to
comment. 62.88%
(1968)

Figure 94 - Student Opinion on Food Service Affordability

Very Affordable 7.28% (228)

Quick Takeaways: Pandemic realities have complicated the data for this question, with many
(62.88%) students not attending campus and thus having no opinion, and several
compounding factors influencing the measures of affordability for food offerings, from
students own finances to inflationary pressures on the price of goods. Of students who
shared their opinion, the overwhelming majority (83.1%) did not find food service offerings
expensive or unaffordable (30.83% of students surveyed).
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FUTURE FOOD SERVICE OFFERINGS

Q93: How interested would you be in purchasing a student meal plan service if
available?

Mot at all int ted .
1?19:,&{53;;3 eres " Extremely interested

29.97% (697)

Mot so interested 13.07% (409) ———

o

Very interested 20.64% (646)

/

Somewhat interested 26.54% /

(840)
Figure 95 - Student Interest in Meal Plan Service

Quick Takeaways: Students surveyed have expressed a general to excited interest in a
student meal plan service were one to be made available. 69.74% of students surveyed
expressed at least a moderate interest in a student meal plan option, with 42.91% showing
enthusiastic support for the idea of a student meal plan. This held for students across all
campuses, save for those attending our Ingersoll and Stratford campuses and students
whose programs are entirely online.

Q12: Doon 1812390 25.29%% 12190% 19118%
Q1Q Wwaterloo . IC
praleiniy 251009% 16:75% 98.40% 16.02% 13/83%
Q12
Downtown 363696 2317006 24.90% 9.09%
Kitchener
Qi 1712395 1457196 29.83% 15.97%6 29.9736
Cambridge
Q12: Guelph .
Cnetoding 251569 211059% 27.07% 13.53%  12.78%
Q12 3074696 2613296 23.68% 9,65% 7.89%
erantford
Q12 online 1815996 1418106 16.05% 16.05% 3415796
Qi2: Ingersoll 121509 37.50% 37.50% 12150%
Q12: stratford 3313306 33.33% 3313306
0% 10% 20% 30% 40% 50% 0% TO% 80% 90% 100%
B excremely i B veryintere.. Somewhat i... Mot so inter...
Mot atallin...

Figure 96 - Student Meal Plan Interest by Campus

When broken down by campus, the data shows the idea was of particular interest to
students surveyed from the Downtown Kitchener and Brantford campuses. Still, all major
campuses expressed interest in the service.
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Q97: How likely are you to use online ordering to pick up your food on campus if it
was available?

Very unlikely 9.94% (311) \

Very likely 25.37% (794)

Unlikely 7.57% (237) “\\

i

Meither likely nor unlikely —
22 .14% (693)

Likely 34.98% (1095)
Figure 97 - Likelihood of Using Online Order for Pick-Up

Quick Takeaways: The majority of students surveyed expressed a desire to use online
ordering for food pick up on campus, with 60.35% of students stating they would be at least
likely to use an online ordering system for pick up on-campus food services.

Q98: How likely are you to use online ordering from food services on campus for
food delivery if it was available?

Very unlikely 9.94% {311) \

Unlikely 8.40% (263) ~._ Very likely 26.58% (832)

Meither likely nor unlikely —

20.86% (653)

Likely 34.22% (1071)
Figure 98 - Likelihood of Using Online Ordering for Delivery

Quick Takeaways: As with online ordering for food pick-up, students surveyed were just as
excited for an online ordering system for food delivery from campus food service options,
with 60.8% of students stating they would at minimum be likely to use such a service, and
only 18.34% of students surveyed expressly stating they would not utilize the service.
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Q99: What type of food items would you Ilke to see on your campus?

totally
popeyes bring

fastfood

Br patties
mediterranean

. ferences According
alot place: ht Bigger
_ Canada traditional aces d ot those exa[er?leragefgeom de
dietary eNIOY delicious [ | mostly 7 > v e ’ Saconable .
make ; coU ster ups e \Lmiabi : :
breaded smoothies ™ alveady fruit c2sses sy
= health affordable  mcdonalds -:ccd\ balanced pre =lle
Muslim Trorcakt Haven 2P Srest oy ork marker lentils
- bars Filipino vegeterian real Ve Tim bread d world ches
preferably ite Bubble home soft genera 2 epe
pakistani . vgadglelsl “ Brea <ﬁ5t lortons pit comment MEats o cily
. 1: mix Spicy
o ) samosa d ts E
Kisy Efu-ri . french Starbucks Cooked ha|a| Poeal teasalad |Zza |r;jtef|fmat\ona\ .
<ing i easy eggs Ifferent taste r
o nd \ attended [ o sandwlch stuff  hot , tasty shawarma Pé;a bba Chlnese without
T burrito Y Clisine open F
Tur live protem Cthkeh ve ahgl uteh ,hdk I nd Ia I l_” I
s really mexican rich g love good styl 4 India  Didn
avent _ local African e V"'raps Burgers dalr available . choco ate

! i bowls . maybe ban y something chips daily ¢ <is
kes N P poutmeaswah inkfries ozen | 7: e
= Meals pi choic oot ST Rk tostes

ans snack grocen Ita\lan japanes eat Biriyani

wide vegetable cuisines dishes eg eta rl an ;. ind free

desserts E’\fElyth students

Ethic mind

availability gy
” n price Pastas .-

pizZas
~ - always place diet Peop kinds eady
: nu_rf_c_nr many multi current Biryani

ac me newv: sandwhiches

PLEASE vaneties r ambridge, specifically

prov \gl=s g

Figure 99 - Most Us”ed Words for New Food Offermgs

Quick Takeaways: Through the feedback received on what food items students would like to
see on their campus, some common ideas were:

e Healthy and vegetarian options
Indian options
Pizza and burgers
Chinese Food
Better Coffee options
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CSI EMPLOYMENT OPPORTUNITIES

Students who are aware of CSI’'s employment opportunities are generally satisfied with the
type of opportunities available. Not nearly enough Conestoga students are even aware that
CSI offers employment, with 53% of students stating they are unaware.

For those students who were aware, they have rated general satisfaction (62.8%) with
finding (52.70%) and applying (52.04%) to these positions, and most students (66.70%)
who are aware see long term value in these positions for their career paths. Nonetheless,
even among students who were aware of Conestoga employment offerings, over a quarter
(29.88%) were unsure of the relevance of these opportunities to their career path. Work is
needed to make students aware of CSl's employment programs and show their value to
students' long-term goals.

AWARENESS & EASE OF APPLYING

Q100: CSl offers approximately 200 student employment opportunities. Before
reading this statement, were you aware CSI offers part-time employment
opportunities for students?

Yes 46.51% (1465)

Mo 53.19% (1665)

Figure 100 - Student Awareness of CSI Employment Opportunities

Quick Takeaways: Students are generally unaware of CSI's employment opportunities
available to them, suggesting not enough is being done to promote and advertise these job
offerings to our student population.
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Q101: Is it easy to find and apply for jobs at CSI?

22.92%

29.81%

Are CSl jobs

easy to appl... 3T.27%

7.04%

2.76%

19.75%

32.95%

Are CSl jobs

easy to find? 35.9T%

10029

3.21%

% 0% 20% 30%% 40% S0%% 0% TO% S0%% 20%  100%
B ver Easy B =omewhat Feither Eas Somewhar

wery Difficult

Figure 101 - Student Opinion on Ease of Applying to and Finding CSI Job Opportunities

Quick Takeaways: Students surveyed stated relative ease in finding and applying to CSI
positions from the data above. 52.03% of students surveyed stated that applying to CSI
positions was a measure of ease, with only 10.7% of students expressing having had
difficulty with the application process. The same can be said for students finding CSI
positions to apply for, with 52.7% of students stated their experience finding CSI positions
was easy, and only 13.33% of students expressed difficulty finding CSI's employment
offerings.
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SATISFACTION WITH AVAILABLE POSITIONS

Q102: How satisfied are you with the type of employment opportunities available
from CSI?

Very dissatisfied 0.82% (12}

Dissatisfied 3.07% (45) — 1 do not know what types
of employment opportunities
are available. 22.44%

(329)

Meither satisfied nor ™
dissatisfied 24.97%
(366)

.,

T Very satisfied 18.21% (267)

/

Satisfied 30.49% (447) /

Figure 102 - Student Satisfaction with CSI Employment Opportunities

Quick Takeaways: For students who were aware of CSI’'s employment opportunities (77.56%
of students who answered this question), the overwhelming majority (62.79%, or 48.7% of
all students surveyed) of these students expressed a level of satisfaction with the type of
employment offerings available to them from CSlI, with only 5% (3.89% of students surveyed)
expressing dissatisfaction.

Q103: How satisfied are you with the number of employment opportunities
available from CSI?

100%:

50%%

B0%%

0%

B4

S0%

40.65%

33.83%
A0%
0% 183.28%
20%% G.28W, 0.95%
109 .
0%
Neither Satisfied wery Dissatisfied Very
satisfied nor satisfied dissatisfied

dissatisfied
Figure 103 - Student Satisfaction with # of Employment Opportunities

Quick Takeaways: A plurality (40.65%) of students expressed neither satisfaction nor
dissatisfaction with the number of employment opportunities available from CSI, with
52.11% of students expressing satisfaction, suggesting students are not concerned and/or
are generally satisfied with CSI's employment offerings.
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Q104: How relevant are CSI’s available employment opportunities to your future

career path?
100%
90%%
B0%%
TO%%
E0%%
50%%
40%%
30%%
20%%
1026
0%%

IN1%
29.31%
19.92% 16.71%
.

Somewhat Very | donot Meither Somewhat very
Relevant Relevant kerowr if Relevant Irrelevant rrelevant

employment Mor

opportun... lrrelevant

Figure 104 - Student Opinion on CSI Employment Opportunity Relevance to Their Career Path

Quick Takeaways: Over 50% (53.42%) of students surveyed found CSI's employment
opportunities relevant to their career path, suggesting that CSI's employment opportunities
offer students long-term value. However, a relatively sizable chunk (19.22%) of students are
not aware if our employment opportunities are relevant to their career path, suggesting
more work needs to be done emphasizing how CSI opportunities can benefit them.
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ACADEMIC FAIRNESS

Awareness of and satisfaction with Conestoga’s Academic Fairness procedure was high
among students surveyed. Approximately 80% of students surveyed expressed some
knowledge of the procedure, and approximately 83% of students who participated in the
procedure expressed their satisfaction with the outcome. Students who were party to an
Academic Fairness dispute were largely able to follow the process, with 83% saying they
understood the procedure. Ultimately, only 10.5% of students surveyed have gone through
the Academic Fairness procedure. While this number does represent a significant number of
students in and of itself, it does suggest most students are satisfied with their grades or
have not committed severe or repeated instances of academic misconduct.

PLAGIARISM

Q105: Do you understand what plagiarism is?

No 2.20% (69) |

Yes 97.80% (3061)
Figure 105 - Student Knowledge of Plagiarism

Quick Takeaways: Students, by and large, stated they understood what plagiarism was.
However, this question offered no test of a student’s ability to identify plagiarism, nor did it
offer a definition of plagiarism. It is difficult to draw any conclusions from the data gathered.
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AWARENESS AND PARTICIPATION IN THE APPEAL PROCESS
Q106: Are you aware of the Conestoga College academic appeals process?

Mo 20.54% (643)

Yes T9.46% (2487)
Figure 106 - Student Awareness of Academic Appeals Process.

Quick Takeaways: Students are primarily aware of the academic appeals process, with
79.46% stating they knew of the procedure. This suggests a high general awareness of the
appeals process among Conestoga students, with a not-insignificant number of students in
the dark. Filters looking for discrepancies across years of study and international v.
domestic were unable to provide any definitive cause for why a 1/5t% of Conestoga students
surveyed were unaware of the appeals process.

Q107: Have you participated in the academic appeals process?
Yes 10.50% (261)

Mo 89.50% (2225)
Figure 107 - Student Participation in Academic Appeal Process.

Quick Takeaways: 10% of students surveyed have had to participate in the academic
appeals process in some manner, suggesting most students surveyed are generally satisfied
with their grades or have not had issues of academic misconduct.
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USE OF THE APPEAL PROCESS

Q108: Why did you use the academic appeals process?

" Denied Evaluation through
the Portfolio or Challenge
Process 23.75% (62)

Sanction under Student
Rights and Responsibilities
Policy Appeal 11.88%

(31)

Sanction under Academic
Integrity Appeal (i.e.
Plagiarism) 14.56%

(38) Specific Azsignment

J

Academic Promotion
Decision Appeal (i.e.

or Project Grade Appeal
(worth 25... 23.75%
(52)

Discontinuance) 16.48%
(43)
Figure 108 - Reasons for Participation in Academic Appeal Process

Quick Takeaways: Students are entering the academic appeals process for a diverse
number of reasons, with a non-insignificant number of students using the appeals process
for all the listed eligibility criteria for lodging an academic appeal. However, 47.5% of
students using the appeals process were doing so for one of two reasons: they were denied
evaluation through the portfolio or challenge process or challenging a specific grade they
received on a project or assignment.

Q109: Was the academic appeal process easy to follow and understand?
No 16.86% (44)

Yes 83.14% (H7)
Figure 109 - Student Opinion on Ease of Academic Appeal Process

Quick Takeaways: 83% of students who participated in the academic appeal process found
it easy to follow and understand, suggesting limited difficulties for students who participate
in the process.
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Q110: Did the academic appeal process lead to a result you were satisfied with?
No 16.86% (44)

Yes 83.14% (217)
Figure 110 - % of Students Satisfied with Academic Appeal Process

Quick Takeaways: Students who are going through the appeals process are coming to
resolutions they find satisfactory more than 80% of the time, according to students
surveyed. This suggests by and large that the appeals process is leading to satisfactory
conclusions for students.

Of note is that the same number of students who stated the appeal process was easy to
follow and understand was reflected in the process results leading to a satisfactory
conclusion. However, the same students did not answer the questions in uniform ways, as
16 of 217 students who found the process easy to understand still did not find the process
satisfactory, representing 36% of students who did not find their conclusion satisfactory.
This suggests a slight correlation between not understanding the process and coming to a
dissatisfactory result, but not a direct 1 to 1 correlation.
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HOUSING

Housing continues to be a point of need for Conestoga students, as the ongoing housing
crisis has made living accommodations generally unaffordable. Students are both extremely
aware and are experiencing this affordability crisis firsthand as:

o 5.81% of students surveyed do not currently have a stable place to live,

e The price of rent is the most important factor for students in seeking
accommodations (74.44% rated as extremely important),

e Rent is the primary factor in their housing experience students are most likely to
express dissatisfaction (20.85% expressed disappointment),

e Students are living with increasing numbers of roommates, with nearly 40% of
students sharing what would otherwise be private accommodations (room) with
others, and

e 31.35% of students live with their landlords; consequently, they are unprotected by

the Residential Tenancies Act, threatening many students' already precarious
housing environment.

HOUSING STATUS/SITUATION

Q112: What is your current housing status?

| prefer not to say 3.67% (115) 1 own the place that

I live in 4.60% (144)

Other (please specify)
3.45% (108)

I do not have a permanent
or stable place to live
5.81% (182)

I live with family and
do not pay rent 15.27%
(478)

I rent the place that
I live in 54.44%
(1704)

S

I live with family and
pay rent 12.75% (393)

Figure 111 - Conestoga College Student Housing Status.

Quick Takeaways: Conestoga’s student population spans a wide array of housing scenarios
with a slight majority of 54% of students actively renting accommodations during their
education experience, while 28% live with their family, 6% do not have permanent or stable
living accommodations, 5% own their accommodations and 7% preferring not to say or
chose other accommodations.
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100%

B S S I
0% I I
80%
70%
50%
50%
40%
30%
20%
10%
0% R
Q1: Domestic Student Q1: International Student
. own the pl... . rent the pl. live with f... live with f...
do not hav... - prefer not . . Other (plea...

Figure 112 - Conestoga College Housing Status by Domestic vs International Student Status.

When this data is filtered by domestic and international students’ responses, it becomes
clear that international students are more likely to rent accommodations (70%) and
domestic students are more likely to live with family (50%) or own their accommodations
(10%).

Q113: What best describes your current housing situation?

Other (please specify) Unsheltered - 1 have
5.41% (10) r]?where to sleep 1.62%

(2)
I do not know/1 prefer \ \

not to answer 16.76% Emergency Sheltered
(31 - lam accessing an
emergency shelter 1.62%
(3)
Hidden Homeless - 1
am staying with friends
or couch surfing or
stayi... 7.03% (13}

AN

Temporarily Accommodated
- 1 have temporary
and insecure housing
67.57% (125)

Figure 113 - Student with Unstable Housing Current Housing Situation.

Quick Takeaways: 6% of students indicated they do not have permanent or stable housing.
These respondents were asked to clarify their housing situation with 68% indicating their
housing is temporary and insecure, 7% identifying as hidden homeless, 5% as other (hotels,
facing eviction, or inadequately accommodated), 1.6% as unsheltered, 1.6% in emergency
shelters. Approximately 17% did not know how or preferred not to answer.

Homelessness and inadequate housing is an issue present within our Conestoga
community. 88% of the respondents without permanent or stable housing were international
students signalling the increased housing challenges present within this student community
compared to the 12% of domestic student respondents without permanent or stable
housing.
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Q114: What best describes the type of housing you are renting?

3 Bedroom House/Apartment/Oth
er Dwelling Type 9.39%

(208)
Shared Bedroom in a
2 Bedroom House/Apartment/Oth HousefApartment/Oth
er Dwelling Type 11.70% er Dwelling Type 38.39%
(259) (850)

1 Bedroom House/Apartment/Oth —

er Dwelling Type 8.36%
(185)

Private Bedroom in a
HousefApartment/Oth
er Dwelling Type 23.44%
(519)

Figure 114 - Student Rental Accommodations.

Quick Takeaways: The most common type of accommodations among our students who rent
is a shared bedroom (38%), followed by a private bedroom (23%). When the responses are
further broken down between domestic and international, there is a significant difference in
the accommodation types used by each demographic. International students are much more
likely to share a bedroom and less likely to rent in residence or a 1 bedroom or larger
dwelling. Domestic students are more likely to rent a 1 bedroom or larger dwelling and stay
in residence. Both demographic groups are about equally as likely to rent a private bedroom

in a dwelling.
Q1: Domestic
Student
Q1
Internationa...

0% 10%  20%  30%  40% 50%  60%  70%  80%  90% 100%
. Shared Bed... . Private Bed... Conestoga .. Studio/Bac...
1Bedroom ... . 2 Bedroom .. . 3 Bedroom .. 4+ Bedroo...

Figure 115 - Student Rental Accommodation: Domestic V. International Students.

Q116: Does your landlord live in the place you rent?

Yes 31.35% (694)

No 68.65% (1520)

Figure 116 - % of Students Sharing Accommodations with Landlord.
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Quick Takeaways: Many students live with the landlord, limiting their rights as tenants as the
Residential Tenancies Act does not apply to these types of rental arrangements. Those living
with their landlord (sharing a bathroom or kitchen with the owner or owner’s family) can face
eviction at any time without notice unless they have an oral or written contract, which can
only be enforced by Small Claims Court, leaving many of these students disadvantaged.

Q118: How many people do you share the house/apartment/dwelling with?

9 or more other persons | live alone 5.87% (130)
2.66% (59)

7 other persons 3.12% (69)
1 other person 21.32% (472)
6 other persons 5.78% (128)

5 other persons 10.57% (234)

_

4 other persons 17.30% (383) 2 other persons 14.32% (317)

3 other persons 16.98% (376)

Figure 117 - Students Number of Roommates.

Quick Takeaways: Most students live with others, with it being highly uncommon for
students surveyed to have solo accommodations. Additionally, it is more common for
international students to share their dwellings with a larger number of people.

Q1: Domestic
Student

Q1
Internationa...

3 other per...

Do
]
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rper.. T other per...

o e

mom W
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Figure 118 - Students Number of Roommates: Domestic V. International.
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TENANT RIGHTS & RESPONSIBILITIES

Q115: How familiar are you with your rights and responsibilities as a tenant
(renter)?

Not at all familiar 3.30% (79) \

Extremely familiar 20.58%

Mot so familiar 13.03% (312)
\ (493)

-

Somewhat familiar 31.77% (761)

Very familiar 31.32% (750)
Figure 119 - Student Familiarity with Tenant Rights & Responsibilities.

Quick Takeaways: Approximately 52% of students believe they are familiar with their rights
and responsibilities, 32% somewhat familiar, and 13% lack familiarity. Therefore, students
express a general level of familiarity, but it's impossible to say if this confidence is deserved
without any ability to test this knowledge.

Q1: Domestic
Student

o

Internationa...

. Extremely f... . wery familiar

Notatallfa..

%2l
[s)

omewhat ... Not so fami...

Figure 120 - Student Familiarity with Tenant Rights & Responsibilities: Domestic V. International.

International students have a slightly higher likelihood of not feeling aware of their rights
and responsibilities, which could be due to general unfamiliarity with the Canadian housing
market, and lack of real-world living experience in Canadian accommodations.
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HOUSING PREFERENCES AND AFFORDABILITY

Q117: How much is the monthly rent you are paying in Canadian Dollars?

The average reported monthly rent reported by Conestoga students was $744.50, a
substantial number for a student population living under the established Canadian poverty
line, as highlighted earlier in this report. However, there was difficulty in breaking down
these numbers by accommodation type (single-bedroom, shared room etc.) due to language
barriers and encountered difficulties amongst our student population in understanding the
question. Future work is to be done to ensure phrasing is as clear and concise as possible,
to have this clarity reflected in the data.

Q119: How important are the following aspects when choosing where you would
like to live?

¥ EXTREMELY _ VERY » MODERATELY _  SLIGHTLY _ NOTATALL _ TOTAL~ WEIGHTED _
IMPORTANT IMPORTANT IMPORTANT IMPORTANT IMPORTANT AVERAGE
* The Price of Rent 74.44% 20.61% 3.56% 0.88% 0.50%
1777 492 85 21 12 2,387 458
* The Quality of the 58.92% 31.99% 7.58% 0.92% 0.59%
House/Apartment/Dwelling 1,407 764 181 22 14 2,388 448
(Cleanliness, safety,
Aesthetic, etc.)
+ Proximity to Amenities 48.71% 33.07% 13.41% 2.18% 1.63%
(Grocery Stores, Malls, 1186 789 320 52 39 2,386 427
Medical Services,
Restaurants, etc.)
* The Number of 44.91% 31.96% 16.32% 3.41% 341%
Roommates 1,068 760 388 81 g1 2,378 412
* The Quality of the 43.89% 32.59% 16.74% 5.10% 1.67%
Neighbourhood (Safety, 1,049 779 400 122 40 2,390 412
Community Belonging,
etc.)
+ Proximity to Workplace 43.70% 33.21% 16.67% 3.32% 3%
* Proximity to Bus 54.98% 23.48% 7.94% 3.86% 9.74%
Stop/Transit 1,309 558 129 92 232 2,381 410
+ The Size of the 37.48% 38.16% 19.87% 3.14% 1.34%
House/Apartment/Dwelling 394 910 474 75 3z 2385 407
+ Proximity to Campus 44.47% 29.62% 15.78% 5.09% 5.05%
1,057 704 378 121 120 2,377 4.03
* Proximity to Friends 24.45% 26.77% 27.74% 8.80% 12.25%
581 636 658 209 291 2,376 342
+ Access to Parking 29.42% 22,24% 19.30% 1.75% 17.29%
70 530 460 280 412 2,383 35
+ Proximity to Family 24.32% 19.85% 22.46% 1.21% 22.07%
* Proximity to Bicycle 18.07% 16.50% 23.68% 14.90% 26.85%
Network 428 391 561 383 536 2,369 284

Figure 121 - Housing Factor Importance: Ranked.

Quick Takeaways: Price is the clear priority amongst students, with 74.44% ranking it as
extremely important to their housing choice (in comparison, the next closest factor of
extreme importance was accommodation quality at 58.92%). This suggests price
considerations are at the top of mind of students, with all other factors secondary.
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The Quality of the
Neighbourhood (Safety,
Community Belonging,
etc.)

Proximity to Bus
Stop/Transit

The Number of
Roommates

Proximity to Amenities
(Gracery Stores, Malls,
Medical Services,
Restaurants, etc.)

The Size of the
House/Apartment/Dwelling
The Quality of the
House/Apartment/Dwelling
(Cleanliness, Safety,
Aesthetic, etc.)

Access to Parking
Proximity to Workplace
Proximity to Friends
Proximity to Campus
The Price of Rent
Proximity to Bicycle

Network

Proximity to Family

-

VERY
SATISFIED

o a0
37.23%
821

37.04%

23

40.60%

=
2=
=]
~1

3103%

25.01%

fala s

-

MODERATELY _
SATISFIED

21.32%

NEITHER
SATISFIED
NOR
DISSATISFIED

14.97%

330

18.83%

17.71%
360
390

15.09%

15.60%

17.27%

30

24.70%

2.36%

a0F

35.07%

(oL

MODERATELY _
DISSATISFIED

Q120: How satisfied are you with the following aspects when thinking about where
you currently rent?

VERY . TOTAL™  WEIGHTED
DISSATISFIED AVERAGE
150%
2 2,204 420
2.32%
73 27199 410
2.50%
2.41%

2.90%
64 2,208 4.00
2.81%
62 2,208 3499
4.13%
91 2,202 384
5.63%
193 Rl 399
23 2786 372

6.42%

4 27195 66
10.20%

224 2797 3.57
748%

165 2007 356
5.63%

123 2788 356
10.23%

qna 1-a0 148

Figure 122 - Housing Factor Satisfaction: Ranked.

Quick Takeaways: While rent is the most important factor to Conestoga students surveyed, it
is one of the least satisfied factors of students’ housing experience. Plainly put, students
prioritize rent and are disappointed in the price they are paying for accommodations.
Nonetheless, there is minimal spread between most and least satisfied factors, suggesting
that while students may not be overly satisfied with certain factors, like their proximity to
campus and the price of rent, they are making the best of their situation.
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Q121: How do you feel your housing experience contributes to your academic

experience?
: don't distance
manageﬁﬁinﬁ nments provifﬁsess?nt‘al 1ours  Conestoga l‘jgf?mtel
d>>lghimetits happy h g e easy factor
iy attend family stressfu\duemcae\ ay.
peacemn }’elf]bemg peaceful  travel ”\\c . safe internet
lived ?[‘?Ugh{e‘?lq doémp?admutc academics € erson m e education
times satisfied gyt StUaents ,erall contributes Iearnlng gespecially
difforent o K nOWtCO_F stress bus P]atfersd
irerent gives makes nar
e WaYthink StUdIES qr%]ls ; comfortable
noise [ ¥ . far CaMpus emiC defeel t
distractions_ 0 |V| ng need reelaxmeans
order Pesttive affect qU|Et it'sg° one nearamount
contribute "€t h | A8, || E)pnhrég (|2é3||ege always
sleep | * We
| [\/@long, ,fm,eshome Fe)xtre[:)me\y here relousemates
helpul * Y iite plays | [T p rta nt Jstudying e
situation a ECtS SpaC a\/|ng makeaccesS focused
issues Foommates
Ability difficult all sometimes  remote
friendly st :,p.;ai ows Canada  2menities

success ~ quality Affordable
Figure 123 - Most Used Words when Describing Effects of Housing Experience to Academic Experience.

Quick Takeaways: Through the feedback received on how students housing experience
affect their educational experience, some common statements were:

e Stressful environments: Several students mentioned overcrowded and hectic
accommodations -subsequently not providing them with the escape and stress-
free environment they sought in housing - having adverse effects on their
education

e |nability to focus: Housing difficulties were causing issues in focusing for students,
whether stress over bills, working to make ends meet and not devoting
appropriate time to schoolwork or brain fog from burnout

e Affordability concerns: Students listed concerns around rent prices and high
commute price costs - because of how far their accommodations are from campus
or work - while also paying tuition.

e Mental Health Support: Roommates were either the cause of mental strain or the
source of mental support, resolving or compounding issues already constraining
students ability to succeed in their education
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TRANSPORTATION

Students are notably more likely in 2021 to be using public transit than in 2020, with a
noted drop in year-over-year personal vehicle use among students surveyed and a massive
increase in personal transportation use. Public transit use increased from 43.03% to
55.14%, and personal vehicle use decreased from 47.07% to 32.49%. This changing
dynamic in student transportation has positively affected student receptivity to Universal
Transit Passes, with 75% of students stating they would favour implementing a Deep
Discount Transit pass at their campus.

Students also signalled receptivity to alternative forms of transit such as active transit
infrastructure, with most students surveyed from Conestoga Campuses at DTK (61.62%),
Guelph (50.38%), Brantford (54.39%) and Waterloo (53.64%) open to using Bike share
programs if located near or on their campus.

PERSONAL TRANSPORTATION USE

Q122: What is your most commonly used method of transportation?
walk 4.82% (151)

Other (please specify)
1.18% (37)

Bicycle 1.15% (36) Personal Vehicle 32.49% (1017)

Carpool 2.75% (86)

Public Transit (Bus, Taxi 0.42% (13)
LRT, etc.) 55.14% Rideshare (Uber, Lyft,
(1726) or other similar

service) 2.04% (64)

Figure 124 - Student Modes of Transportation.
Quick Takeaways: Most Conestoga students surveyed use public transportation as their
most common method of transportation, a significant and noteworthy increase year over
year from 2020 (43.03% to 55.14%). Students are also notably less likely to use a personal
vehicle, suggesting a general and large movement of students from personal vehicle use to
transit use. When broken down by major campus, we do begin to see slight discrepancies
(see next page):
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Figure 125 - Student Transportation Methods by Campus.

Public transportation is the most used method of transportation at every campus, except
Cambridge, which is surpassed by personal vehicles by 8%. Other than the Cambridge
campus, all major campuses increasingly rely on public transit.

Q123: Do you own or have access to a personal vehicle?

Yes 36.01% (1127)

No 63.29% (2003)

Figure 126 - Student Access to a Personal Vehicle.

Quick Takeaways: Many Conestoga students surveyed do not own or have access to a
personal vehicle, suggesting the possibility of decreasing importance of the infrastructure
required to facilitate student parking on campus.
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FUTURE TRANSPORTATION OFFERINGS

Q124: Would you like CSI to negotiate a discounted universal transit pass for your
campus? The universal transit pass would provide unlimited access to public
transportation for an additional fee to be included in tuition that is cheaper than
paying for a semesterly transit pass.

Mo 24.70% (773)

Yes 75.30% (2357)

Figure 127 - Student Opinion on Universal Transit Pass.

Quick Takeaways: A substantial majority of Conestoga students surveyed favour a UPass for
their campus; this majority represents a larger portion of the membership than those who
use transit are in favour of a UPass. This indicates a preference for transit when it can be
made more accessible financially, even among students who may be currently using
alternative forms of transit, including active transit, personal vehicles, or rideshare or taxi

services.
= BN II I- I. II
Doon

Brantford Guelph Cambridge Downtown Waterloo
(Including Kitchener Qi
Riverside University
Glen) Gates)

100%
90%
80%

60%
50%
40%
30%
20%
10%

0%

. Yes . No

Figure 128 - Student Opinion on Universal Transit Pass by Campus.

Broken down by campus, all major campuses are in favour with the least support from
Cambridge who has the highest use of personal vehicles as their main transportation
method. Although they have the lowest support for a UPass, approximately 65% favour a
UPass.
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Q125: If a universal discounted transit pass was included in your tuition as a
mandatory fee, would you be more likely to use transit?

100%
90%
80%
70%
60%

50% 36.90%
40%
30%

20%
0%
Much Mare Likely More Likely Somewhat More Mot at all More

Likely Likely
Figure 129 - Effect of UPass on Student Transit Use

24.50% 22.72%

15.88%

Quick Takeaways: Only 22.72% of students suggested a UPass would not impact their
likelihood of using transit (this could include students already using transit services). A
UPass is likely to encourage the use of public transit for the majority of members.

Q126: How likely are you to use a bike share program if one was available on or
near your campus?

100%

a0%

80%

T0%

60%

50%
40%
30%
- [l B ai ]

Brantford Cambridge Downtown Guelph Waterl
Kitchener (Including Inclum g
Riverside Jni'\-‘asi:y
Glem) Gares)
B neitherlike.. [ Likely Unlikely

Figure 130 - Student Likelihood of Using a Bike Share Program on or Near Campus.

Quick Takeaways: Cambridge (40.76% likely) and Doon (42.40% likely) are least likely to use
a bike share program, which may be attributed to their more remote geographical locations
compared to our campuses located in more urban areas or closer to amenities such as
downtown Kitchener, Waterloo, and Brantford.
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TRANSPARENCY & ACCOUNTABILITY

Student awareness of CSl fees, programming or role reduced from 2020 to 2021, with fewer
students expressing awareness of CSI’s role as their official student association (94.55% in
2020 vs. 81.12% in 2021), and the fees associated with CSI's programming (83.03% in
2020 vs. 77.36% in 2021). Nonetheless, this did not significantly impact students’
perception of CSl as an organization (83.39% see general value) or the value derived from
their fees (62.40% see personal value). Students overwhelmingly stated that CSl is
transparent (70.54%), and open and welcoming of feedback (>75%), and provides value to
students beyond an individual students experience of that value. Overall, while awareness is
marginally down, students are still satisfied with CSl's services and programming.

AWARENESS
Q127: Are you aware Conestoga Students Inc. (CSl) is your official student
association?

No 18.88% (591)

Yes 8112% (2539)
Figure 131 - Student Awareness of CSl as Official Student Association.

Quick Takeaways: While student awareness of CSl as their official student association is still
strong at 81.12%, this is a reduction year over year from 2020, which saw 94.55% of
students surveyed express awareness of CSI’s role and designation. While no one factor
may be to blame, an educated guess might be lack of on-campus exposure to CSl, and the
remote environment, may be causing a decrease in general awareness of CSI’s status.
Keeping this in mind, it’'s important to note Year of study did not have an impact on
student’s awareness of CSI.

st Year

e _

3rd Year
4th Year

5th Year or
More

10% 20% 30% 40% 50% 60% 0% 80% 90%  100%

Q% %
B s B o

Figure 132 - Student Awareness of CSl as Official Student Association by Year of Studly.
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Q128: Are you aware that you pay a mandatory CSI Association fee as part of your
tuition?

No 23.64% (740)

Yes 76.36% (2390)
Figure 133 - Student Awareness of CSI Association Fee.

Quick Takeaways: While awareness of the CSI Association fee is still strong at 76.36%, this
is a reduction year over year from 2020, seeing 88.03% of students surveyed express
awareness of the fee. Additionally, year of study had almost no impact on students’
awareness of CSI’'s Association fee, as highlighted below:

Q3: 15t Year DT
Q2: 2nd Year a5 51855 2:5%
Q3: 3rd Year BT 1530
Qa: 4th vear 1507 30
Q3: Sth vear 6575% 3119505

or More

0% 10% 200 3090 40% a0% 0% 0% 80% 0% 100%

. Yes . Mo

Figure 134 - Student Awareness of CSl Association Fee by Year of Studly.

95 | PAGE
CONESTOGASTUDENTS.COM 519-748-5131 299 DOON VALLEY DRIVE
6@ WQ@CSTUDENTSINC CSI@QCONESTOGAC.ON.CA KITCHENER, ON N2G 4M4



http://www.conestogastudents.com/
mailto:csi@conestogac.on.ca

2021 CSI YEAR-END SURVEY REPORT /// mv
I{STUDENTS INC

Q131: How well do you understand what the following CSI fees provide?

Provattion.s 34/24% 38.68% TR
Csl
Association 38.08% 36.52% 25.40%

Fes

CSI Clubs Fee 36.38% 33.31% 95.31%
Intef;?;te'gc?‘fa 30.54% 44.95% 24.51%

csl E"‘El':fj 35.78% 41.06% 92.97%
CSl Health
Dental pa_gf 31.77% 47.84% 90.39%
Fee
0% o 20 30 40% 50 §0%  70%  80%  90%  100%
B ~verzgeun.. [ above Aver.. Below Aver...

Figure 135 - Student Awareness of Purpose of CS| Fees.

Quick Takeaways: Many students believe they have an average or better understanding of
what the fees provide. However, there is a uniformity in percentages when the number of
students who expressed an understanding of their fees is compared to the number of
students who highlighted their awareness of the fees themselves. This suggests a
substantial block of students who are unaware of their fees and do not know what their fees
provide. More work needs to be done to educate all of our students about the value they
derive from CSI.
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VALUE

Q129: Do you feel CSI provides value to the Conestoga College student
experience?

No 16.61% (520)

Yes 83.39% (2610)
Figure 136 - Student Sentiments on General Value of CSI to Conestoga Students.

Q130: Do you feel you personally receive the value you expect from CSI for the CSI
fees you pay?

No 37.60% (1177)

Yes 62.40% (1953)

Figure 137 - Student Sentiments on Personal Value Received from CSI.

Quick Takeaways: The contrast between the general student sentiments around CSI fee
value and their own personal experience of that value highlights the importance of not only
asking students to reflect on their own subjective and individualized needs, but to consider
the importance and value of CSI’s services for their peers. While most students did receive
personal value from their CSI fee (62.40%), an even greater number identified that CSI's
fees generally provide value to the student experience, with 83.39% stating affirmatively
they find value generally from CSI on their student experience. This suggests that as an
organization, we positively impact our students, whether or not they personally need or
require our services.
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STUDENT PERCEPTIONS & PREFERENCES

Q132: Rate the importance of the following CSI Support Services and Programs.

Health and

Wellness...

Support
Services (Fo...

4.45

CSI Emplayment
Opportunities 4.39

Advacacy
(Representat...

4.27

Leadership and
Career...

s _ =7

2 3 4 5
Figure 138 - CSI Support Services & Programs Ranked by Student Opinion of Importance

=]
I

Quick Takeaways: Students generally feel all CSI's support services and programs are
important (all service and programs receiving scores above are very close to a 4.0 weighted
average), with health and wellness, support services, and employment opportunities ranking
slightly higher than other programs.

Q133: Do you agree CSI provides you with the ability to openly share feedback
about your student experience?

Strongly disagree 1.60% (50) \

Disagree 2.49% (78)

Neither agree nor disagree ~
17.57% (550)

Strongly agree 40.96% (1282)

O

Agree 37.38% (1170)

Figure 139 - Student Opinion on Opportunities for Feedback

Quick Takeaways: Upwards of 75% of students agree that CSI provides them with the ability
to openly share feedback about their student experience, with only 4.09% disagreeing. This
suggests students feel heard and are satisfied with CSlI’s outreach to them. However, there’s
always more work to be done to reach all of our students, to make the 4% of students who
still feel as though they cannot share their feedback more comfortable doing so.
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Q134: How important are the following issues to you?

Quality of
Education

Cost of

Tuition &...
Mental Health 4.61

Equity,
Diversity, &... ok

Stud

ent
Employment o0

Student
Support..
Tl.a’spcrjajion _ e
Housing 4.44
4] 1 2 3 4 5

Figure 140 - Student Experience Issues Ranked by Student Opinion of Importance

Quick Takeaways: No one issue stands out as overwhelmingly or immediately more
important to Conestoga students surveyed than others, as weighted averages above a 4.0
suggest a high ranking for all categories. However, there is an ever so slight tiering of Quality
of Education and Cost of Tuition above other issues, suggesting students are marginally
more concerned with the immediate factors related to their educational experience.
Nonetheless, all the issues listed are important to students.

Q135: Do you agree the CSI Board of Directors is transparent and accountable to
the students of Conestoga College?

Strongly disagree 1.12% (35) \

Disagree 1.88% (59) — .\

Neither agree nor disagree
26.45% (828) \\'

Strongly agree 33.13% (1037)

Agree 37.41% (1171)
Figure 141- Student Opinion on CSI BOD Transparency & Accountability

Quick Takeaways: 70.54% of students stated they agreed that CSI's BOD is transparent and
accountable to our students, with only 3% of students dissenting. This suggests an overall
level of satisfaction amongst our students, who feel CSl is accountable, open and
responsive to their needs.
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TRUTH & RECONCILIATION

Conestoga College's actions towards Truth & Reconciliation have largely gone unnoticed by
Conestoga’s student population, as 80% of students surveyed could not name any programs
by the College in support of Indigenous communities, facilities, students, etc. Nonetheless,
those aware of college programming were moderately satisfied, with 70% of the general
student population ranking a measure of satisfaction, and 66% of the aware Indigenous
population also ranking general satisfaction. However, students are not presented with all
the information to inform whether the College’s actions match existing best practices, and
the general lack of awareness amongst Conestoga’s students points to larger issues
regarding the visibility and celebration of Indigeneity by Conestoga College more broadly.

Q136: Are you aware of any Conestoga College programs in support of Indigenous
communities, peoples, faculty, and students? If yes, please list them.

Wellness

student) - though =
- iFi “tuall much. 9N e
education MUCH specifically Uk Gamik orientation
becauseat | | co ub Reconciiation inuit alfs _ LGETQ
n. (I'm Beginnings Menta shirt € /can't
ih learning group, them. head recg|| assistance, exist service
ere’s studies, nursmg haven't s forim culture Be-Dah- N
those mmu nity b - day D'B’STZ{%’ Suld SChO‘aFSh'P nice
com it organization
13 off First heard A N/A hey commumtles gyet BSCN Awards Employment
names. rememiper events life an - ne no, transition
unsure IONGLriDT: campus Event awalé’wames\/es
mc\usmndrea'd peoples " ciups neec - cannot good any DOES
LR EAETS By see listhame th support
All college em
conestoga. people name. AbOI \glha\ about h|oughawa re
teacherapp\y office like son on Programs think program Im
offered a\ffanable their online nk_ | §
specific its really Black : Scholarships
person i ack  provide great histor Nation
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website. orrer
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campus. programs. orange smooth

right such counselling sge ng

unfortunately international

Figure 142 - Most Used Words for Indigenous Programming Students Expressed Awareness Of

Quick Takeaways: The majority of students were unaware of any programs supporting
Conestoga’s Indigenous community. From 1492 responses, 1196 (80%) stated they were
unaware of any supports.

Through the statements on programs students were aware of for Indigenous students, staff
etc., some common statements were:
e No: The overwhelming majority of responses had students state they were
unaware of any programming.
e Orange Shirt Day
e “The Office Near the Learning Commons”
e There were specific statements from students that had knowledge of much of Be-
Dah-Bin Gamik’s programming. However, these were only a few students.
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Q137: How satisfied are you with Conestoga College's efforts to reconcile with and
empower Indigenous communities, peoples, faculty, and students?

e

average rating

k| | %

¥ VERY ~ DISSATISFIED ¥ NEITHER SATISFIED ,  SATISFIED ¥  VERY « TOTALY WEIGHTED
DISSATISFIED NOR DISSATISFIED SATISFIED AVERAGE
> W 5.08% 3.00% 43.04% 32.30% 16.58%

158 94 1,347 1,01 519 3130 252

Figure 143 - Student Satisfaction with Conestoga Efforts Towards Truth & Reconciliation

Quick Takeaways: Students as a whole provided a 70% satisfaction rating among the
general population, but this was slightly lower at 66% from self-identifying Indigenous
students.

Indigenous Student Satisfaction:

Sk

average rating

||k

¥ VERY « DISSATISFIED ¥ NEITHER SATISFIED _  SATISFIED ¥  VERY - TOTAL™ WEIGHTED _
DISSATISFIED NOR DISSATISFIED SATISFIED AVERAGE
v 18.75% 3.13% 25.00% 34.38% 18.75%

Figure 144 - Indigenous Student Satisfaction with Conestoga Efforts Towards Truth & Reconciliation
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REMOTE LEARNING

Q138: Each semester you are charged a compulsory ancillary fee of $137.50 for
the technology fee. This fee provides enhanced academic support through up-to-
date computer equipment, software and services. Do you agree you were provided
enhanced academic support through up-to-date computer equipment, software
and services during your online learning experience?

Strongly agree - 18.02%

gras
p e 27.41%

Dizagree 13.83%

Strongly
disagree

12.49%

Q% 10% 20% 30% 40% 50% §0% 70% 80% 90% 100%
Quick Takeaways: Over 26% of students do not agree that the Technology Fee provided
enhanced academic supports during their remote learning experience, while only 46%
agreed. The remaining approximate 27% did not agree or disagree. Overall, most students
(50.73%) disagreed that the technology fee provided enhanced academic support.

Q139: Do you feel supported by Conestoga College and your instructors when you
are remote learning?

No 17.28% (541)

Yes 82.79% (2589)

Quick Takeaways: Most students felt supported by Conestoga College and their instructors
while remote learning. Although many felt supported, 17% of students did not feel
supported, which demonstrates that further support is required to ensure remote learning
continues to provide a quality education experience.
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APPENDICES

APPENDIX A: SURVEY
To view a copy of the 2021 CSI Year-End Survey, double click the image below:

STUDRENTS LNC

CSI Year-End Survey 2021

CSi's Board of Directors has committed to surveying members annually about their experience to
inform CSI's strategic planning and provide data to evaluate our services, engagement opportunities,
and overall efforts in supporting and improving your student experience.

If you complete the survey, you will be enterad for the chance to win one of the 56 prizes worth a total
of $15,000! Prizes include:

+ 1-Grand Prize of Free Tuition (Up to $5,000)
+ 5-%1,000 Air Canada Gift Cards
+ 50 - $100 Gift Cards (Choice of gift card provided)

This survey will take approximately 30-45 minutes to complete and is available until 11:59pm on
Sunday, December 5, 2021.

Your responses may be used in published reports by CSl, but any personal identifying information
such as your name, email, and student number will remain confidential and will not be matched to
your response unless specified. if you choose to provide your personal information at the end of the
survey, it will only be used for determining the prize winners.

Your CSl Board of Directors thanks you for choosing to participate in our survey and helping to
improve your student experience! If you have any questions about this survey, please send them to
Justin McLaughlin by email at jmelaughlin2 §conestogac.on.ca.
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APPENDIX B: DIRECT EMAIL INVITATIONS

Initial Email - November 8, 2021
Subject: CSI's Year End Survey is HERE!

|
CS! YEAR END SURVEY

|STUDENTS INCI Cm
THE OFFICIAL STUDENT ASSOCIATION

OF CONESTOGA COLLEGE l

Hey Condors,

2021 is almost at a close, and we want to know how you are feeling about your student
experience with CSlI this year!

We're looking for feedback on our services, engagement opportunities, and overall efforts in
supporting and improving your student experience! If you have thoughts, we want to hear
them!

Not only that, but we have prizes!! If you complete the survey, you will be entered for the

chance to win one of 56 (YEP! FIFTY @) SIX @)) prizes worth a grand total of $15,000!
Prizes include:

e 1 Grand Prize of Free Tuition (up to $5,000)
e 5 Second Place Prizes of $1,000 Air Canada Gift Cards
e 50 Third Place Prizes of $100 Gift Cards (Choice of gift card from www.giftcards.ca)

We're going to use the data you all provide to evaluate how we are doing, what we can
improve, and how we can plan to implement changes for the future! How exciting does that
sound?

Ready to get started? All you need to do is CLICK HERE!

Thanks,
Sana Banu

Psst. If the link above didn’t work, here’s the web address:
https://ca.research.net/r/CSlYearEndSurvey2021

QY[
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PSST. Mention - November 15, 2021
Subject: Are you ready to embrace what makes you unique?

EMBRACE WHAT MAKES US UNIQUE

Hey Condors,

Welcome to Celebrating Diversity Week! This week is all about embracing what makes us
unique and celebrating each other. Here’s what we have in store for you!

Celebrating Diversity Week

From November 15t - 19th we have programming designed to educate you on diversity,
inclusion, and how to incorporate these values into your daily life. From Activating Anti-
Racism to Understanding Islamic Art through Geometric Design, we have so many amazing
events and workshops to help you understand and appreciate the culture around you.

Be sure to check out our Celebrating Diversity Week webpage for a full overview of what’s to
come this week!

“What Makes You Unique” Contest

All week long, we want to know what makes YOU unique! Tell us on the Celebrating Diversity
Week webpage for your chance to win one of FOUR “We’re Not Really Strangers” card games
so you can play and get to know those around youl!

Board Awareness

Have you had the chance to learn about your Board of Directors yet!? Visit our website, or
check out our Instagram, Facebook, or Twitter, to learn their thoughts on trending topics,
hot-button issues, and how they want to make a difference on campus!

Thanks,
Sana Banu

Psst. Don’t forget, you only have until December 3 to fill out our Year End Survey and get the
chance to win one of FIFTY-SIX stellar prizes! Click here to start:
https://ca.research.net/r/CSlYearEndSurvey2021

QY
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2021 CSI YEAR-END SURVEY REPORT /// mu
|STUDENTS INC

Final Reminder Email - December 1, 2021
Subject: TIME IS RUNNING OUT! Complete the CSI Year End Survey TODAY!

|
CSl YEAR END SURVEY

|STUDENTS INC| %
THE OFFICIAL STUDENT ASSOCIATION

OF CONESTOGA COLLEGE i

Hey Condors,

Have you heard? We’'ve extended the deadline for our Year End Survey! You now have until
Sunday December 5 at 11:59 PM to complete the survey, give us your feedback, and enter
to win!

We’'re looking for feedback on our services, engagement opportunities, and overall efforts in
supporting and improving your student experience! If you have thoughts, we want to hear
them!

To thank you for taking the time to fill it out - we’ve got some amazing prizes up for grab
with a total value of $15,000! Prizes include:

e 1 Grand Prize of Free Tuition (up to $5,000)
e 5 Second Place Prizes of $1,000 Air Canada Gift Cards
e 50 Third Place Prizes of $100 Gift Cards (Choice of gift card from www.giftcards.ca)

We're going to use the data you all provide to evaluate how we are doing, what we can
improve, and how we can plan to implement changes for the future! How exciting does that
sound?

Ready to get started? All you need to do is click here:
https://ca.research.net/r/CSlYearEndSurvey2021

Heads up, if you started the survey but didn’t get the chance to finish it, just click the link on
the same device you started with and you can pick up where you left off.

Thanks,
Sana Banu

QY[
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