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EXECUTIVE SUMMARY

The 2021 CSI YeaEnd Surveyreceived 3,130 complete responses consistingf 140

guestions covering all major CSI service areas, programming, communications, and various
member priority topics such as transportation, housing, truth and reconciliation, and
accountability. The survey also included demographic questions to assmstinderstanding

the variations in responses by specific demographic factors such as age, income, race, etc.
The key insights are categorized by department and topic below.

DEMOGRAPHY
There is a growing proportion of international students (61.02%)55% Asian heritage) and
an increased number of students in their first year of study (66.68% )even though the
commanding plurality of studerd are aged 2225 (34.66%). Some other demographic
identifiers of note include:

1 1.53% Identified as having lived Tramexperience.

1 2/10 students identify as a sexual orientation other than Straight/Heterosexual

1 35% of students are currently unemployed, witB1% actively looking for work.

1 81% are below the Low Income Cut Off (Poverty Line)

CSI SUPPORT SERVICES

Studentswe e generally as aware of CSI ds: progr ams
Tablel 0 Student Awarenesof CSI Support Services* No 2020 data is availablefor spiritual roomsawareness.

Support Servies 2020 2021

Scholarships 42.42% 41.55%

Student of The Month 26.69% 34.36%

Educational Fun 28.68% 28.35%

Food Bank 61.16% 52.73

Some programs, S uc lweracempé&iBg wihsmorfe comohunibty supports
year over yearpushing students to outside resourcesincreasing student awarenessa
common issuethroughout the datafor student access toour programs- even as we
continue through our online environment is essential to ensuring studeragtract value
from their fees.

CSI HEALTH & WELLNES
Generalizedbout i nconsistent awareness characterized
& Wellness programs, with broad majorities of students expressing awareness coupled to
significant numbers of students still largely unaware of what their respective heatthd
legal plans offer.For example
1 Only 20% of students acknowledgedhat they are aware they are enrolleth the
Legal Protection Program

1 Over 30% of students stating they do not know what plans they are enrolled in,
1 These results ggnify a significant lackof awareness about their enrolment status
on health and legal plans.
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This theme runs throughout several questions, with students highlightitigey desiremore
information on what their plans offerthe location oflocal clinics and dental offices and
more as recommendations for impraing legal and healthplans. Students seem relatively
satisfied with CSI Health and Wellness supporfS6.60% of students satisfied with CSI
Health & Denta) 58.04% of students satisfied with CIHIF)they know what their plans offer
and how and where to use their plans.

LEADERSHIP & CAREEERVICES
Student awareness of CSI06s club fees dropped
55.30% in 2021), but this drop is attributed to an increasen first-year students.
Nonetheless, awareness of leadership & career service offerings can be bolstered to ensure
students are aware of the benefits of club membershi®ther data points of nots:
1 Theme/subject matter is the top factor motivating student attendarce at
professional conferences/seminars (67.96%)
1 Most (66.61%) students are seeking leadership and career development
opportunities outside of the classroom.
1 Overwhelmingly (70.33%) students prefdsoth ongoing and individualized
volunteer opportunities

C3 EVENTS

Student awareness of eventselated fees has substantially reduced in 2021 vs. 2020
(55.78% in 2021 vs. 83.01% in 2020), attributed to an increase of students in thefirst
yearof study. However, more work should be done to introduce students@&| and our
related fees.

Ultimately, students are looking for more live entertainment events, interactive events, and
professional developmen{word cloud takeaways)which follows their interests in movies
and television(65.14%), travel (60.13%) and results seen in Leaé@rship and Career
Services As could be expected, students are moskely to be available Friday through
Sunday(>40% of students availablepfter 5pm (46.81%).

CSI COMMUNICATIONS

Most studentsutilize CSI communications and web and app platforms for relatively
consistent reasons. Students visiting CSI®&s w
learning information about CSI programs and servicé$1.41% for support services &

44.92%for Health& Legal) and addi ti onal (56/13%)and employménsS|l 6 s ev
opportunities (40.38%). Students areprimarily using Instagram as the main way to connect

to CSIl on socialg60.25%),with7 2. 70% of students who foll ow CSE¢
statingt hey are engaging with CSI 0s .dastlytstadents at | e
primarily receivetheir information about CSI services and programs through direct CSI

emails (65.81%).
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CSI FOOD SERVICES

Ultimately many students, being unable tattend campus physicallywere unable to provide

their opinions on the current level of service at their campuses. Nonetheless, most students

who did provide their opinion stated that they found the current food service offerings to be
convenient(88.25%), affordable (54.82%), and generally satisfactory50.19%). Only

students at Conestogads Cambridge campus expr
offerings available on their campus.

Regarding new programming, such as online ordering for piglt and delivery, as well as
meal plan services, students were overwhelmingly receptive to these ideas, with 70% of
students expressing interest in a meal plan, and 60% of students expressing their intention
to use online oreering for pickup and delivery.

CSIEMPLOYMENT OPPORTUMNES

Students who are aware of CSI &6s empl oyment op
type of opportunities availableNot nearly enough Conestoga studentsnowthat CSI offers
employment, with 53% of students stating they anenaware.

For those students who were aware, they have rated general satisfact{62.8%)with

finding (52.70%)and applying(52.04%)to these positions, andmost students (66.70%)

who are aware see long term value in these positions for their career paths. Nonetheless,

even among students who were aware of Conestoga employment offerinmgera quarter

(29.88%)were unsure of the relevane of these opportunities to their career pdt. Work is

neededt o make students aware of CSI&6s empl oyment
students'longterm goals.

ACADEMIC FAIRNESS

Approximately 80%of students surveyed expressedome knowledge of the procedure, and
approximately 83% of students to participatedin the procedure expressedheir
satisfaction with the outcome. Students who wera party to anacademic appealwere
largely able to follow the process, with 83% saying they understood the procedure.
Ultimately, only 10.5% of students suryeed have gone through th@academic appeal
procedure While this number does represent a significant number of students in and of
itself, it does suggest most students are satisfied with their grades or have not committed
severe or repeated instances of aaéemic misconduct.

HOUSING
Housing continues to be a point of need for Conestoga students, as the ongoing housing
crisis has made living accommodations generally unaffordable. Students are both extremely
aware of this and are experiencing this affordabilityrisis firsthandas:
1 5.81% of students surveyedlo not currently hawe a stable place to live,
9 The price of rentis the most important factor for students in seeking
accommodations(74.44% rated as extemely important)
1 Rentis the primary factor in theaihousing experience students arenost likely to
express dissatisfaction(20.85% expressed disappointment)
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1 Students are living with increasing numbers of roommates, with nearly 40% of
students sharing what would otherwise be private accommodations (roomith
others, and

1 31.35% of student live with their landlords; consequently, they are unprotected by
the Residential Tenancies Act, threatening many students' already precarious
housing environment

TRANSPORTATION

Students are notably more likely in 20210 be using public transit than in 2020, with a
noted drop in yeafoveryear personal vehicle use among students surveyed and a massive
increase n personal transportation use. Bblic transit useincreased from 43.03% to
55.14%, and personal vehicle se decreased from 47.07% to 32.49%This changing
dynamic in student transportation has had positive effects on student receptivity to
Universal Transit Passes, with 75% of students stating they wotadour implementinga
Deep Discount Transit pass at their capus.

Students also signalled receptivity to alternative forms of transit such as active transit
infrastructure, withmost students surveyed from Conestoga Campuses at DT8.62%),
Guelph(50.38%), Brantford (54.39%) and Waterloo(53.64%)open to usingBike share
programs if located near or on their campus.

TRANSPARENCY & ACCRUTABILITY

Student awareness of CSl fees, programming ale reduced from 2020 to 2021, withfewer
students expressing awareness of C@®458%inrol e a
2020 vs. 81.12% in 2021), and thefes associ ated with CSI 6s progr
2020 vs. 77.36% in 2021). Nonetheless, this did nosignificantly impactstudents 6

perception of CSI as an organization (83.39% see general value) or the valeeved from

their fees (62.40% see personal value Sudents overwhelmingly stated that CSl is

transparent (70.54%),and open and welcoming of feedback (>75%and provides value to

students beyond an individual students experience of that value.

TRUTH & RECONCILIATION

Conestoga College's actions towards Truth & Reconciliation have largely gone unnoticed by
Conestogads student population, as 80% of stu
by the College in support of Indigenous communities, facilitiegtudents, etc. Nonetheless,

those aware of college programming were moderately satisfied, with 70% of the general

student population ranking a measure of satisfaction, and 66% of the aware Indigenous

population also ranking general satisfaction

REMOTE [EARNING

Over 26% of students do not agree that the Technology Fee provided enhanced academic
supports during their remote learning experience, while only 46% agreed. The remaining
approximate 27% did not agree or disagree. Additionally, 17% of students dat feel
supported, which demonstrates that further support isequired to ensure remote learning
continues to provide a quality education experience.
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INTRODUCTION

The success of Conestoga Students Inc. (CSl) is based on the engagement of its members.
For over 45 years, CSI has actively engaged its membership in shaping the studedtand
student-driven organization to serve their needs and wants.

Through the active engagement of membership, CSI has been able to provide a wide array of
services and pogramming such as wellness supports, professional development
opportunities, and social engagement activities. As we continue to build on our past
successes and adapt our services and programming to meet the desires of membership, the
CSI Yeatnd Survey povides the CSI Board of Directors with the necessary insights.

The 2021 CSI YeaEnd Survey was completed in the Fall 2021 semester and is in its
second year ofadministration. Specifically, the survey allows the CSI Board of Directors to
evaluate the dfectiveness of the supports and programming provided under the strategic
Ends to ensure it represents the desires of membership.

The specific objectives of this survey include

Measuring member awareness of CSI services and programming
Gaining an undestanding of member priorities

Soliciting member feedbaclon current servicesand programming
Gaugingmember interest for future initiatives

Providing an open platform for members to share feedback

= =4 =4 -8 9

This reportwill outline thes u r vmeyhédslogyand reportkey findings to assist CSl in
fulfilling its missionand provide transparency to membership

STRATEGIC ENDS

CS1 8 s mtosnbanae studens satisfaction and success by providing a variety of
student services at a cost justified by the rests.

CSl accomplishes this mission through the lens of four specific strategic ends:

1. Students have services, support and resources.
a. Services that meet the demand of the membership.
b. Academic support, including appeals, code of conduct, and academic

concerns.

c. Resources that aid to academic success.
d. Health care at a reasonable cost.

2. Students have the opportunity to participate in recreational activities and have

access to study spces and student lounges on campus.

a. Recreational activities and events.
b. Places to study, relax and socialize.

3. Students are heard and represented.
a. The student Board of Directors advocate on behalf of the membership.
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b. Student issues are solicited, bard, and brought to the College and the
province.
c. Feedback is critical for growth within CSI and the College.
4. Students have access to skills development.
a. Students have access to grow their personal and professional skills.
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METHODOLOGY

RESEARCKDUESTIONS

The survey consisted of 140 questions covering all major CSI service areas, programming,
communications, and various member priority topics such as transportation, housing, truth
and reconciliation, and accountabilityThe survey also included deographic questions to
assist in understanding the variations in responses by specific demographic factors such as
age, income, race, etc.

Questions were creatednd reviewedthrough the collaborative efforts of supervisors and
managers from all CSI depaments.

RESEARCH DESIGN

The survewtilized a variety of question types tanost appropriatelysolicit member
feedback When necessary,closeé nded questions were wrovided
allow members to ensure their feedback could be collected in totalifQuestion types

included:

Openended questions

Multiple Choice

Likert Scale

Matrix Questions

= =4 -4 -9

The survey was designed as 12 sections in the following order:
Demographics

CSI SupportServices

Health & Wellness

Leadership & Career Services
Events

Communications

Food Services

Employment Opportunities
Academic Fairness

Housing

Transportation

Transparency & Accountability

= =4 -0_9_9_9_95_2°_2_2._-2°._-2-

With a total of 140 questions, it was expected to take between 206 minutes for members
to complete the survey.

INSTRUMENTS

The survey wasreated andadministered using theonline SurveyMonkey platformAll data
collected through SurveyMonkey is stored on servers in Canada aafeguarded in
compliance with applicabldegislation.
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SAMPLE

The survey was distributed to all CSI members totaling 23,408 eligible survey participants.
4,748 responses were receivegdwith 3,130 responses in a fully completed state. This
resulted in a 13.37% response rate providing a statistically representative sample of CSI
members(99% confidence level with a 2% margin of error)

DATA COLLECTION
The survey wasccessible through a URL link geerated by SurveyMonkey that limited
responses to one response per IP address pyeventduplicate responses. The survey was
distributed using various digital channels:

91 Direct email to CSI members through their Conestoga College email addresses
Social Meda
CSI Mobile App
CSI Website
ZenDesk Reminders

1 Targeted CShffiliated groups (Clubs, Student Rep, International Student Advisory

Council, and Social ExperiencBrogram)

The direct email method provided assurance each CSI member would receive the survey
invitation, while the remaining digital methods would act as a secondary source of data
collection. Duplicate responses were further prevented by eliminating duplicate responses
by verifyingsubmitted contact information for the incentives.

1
1
1
1

The survey opend on Monday, Novembe8, 2021, and was scheduled to close Friday,
December 3, 2021. The survey was extended to close on Monday, December 6 at 12:00am
to allow members to respond during the weekend when they may have more availability to
participate.

The survey was incentivized with $15,000 of prizes given to randomly selected participants.
The prizes included:

1 Free tuition ($5,000)

1 Five, $1,000 Air Canada Gift Cards

1 Fifty, $100 Gift Cards of the users choice (fromvww.giftcards.cd

To facilitate the process of prizing, an optional question was provided at the end of the
survey to collect Name, Student Number, and Email.

LIMITATIONS
While every reasonable effort was made to reduce limitations, the following limitasovere
identified:
1 Openended questions may be interpreted differently than the context the
respondent intendedit to be interpreted by.

9 Due to an issue with the logic rules in the administration of the survey,
approximately 60 respondents were asked reqred followup questions that were
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not applicable. These responses were rectifiednd data for the followup
guestionswere removed from the data to ensure accuracy.

T A demographic question identifying the re;
survey late due to an administration error. Although this question was added late,
87% of respondentscould stillrespond to this question providing a statistically
significant reponse.

1 Every effort was made to use plain Engligb create questions and to reduce
potential comprehension barriers for members who do not identify English as
their primary language.

1 Some questions relied on the assumption members were aware of their siat
within programs such as the CSI Health and Legal Plans. Members who were
unaware of their enrolment status may not have been able to respond to these

guestions.
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KEYFINDINGS

DEMOGRAPHIC OVERVIEW

The following questions provide a holistic perspectiwd the demographic composition of the
students who responded to the CSI Ye&nd SurveyTheyshow a growingoroportion of
international students 61.02%) d (55% Asian heritageaind an increased number of
students in their first year of study (66.68%9) even though the commanding plurality of
students are aged 2225 (34.66%). Some other demographic identifiers of note include:

1 1.53% Identified as having lived Trans experience.

1 2/10 students identify as a sexual orientation other than Straight/Heteroseial
1 35% of students are currently unemployed, witB1% actively looking for work.
1 81% are below the Low Income Cut Off (Poverty Line)

Q1: Are you a domestic or international student?

Domestic
Student

International
Student

0% 10% 20% 30% 40% 50% 60% TR 80% 290% 100%

Figurel 0 Breakdown of Respondents bjpomestic vs. InternationalStatus.

Quick Takeaways61% of respondents seldentified as international studentsand 39%
identified as domestic. As the population of Conestoga College continues to grow through
international enrolment, the proportion of iternational student respondents to domestic
student respondens continues to grow. Year over year, there has been a shift from 52%
international respondents to 61%.
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Q2: What school of study does the program you are enrolled in belong to?

ANSWER CHOICES RESPONSES
Applied Computer Science & Information Technology 14.89% 466
Business 29.37% 919
Community Services 5.82% 182
Creative Industries 3.39% 106
Engineering & Technology 16.52% 517
Health & Life Sciences 21.83% 683
Hospitality & Culinary Arts 2.49% 78
Interdisciplinary Studies 1.28% 40
Trades & Apprenticeship 4.41% 138
TOTAL 3,129

Figure?2 - Breakdownof Respondentsby School of Study.

Quick Takeaway. Students are stratified a&ross several schools, with many students
enrolled in business or health & life science program$he school of Workforce
Development CE, ad Online Learning was not includeds an optiondue to an oversidt.

Q3: What year of study of your program are you enrolled in?

3rd Year 6.68%%
4th Year 1.82%
Sth Yﬂ,r or 0.51%
Mare

0% 10% 0% 0% 40% 30% 0% TO% 20% 90% 100%

Figure3 d Breakdown of Respondents by earof Study.

Quick TakeawaysWhereas in 202Q an approximately even number dirst- and second
year students responded to the survey43.98% first year, 43.67% second year)irst-year
students made up an overwhelming majority othe 2021 survey(66.7%).
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Q4: What is your age?

Under 18 0.38%

‘ 3 ) :‘ - 21 ISI%

20-25 34.66%
26-29 71.95%
30 -39 16.74%

40 - 49 I 3.93%

30 - 59 | 0.96%

80+ 0.06%

0% 10% 20% 30% 40% S0% 0% TO% 80% 90%  100%

Figure4 - Breakdown of Respondents by Age Group.

Quick TakeawaysThe 2020 survey did noinquire regarding studentsage but, the majority
of respondents for 2021are between the ages of 180, with a nonsignificant amount of
older adultlearners (30+) being students.

Q5: What gender do you most identify with?

" ey | 0se%
Female 50.39%
Mon-Binary O.77%
o 10% 0% 20%% 4005 500 E0% TOY B0%% o0%  100%

Figure5 - Breakdown of Respondents by Selflentified Gender

Quick TakeawaysMost students identify with a male or female gender
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Q6: Do you have lived experience as a trans person (meaning your gender identity does not
align with your gender assigned at birth)?

Prefer not to ,
answer. I +14%

&5 | 1.53%

[

MO 84.03%

0% 10% 20% 30% 0% S50% E0% TO% G0 S0% 100%
Figure6 - Breakdown of Respondents by.ived Trans Experience
Quick TakeawaysWhile some confusion may have existed within our student population
regardingthe meaning of the question48 students surveyedaffirmatively identified lived

experience as a trans persorMany students recounted sme of their personal qualities
they felt worth highlighting instead of highlighting their experience of gender.

Q7: What is your sexual orientatiofi

Pansexual 1.21% (38) \II
Mone of the above, please = _ ‘

specify 1.76% (55)
Bisexual 6.01% (138) / y
Asexual 3.029% (251) -

Prefer not to say. 11.69% (366) —

™~ Heterosexual or straight

69.42% (2173)

Figure7 - Breakdown of Respondents by Sexual Orientation

Quick TakeawaysThe majority of students identified as heterosexual or straighiyhile 2 of
10 students selfdidentified as having another sexual orientation, be that asexual, bisexual,
gay, lesbian, queer or pansexual.
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Q8: What is your race or ethnicity?

* Prefer not to say. 5.30% (166)

White 26.13% (518) “\

Indigenous 1.02% (32)
Multiracial or Multiethnic kﬁ‘
1.85% (59)

Middle Eastern or Morth [

African 2.40% (75) ¢ Asian 55.43% (1735)
,

Hispanic or Latino 4.25% (133) \
Black or African American A
3.58% (112)
Figure8 - Breakdown of Respondents by Race or Ethnicity.

Quick TakeawaysThis question was not asketh 2020 and will be a benchmark question
moving forward. However, of note is the majority Asian population at Conestoga College.
Whilethis does not confirm a causal relationship to an increased number of @mhational
students, as this is ethnic or racial bakground, not country of originit does correlate with
the rising number of international students at Conestoga College.

Q9: Whichof the following categories best describes your employment status?

Other (please specify)
2.04% (92)

ﬂ—ﬂﬂ

Employed, working full-
time 6.87% (215)

Mot employed, NOT looking
for work 7.89% (247)

Mot employed, looking —
for part-time work 26.04%
(815)

Employed, working part-

r time 51.41% (1609)

e
Mot employed, looking
for full-time work 4.36%

(152)
Figure9 - Student Employment Status.

Quick TakeawaysThere appears to be an even split amongst students working versus
students currently unemployed. Howeveapproximately 30% of Conestoga students are
seeking gainful employment on either a pattme or fulHime basis but are unable to find
such employment. Therefore, 30% of Conestoga students cannot find gainful employment.
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Q10: What do you expect your totabersonal income to be in 20217?

=z [ -~

$1¢§?§g;3 - 29.62%

320,000 to

409,999 8.02%
330,000 to 2,300
&30 000
340,000 to 9.50%,
£40.909
350,000 to
£59,9599 I 157%
$50,000 0 .
£E0,909 | Lo5%
$70,000 or More 1.57%

0% 0%  20% @ 30%  40%  S50% 0 60% 0 TO%  B0%  90% 100%
Figure10 - Expected Personal Income for 2021.

Quick TakeawaysAn overwhelming majority of students, B% of Conestoga students, fall
below the poverty liné making less than $19,999 a yearStudent incomes are typically
lowerthan what would be seernn a general population sample. Wth an increasing
international student body that cannot rely on traditional government supports,t-of-
control housing costs, and international student tuition oreases,this trend becomes
increasingly alarming.

10LI CO TadblUowhc@reZ@Of f C aRasa lanmigration Servicegblog), November 11, 2021,
https://lwww.settler.ca/english/lico -table-2022/.
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Q11: What financial resources/methods are you using to pay for your education?

ANSWER CHOICES - RESPONSES -
» Income from Employment 38.53% 1,206
+ Personal Savings (le. Savings Account, TFSA, RESPs, RRSPs, etc) 35.02% 1,096
+ Private Loan from Family, Friends, or Partner 25.18% 788
= Mon-repayable Money from Family, Friends, or Partner 23.71% 742
= Government Student Assistance (le. OSAP) 21.37% 669
* BankLoan 18.75% 587
- Bursaries, Awards, & Scholarships 92.11% 285
+ Other (please specify) Responses 3.67% 15
« Other Government Programs (le. Second Career) 2.68% 54

Figurell - Sources of Income for Educational Expenses.

Quick TakeawaysBuilding off the resultsof the previous question (expected total personal
income), that 38.54% of students expect to use income from employment when more than
81% of students fall below the poverty line measured by income is striking. This leafeager
resources available to studnts for essentials such as foodhousing clothes and
transportation, alluding to an affordability crisisOther common resources for payment are
personal savings, loans (private, bank, or governmemased), and family/friend & business
grant funding.

Q12: What campus are you registered to attend? If your courses are online due to the
COVIEL9 pandemic, please choose the campus you would be attending 4person.

online 2.97% (81) \ Brantford 4.19% (114)

Waterloo (Including \ II ~ Cambridge 8.74% (238)

University Gates) 15.13%
#12)

Stratford 0.11% (3) ~ //_“x,
Ingersoll 0.29% (3) ~

Guelph (Including Riverside .
Glen) 4.33% (133)

Downtown Kitchener 9.28% °
{253)
Doon 54.39% (14581)

Figure12 - Enrollment by Campus of Respondents.

Quick TakeawaysStudent campus location is diversifying year over year, as the number of
studentssurveyedat t endi ng Conestogads main campus at
(58.83% in 2020 to 54.39% in 2021), contrasted with a subsequenncreasein enrollment

of studentssurveyedat campuses in Brantford and Downtown Kitchener (Brantford: 3.39%

in 2020 to 4.19% in 2021; DTK: 6.55% in 2020 to 9.29% in 2021)This does not signify an
equivalentchange in campus population iractual numbers- enrolment at Doon increased

but it does signify a diversifyingool of respondents anda more equitable distribution of

students across Conestoga campuses.

18 | PAGE
CONESTOGASTUDENTSMO 519-748-5131 299 DOON VALLEY DRIVE
GO Y@CSTUDENTSINC CSI@CONESTOGAC.ON.CA  KITCHENER, ON N2Gv#4



http://www.conestogastudents.com/
mailto:csi@conestogac.on.ca

2021 CSIENDERREY REPOK !

CSI SUPPORT SERVICES

Attempting togaugestudent awareness usage, and satisfaction witftCSI Support services

in another pandemic ar is a challenge. lis almost impossible to quantify the effects of

students studyingremotely on their awareness of CSI and the positive attributes of on

campus environments. Nonetheless t udent s were relatively awar e
supportsin2021 as 2020, even if wusage of some prog
decreased year over year. Increasing student awareness of our programming, even as we

continue through our online environment, isssential to ensuring studentsextractvalue

from their fees.

AWARENESS OESI SUPPORTSERVICES
Q13, 17, 19, 21, 26 : Are you aware of ?

Student Awareness of CSI Services

. 0
Spiritual Rooms 36.91%

CSI Scholarship < — 4%25%%/‘(’)@

I 6 .69%
Student of The Month 34.36%

Educational Fund I 22883(’55800//00

I G 1.16%
Food Bank 52.73%

0.00% 10.00% 20.00% 30.00%  40.00% 50.00% 60.00% 70.00%
m Awareness 2020 m Awareness 2021

Figure13 - Comparison of Awareness of CSI Services between 2020 and 2021.

Quick TakeawaysStudent awareness of CServices has remained relatively stable across
service categorieswith an8% increasein student awareness of our Studet of the Month
programanda9 % decrease in student awareness of CSI

The increase in awareness of th8tudent of the Month program is likely related to its
second yearof service and increased marketing effortsComparedto when it was
introduced inNovember2020 semester and had only been available for approximatetyo
months when the 2020 awareness was measured

There is no immediate reasoning that can be inferred to explain thegecrease in the
awareness of the CSI Food Bargiven the stability of the awareness of other services.

A question regarding awareness oirtheQ®R0O6s Spiri
survey butwill be included moving forward.
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Q14, 18, 20, 22, 27: How did you become aware of ? Select all
that apply.

Awareness of Service by Information Source

60.00%
50.00%

40.00%

30.00%
20.00%
A
0.00% I =

Direct EmaiSocial Medi& S| WebsiteCSI Mobile Friends Faculty Other
App

Types of Information Sources

% of Awareness by Information Source

Food Bankm Educational Funda Student of the Monthm CSI Scholarshipm Spiritual Rooms

Quick TakeawaysThe awareness of CSI services by each information soud=monstrates
how different services are morelely to be discovered through different channels.
Regardless of the information source, the CSI website and social media accolares
integral in the discovery and awareness of CSI services. This is unsurprising gikervirtual
environment most studentsare studying within.

Direct email and friendsalso demonstrate a significant avenue for generating awareness
They are direct contact methods compared to social media and the CSI webgsitiich are
more passive awareness methods.

TheCSI Mobile App andiaculty generate the least awareness of CSI servicess
respondents were given the option to select all that apply for the information sourtbet
made them aware of services, his highlights two potential areas for improvemerior
increasing awareness bCSl services in the future.

The other category included responses such aepartment referrals (Counselling Services,
Student Engagement, International, and Student Succes€)SI classroom presentations,
posters,on-campus discovery(signage or physichlocation), involvement with other CSI
programming (clubs, student rep, ISAC, etcand the CSI Planner
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COMMUNITY FOOD BANKISAGE

Q15: Have you accessed a non-CStoperated Food Bank (an off -campus food bank)?

Conestoga Students Accessing Community Based Food Banks

2020 |, 5.11%
2021 6.60%

0.00% 1.00% 2.00% 3.00% 4.00% 5.00% 6.00% 7.00%
Figure14 - Comparison of Community Food Bank Usage Between 2020 and 2021.

Q16: Why did you choose to use an off -campus food bank? Select all that apply.

Student Reasons for using Community Food Banks

60.00% 54.33%

40.00%
30.00% 25.20%

23.62% 21.07%
20.00% 17.16% 16.93%

2.60% 11.81%

9.269
0.00% .

| was not aware of | am physically closelt do not have access The application Other (please specify)
the CSI Food Bankto an off-campus foodto transportation to  process for the CSI

bank. access the on-campus Food Bank is a
CSI Food Bank. barrier.
m 2020 m 2021

Figure15 - Comparison of Reasons for Community Food Bank Usage Between 2020 and 2021.

Quick TakeawaysAs opposed ta2020, where most studentshat chose to use an off
campus food bankdue to a lack of knowledge of CSI resoaes, this year many students
chose touse anoff-campus food bankbecause oftheir physical proximity tca community
basedone. This suggests a growing number of community resources available and
accessible to students (a positive sign), or, alternatively, a growing reliance on outside
community resourcesfor basic needs(not a great sign!), or both!

There was also a slight increase in the number of students who found transportation to an
on-campus food bank as a barrigrand the application form itselfsaw them access
community food banks ingead of the CSI Food Bank.
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As the pandemic has allowed students to continue remote studies without needing to be in
the proximity of Conestoga campuses, it it unreasonable to assume this has contributed
to the slight increasein students feeling transportation as a barrier.

The slight increase in students finding the application process as a barrier is concerning and
should be monitored for a ontinued increase in the future to ensure théighestlevel of
accessibility to the pogram.
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MYAWARDSAPPLICATION: EHOLARSHIPS AND BURRIES

Q23: Have you applied for scholarships, bursaries, or awards through the My
Awards Application at Conestoga College?

Yes 40.13% (1256)

No 59.87% (1874)

Figure 16 - Rate of Application of Respondents to tnMy Awards Application.

Q24: Why did you not apply for scholarships, bursaries, or awards using the My
Awards Application? Select all that apply.

00%

90%

80%

TO%

S0% 49.02%

50% 42.36%

40%

30% 18.84% 18.63%

20% 9.74% 7.50%
10%

0% I
Mot aware Did not | missad I could Application Other
of the My think | was the not find difficult {please
Awards App. eligible. deadline. how to to specify)

apply. complete.

Figurel7 - Top Reasons for not Applying for Scholarships, Bursaries, Awards at ConesiGglege

Q25: How easy did you find the My Awards Application process to complete?

100%
20%
20%
70%
B0%
5056 38.82%
40% 29.44%
0% 29.98%
20% 8.11%
10% 1.35%
0%
Meither easy Very easy Difficult WVery
nor difficult difficult
Figure18 - Rating of Ease ofCompletingthe My Awards Application.
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Quick TakeawaysA majority of Conestogastudents are not actively applying for
scholarships, bursiries, or awards through the M&wards application This is not due to
issues with ease of access (only 10.23% of students reportedfficulty in completing the
application processand only 9.46% who completed the application found it difficit
Instead, students are unaware of the Miwards application in varying capacities, whethar
general ignorance othe application itself (4902%) or a lack of knowledge regarding their
eligibility for various scholarships, bursaries, or awards (42.36%).

Additionally, over a fifth (22.28%) of students who did not apply stated they could not find
how to, suggesting this general lack of studemtwareness runs throughout the application
process.
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CSI SUPPORT SERVIGEAND SPACHEPLANNING

Q28: How satisfied are you with the available support services and programs from

average rating
¥ VERY -~ DISSATISFIED ¥ NEITHER SATISFIED ¥ VERY - TOTAL™ WEIGHTED _
DISSATISFIED SATISFIED NOR ¥ SATISFIED AVERAGE
DISSATISFIED
- W 3.48% 2.30% 27.54% 44.03% 22.65%
108 72 882 1,378 708 3130 380

Figure19- Overall Satisfaction Rating of CServices.

Quick TakeawaysSt udent s are mostly satisfied with CSI
programs, with 66.68% of students survead expressing varying levels of satisfaction with
services, contrasted to only 5.78% of students expressing a measwkdissatisfaction.

Q29: How likely are you to use an on -campus print shop that provides services like
colour printing, copying, scanning, faxing, laminating, and binding?

Unlikely
Meither likely .
nor LI'.iKE_; 17.06%
0% 0% 20%  30% 40% 50% 60% 70% 80%  90% 100%
Figure20 - Student Likelihood of Campus Print Shopse.
Quick TakeawaysSt udent s are | i kely t othawgheano€SI 6s pri nt

insignificant amount of students explicitly stated they would be unlikely; this may be
attributed to students current remote learning settings.
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Q30: What additional support services/programs would you be interested to see
offered by CSI?

| benericial participate
. . always easy
sport f|tness printing . .och librar Educational helping éht
classes hop eAccommodann open e ye
aware Please email anythlng well P earning - really

different  >0Mething especially awareness much
opportunity winter Career part elc food clubs |NTERNAT|ONA|—

want far first, . Off
offered rejated things heg|th  information doing sti think SESSIONS

guidance tlvclien tal good reat Hel
. s It don't person progr 1: N
groups tmploymen h | ful finding aIready through ac IVI |eS_]ObS
access Poronce h?;redop|ep opportum’ues such _ fees s those way
T tat JOb need bank Se r Ces provides
ransgf?(r)fdlaobqe hol hﬂnd k out kit Conestoga offering
ove Even scnolarsnip No thiﬂ nowt?etterdags Pa"tUItlon back stress
feel us ssistance ducati
cultur a facilities take CANADA"P going . education
p g rams ;. bursaries events New C%meers ng;;bneeeds
service S'tu ent “ sure
h group issties
OUS|ng fl‘ee many commumty -
options Iaptog lot gatwsﬂed sandemic mind
workshops Bunselling

Figure21 - Most Common Words Used for Suggesting Additional Support Services and Programs.

Quick TakeawaysThe common themes identified were supports fosed on physical and
mental wellness supports, career supportstudent experiencesupports, and increased
awareness of existing supportgmany students suggested services that are currently
available such as tutoring, counsellingyorkshops/seminars aboutavailable services)

Physical and Mental Wellness Supports:
1 OnCampus Medical Care
1 Mental Health Programs/Sessions/Seminarg Support GroupsSocial
Connections
o Increased counselling availality
1 Recreational Services (fitnss classes & workout facilitiey
1 DecompressionSpaces
Career Supports:
1 Job SearcliCareer Fairs
1 Alumni Connection/Mentorship
1 Job Opportunities
1 Networking

Student Experience Supports:
1 Technology Support
o0 Technology Loans
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o Technical Support
o 3D Printing
1 Transportation& Parking
o Intercity Transit
o0 Bus Pass Cost
0 PREST@®\ccess
o ParkingServices
1 Financial/Life Stability
0 Scholarships
Day care
Food Support (nutritional awareness, cooking classes, and groceries)
Textbooks (lend, bursaries, swaps)
Housing (searchCSl/College housing, rent suppoytredit/reference
support, emergency accommodations
Financial Management (budgeting, credit 101taxes

o o0oo0o

o

Q31: What type of student spaces/recreational areas would you like to see CSI
create or support the creation of on your campus?

field . . during pont
well visited individual recreation kind Create zone Engagement

shop Meditation Shtear hard

related lounge international Game avfgifgglse giveSI4bs
mirﬁ?:lfe work fun gym coffee
dancing food | club first ggeat EYTQOMS jachereally
H m
plgyr‘lml,gf none studentdl€adsS gaming
course . .
enough learning everythtlng HOThHTg Indoor cricket mug%-loaps cen’lle?l\‘?ery possible
ACCESS | elcC
cach s classes cqe job
stress
conestoga fitness good T QUclll%fT t studi/iun%polit D|ue
. \ ifferen cultura -
having services James reading
IFC)OF!;!Jn up Mental se
talgxpperience i Art one ground help
health Ndven activity - love things ceen

Esports programs_such
ideas question hangout small ¢3me way
nap being actually
downtown

Figure22 - Most Common Words Used for Suggestitdgw Student spaces/Recreational Spaces.

suggest

Quick TakeawaysA significant portion of students felt thegould notrespond as they had
not attended campus yetThe commonspacesstudentsidentified as neededwere:
1 Quiet and Study Space
0 Meditation
o Individual Study
o Group Study
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Sleep Pods
Decompression Rooms

1 Cafeteria Space

(0]
(0]

More eating areas
Coffee Bars/Grab and Go

1 Recreational Spaces

o0 Lounge/Social Space
o Gaming Spaces
o Dance Studio
0 Music Rooms
o Workout Facilities
o Outdoor LoungéGarden Space
o Tennis Courts
o Outdoor Basketball Courts
o Womenonly Workout Facilities
0 Yoga Space
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HEALTH & WELLNESS

Generalized but i1 nconsistent awareness charac
& Wellnessprograms, with broad majorities of students expressing awareness coupled to

significant numbers of students still largely unaware of what their respective health and

legal plans offer. For example:

1 Only 20% of students acknowledgedhat they are aware they are enrolleéh the
Legal Protection Program

Over 30% of students stating they do not know what plans they are enrolled in,
These results ggnify a significant lack of awareness about their enrolment status
on health and legal plans.

)l
)l

This theme runs throughout several questions, with students highlighting they desire more
information on what their plans offer, the location of local clinics and dental offices and
more as recommendations for improving legal and health plans. Studentsesn relatively
satisfied with CSI Health and Wellness supports (56.60% of students satisfied with CSI
Health & Dental, 58.04% of atdents satisfied with CIHIP) they know what their plans offer
and how and where to use their plans.

HEALTH & LEGAL PLAN AWARENESS

Q32: What health and legal insurance plans are you aware that you are enrolled
in? Select all that apply.

AMSWER CHOICES * RESPONSES =
= | am enrolled in the Conestoga International Health Insurance Plan (CIHIF) 48.88% 1,530
» | am enrolled in the CSI Health and Dental Plan 35.30% 1,108
* | don't know what plans | am enrolled in 30.06% a41
» | am enrolled in the CSI Legal Protection 20.54% 543
» | opted out of the CSI Health and Dental Plan T.06% 271
= | opted out of the Conestoga International Health Insurance Plan (CIHIF) E.05% 158
+ | opted out of the CSI Legal Protection 4.,86% 182

Figure23 - Respondent Awareness of Enrollment on Health and Legal Plans.

Quick TakeawaysAs 61% of respondents are International, it is unlikely only 49% of
respondents are enrolled on CIHIP. It is also more likely for students enrolled in CtHllie
enrolled in the CSI Healthrad Dental Plan. Therefore, thershould not be a difference as
significantas 13% less than the CIHIRnstead, there should be a higher response rate for
the CSI Health and Dental Plan as domestic students are also enrolled.

Only 20% of students acknowledgetthat they are aware they are enrolledh the Legal
Protection Program. It is unlikely only 20% of students are enrolled in the program as itis a
mandatory ancillary fee with an opbut option aligned with the CSI Health and Dental Plan
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Change of Coverage Period. This figure should be reviewed against data f&tadent care
to verify the enrolment rate.

These results combined with the disclosure of over 30% of students stating they do not
know what plans they are enrolled in, signifies a significant lack of awareness about their
health and legal plans enrolimenstatus. This would likely result in a lack of usage of the
plans.

Q36: How well informed do you feel about the following aspects of your CSI Health
and Dental Plan?

4 3.31
3.05 3.05
3
2
1
C.
Health Plan Coverage Submitting a Health Where your Health
Plan Claim Plan is Accepted
¥ EXTREMELY _ VERY » MODERATELY _  SLIGHTLY _ NOTATALL _ TOTAL~™ WEIGHTED _
INFORMED INFORMED INFORMED INFORMED INFORMED AVERAGE
= Health 15.555% 26.99% 35.96% 15.45% 5.93%
Plan 172 298 387 7 &6 1,104 331
Coverage
» Submitting 13.99% 22.03% 32.36% 15.74% 12.59%
a Health 183 241 354 205 ™1 1,094 3.05
Plan Claim
» Where 13.91% 21.91% 3.52% 19.73% 12.64%
your 183 241 350 27 138 1,100 3.05
Health
Plan is
Accepted

Figure24 - CSI Health and Dental Plan Enrollees Feelings of How Informed They Feel About Specific Areas of the Plan.

Quick TakeawaysThe substantial majority of students surveyed felt at least moderately
informed about aspectsof their health plan coverage30% of students are still broadly
unaware orunsure of where theirCSI Health and Dentgblan is accepted and how to submit
a claim.
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Q41: How well informed do you feel about the following aspects of your Conestoga
International Health Insurance Plan (CI HIP)?

4 3.36
313 310
3
Z
1
C.
Health Plan Coverage Where your Health Submitting a Health
Plan is Accepted Plan Claim
~ EXTREMELY _ VERY . MODERATELY _ SLIGHTLY _ NOTATALL _ TOTAL™ WEIGHTED _
INFORMED INFORMED INFORMED INFORMED INFORMED AVERAGE
= Health 17.98% 07.30% 34.14% 14.01% 6.58%
Plan 275 419 524 218 101 1535 3.36
Coverage
- Where 16.35% 22.61% 31.11% 18.00% 1.93%
your 248 343 472 273 181 1517 313
Health
Plan is
Accepted
~  Submitting 15.07% 22.41% 32.65% 17.58% 12.29%
a Health 2235 339 424 266 186 1513 310
Plan Claim

Figure25 - CHIPEnrollees Feelings of How Informed They Feel About Specific Areas of the Plan.

Quick TakeawaysT he substantial majority of students surveyed felt at least moderately
informed about aspectsof their heakh plan coverage.30% of students are still broadly
unaware a unsure of where their CIHIP plan is accepted and how to submit a claim through
CIHIP.
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Q45: How familiar are you with Dialogue, the free online platform/mobile app that
allows Conestoga students enrolled on a CSI health plan to connect virtually to
discuss their medical needs?
Not at all familiar 15.17% (302) -, Extremely familiar 13.11% (261)
b,

Very familiar 18.83% (375)

i

Mot so familiar 21.50% (434)

Somewhat familiar 31.09%
(619)
Figure26 - Health Plan Members Familiarity with Dialogue.

Quick TakeawaysApproximately63% of students enrolled on a health plan suryed have
expressed a level of familiarity with Dialogues health services. An awareness question
regarding Dialogue was not asked previously but will be benchmarked moving forward.

Q46: How well informed do you feel about the following aspects of your CSI Legal
Protection Program?

LegalPlan  Eiolgio- 3013 7506 33.75% 25.62% 159455
CE.‘-'.'EI'EIEE
Accessing .
Legal Plan... 11i505G 32.97% 24.33% 1.51%%
0% 1% 20%% 2309 4055 S0% [Sral ] F0%% S0% 0% 10:0%
B Extremely I B very inform.. Moderately .. Slightly Inf...

Mot at all In...
Figure27 - Legal PlanEnrollees Feelings of How Informed They Feel About Specific Areas of the Plan.

Quick TakeawaysWwhi | e most students at | east feel
LegalProtection Plan (58.44% of students feel at least moderately informed regarding the
plan's coverage, while 54.16% feel moderately informed on how to access the pgan
services), there is a neinsignificant number of students who feel only slightly inforrdeor

not at all informed.
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OPT-OUT PROCESS

Q33: Please rate how easy or difficult the opt  -out process was.

Very Difficult 4.36% (14)

Difficult 12.46% (40) \ Very Easy 22.74% (73)

Meither Easy Mor Difficult —

27.41% (38)

Easy 33.02% (106)
Figure28 - Rating of Ease for Opting Out.

Quick TakeawaysA dight majority of students (56%) rated the opbut process as easywith
approximately 17% finding the process difficult.

Q34: How can the opt -out process be made easier or improved?

i t-C t P
opting opt-out. easy, button becorna Directly
steps havinc H haven't gl " . contact area
telling year J_ . fl nd students. within r\N.;TJ"c‘il“\‘ ' needed much .-)1-‘-,;(-',(”””””1.‘(‘”f'””
improved difficult return tpying funds QH h Ith vears ,neéluu,.
documentation Doesn't | ying well il ealt ate
follow ~ “person lot ed . emails how out
offered through Maybe Direct tthin )
portalplan me. didn't haven't beinc sooner.
links . g
_ already, .i. take Allow provide }
applied ¢ first evenreceive €ach gont
that's * | >hone _ -
. used SMm: people . F '€ g re different
tIH\‘IJ('_‘(‘:'fway all given Aware send refund. act
knowledge ot still ood Instead . year
changes portal. Everything g receive better always
money. coverage i told ASTEr I'm W2 opted n«
unti strai |.7tC8||S|t’S A = - b _enough notice . convenient
) sStralgnt plans ~ Jutomatically | eimember  semester pretty 9°©ing
easler helpful video sure - l‘ T l O re f‘lf"OI;Itlh expect
Create daea ne forward
matter N/a I I I O I I ey email didn't
refunded 1
page rﬁl_ﬁﬁgoptlon show : 4 provided hard those
& refunds E |
relnwbur'senwensvorks over S line R

making

Figure29- Most Common Vérds Used for Suggsting Improvements for the OpOut Process.

Quick TakeawaysThrough the feedback received on opportunities to make the epat
process easier/improved, the common suggestions included:

1 Process and issue refunds faster

1 Provide a refund tracker to know when it gabe expected

1 Increased awareness ofvhere, when, and how to opbut

1 Do not require an annual opbut for those who have previously opted out
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SELF AND DEPENDENTNROLMENT

Q35: If you self -enrolled or enrolled dependents on to the CSI Health and Dental
Plan, please rate how easy or difficult the process was.

Very Easy 19.50% (219)

Did not self-enroll or
add dependents. 22.51%
(249)

Very Difficult 1.18% (13) ———

S

Difficult 5.70% (63) —

Easy 28.21% (312)

Meither Easy Mor Difficult =
22.60% (250)

Figure30 - Rating of Ease foiSelfEnrolling or enrolling Dependents

Quick TakeawaysThe majority of studentg91%)who did self enrol or enrol a dependent
reported havirg no difficulty either selenrolling or adding dependents to the CSI Health &
Dental plans, compared to onl9% of students who reported having difficulty.

Q40: If you self -enrolled or enrolled dependents on the Conestoga International
Health Insurance P lan (CIHIP), please rate how easy or difficult the process was

Did not self-enroll or
add dependents. 18.02%
@77

/" Very Easy 22.45% (345)

Very Difficult 2.08% (32) ——__

Difficult 4.55% (70) ———

#

~

Meither Easy Mor Difficult
23.94% (368)

Figure31 - Rating ofEasefor SelfEnrollingor enrolling Dependents

Easy 28.95% (445)

Quick TakeawaysMany students ©2%)who did self enrol or enrol a dependeneported
having no difficulty either sekenrolling or adding dependents to CIHIP, compared to o886
of students who reported having difficulty.
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HEALTH PLAN COVERAGERND SATISFACTION

Q37: The CSI Health and Dental Plan provides coverage for a variety o f health
practitioners and services. Please rank the importance of the following coverage
benefits and services.

Prescription
5
153

Drugs
Physiotherapy
PsychologyfSoci

al workers

Massage Therapy

Shireprastor _ s
a

Naturopath

Travet _ *+
Speech Therapy _ N
3 & T a2 =] 10

Figure32 - Rating of CSI Health and Dentaloveragelmportance by Service Type

[=]
-
ta
ta
is

Quick TakeawaysStudents prioriti2 dental, vision, and prescriptionss the top 3 benefits
of the CSI Health and Dental Plan. It would be beneficial to comparsage ratesof these
services against their importance.

Q38:How would you rate your satisfackn?on with C

Very Dissatisfied 3.53% (39)

Very Satisfied 16.82% (186) \ Dissatisfied 515% (57)

~ Meither Satisfied Nor
Diszatisfied 34.72%
(384)

s

e

Figure33 - Overall Satisfaction with the CSI Health and Dental Plan

Satisfied 39.78% (440)

Quick TakeawaysOverall, students are satisfied with the CSI Health and Dental Pl&@nly
8.68% of students have expressed a measui& dissatisfaction with the Health & Dental
plan.
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Q39: How can the CSI Health and Dental Plan be improved?

pretty including

email

disco SESSion f"tcard J emergenlcy making .
Iscount rs Havenlt vt explanation class easier amoun ull
getting ything 4 receive regarding percentggfg maybe
i . onlin
Servm%%ny providing care o using
. don‘t Awareness instead
increase areas fre‘fmm 0od WQH info_International lreatr
o d very campus claims oner Pr € Scheck used P ‘
octor User aware detail
enough things tprescr'p;flll%fg kcllnlcs make drugs policy
improvemen Details wor ilable access
‘ website avallable .
prescribed ', list v F—\l | Improve semester _Money comment having
incressed Conestoga cr:e?a![rrp COVEF right Cove rag e week
yearly Additional 9 Slre service covered massage

dependents same think
P pay ceven idea options part satisfied

provided Cewst
ied go'”g insurance plans I ' l O reAddmgfway sc}”l
INTorme
went easymformatlon Y xponive med

submiti proved .
unaware c expenses
Support el espeqal\y P

. therapy  onrolled
seminars
Figure34 Most used words for improving the CSI Health & Dental Plan

Quick TakeawaysThrough the feedback received oopportunitiestoi mpr ove CSI1 06s He
and Dental Plansthe common suggestions included:
1 Centralized informationon locations of local clinics and dental offices
1 Provide a refund tracker to know when it can be expected
1 Increased clarity on what is coveredncluding common dental procedures and
coverage rates
1 Increased and centralized information on how many times students can access
services such as massage therapydental etc.
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Q42: How would you rate your satisfaction with the Conestoga International
Health Insurance Plan (CIHIP)?

( Very Dissatisfied 4.03% (62)

|

Very Satisfied 20.30% (312) \\ — Dissatisfied 3.64% (56)

Meither Satisfied Mor
Dissatisfied 34.29%
(527)

;
A

-

Satisfied 37.74% (580)
Figure35 - Overall Satisfactionwith the CIHIP

Quick TakeawaysOnly7.67% of students have expressed a measuid dissatisfaction with
the CIHIP, suggesting an overall level of contentment amortgdents with the current CIHIP.

Q43: How can the Conestoga International Health Insurance Plan (CIHIP) be

number physical required prescription campus
same under country dont webinar | clugeWant facilities
sure covering ' include related
omething go
seminars included ) |rnp|uueunent mental N 'A‘ ailable
during sent tIﬂnuqth ”‘”fm:l ay ple (‘—‘I:H[IHJ]
. \ nothing clinic it's ‘tl‘l\l‘lk call > ! current
amily proper kin  befors commen
y Prot med.cq\ Siplain KNOW college et rovidin
info "mentic n hee_d regard”‘]g easy works p g
having neu time M55 used eve\ythlng hea t
provided sessions directly imprc services covered specific
GI’\}I’S’;L”; making dettmb t Iawaleness add Conestoga duc
experience - internationa
suggestigns rnw‘n\ Process easily nforl i IatIOﬂ Adding
. ANswer (. do . don't part tud t Qanacia
Instead many im lc!ved via 9IVE help s Lll len never comr'numcatlon
Zoom P neede including treatment especially hospital
cProvide, Dental ot free claiming
portal ('“’CIHSU rancePIan needs send '
Being 9'=4 Already anything  ““ithout Best
se C ' t
thase Create first | knowledge semester '

B l||)dw| around
application

Figure36 - Most used words for improving the CIHIP

Quick TakeawaysT hr ough t he feedback received on
the common suggestions mirrored thossuggested for Conestog&iealth and Dental Plans.
Thisincluded:

1 Centralized information on locations of local clinics and dental offices

1 Provide arefund tracker to know when it can be expected

1 Increased clarity on what is covered, including common dental procedures and
coverage rates
More emails sending out specific information on thplan.
Increased and centralized information on how many timesudents can access
services such as massage therapy, dentagtc.

T
T
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Q44: How much do you agree with the following statement: "CSlI's health plan
coverage is affordable to me. o

Strongly disagree 1.31% (268) \

Dizagree 5.88% (117) )

Strongly agree 21.80% (434)

Meither agree nor disagree ™™
26.17% (521)

* Agree 44.85% (593)
Figure37 - Level of Agreeance of Students that CSkealth Plans are Affordable.

Quick TakeawaysOnly 7.09% of students expressed that the health plan coverage offered
to them thru CSI was unaffordable, suggesting that costs are in line with student
expectations.

HEALTHCARE ACCESSIBITY

QA47: Has a lack of health insurance coverage made you consider one of the
following? Select all that apply.

100%%:

S0%%

80%

TFO%E 56.58%%
B0%%
S0%
40%%
24.47% .
20% 18.97% 17.860% 17.03%
20%
10%6
(055}
Mone of the Avoid or skipfcancel/p Mot purchase skip/cancel/p
abowve delay ostpone a medicine/pres ostpone a
treatmemt practitioner” cription doctor’s
s appointmi___ appointmen. ..

Figure38 - Impact on Students of a Lack of Health Insurance Coverage.

Quick TakeawaysStudents have been impacted by a lack of healthgurance coverage,
whether that be the avoidance or delay of needed treatment (24.47%) or not purchvas
their medicine or prescriptions (17.80%)Students will and are avoiding taking care of their
health due to the financial costs related to various tréments and medical expenses.
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Q48: The last time when you needed medical care in the evening, on a weekend,
or on a public holiday, how easy was it to get care without going to the emergency
department?

Very difficult 7.67% (240)

Difficult 11.63% (364) .
"

Does not apply to me.
50.35% (1576)

Meither easy nor difficult —
15.34% (450)

s
Easy 10.35% (324) -~

Very easy 4.66% (146)
Figure37 39 - Ease ofAccessing Medical Care on Evenings, Weekends, and Holidays.

Quick Takaways:Of the 49.65% of students who have experienced this issue, students
were more likely to express satisfaction with the ability to access medical care (30.35%,

i nclusi vaVefr yodEwsy Nei norerDiEdsyul t ) than hav
(19.30%).

Q50: How likely are you to use an on -campus pharmacy if it was available?

100%
20%:
20%
T0%

B0%

0% 36.45%

40% F7.51%

30% 17.57%

20% 9.97% 8.50%

10%%

0%%
wery likely Likely Meither Unlikely Very unlikely

likely nor
unlikely

Figure38 40 - Likelihood of Students Using an O@ampus Pharmacy, iAvailable.

Quick Takaways:Approximately 65% of students surveyed (64.96%) stated they would be
likely to very likely to use an ocnampus pharmacy, dwarfing those students who explicitly
stated they would be a varying degree of unlikely.is interestingto note the high likelihood
of use during remote delivery of many college courses and services.
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Q51: How likely would you be to use an on -campus, in -person medical care clinic?

100%
20%%:
0%
T70%

0%

S50% 40.58%

A40%% 29,23%

0% 15.75%

20% 8.12% 6.33%

10%%

0%
wery likely Likely Meither Unlikely very unlikely

likely nor
unlikely

Figure4l Likelihood of Students Using an G€ampus Medical Care Clinicif Available.

Quick Takaways:Nearly 70% of students surveyed (69.81%) stated they would be likely to
very likely to use an orampus, inperson medical clinic, dwarfing those students who
explicitly stated they would be a varyingegiree of unlikely to utilize such a servicédt is
interesting to notethe high likelihood of use during remote delivery of many college courses
and services.

Q52: If you were to book an appointment with a doctor, what would be your
preferred appointment method?

100%%

20%%

20%

0% 53.96%
=10 )
S0%%
o
0% 23.58%
PG
0% 13.96%
205 5.93%
1.57%
10%6
0%
AN ON-CaMpuUs An A community Wirtual Other
medical off-campus wealk-in doctors (le. (please
doctor family doctor clinic Dialogue) specify)

Figure42 - Student Preferred Method of Appointment When Booking a Doctors Visit

Quick Takaways:Students surveyed overwhelmingly prefer access to an-campus
medical doctor over other methods of accessing health car@utside of an orcampus
medical doctor, there is a strong preference for 4person services.
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MENTAL HEALTH

Q49: During your time at Conestoga, have you ever felt for a long
period of time? Select all that apply.

Amxious

Mervous

Mone of the

above/Prefer... 33.97%
Emotional 29, 74%
Depressed 28.40%%
Hopeless - 18.40%
Irritable - 16.87%
oth erstgéi?ég 5.69%
O% 10% 0% 30% +0% 50% S0% TOY% S0% 0%  100%

Figure43 - Emotions Students Have Felt for Extended Periods of Time

Quick TakeawaysAt least 66% of students reported feeling a negative form of emotion that
has lasted for a long period of time during their time as a student at Conegt. This
highlights the importance of ensuring the necessary supports are available to assist

students.
Q53: How can mental health supports and services be improved at Conestoga
College?

counsellors Rﬁ;ftsﬁle; Shasr%métgzi;fgfaetsse%sing

thing Sv&iyona "9% enough  check appointments come

surveys many _ . international improve . due
done timeswork tlme someone irst studies
stress

f
) [ . maybe_ really offer
STt IIUCh Job | idedr Orvicadent information email

hate i ““servicegreat awareness crion:
conducting Oneth rough use each best
comment aware keaSyAsk very ma I(e.W?” month

i i [ talk =le
webinars . Problems glgges'sri‘%?éqyse%ay media SU ppogts provi di ng personal

given

- ar Keep difficult

lia 5L 2
iehcesession upout activitiesist' 3vailable csi related
Sig}i?!ﬂgthsoie programs .feel rﬁ?éVldeCOUhselE)h giving take year
P k reach havin . g waorkshops
week such g Cass ﬁvenl Issues assignments problem
before book§0§mcess th N k . e depression important

understand offereodntgive already h S e S S I O n S

SVER 2ocial belnghelpfulgr‘oupsanythlng

takin : |=r anxiety days tg]kin emails
9 regarding ar SWer'haven't gduring group family coverage
SUrVeY improvement weekly everything reduce
availability “P®Mhade

Figure44 - Most Used Words for Describing How to Improve Mental Health Supp&tServices

Quick Takeaways:Through the feedback received on opportunities to impro@o ne st oga d s
Mental Health supports students listed ideas like
1 More options for support (iRperson groups, video chat groups, direct messaging)
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1 Wellness workshops, incorporating practices like meditation and yoga
1 Anonymous chat room for available peer to peer supports, allowing students to
express themselves freely with the aid of others
1 More accessble counsellors even during OVIDlockdowns
1 More information forcommunity-based supports
42 | PAGE
CONESTOGASTUDENTSM O 519-748-5131 299 DOON VALLEY DRIVE

GO YWQ@CSTUDENTSINC CSI@QCONESTOGAC.ON.CA KITCHENER, ON N2Gv#4



http://www.conestogastudents.com/
mailto:csi@conestogac.on.ca

2021 CSIENDERREY REPOK !

FUTURE HEALTH AND WELNESS SERVICES

Q54: What additional or new health and wellness services would you like to see
offered through CSI and/or Conestoga College?

cc blood appointment please
id i‘(“’i" i ~ Haven virtual vinter
_providing inf
counseng prog’&,‘%t”\”t‘eg month comment
EASY give mind
P g' eat S u p po rt Add far-Mmuch treatment doing
- hee provid L physica
same ; Y - 3 ome
unsure skin Iﬂtel national rooms I F t L ip O\e/vd each | again
hiropractic v aindYEY ElIthessit" 'm I's <
@kt ovided SETVICE T check Availability
havin omessessionsClINIC time
n jed SC n%s;zti:mu less covered stress nothin
eec'c.ci J Offeredlm rove
7 oharmac et supports
checkupaccess Psdioh yavallable _
helpful INng eyecare ne\e talk already’ \'or}ksnops
current e | p SWware g ta clinics ¢ mtwrc]);:g 1 camps
covid I~ perdon [ ) @ I Tass . doctorganie
. ly school msurance on Massage class pans
" centre ,g!oux) events answer meducmes
therapist COHSL”I’\IIOH traini Co be
sports Someone emergency required . mor wrh\>
improvement included exercise
giving medicine

Figure45 - Most Used Words for New Health and Wellness Services

Quick TakeawaysThrough the feedback received onew Health & Wellnesssupports,
commons themes of services and supports were
1 Mental health supports
1 Improvementsto health plan coverage
91 Nutrition support
o ProfessionalGuides/Classes forHealthy Eating and Living
o Dietitian Services
Fitness activities:
0 Yoga and Meditation Sessions
Skincare and selfcare routinesand services
Access to counselling servicesen and offcampus
Access to medical care clinicand health practitioners on campus
Peerto-Peer supports/Social interaction

= =4 =4 =4 =
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LEADERSHIP & CAREEERVICES

Student awareness of CSId0s club fees dropped

55.30% in 2021), but this drop is attributed to an increasen first-year students.
Nonetheless, awareness of leadership & career service offerings can be bolstered tswer
students are aware of the benefits of club membership. Other data points of notes:

1 Theme/subject matter is the primary factormotivating student attendanceat
professional conferences/seminars (67.96%)

1 Most (66.61%) students are seeking leadership ahcareer development
opportunities outside of the classroom

1 Overwhelmingly (70.33%) students prefdyoth ongoing and individualized
volunteer opportunities

OPTIONAL FEE AWARENES
Q55: Are you aware of the optional CSI  Clubs Fee?

Club Fee Awareness

2020 |, 71.70%
2021 55.30%

0.00% 10.00%  20.00%  30.00%  40.00% 50.00% 60.00%  70.00%  80.00%

Figure46 - Student Awareness of CSl's Optional Club Fee Year over Year

Quick TakeawaysThere has been a notable drop of 16.4% in student awareness of the
optional CSI Club Fee from 2020 to 2021; however, when filtered for student yedustudy,
the cause of this dropoff is clarified:

Are you aware of the optional CSI Clubs Fee? (1st Year Students)

No 48.39% (1010) —
Yes 51.61% (1077)

Figure47 - FirstYear Student Awareness of Optional Club Fee

Are you aware of the optional CSI Clubs Fegtudents 2nd Year and beyond):
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No 37.30% (389)

Yes 62.70% (654)

Figured8-St udent 6 s 2nd Year and Beyond .Awareness of CSI"'

Firstyear students make up many of the students unaware of the optional CSI Clubs Fee
(72.19% of students who are uaware of the fee are in theifirst year ofstudy), suggesting
outreachand current communication methods about fee® incoming students has not

been effectively communicated thioptional fee.
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LEADERSHIP AND CAREESERVICES INTEREST

Q56: What factors w ill motivate you to attend a professional conference, seminar,
workshop, or guest speaker event?

100%%:
20%

20% GT7.096%

TO%

EO%% AT7.57% 44.95%

509 39.23% 37.73%

40%:

20%:

20% 3.19%
10%%

D% I
The Receiving The Resume Co-Curricul other
Theme/Subje a speaker is Building ar (please
ct Matter Certificate a Recognition specify)
thatis._.. recogniz. ..

Figure49- Factors Motivating Students to Attend Professional Conferences etc.

Quick TakeawaysThe factors thataremo st | i kely to influence
a professional conference, seminar, workshop, or guest speaker eventhis theme and
subject matter of the conference, distantly followed by factors like receiving a certificate or
accreditation, orthe speaker being a welknown and recognizable name.

Q57: Are you seeking leadership and career development opportunities outside of
the classroom?

No 33.39% (1045)

Yes 66.61% (2085)

Figure50 - % of Students Seeking Leadership & Career Development OutsidesStaom

Quick TakeawaysMost students are seeking leadership and career development
opportunities outside of the classroom.
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Q58: What type of leadership and career development opportunities and

workshops are you most likely to participate in? Select all that apply.

——— K

owmrccs [ -

skill workah. 62.458%

'.'.'or}t;f:c;?:ﬂ 4.60%
Conferences a9:71%

<o [ -

Gthere:g:;i:i;.fig I 9_90%

None of the 2.01%

abowve
0% 10% 20% 0% 4% S0%a E0% TO% 0% 20% 100%:

Figure51 - Forms of Career Development of Interest to Students

Quick TakeawaysCareer Development workshops, Volunteer Opportunities, and Leadership
Skill workshops are the favored programming of students surveyecighlighting a desire

for practical, handson professional skill developmentlt is possible clubsand professional
conferences were limited in their selection by respondents due to the impacts of the
pandemicd reduced comfort for inperson activities.

Q59: If you are interested in volunteer opportunities, would you prefer ongoing
opportunities or individual volunteer opportunities?

100%
20%
205 70.33%
0%
60%
0%
0%
30% 16.86% 13.81%
20%
0%
Both Ongoing and Ongoing COpportunities Individual
Individwal Opportunities (no
COpportunities ongoing time
commitment)

Figure52 - Student Interest in Volunteering Opportunities

Quick TakeawaysOverwhelminglystudents preferboth ongoing and individualized

volunteer opportunities, pointing to the conclusion that students prefer to keep their options
open and would like a diverse and plentiful selection of volunteer opportunities.
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CSI EVENTS

Student awarenessf eventsrelated fees has substantially reduced in 2021 vs. 2020
(55.78% in 2021 vs. 83.01% in 2020),primarily attributed to an increase of students in
their first year of study. However, more work should be done to introduce students to CSI
and our relaed fees.

Ultimately, students are looking for more live entertainment events, interactive events, and
professional development (word cloud takeaways), which follows their interests in movies
and television (65.14%), travel (60.13%pand results seen inLeadership and Career
Services.As could be expected, students are most likely to be available Friday thru Sunday
(>40% of students available) after 5pm (46.81%).

RegardingFrosh and Themed Kits, students were generally satisfied with the items received
in their frosh kits, though several expressed a desire for more practical items for use in their
day-to-day life. When suggestig ideas for future frosh and miscellaneous kits, students
heavily favoured swag & merchandise (clothing and branded items), praal work from

home items, and items international students may need for their first winter in Canada
(mitts, toques, scarves etc.)

CSI EVENTS AWARENESS
Q60: Are you aware of the optional CSI Events Fee?

Students Events Fee Awareness

2020 | 53.01%
2021 55.78%

0.00% 10.00% 20.00% 30.00% 40.00% 50.00% 60.00% 70.00% 80.00% 90.00%

Figure53 - Student Awaeness of CSl's OptiondtventsFee Year over Year

Quick TakeawaysThere has been asignificantdrop (27.23%)i n st udent awarenes
optional events fee from 2020 to 2021.Upon wurther analysis of the data, incorporating

data filtersbys t u d geartokstudy points to a possible cause of this drop in student

awareness.

Are you aware of the optional CSI Events Fee? (Fifetar Students)

No 48.97% (1022)
< = Yes 51.03% (1065)

Figure54 - First-Year Student Awareness ahe Optional CSI Events Fee
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Are you awae of the optional CSI Events Feg?St udent 0 s

Figure55 - 2nd Year Students and Beyond Awareness of the Optional CSI Events Fee

Firstyear students make upmost students unaware of the optional CSI Events F€é3.84%
of students who are unaware of the Events fee are in their first year of studsgggesting
outreachand current communication methods about feet incoming students has not
effectively communicated thisoptional fee.

Q61: How do you normally learn about CSI Events? Select all that apply.

No 34.71% (362)

Yes 65.29% (651)

CSIENCERREY REPDO

2nd Year

Social Media

sl Website

Friends

Co-Curricular
Fortal

CS1 Mobile App
including Pu...

Other (please
specify)

Twitch
mMaotifications

Quick TakeawaysStudents overwhelmingly prefer online resources, particularly email,
medi a

soci al

16.68%
14.89%
- 11.85%
I 1.76%%
1.34%

0% 10%%: 20%

Figure56 - Most Common Student Methods of Learning of CSI Events

or

0%

CSI

3F2.45%

40

0s

S0%%
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to rely on personal networks to learn of CSI Events.

0%

TO%

t e,

20%

} [
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EVENT MOTIVATORS ANBARRIERS
Q62: What factors motivate you to go to a CSl event? Select all that apply.

e Ek“—-!g ces _ A
experiences

Chance to win

prizes 56.20%
it other. 48.75%
“Recognrtion 32.75%
ath er;g::?ég I 2.51%
0% 10% 20% 0% 4% S0% &0% TOY S0%% 90%  100%

Figure57 - Factors Motivating Students to Attend CSI Events

Quick Takaways:There does ot appear to be a clear motivator for students to attend CSI
Events;instead, it is clear what does not motivate them: GGurricular Recognition is not the
prime motivator of students surveyed, who instead are more likely to attend a CSI event if
they enjoy the theme, it introduces them to a new experience, they have a chatwevin a
prize, and to a lesser extent, they have the opportunity to meet and get to know their peers.

Q63: What factors limit or prevent you from going to a CSI event? Select all that
apply.
100556
20%%
B0%%
TO%
B0

S0%

T0.29%

405 09.74%
’ 23.07% 20 .40%
30%
20% 57504
105
0%
The time of | do not do not | prefer to Other
the event like wirtwal like the do other (please
does not work EVEnts event themse things in my specify)
with my... spare time

Figure58 - Factors Preventing Studnts from Attending CSI Events

Quick TakeawaysMore often than other factors, the timing of an event not fitting in with a
studentds schedule is the most common cause
events. A secondary, though far less commdactor is that nearly 30% of students (29.74%)

do not like virtual events.
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Q64: What day of the week are you most likely to participate in an event? Select

all that apply.
Saturda}l _ 51.53%
Friday 41.34%
rMonday 39,04%
Thursday 28.69%
viednese a}l _ 28.24%
m ESd gl-'.r _ 26.33%

0% 109% o0% 20%  40% 0 50% 0 80% TO% B0% 90% 100%
Figure59- Days Students Are Most Likely to be Availakier CSI Events

Quick TakeawaysStudents are most likely to participate in events on weekends and Fridays
when most are not in class and may have time off from their-ops or place of employment.

Q65: What time of day is most convenient for you to watc h/attend an event?
1004%%6
20%%
0%

TO%%

G0%% 45.81%
S0%%
30% :
12.14% N.H%
20%
10%%
0%
Evening (Spm - afternoon (12pm Morning (sam - Late Evening
10pm) - Spm} 12pm) (1opm - 12am)

Figure60 - Time of Day when Students Are Available to Watch/Attend a CSI Event

Quick Takaways:Students areprimarily available in the evening, which may be attributed
to fewer classesor fewerwork shiftsat this time.
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Q66: Would you currently feel comfortable attending in -person events?

No 20.54% (643)

Yes 79.46% (2487)

Figure61l - % of Students Comfortable with HPerson Events

Quick Takeaway. Given the rise of the Omicron variant of COVID, i t ddfisult to grasp
any strong conclusions from the data, other than to say that when CO¥fDcases were
relatively stable and low, students felt comfortable with 4person events.
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TYPES OF EVENTS
Q67: What are your personal hobbies/interests? Select all  that apply.

Television
Tra.v.el. _ 50.32%
Cooking/Baking 49,590,

Mature and
wildlife... 47.57%
Fitness 46.87%

Artistic

Gaming (video 21.54%

games, board ..

Reading,
I..‘Ilrl-tl-l-lgr” _ 31.85%

oOther (please 5,590
specify) —
£ 10% 0% 0% 4% S50%0 E0% TO% 509 0%  100%

Figure62 - Students Personal Hobbies

Quick TakeawaysStudentsare heavily engaged with the digital media world for television
and moviesand are passionate aboutravel. A low number of students expressed
disinterest in reading, writing, and gardening.
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Q68: Please rank the following types of events in the order of most interested to
least interested.

Liw

e [ -
Tutorials 4.04
Workshops 3.76
3.67
3.61
Bookinge (T 2.96
0 1 2 3 4 5 5 7

Figure63 - Ranking of Students Interest in Various Types of Events

Quick Takeawaystive entertainment and interactive games are the types of events that
garner most student attention, with only n-1 private events not receiving much interest.

Q69: What specific events or topics of discussion would you like to CSI host?

interested dancing

entrepreneurship Festiva need particular
F Lﬁ,\l(,)\m\h personal Howalgilakd i g
WOI’kShOpJOb 2 | school HistDr'y = Oolrjijé]
i i in i . i
. . .flnanc"al recume speakers “s cooking Specific Entertainment
interesting|jve love res movie jhteractive talent think.friends musical

Competition around Movies trivia WorkShO S
self
out— go P Awareness

I_\()Egﬁdgﬁﬂﬁg information dance ware 5, Communication
s 75 adi campus < -t
stay vmﬁccsle{}leSgessfl”—‘ time . [t ress cuitural |ife reading really oot
successful €ld developmen culture coeally e
lifestyle Discussion technology . davGames S eleerE)t TED Work winter
festivals berson ~nt night ocial Jobs CanadaWork Dis
hosting public w'—x}u al gnt. well SErvices oainting
success Canadian International fun related o classets
management help on¢ I game being ournaments
support opportunities ) eOp eOpen countr course
Home PF AT zes = skills idea  talks Y Programs photography
A tarot show ot
Planning tional tournament

use qgreat real \ _c‘mnmumly
~7% building Comedy( Are@r:noric anything
change livingmaybe study hights . getting |earn Climate
hun Don't Somethmg Healthy Concert
based  Outdoor card bingo Employment
permit right Advice Want design mind
J motivation club

Figure64 - Most Common Words for New Events or Topics of Discussion for CSI to Host

Quick TakeawaysThrough the feedback received oileas for events or topics of discussion
for CS| some common ideas were:
1 Budget planning tips and advicedr budgeting in Canada
1 Timemanagement andcareer/professional Developmentworkshops
1 Mental Health andself-care practices for dealing with stress, anxiety, worries and
more

1 Interactive activities including vide@ames, bingo, trivia, and more
1 Manyreferences were made to ifperson interactions and social events
1 Live performancesd music, talents, comedy, etc.
9 Fitness/sports-oriented events
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FROSH &THEMEKITS

Q70: If a monthly subscription box valued at $100 were available for a discounted
price with a variety of swag, work -from -home supplies, and wellness items, is this
something you would be interested in purchasing for $75 monthly?

Other (please specify *

how much you would

be willing to pay i...
12.24% (383)

Yes 29.30% (917)

Mo 58.47% (1330}
Figure65 - Student Willingness to Pay for Subscription Box

Quick TakeawaysOf students wo responded, only 29.3% were willing to pay the $75 a
month subscription cost; of students who responded with an alternative amount, the
average price for a subscription box they were willing to pay was $37.50.

Q71: What items would you like to see in th e following themed boxes/kits?
Frosh Kit

Apparel

know Tumbler essentials discount

light snacks Cond speakers
stick . markers Backpack SEER ;
onengag received p-*.ead::hones case " STUDENTS mobile
= tools toiletr —‘=_1 5\?\?53 Bags clothing
B de access
Cr - everything stuff bugs C|iOgO ’ maps Wl I'Tte Kiaces
1 local oo thes
student ccart hooohes or béok ' Javilkgtévlgaters chain
umbrella fla =
plug hangd g|ft I;)eﬁs]cI -t food Sh Irts Kit mask interested
notebook laptop | thlﬂ s C pamphlets
1 Basic idea - ) gSChC)C)| K paid
calculator jnhformation = swea‘ter‘ Y fealth
-eep goodies Frosh mevhe
accessories Don Sunglasses . stand h stationar sticky
T megndlesE | lalvaL e S It SRS e
“jacket penc P
games Pad nhame
travel }»  current tshirts supplies books
notebooks rg;‘\m YEARSthlﬁeEiS ] MUgs jourmal
Around Insulated Aotes Calen uasleful board

pamphlet

Figure66 - Most Used Words for Frosh Kit Items

Quick Takeaway: Through the feedback received oreas Frosh Kit ideas, some common
ideas were:

1 Students want swag (hoodie, shirgloves, water bottles, jackets

1 Useful items for schoolworKpens, chargers etc.)

1 CSI memorabilia
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Sexual Health Kit

consent prevent controls, applicable
iners Books F

protec‘[lon areca Utl:}l'lc
dams, “
. Ejladsl games Condoms. |ubricant

personal test " § .
informational |_U be' hk me emergency control, pills, anything
clinic Books, Kit STls, Free menstrual
chnic women Na _STI toys good N
tampons Haven't condom,
need roducts A
Brochures :, _ pbooklet stds, received f relad\
c maybe massage i items merch emale hea Ith ld :
oupons guide D i Tall
kit, vibrators con -
informative gift options fun kufke:r‘l;\mlne }’:la_,letne prOteCtl%ﬂ]lgEgnfducatlé"\al\
contraceptives _ ¥ Ien%egllg?nga s igea pEmas yg oducts, C O n d O m S too h
G teftlﬂ'g .,afety pads awar eneczc Da.. o0ols
recommendations e dildo . ‘teSt helEVEr vibrator
consent cf?ﬁ , pregnancy dental things wash care = ege dgm
resources gafe ~5o, Suy guides Nothing
rape Evextgl’\g Wlpes lube ko:‘.:.'s_f‘g_
education _, game | whistle toy aips
. etg), = sexua ! condom
nstructions needs rding brochure tips nealth
healthy cle ng (condoms, = Checker

Figure67 - Most Used Words foSexual Health Kit Items

Quick Takeaway. Through the feedback received oitleas for Sexual Health Kits, some
common ideas were:

1 Pregnancy Tests

1 Condoms and other contraceptives

1 Lubricant, Candles, Scented Oil

1 Information pamphlets on healthy, safe, consensual sex

1 Pads and sanitary items

Wellness Kit:

balls,
sleeping
resources

books, pressur f At services
massage d to;s informatio ‘]Speaker sha C<5d Mindfulness
products Mediclines 1989 coloring jourmals
boxTI’\".’*t journal, Free _; MUgskin things
CO|OU"m9 c games "p masks, band %! wa ter
hinogte Winter mu ot
balm, s 5 pain med|tat|on . bla 'kl

Activities eQUIpment tellef Kit.

product

Heating emergency cards EX@I’CISEI

S, SOCKS,
jump

home Sk basic helé';Er:'E'RAL,leqol
thermometer Spa d 3
Sp}?e:itrs sah|tary Sahltlée(r’)o k Pa tea Stuffa I d
Porcomal { Bl th healthy discount R
care uetoo k t ol supplements
g current LA

nutrition supplies GycraTr-’]dS 53.;,3|.<e| J More

lotions Eve ff skincare
meal yoga aon ¥ hand lecn fl r‘S hyg|e-wesmr‘”|§1oqt%itChec“
A \'JOOd Candles book, 2il=, gift
Bandages, Y Protein resistance maybe Pack

candle bal,f,;jlage(o tion, ios Vouchers
clothing Everything -:;;6; | ;Q 't pads
travel medicine

Figure68 - Most Used Words foWellness Kit Items

Quick Takeaway: Through the feedback received omeas for Wellness Kits, some common
ideas were:

1 First Aid and Hygiene Items (Bardids, Toothpaste, Deodorant)

1 Essential Oils, Bath Bombs, and relaxatn aids

1 Yoga itemsand instructional guides

1 Self Care items like teacoupons for healthy snacks etc.
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Work From Home:

white QlaY. Haadphone
motivational card

UP Llectronic _ ght, _ .
: onic t . Cables
home stick ball, ~ 0 thin light o Pads, cleaning
y Bagtools bottle, pillow, i Pooks,
pads snacks work stress nghllghters neck post
ball Srﬂa”glasses |-<|t‘cDI no teé-, « speakers
mug nolder drive notebook speaker
rest idea e -
Book, glasses pfeLh CHAI F{good : V' ben | office . coffee Back pack
su ort wiTlt Lam Of\ﬂ encils .
Mobile ppsupphes p oottt perlocxlers P paper, know notes . Bxtension
phones holder keyboard online . chion
JG:];ICCIJG N StubFljplleS pad Sebbook writing
C internet giftta e mu 'ear ring . _ .
planner Head = stand tab headphones e 9 Tech 7%

i earphones

Earbuds Printer computer eab.ea :
N e i ] ToY o] o faicear:

massager

Notebook, study ) o
Ipad Cords Statlonary - School :harLc:aeL?'le buds
Schedule’ reading “stationery working g
gadgets Everything Ergonomic
materials maybe little

Figure69 - Most Used Words foiWork from Home Kit Iltems

Quick Takeaway. Through the feedback received omeas for Work from Home Kits, some
common ideas were:

1 LaptopsRests/ Holders
1 Wireless items ouse, headphones)
1 Productivity items and suppliesdens, planner, sticky noteg

1 Coffee
NewKit Ideas:
Clothes give festive Cultural E‘?ﬁl\éri“
; q(V!Q.Cfl e dg:i:-; supplies Movie l;[ﬂ:?port buy
relief SOTe> | Surprise seasonal NOW face
Intercrl\atlonal mug . includes Fithess
ass
tiete Program help basm:k \Neef month ne2h
specific etc.) grocery themed Candy, S
somethi??;aCk COOklﬂg etcthmgs health lBIukéktkoLot'\
phone e mental pens Anything
€a<,fg don't meal per shacks dont
Amazon - accessories ]deas stuff €. coffee
art ght e |apt0p Materials Books,
obby monthly sports healthy bag lights, penstrual
artmtle: goodies Christmas Hg\léﬂ? P Creative
bottle 4 ga MmMes exam it. cultures Educational
uring many supplies, personal
Ja'5<et echool book I_':_t needpen
) essentials litle provide crafts
ay b L /
vomany Gloves

table fidget

Figure70 - Most Used Worddor New Kit Ideas

Quick TakeawaysThrough the feedback received oreas for new Kits, some common
ideas were:

1 Early morningkits (filled with coffee/tea, a mug, a sweater
1 Winter Survival Kits (mittens, scarves, toque, hot chocolate)
1 Festival Kits(Diwali, Halloween, Christmas)
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Q84: Did you opt -in to receive a CSI Frosh Kit in the 2021 school year?

Yes, and | received it.
27.83% (871)

Mo, | did not opt in to
receive one. 49.04%
(1535)

Yes, | have not received
it yet. 23.13% (724)

Figure71 - % of Students Optedn to ReceiveCSI Frosh Kit

Quick Takeaway. 50% of students did not opt in to receive frosh kits, and half of those who
did have not yet received their Kit.

Q85: How satisfied are you with the CSI Frosh Kit you received?
¢ WVery Dissatisfied 5.16% (45)

Dissatisfied 5.28% (46)

Very Satisfied 32.50% (235) .
_—" MNeither Satisfied Nor

Dissatisfied 15.60%
(136)

Satisfied 41.17% (353)
Figure72 - Student Satisfaction with CSI Frosh K{Students who Received Kit)

Quick Takeaway: The overwhelming majority of students who received a frosh kit (73.97%)
were satisfied with the box they received, with only 10.42% expressing dissatisfactibican
be said the kits were a success.
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Q86: Please tell us how the CSI Frosh Kit can be improved?

laptop t-shirt,
W 115_'|'\Jrf;u;.1f wesome '33IV‘éc‘elved ne((e_is[?ry
phon T_Shlrt Clothing product

Qe study 'y Rirs information perfect. "¢l T

Ac L‘”‘-“”L] CaPp clothes i
winters important I7|7""'\l:‘| food pair perfect muy

receive i rjﬁelch sweater stand prOV|de together

h mini _ ywaRM
pecific . ce
little less gift st jackets pri delivery’

anoher 1|mpr|ove|d IIkPdd t reall q'?;cli:ft
v
thDJeroph((:\ o now pcg)mrg‘lu% ? - gl\/lng uffs Y great
supplles P\ease dlfferent ddded SllRoy

t f d M H"VLIL1:|L‘
S55uetatsnied eassa S quallty

oupo statlonar

wasn't o0 program Lh)f””a"eady USe help"go5d. | bottle flag
mittens improve sweatshirt 9 during
I || S e WPH acketit's ever}nne celfie

1€ improvement
putting duality. vt stick
' book “Uised water now, don't something
idea luable €xpected g glasser chea
valuable 250 ce 9 as5€s socks,

daily Books cards discount

s NOW

P one. expecting
Hoping

Figure73 - Most Used Words for Improving Frosh Kit

QuickTakeaway:Through the feedback receivedon d eas f or i mphrKiasy i n g

some common ideas were:
1 More practical items (pens, chargers school supplies etc.)
1 Hoodies and related swag

1 Winter supply items, many students related not having these itenfior their first
Canadian winter.

Q87: If you opted in, but have not received your Frosh Kit, we would like to follo w

up with you to arrange a pick -up time. What is your contact information?
0Of3,130 students surveyed,734 stated they had opted in but did not receive their kit and
provided theirfollow-up info.

Q88: Please tell us why you did not opt -in to receive a Frosh Kit.

Other (please specify) ~ The Frosh Kit fee was
17.62% (274) too expensive. 19.70%
(303)

I did not know what —

would be included. 23.54%
(362)

™ I was not aware of the
Frosh Kit. 38.95%
(599)
Figure74 - Reasons for not Purchasing a Frosh Kit.

Quick Takeawaysi-or students who opted out of the Frosh Kit fee, the unknown was the
largest factor; for 38.95%, they simply were unaware of what the Frosh Kit wias;23.54%,
not knowing what was in the kit prior to paying the fee resulted in them opting out. A not

insignificant number of students (19.7%) stated price was the obstructing factor, suggesting

that cost considerations are at front of mind for studentsn the other category, reasons
included not being a firstyear student, lack of interestand studying away from campuas
no mail option was available.
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CSI COMMUNICATIONS

Most studentsutilize CSI communications and web and app platforms for relatively

consi stent reasons. Students visiting CSIO0s we
learning information about CSI programs and services (41.41% for support services &

44.92% for Health & Legal), and admmpgloymemtnal | vy,
opportunities (40.38%). Students ar@rimarily using Instagram as the main way to connect

to CSl on socials (60.25%with7 2. 70% of students who foll ow CSE¢
statingt hey are engaging with C8kobnsoredastlytstedents at | e
primarily receiveinformation about CSI services and programs through direct CSI emails

(65.81%).

COMMUNICATION PREFERCES

Q72: Do you read the bi -weekly CSI direct email that is sent every second
Tuesday to your Conestoga College email address?

No 34.19% (1070)

™ Yes 65.81% (2060)

Figure75 - % of Students Reading CSI Direct Emails

Quick TakeawaysWi t hout the ability to meelydrece t he op:¢
email, it is not possible to verify this data. Although it is ubbe to be verified, it does suggest
a large majority of students areaware andreading the direct emails being sent by CSI.

Q73: Would you voluntarily sign up to receive the bi  -weekly CSI direct email to
your non -Conestoga College email account?

Mo 50.42% (1578) — Yes 49.58% (1552)

Figure76 - Student Interest inReceivingCSI Direct Emails in Personal Account

Quick TakeawaysAlmost 50% of studentsstate theywould voluntarily sign up to receive
direct emails from CSif provided the option.
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Q77: When are you normally most active online?

Night (10pm - 8am) 12.81% -,

(401) \ Morning (6am - 12pm)

18.24% (571)

e

Evening (5pm - 10pm)
38.50% (1205)

™ Afternoon (12pm - S5pm)

30.45% (953)
Figure77 o Time of DayStudents are Most Active Online

Quick TakeawaysThe afternoonand evening (12pmd 10pm) are the mostlikely times for
students to be active online, suggesting the most optimal times for engaging with students
through online communication channels.

Q78: What social media platforms are you most active on? Select all that apply.

e _ L

Tik Tok 17.06%
Twitter 16.494%
other (pleg.se 719%
specify)
Mone of the
above . 6-T7%
0% 10% 0% 30%  40%  50% &0% TO% B0%  90% 100%

Figure 78 - Most Popular Social Media Platforms among Students

Quick TakeawaysThe mostactively used social media platform by respondents is Instagram
by a large margin, followed by Facebook, Tik Tok, and Twijttespectively. This suggests
students still see the more established social media channels as their main platforms of
choice, but there is a growing trend to new platforms such as Tik Takich is still a

relatively new platform.
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CSI WEBSITE & APP EXEREINCE
Q74: Why do you visit the CSI website? Select all that apply.

ANSWER CHOICES ¥  RESPONSES v
* Learn about and attend C5| Events E613% 1757
*  Find information about your C5| Health and Legal Flans 44,90 1,406
» Learn about and access CSl Support Services 41.41% 1,296
« Find and apply for CSl Employment Opportunities 40.38% 1.264
« Enter contests and giveaways 35.85% 1022
+ Learn about and join C5l Clubs and Societies 33.35% 1,044
+ Contact Us 15.97% 500
* | do not visit CSI's Website 14.47% 453
* Other (please specify) Responses 1.25% 3@

Total Respondents: 3,130

Figure79 - Reasons for Visiting CSI Website

Quick TakeawaysStudentsprimarily visitCS|1 6 s websi te for informatic
looking for resources a@ailable to them through CSI or events and employment opportunities

to take advantage ofAppr oxi mately 14% of students survey
website. The reason students choose not to vi
assumed thesestudents are either not aware or not interested in the services and

opportunities available from CSI.

Q75: What type of items would you like to be able to purchase from the CSI online
store? Select all that apply.

clothing and

Technology and
Accessories 50.00%
Themed Kits _
(Frosh,... 49.851%
rMemaorabilia
and Souvenir..

1 '.n'.'C-L,lE! niot - 10.93%
purchase ite...

Other (please

specify)

29.68%

I 1.21%

0% 10% 20% 20% 0% S50% &0% TO% 20% 290% 100%

Figure80 - Most Popular Merchandise Options for CSI Store

Quick Takaways:Students would look to purchase apparel and school supplies from the
CSI Store, with themed kits also being something students expressed interesiOnly a

small percentage of students (11%gxpressed they would not have an interest in purchasing
items from the CSI online store.
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Q76: What is a reasonable price to pay for the following types of apparel?

HGGdie“‘Sweater

a0 10 20 30 40 30
Figure81 - Average of Student Listed Prices for Items of CSI Merch

Quick TakeawayStudents are budgeiminded for tshirts expressing they believe a
reasonable price to pay for a-shirt is $16. For a hoodie/sweater, students are willing to
spend more and may be less budgetonscious stating a reasonable cost as $48.

Q89: CSl launched a new mobile app in August 2021. Have you downloaded the
app from the Apple App Store or Google Play Store?

Yes 45.75% (1432)

Mo 54.95% (1698)

Figure82 - % of Students who have Downloaded CSl's Mobile App

Quick TakeawaysMo st st udents have not yet downl oaded
there are thousands of users waiting to hop on!
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Q90: Why do you use the CSI mobile app? Select all that apply.

ANSWER CHOICES * RESPONSES =
» Learn about and attend CSI Events 67.06% 9E1
+*  Find information about your CSI Health and Legal Plans 50.17% a2
* Learn about and access CS| Support Services 45,78% BhE
*  Find and apply for CS| Employment Opportunities 44,38% 636
* Enter contests and giveaways 39,29% BE3
+ Learn about and join CSI Clubs and Societies 36.10% 503
+ Contact Us 21.25% 306
» Other (please specify) Responses 4,95% Fil
Total Respondents: 1,433

Figure83 - Student Reasons for Using Mobile App

Quick TakeawaysStudentsuse the CSI App as an informational and participatory resource,
primarily using the app to learn about and attend CSI events and find out more information
about CSI &6ds Health & | egal pl ans, Support

Q91: Why did you choo se not to download the new CSI Mobile App

. ced
la Unrh need- throgh associated wasting pothered existed/
nend Because, o .
L su w :> th "U'th o t
past working account i
daily . DOTt active
Doesn't Iﬁié%rlige‘ecu’wrrm—lal /7 e tten " phon __]yﬂi*llead>f fmlS wed apps. (omfortab\e
p asn e \ o
laptop. application jast Tt Lt use Beford B imporant, . b "eMS that.  seem o Deremb

Couldnt ut o u things 9 hea web CSI emai ecember

pu e N thought works »—JLHH

see find available
o

) a.xtra d\dn t etting necess,;r5 ! download d

actl lir = ad. hck
. never Y
bout Mayllje o?we ing e dldﬂt No Hu ollege kno\.,cml veck p goulﬂlrr_';ng t'ilffere'wt
SCNOOl seen ed much.
Coz_health through =4 Don't down\oaded dont d on t |dea frequently outside
official phone, how, media le prefer d rare work.
can't im thru existed. wasn't ~ EVEry Play_think "Vet. understand
version. € e
o O stills seeme | “i—'d ' §48a S I forgot sefyl |Oja e hardly
uititon it o soon 1 reason realize
ngel\jlngieatd rrlwad pam ulal dO\ mloadin gvia eq _1 ed tlme”y WebSIr;Eel g “Cause pr oliabl\, 2019
becuase today. internati | heard eveﬂ follov Same  consider €asler plocked
internationa d lot ng\o'\ another nan
tried dint nee new 5 u dent 2018
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Figure84 - Most Used Words for Not Downloading Mobile App

Quick TakeawaysThrough the feedback received owhy students chose not to download
C S| 0 ssonmfeggmmon statements were:
T Didndot 0, 0 DKMDAWa 0 B o wn,l cooRhdodithes suggests students
were either unaware of the appit would not download on their phongor a lack of
phone storage
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Q92: What new feature or capability would improve the CSI Mobile App or interest
you to download it in the future?

jobs
finding right

Hdate instead lut
pop : . club
familiar Career C UI'P'“ quick vntu 1|

websit ; frr‘se‘ Adbls 1 -
k Accessibilit I ‘ fe e
g y schedd available Entact connect : erest
ic easier ir tl““f‘ log plOVlde collagc i being « ,,', 100k< ;

2 A4 s things ogin caticm “')'OV' NS
Having navigate S\ n.. something mall ko libra
”"V"CJ?“C, upunmnqema” ne\{l\,/LS Conestoga ACcess Cant an
“Media aWa'eb eature o
S ette online tell peslly
ot lated people want .. need SU re now d‘OILjﬁlg';)mm Is. 24
s Working gy ess Pe;fﬂtldm sinsiinterface «first
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comments I¢ de Easily pag
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Figure85 - Most Used Words for New App Features

Quick TakeawaysThrough the feedback received owhy students chose not to download
C S | sbrse,common statements were:

Quicker access taserviceinformation

Mobile-specific prizesand giveaways

Peer to Peer message board

Chat optionto speak withCSI staffuse

= =4 =4 -4

Q79: What CSI social media accounts do you follow? Select all that apply.

Instagram
I:@I:Stucentsmc} _ .
Mone of the 29.97%
above -

Facebook

(@Conestoga.... 22.91%

Twitter
(@cCstudentsinc)

T.63%
0% 10% 20% 30%% 4% S50% E0% TO% 80% 90% 100%
Figure86 - CSISocial MediaAccounts Students Follow

Quick TakeawaysStudents are most likely to follow CSI on Instagram or not at all,
suggesting that studentsprimarily areon Instagram,as confirmed by the responses
received to the platforms they are most active ofzacebook andTwitterhave less
followership among respondents indicating a lesser degree of importance to students.

A noteworthy portion of respondents do not follow CSI on any social platfoB2.27%).
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Q80: How often do you engage with our social media content? (li kes, comments,
story polls etc.)

Less than once a month

10.75% (2238)
O th 4.67% (99
nee & mon (09) 7, Every day 33.10% (702)
A few times a month 11.83% —————
(252)
About once a week 11.22% (238) —
II'\
A few times a week 28.358%

iy
Figure87 - Frequency of Student Engagement with CSI Content

Quick Takeaway.7 2. 70% of students who follow CSI ds s
engaging with CSI 0 srweeornere) suggasting thecardent thatisc e p e
being posted is engaging and relevant for them and demonstrategavourable placement

in their personal social engagement algorithms.

Q81: How would you rate your satisfaction with CSlI's posting frequency on social
media?
C51 does not post often

C5l posts too often 13.77%
enough 6.74% (143) I'.'. po o often

(292)

C5l posts the right
amount 79.49%
(1686)

Figure88 - Student Opinion on CSI Posting Frequency

Quick TakeawaysSt udent s are satisfied with CSIds post
students agreeing that CSI posts just the right amount of content.
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ti me for direct me
d are you with CSI &

Q82: CSI 6s current re
business day. How s a
through social media?

Very dissatisfied 0.38% (8) \I

Dissatisfied 1.60% (34) — .

Meither satisfied nor ——._
dissatisfied 25.04%
(531)

Very satizfied 27.86% (591)

Satizfied 45.12% (957)
Figure89 - Student Satisfaction with CSI DM Response Time

Quick TakeawaysAlmostno students(under 2%)have expressed dissatisfaction witlc S| 6 s
socialmediar esponse times, suggesting an overall | €
responsiveness and attentivenes$o students needs.

Q83: What kind of social media content/posts would encourage you to
follow/continue to follow and engage with CSl's social media? Select all that apply.

Contests,
Prrz&s: and... _ 1
nformation i

Information

about CSI... 57.28%
Trending Nri-.us 36.93%
Stories
Student Stories 36.20%
Other (please
specify) I 2.14%
[0k 10% 0% 0% ] S50% 60% TO% 20% 0% 100%

Figure90 - Content thatwill Drive Future Student Enggement

Quick TakeawaysContests and pizes would attract the most students to CSI content and
drive engagement, followed by information on employment and volunteer opportunities and
CSl events and services.
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CSI FOOD SERVICES

Ultimately many students, being unable to attend campus physically, were unable to provide
their opinions on the current level of service at their campuses. Nonetheless, most students
who did provide their opinion stated that they found the current food sace offerings to be
convenient (88.25%), affordable (54.82%), and generally satisfactory (50.19%). Only
students at Conestogads Cambridge campus
offerings available on their campus.

Regarding new programiing, such as online ordering for pickp and delivery, as well as
meal plan services, students were overwhelmingly receptive to these ideas, Wi of
students expressing interest in a meal plan, and 60% of students expressthgir intention
to use onlne ordering for pickup and delivery.

CURRENT FOOD SERVICEBFFERINGS

Q94: How satisfied are you with the available food services on your campus?
Very dissatisfied 3.10% (97) \

Dissatisfied 3.71% (116) ~ T
Neither satisfied nor "--ﬂ,\ ‘

dissatisfied 14.66%
(459)

satisfied 1303% (41) — I have not attended

campus to be able to
comment. 56.90%
(1781)

Very satisfied 8.50% (266)

Figure91 - Student Satisfaction with Available Food Services

Quick TakeawaysGiven that the overwhelming majority of students, whether in their first
year of study or beyond, have not been able to access food services, studenis/eyed

expr

mostly responéédt hat t hey have not been able to attest

service options on their campus. However, even with this caveat, of the 43.1% of students
who had an opinion on satisfaction levels, only 15.8%and 6.81% of all students surveyed)
expresseddissatisfaction with the food services available on their campus.
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aran t?(jlf‘; 36.84% 5.06%
o2 39.61% 14.49% 21/01%
Cambridge : -
34.45% 5.69%

Q12: Doon

Q12:
Downtown
Kitchener

28.05% 3.66%

Q12: Guelph

(neluding... 35.42% 8.33% 110.42%
Q12: Ingersoll 60.00% 20.00%
Q12: stratford
by : 34.16% 8.079%9:329%
Q12: Online 26:4736 20:599%) 32.35% 6:82%) 111:76%
0% 10% 20% 30% 40% S50% 0% 70% 80% 90% 100%
B very satisfi.. B satisfied IMeither sati... Dissatisfied

Very dissati..

Fgure 92 - Food Service Satisfaction by Campus
Removing students who have not yet attended campus and filtering by campus helps to
appreciatewhat students specifically are satisfied with the options available to theffhe
overall level of satisfactiorat DTK, Brantford and Doosuggeststudents are either satisfied
or unconcerned with theifood service offeringsHowever,a significanthnumber of students
(35.50%)at C o n e s tCargbaidjeampus are dissatisfied, suggdasg more needs to be
done to bring better food service options to this campus specifically.

Q95: How convenient do you feel food services at your campus are?

Mot at all Convenient
4.79% (150)

_:—'-'-FF.-'_‘_'_'—\

Slightly Convenient 4.25% (133)

Moderately Convenient
11.53% (361)

Very Convenient 11.799% (369) —

I have not attended
campus to be able to
comment. 59,204

Extremely Convenient (1853)

8.43% (264)
Figure93 - Student Opinion of Food Service Convenience

QuickTakeawaysAs most students have not been able to be on campus, the students
surveyed have reflected this by 59.2% of them not having an opinion on the convenience of
their on-campus food services. However, of students with an opinion on this matter (40.8%
of students surveyed), 88.26% of them (36.01% of all students surveyed) attested to at
least a slight level of convenience in their food services, with 49.5% of students with an
opinion stating these services were very or extremely convenient (20.22% Ibstudents
surveyed).
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Q96: How affordable do you feel food services at your campus are?

Very Unaffordable 0.67% (21)

\

Somewhat Unaffordable
5.62% (176)

Neither Affordable Nor
Unaffordable 10.48%
(328)

Somewhat Affordable 13.07% =

(409)

| have not attended
campus to be able to
comment. 62.88%
(1968)

Figure94 - Student Opinion on Food Service Affordability

Very Affordable 7.28% (228)

Quick TakeawaysPandemic realities have complicated the data for this question, with many
(62.88%) students not attending campus and thus having no opinion, and several
compounding factors influencing the measures of affordability for food offerings, from
students own fnances to inflationary pressures on the price of goods. Of students who
shared their opinion, the overwhelming majority (83.1%) did not find food service offerings
expensive or unaffordable (30.83% of students surveyed).
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FUTURE FOOD SERVICBFFERINGS

Q93: How interested would you be in purchasing a student m  eal plan service if
available?

Mot at all int ted .
1?19:,&{53;;3 eres " Extremely interested

29.97% (697)

Mot so interested 13.07% (409) ———

o

Very interested 20.64% (646)

/

Somewhat interested 26.54% /

(840)
Figure95 - Student Interest in Meal Plan Service

Quick TakeawaysStudents surveyed have expressed a general to excited interest in a
student meal plan service were one to be made available. 69.74% of students surveyed
expressed at least a moderate interest in a student meal plan option, with 42.91% showing
enthusiastic support for the idea of a student meal plarthis held for students acrossll
campuses, save for those attending our Ingersoll and Stratford campuses and students
whose programs are entirely online.

Q12: Doon 1812390 25.29%% 12190% 19118%
Q1Q Wwaterloo . IC
praleiniy 251009% 16:75% 98.40% 16.02% 13/83%
Q12
Downtown 363696 2317006 24.90% 9.09%
Kitchener
Qi 1712395 1457196 29.83% 15.97%6 29.9736
Cambridge
Q12: Guelph .
Cnetoding 251569 211059% 27.07% 13.53%  12.78%
Q12 3074696 2613296 23.68% 9,65% 7.89%
erantford
Q12 online 1815996 1418106 16.05% 16.05% 3415796
Qi2: Ingersoll 121509 37.50% 37.50% 12150%
Q12: stratford 3313306 33.33% 3313306
0% 10% 20% 30% 40% 50% 0% TO% 80% 90% 100%
B excremely i B veryintere.. Somewhat i... Mot so inter...

MNotatallin...

Figure96 - Student Meal Plan Interest by Campus

When broken down by campus, the data showisd ideawas of particular interest to
students surveyed from the Downtown Kitchener and Brantford campuséill, all major
campuses expressed interest in the service.
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Q97: How likely are you to use online ordering to pick up your food on campus if it
was available?

Very unlikely 9.94% (311) \

Unlikely 7.57% (237) . Very likely 25.37% (794)

i

Meither likely nor unlikely —
22 .14% (693)

Likely 34.98% (1095)
Figure97 - Likelihood of Using Online Order for Pidkp

Quick TakeawaysThe majority of students surveyed expressed a desire to use online
ordering for food pick up on campus, with 60.35% of students stating they would be at least
likely to use an online ordering system for pick up onampus food services.

Q98: How likely are you to use online ordering from food services on campus for
food delivery if it was available?

Very unlikely 9.94% {311) \

Unlikely 8.40% (263) ~._ Very likely 26.58% (832)

Meither likely nor unlikely —

20.86% (653)

Likely 34.22% (1071)
Figure98 - Likelihood of Using Online Ordering for Delivery

Quick TakeawaysAs with online ordering for food piclp, students surveyed were just as
excited for an online ordering system for food delivery from campus food service options,
with 60.8% of students stating they would at minimum be likely to use such a service, and
only 18.34% of students surveyed expressly stating theypwd not utilize the service.
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STUDENTS INC

Q99: What type of food items would you like to see on your campus?

fastfood _ Buffet st canned

totally
ts popeyes bring

batties
o mediterranean g tete bt preferences According
Ca:n-a':-a_ traditional places - 4. those exa[glera ‘gg‘eod:gg:
dietary eNjoY delicious S mostly i weets O 9 easonable | ch
noodles make cou er soups >unjabi pack A':t“‘a e
lings smoothies m already fruit classes p,;u o TP
e health affordable = mcdonalds d preter s 5
uslim bars Filipino vegeterian Haven k very drinks i ar unches
preferably nuggets Mgy Bubble home so tB,e;f?q\g’teg genera e emall > <
pakistani best Veggles ~wortons pit co hmAnt possik
instant c samosa teﬁ" ‘ d
o nch starbucks Cooked halal =sala p |Zza international
et ays soup e 3% =y

d soup © different tast
endly attendec

es;sandw h stuff hot , tasty pita b bbg Chln_e-se

e burritomeat glu tehcuws‘.me@ d o
protemn(%gl‘gai%?rl veganiove good ”’dk I n Ia ns

d India Didn
ocal African =

wraps available cyt cho(oa te
g Burgers da,ry

fr mayb€e bar something f'\\p< da \y sand
SUOP poutine asian | wo |y €35 Fr o
eals »Ii h 'S C I I Ith i n R attend

g Eurcpean
egf:anad Being - Fully

< j e neat Biri \4an| building
vegetable i shes eg eta riran Kind b -
desserts  everything

students nutritious <u
pasi
beans always place diet Peop Ie pizzas 1:]\ eady price

mind plan
availability

dinner [ ooded

ime Many multi c
PLEASE

Flgure99 Most Used Words for New Food Offerings

Quick TakeawaysThrough the feedback received owhat food items students would like to
see on their campus, some common ideas were:

Healthy and vegetarianoptions
Indian optiors

Pizzaand burgers

Chinese Food

Better Coffee options

= =4 =4 A8 -9
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CSI EMPLOYMENT OPPOWNITIES

Students who ar e aewmboppertuties a@ §dnéradly satisfipd withythma
type of opportunities availableNot nearly enough Conestoga students are even aware that
CSI offers employment, with 53% of students stating they are unaware.

For those students who were aware, they havated general satisfaction (62.8%) with

finding (52.70%) and applying (52.04%) to these positions, and most students (66.70%)

who are aware see long term value in these positions for their career paths. Nonetheless,

even among students who were aware ofo@estoga employment offerings, over a quarter

(29.88%) were unsure of the relevareof these opportunities to their career path. Work is

neededt o make students aware of CSI 06s empl oyment
students'longterm goals.

AWARENES & EASE OF APPLYING

Q100: CSI offers approximately 200 student employment opportunities. Before
reading this statement, were you aware CSI offers part  -time employment
opportunities for students?

Yes 46.51% (1465)

Mo 53.19% (1665)

Figure100 - Student Awareness of CSI Employment Opportunities

Quick TakeawaysSt udent s are generally unaware of CSI ¢
available to them, suggesting not enough is being done to promote and advextisese job
offerings to our student popul&on.
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Q101: Is it easy to find and apply for jobs at CSI?

22.92%

29.81%

Are CSl jobs

easy to appl... 3T.27%

7.04%

2.76%

19.75%

32.95%

Are CSl jobs

easy to find? 35.9T%

10029

3.21%

% 0% 20% 30%% 40% S0%% 0% TO% S0%% 20%  100%
B ver Easy B =omewhat Feither Eas Somewhar

wery Difficulc

Figure101 - Student Opinion on Ease of Applying to and Finding CSI Job Opportunities

Quick Takeaways:Students surveyed stated relative ease in finding and applying tolCS

positions from the data above52.03% of students surveyed stated that applying to CSI

positions was a measure of eas with only 10.7% of students expressing having had

difficulty with the application process. The same can be said for students findin§IC

positions to apply for, with 52.7% of students statl their experience finding CSI positions

was easy, and only 13.33% of students expressed difficuftyi ndi ng CSI 6s empl oy
offerings.
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SATISFACTION WITH AXILABLE POSITIONS

Q102: How satisfied are y ou with the type of employment opportunities available
from CSI?

Very dissatisfied 0.82% (12}

e

Dissatisfied 3.07% (45) < | do not know what types
of employment opportunities
are available. 22.44%

(329)

Meither satisfied nor ™
dissatisfied 24.97%
(366)

.,

Very satisfied 15.21% (267)

/

Satisfied 30.49% (447) /

Figure102 - Student Satisfaction with CSI Employment Opportunities

Quick Takeawayss or st udents who were aware of CSI &8s ¢
of students who answered this question), the overwhelming majority (62.79%, or 48.7% of

all students surveyed) of these students expressed a level of satisfaction with the type of

employment offerings available to them from CSI, with only 5% (3.89% of students syed)

expressing dissatisfaction.

Q103: How satisfied are you with the number of employment opportunities
available from CSI?

100%:

50%%

B0%%

0%

0%

— 40.65%

0% 33.83%

A0%

0% 183.28%

20%% G.28W, 0.95%

109 .

0%
Neither Satisfied wery Dissatisfied Very
satisfied nor satisfied dissatisfied

dissatisfied
Figure103 - Student Satisfaction with # of Employment Opportunities

Quick TakeawaysA plurality (40.65%) of students expressed neither satisfaction nor

dissatisfaction with the number of employment opportunities available from CSI, with

52.11% of students expressing satisfaction, suggesting students are not concerned #nd
aregenerallys ati sfi ed with CSI &6s empl oyment offerincg
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Q104: How relevant are CSI 06s available employ
career path?

100%%

90%

B0%

TO%

E0%

50%%

. S 99 31%
30% . 19.92% 16.71%
L
20% 6.55% 3.41%
1026
Somewhat Very | donot Meither Somewhat very
Relevant Relevant kerowr if Relevant Irrelevant rrelevant
employment Mor
opportun... lrrelevant

Figure104 - Student Opinion on CSI Employment Opportunity Relevance to Their Career Path

Quick TakeawaysOver 50% (53.42%) of students surveye
opportunities relevant to their career path, suggestingh at CSI 6s empl oyment
offer students longterm value.However a relatively sizable chunk (19.22%) of studestare

not aware if our employment opportunities are relevant to their career path, suggesting

more work needs to be done emphasizing ho@SI opportunities can benefit them.
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ACADEMIC FAIRNESS

Awareness of and satisfacti saprosedurewashmgmest ogad
among students surveyedApproximately 80% of students surveyed expressed some

knowledge of the procedure, and approximately 83% of students who participated in the

procedure expressedheir satisfaction with the outcome. Students whaere party to an

Academic Fairness dispute were largely able to follow the process, with 83% saying they

understood the procedure. Ultimatelyonly 10.5% of students surveyed have gone through

the Academic Fairness procedurahhile this number does represnt a significant number of

students in and of itself, it does suggest most students are satisfied with thgrades or

have notcommitted severe or repeated instances of academic misconduct.

PLAGIARISM

Q105: Do you understand what plagiarism is?

No 2.20% (69) |

Yes 97.80% (3061)
Figure105 - Student Knowledge of Plagiarism

Quick TakeawaysStudents, by and large, stated they understood what plagiarism was.
However, this question offered notestadst udent 6 s abi |l ity to ident.
offer a definition of plagiarismit is difficult to draw any conclusions from the data gathered.
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AWARENESS AND PRTICIPATION INTHE APPEAL PROCESS

Q106: Are you aware of the Conestoga College academic appeals process?

Mo 20.54% (643)

Yes 79.46% (2487)
Figure106 - Student Awareness of Academic Appeals Process

Quick TakeawaysStudents areprimarily aware of the academic appeals process, with
79.46% stating they knew of the procedurelhis suggests a high general awareness of the
appeals process among Conestogdwgdents, with a notinsignificantnumber of students in
the dark. Filters looking for discrepancies across yesof study and international v.
domestic were unable to provide angefinitive cause forwhy a 1/5t of Conestoga students
surveyed were unawaref the appeals process.

Q107: Have you patrticipated in the academic appeals process?
Yes 10.50% (261)

Mo 89.50% (2295)
Figure107 - Student Participation in Academic Appeal Process

Quick Takeawaysi0% of students surveyed have had to participate in the academic
appeals process in some manner, suggesting most studerdarveyedare generally satisfied
with their grades or have not had issues of academic misconduct.
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USE OF THE APPEAL PBCESS

Q108: Why did you use the academic appeals process?

" Denied Evaluation through
the Portfolio or Challenge
Process 23.75% (62)

Sanction under Student
Rights and Responsibilities
Policy Appeal 11.88%

(31)

Sanction under Academic
Integrity Appeal (i.e.

Plagiarism) 14.56% . -
agiarism) Specific Assignment

(38) }( or Project Grade Appeal
Academic Promotion (worth 25... 23.75%
Decision Appeal (i.e. (B62)
Discontinuance) 16.48%
(43)

Figure108 - Reasons for Participation in Academic Appeal Process

Quick TakeawaysStudents are entering the academic appeals process for a diverse
number of reasons, with a no#nsignificant number of students using the appeals process
for all the listed eligihlity criteria for lodging an academic appeal. However, 47.5% of
students using the appeals process were doing so for one of two reasons: they were denied
evaluation through theportfolio or challenge proces®r challenging a specific grade they
received on a project or assignment.

Q109: Was the academic appeal process easy to follow and understand?
Mo 16.56% (44)

Yes 83.14% (217)
Figure109 - Student Opinion on Ease of Academic AppkBrocess

Quick Takeaways83% of students whaoparticipated in the academic appeal process found
it easy to follow and understand, suggesting limited difficulties for students who patrticipate
in the process.
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Q110: Did the academic appeal process lead to a result you were satisfied with?
No 16.86% (44)

Yes §3.14% (217)
Figure110 - % of Students Satisfied with Academic Appeal Process

Quick TakeawaysStudents who are going through the appeals process are coming to
resolutions they find satisfactory more than 80% of the time, according to students
surveyed. This suggests by and large that the appeals process is leading to satisfactory
conclusions for sudents.

Of note is that the same number of students who stated the appeal process was easy to
follow and understand was reflected in the process resalteading to a satisfactory
conclusion. Howeverthe same students did not answer the questions in uniform ways, as
16 of 217 students who found the process easy to understarstill did not find the process
satisfactory, representing36% of students who did not find their conclusion satisfactory.
This swggests a slight correlation between not understanding the process and coming to a
dissatisfactory result, but nota direct 1 to 1 correlation.
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HOUSING

Housing continues to be a point of need for Conestoga students, as the ongoing housing
crisis has madeliving accommodations generally unaffordable. Students are both extremely
aware and are experiencing this affordability crisis firsthand as:

1 5.81% of students surveyed do not currently have a stable place to live,

1 The price of rent is the most importantactor for students in seeking
accommodations (74.44% rated as extremely important),

1 Rentis the primary factor in their housing experience students are most likely to
express dissatisfaction (20.85% expressed disappointment),

1 Students are living with icreasing numbers of roommates, with nearly 40% of
students sharing what would otherwise be private accommodations (room) with
others, and

1 31.35% of students live with their landlords; consequently, they are unprotected by
the Residential Tenancies Act, tleatening many students' already precarious
housing environment.

HOUSING STATUS/SITUAON

Q112: What is your current housing status?

| prefer not to say 3.67% (115) 1 own the place that

I live in 4.60% (144)

Other (please specify)
3.45% (108)

I do not have a permanent
or stable place to live
5.81% (182)

I live with family and
do not pay rent 15.27%
(478)

I rent the place that
I live in 54.44%
(1704)

S

I live with family and
pay rent 12.75% (393)

Figurelll - Conestoga College Student Housing Status.

Quick Takeaways:Conest ogads student poplolusmngsScemariosspans
with a slight majority of 54% of students actively renting accommodations during their

education experience, while 28% live with their famil§% do not have permanent or stable

living accommodations,5% own their accommodations and 7% preferring not to say or

chose other accommodations.
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100%
90%

80%

I

I
70%
50%
50%
40%
30%
20%
10%

0%

Q1: Domestic Student Q1: International Student

. own the pl... ent the pl. live .
do not hav... - prefer not . . Other (plea...
Figure112 - Conestoga College Housing Status by Domestic vs International Student Status.

When this data is filteredbyd o mest i ¢ and i nternational studen
clear that international students are more likely to rent accommodations (70%) and
domestic students are more likely to live with family (50%) or own their accommodations

(10%).

Q113: What best des cribes your current housing situation?
Other (please specify) Unsheltered - 1 have
5.41% (10) r]?where to sleep 1.62%

(2)
I do not know/1 prefer \ \

not to answer 16.76% Emergency Sheltered
(31 - lam accessing an
emergency shelter 1.62%
(3)
Hidden Homeless - 1
am staying with friends
or couch surfing or
stayi... 7.03% (13}

AN

Temporarily Accommodated
- 1 have temporary
and insecure housing
67.57% (125)

Figure113 - Student with Unstable Housing Current Housing Situation

Quick Takeaway. 6% of students indicated they do not have permanent or stable housing.
These respondents were asked tolarify their housing situation with 68% indicatintheir
housing istemporary and insecure, 7% identifying as hidden homele$$ as other (hotels,
facing eviction, or inadequately accommodated), 6% as unsheltered, 1.6% in emergency
shelters. Approximégely 17% did not know how or preferred not to answer.

Homelessness and inadequate housing is an issue presenttn our Conestoga

community. 88% of the respondents without permanent or stable housing were international
students signdling the increasedhousing challenges present within this student community
comparedto the 12% of domestic student respondents without permaneor stable

housing.
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Q114: What best describes the type of housing you are renting?

3 Bedroom House/Apartment/Oth
er Dwelling Type 9.39%
(208)

Shared Bedroom in a

2 Bedroom House/Apartment/Oth HousefApartment/Oth
er Dwelling Type 11.70% er Dwelling Type 38.39%
(259) (850)

1 Bedroom House/Apartment/Oth —

er Dwelling Type 8.36%
(185)

Private Bedroom in a
HousefApartment/Oth
er Dwelling Type 23.44%
(519)

Figure114 - Student Rental Accommodations

Quick TakeawaysThe most common type of accommodations among our students who rent
is a shared bedroom (38%), followed by a private bedroom (23%). When the responses are
further broken down between domestic and international, there is a significant difference in
the accanmodation types used by each demographic. International students are much more
likely to share a bedroom and less likely tent in residence or a 1 bedroom or larger
dwelling. Domestic students are more likely to rent a 1 bedroom or larger dwelling analyst

in residence Both demographic groups are about equally as likely to rent a private bedroom

in a dwelling.
Q1: Domestic
Student
Q1
Internationa...

0% 10%  20%  30%  40% 50%  60%  70%  80%  90% 100%
. Shared Bed... . Private Bed... Conestoga .. Studio/Bac...
1Bedroom ... . 2 Bedroom .. . 3 Bedroom .. 4+ Bedroo...

Figure115 - Student RentalAccommodation Domestic V. International Students

Q116: Does your landlord live in the  place you rent?

Yes 31.35% (694)

No 68.65% (1520)

Figure116 - % of Students Sharing Accommodations with Landlard
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Quick TakeawaysMany students live with the landlord, limitingheir rights as tenants as the
Residential Tenancies Act does not apply to these types of rental arrangemeiitsose living

with their | andlord (sharing a bathroom or Kki
eviction at any time without notice oless they have an oral or written contract, which can

only be enforced by Small Claims Couleaving many of these students disadvantaged.

Q118: How many people do you share the house/apartment/dwelling with?

2021 CSIENDERREY REPDO

9 or more other persons | live alone 5.87% (130)
2.66% (59)

7 other persons 3.12% (69)
1 other person 21.32% (472)
6 other persons 5.78% (128)

5 other persons 10.57% (234)

_

4 other persons 17.30% (383) 2 other persons 14.32% (317)

3 other persons 16.98% (376)

Figure117 - Students Number of Roommates

Quick TakeawaysMost students live with others with it beinghighly uncommon for
students surveyed to have solo accommodationddditionally, it ismore common for
international students to share their dwellingwith a larger number of people.

Q1: Domestic
Student

Q1
Internationa...

o
i
i

3 other per...

rper.. T other per...

o e
[sI~]
oo A

(=]
o

Figure118 - Students Number of Roommates: Domestic V. International
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TENANT RIGHTS & RES®BNSIBILITIES

Q115: How familiar are you with your rights and responsibilities as a tenant
(renter)?

Not at all familiar 3.30% (79) \

Extremely familiar 20.58%

Mot so familiar 13.03% (312)
\ (493)

-

Somewhat familiar 31.77% (761)

Very familiar 31.32% (750)
Figure 119 - Student Familiarity with Tenant Rights & Responsibilities

Quick TakeawaysApproximately 52% of students believe they are familiar with their rights

and responsibilities, 32% somewhat familiar, and 13% lack familiariffherefore, students

expressa general level of familiarity, but t 6 s I mpossi bl e to say i f +th
without any ability to test this knowledge

Q1: Domestic
Student

o

Internationa...

. Extremely f... . wery familiar

Notatallfa..

%2l
[s)

omewhat ... Not so fami...

Figure120 - Student Familiarity with Tenant Rights & Responsiities: Domestic V. International

International students have a slightly higher likelihood of not feeling aware of their rights
and responsibilities which could be due to general unfamiliarity with the Canadian housing
market, and lack ofreal-world living experience in Canadian accommodations.

86| PAGE
CONESTOGASTUDENTSM O 519-748-5131 299 DOON VALLEY DRIVE
GO Y@CSTUDENTSINC CSI@CONESTOGAC.ON.CA  KITCHENER, ON N2GM#4



http://www.conestogastudents.com/
mailto:csi@conestogac.on.ca

2021 CSIENDERREY REPOK !

HOUSING PREFERENCESND AFFORDABILITY

Q117: How much is the monthly rent you are paying in Canadian Dollars?

The average reported monthly rermeported by Conestoga studentwas $744.50, a
substantial numberfor a student populationliving under the established Canadian poverty
line, as highlighted earlier in this reportHowever, there was difficulty in breaking down
these numbers by accommodation type (singleedroom, shared room etc.) due to language
barriers andencountered difficulties amongst our student population in understanding the
guestion. Future work is to be done to ensure phrasing is as clear and concise as possible,
to have this clarity reflected in the data.

Q119: How important are the follow ing aspects when choosing where you would
like to live?

Figure121 - Housing Factor Importance: Ranked

Quick TakeawaysPriceis the clear priority amongst students, with 74.44% ranking it as
extremelyimportant to their housing choice (in comparison, the next closetctor of
extremeimportancewas accommodation quality at 58.92%). This suggests price
considerations are atthe top of mind of students, with all otherfactors secondary.
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