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EXECUTIVE SUMMARY

The 2022 CSI Year-End Survey received 2,448 complete responses consisting of 165
questions covering all major CSl service areas, programming, communications, and various
member priority topics such as transportation, housing, truth and reconciliation, and
accountability. The survey also included demographic questions to assist in understanding
the variations in responses by specific demographic factors such as age, income, race, etc.
The key insights are categorized by department and topic below.

DEMOGRAPHY

The following questions provide a holistic perspective of the demographic composition of the
students who responded to the CSI Year-End Survey. They demonstrate the strong presence
of international students in the Conestoga College community, the diversity of the student
population by age, sexual orientation, and program of study, and the growing distribution of
students across various campuses. Some demographic identifiers of note for the survey
include:

e 1.76% ldentified as having lived Trans experience.

e 15% students self-identify as having a sexual orientation other than

Straight/Heterosexual

e 1.5% of students self-identify as Indigenous

e 35% of students are currently unemployed, with 26% actively looking for work.

e Over 83% of students are below the Low Income Cut Off (Poverty Line)

CSI SUPPORT SERVICES

Attempting to gauge student awareness, usage, and satisfaction with CSI support services
may be difficult for certain program year-over-year due to changes in services provided and
the lack of on-campus studies as the transition from the pandemic continues.

Overall, CSI Support services continued to provide students with services that students
found necessary to assist them with finances and life challenges. A common theme across
CSI's support services was a need for increased and improved awareness of the services
offered. By reviewing how students became aware of services, it has identified that Direct
Email, CSI's Website, Friends, and the physical location of services are the most common
methods students learn about services. These are areas that may be leveraged for
additional promotion and engagement in the future to continue improving awareness among
the broader population, but also highlights other avenues that may be made more effective.

Some key findings to note regarding this section of the survey are:
e The Service Hub is a well-known CSI space for services, and many students have a
continued desire for its print shop services.
e Those accessing community food support services instead of on-campus food
support services are due to a lack of awareness and off-campus food bank
locations and hours convenience.
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Awareness of CSl Scholarships has increased, but fewer students have stated
they are applying for awards using the My Awards Application. Although fewer
have stated they are applying, those who have applied find the process easier.
Students continue to seek additional support for their finances and life
challenges, such as housing, careers, and mental health, that they believe CSI
can support.
On-campus spaces continue to lack sufficient amenities students desire and
expect, including, but not limited to:

o Lounge/Social Space

o Study Space (Quiet and Group)

o Athletic/Fitness Facilities

o Improved/Expanded Gaming Space and Tabletop Games Area (Pool Table,
Tennis, Board Games, etc.)
Food Services
o Relaxation/Nap Rooms
o Multipurpose Space (Fitness, Dance, Music)

©)

CSIHEALTH & WELLNESS

Health and wellness continue to be a key area of support for students from CSI through the
CSI Health and Dental Plan, College International Health Insurance Plan (CIHIP), Legal
Protection Program, and Dialogue. A consistent challenge to supporting health and wellness
has been increasing awareness of the current supports and providing supports that aligns
with how students want to be supported. This year’s responses indicated some key
improvements in awareness and continued to echo common themes for new desired
supports.

Some key findings to note regarding this section of the survey are:

Awareness of the CSI Health and Dental Plan and CIHIP increased among
students by 34% and 40%, respectively.

Direct email and CSl's website were the primary mediums most effective in
reaching students to gain awareness of CSl’s health and legal plans.

Students felt more informed about their health plans in all aspects in 2022
compared to 2021.

Students who enrolled dependents on a health plan found the process as easy or
easier compared to 2021.

Students who opted out found the process as easy or easier compared to 2021.
Student satisfaction with health plans remained the same or improved compared
to 2021.

Familiarity with Dialogue among health plan users decreased by 12%.

Most students (92%) expressed that the health plan coverage offered to them
through CSI was affordable, suggesting that costs align with student expectations.
Students have indicated increased difficulty accessing healthcare during
evenings, weekends, and holidays.

In-person doctor services are the preferred method of the majority of students.

4| PAGE

CONESTOGASTUDENTS.COM 519-748-5131 299 DOON VALLEY DRIVE

OB Ya@CSTUDENTSINC CSI@QCONESTOGAC.ON.CA KITCHENER, ON N2G 4M4



http://www.conestogastudents.com/
mailto:csi@conestogac.on.ca

2022 CSI YEAR-END SURVEY REPORT /// !

e On-campus pharmacies and on-campus medical care clinics are both desired and
likely to be used, if available, based on responses.

e 68% of students have experienced negative emotions for a month or longer; a 2%
increase from 2021.

e Student suggestions for improving mental health support on campus included
improved communication of available supports, awareness campaigns, more
diverse support options, workshops, positive mental health spaces, more
accessible counselling services, and less restrictive health plan requirements for
mental health support.

e Student suggestions for new health and wellness supports included expanded on-
campus practitioners, on-campus pharmacy, positive wellness spaces, peer
supports, animal therapy, additional health plan coverage amounts, nutrition
supports and resources, on-campus fitness activities and facilities, improved
access to counselling services, medical care clinics, and health practitioners on
campus.

LEADERSHIP & CAREER SERVICES

Leadership and career services aim to provide students with professional development
outside of their academic experience through workshops, seminars, guest speakers, peer
clubs, and more. This year’s survey responses indicated an improvement in awareness of
the program and highlighted shifts in student preferences from 2021 to 2022 regarding
leadership and career development opportunities.

Some key findings to note regarding this section of the survey are:

e Awareness of the CSI Clubs and Societies Fee improved by 8% compared to 2021
but still lags awareness levels from 2020 of 72%.

e The top 3 factors most likely to influence a student’s decision to attend a
professional conference, seminar, workshop, or guest speaker event are the
theme and subject matter of the conference, the speaker, and tied for third is to
build resumes and receive certificates.

e The demand for volunteer opportunities has remained relatively steady compared
to 2021.

CSI EVENTS

Events are a significant element of the extracurricular student experience at Conestoga
College that enhances the day-to-day lives of students during their academic careers. This
year’s survey responses indicated an improvement in awareness of events and highlighted
shifts in student preferences from 2021 to 2022 to in-person event preferences.

Some key findings to note regarding this section of the survey are:
e Awareness of the CSI Events Fee improved by 11% compared to 2021 but still
lags behind awareness levels from 2020 of 83%.
e The most common awareness mediums for CSI events on their campus were still
through digital methods, but compared to 2021, online mediums have seen a
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slight decrease in awareness generation, while in-person methods such as friends
and on-campus poster boards have grown significantly with the return to in-person
classes.

The clear motivator for students to attend CSI Events is the event's theme,
followed by a new experience, chance to win prizes and interact with their peers. It
is clear what does not motivate them: Co-Curricular Recognition.

Event timing is the primary barrier to attending CSI events, followed by
transportation and ticket prices.

Students prefer events on Fridays and weekends, during the afternoon and
evening.

The overwhelming majority of students are comfortable with in-person events.

Students' most common hobbies and interests are movies and television, music,
and travel.

Live entertainment, interactive events, and tutorials/workshops are the top 3
preferred types of events.

Student’s suggested events and topics of discussion included holiday and
cultural-themed events, interactive activities, live performances, fithess/sports-
oriented events, financial and budget planning tips and advice, time management
and career/professional development workshops, mental health and self-care
practices, and off-campus trips to attractions and venues.

CSI COMMUNICATIONS

CSI communications are the driver of success for many of CSI's programs and services to
ensure awareness and utilization by student membership. Over the last year, CSI has
transitioned to more in-person services and in-person communication methods to support
awareness and build student connections. With this shift, students also reported some slight
shifts in their communication preferences over 2021.

Some key findings to note regarding this section of the survey are:

Most students (67%) read CSl’'s bi-weekly direct email, and 48% of students would
be interested in being able to have it sent to their non-college emails. Most
students (89%) would also like emails at least weekly.

Students are actively seeking the following information by direct email: upcoming
events and workshops, financial and life assistance information, health and
wellness information, career and leadership opportunities and student life tips
and tricks.

CSI's website is primarily used to learn about and attend CSI events (58%), learn
about the health plan (42%), and search for employment opportunities (39%).
Students were overwhelmingly interested in purchasing clothing and apparel from
a CSl online store (60%) and felt that $16 for a t-shirt and $28 for a hoodie were
reasonable. Students also were interested in purchasing school supplies (46%)
and technology and accessories (43%).

Students online social media engagement remained the same for Instagram
(82%), increased for TikTok to 22% of students, and Facebook decreased by 5%.
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Students are most active online in the evenings between 5pm and 10pm (42%)
and in the afternoon from 12pm to 5pm (29%).

CSI’s Instagram was the most followed social media account by students (63%);
an increase of 3% compared to 2021, followed by Facebook, TikTok, and Twitter.
30% of respondents do not follow CSI on any social platform (30%), a 2%
decrease compared to 2021.

Almost 80% of students support CSI’s posting frequency on social media and are
overwhelmingly satisfied (97%) with our one-business-day response rate.
Students are seeking contests and prizes (84%), information about CSI events
and services (60%), information about how to get involved and employment
opportunities (55%) on CSI’'s social media accounts.

48% stated they downloaded CSI’'s mobile app, and of these students, they use it
for learning about CSI events (69%), finding out about CSI’s health & legal plans
(45%), Support Services (43%), and Employment Opportunities (40%).

Those who did not download the app were mostly either unaware of it or didn’t
see a use in it.

The top 3 features students found useful on the CSI App are service information
(42%), information on active incentives (39%), and push notifications (38%).
New feature preferences were the ability to place online food orders (56%),
purchase event tickets (58%), and speak with CSI Staff (52%).

CSI FROSH KIT

CSI Frosh Kits were introduced during the pandemic as a way to connect with students
remotely and build some school pride and community. 2022 was the second year for
distribution.

Key findings to note regarding this section of the survey are:

A higher proportion of students stated they paid for Frosh Kit and received it, but
overall satisfaction with Frosh Kits declined by 11% compared to 2021.

The most common cited ways to improve the kits are providing better quality
items and including a hoodie.

Students who opted out of the Frosh Kit fee opted out because of the price, not
knowing what it is, and not knowing what it included.

CSIFOOD SERVICES

Food services is a service provided for CSl, but also one that CSI historically receives
substantial feedback about regarding both CSI and non-CSl-owned food services. During the
pandemic, it was difficult to receive or evaluate food services due to its limited operations
and offerings. As food services have generally resumed regular operations, students
continued to share concerns regarding the offerings and overall service provided.

Some key findings to note regarding this section of the survey are:

Satisfaction based on food preferences/restrictions is relatively similar across all
preferences/restrictions and is somewhat acceptable at a range of 63-69%
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satisfaction. Of those who indicated they have a food preference/restriction, the
most common food preference/restrictions are vegetarian (31%), halal (12%), and
plant-based (9.48%).

Students rated affordability, deliciousness, and nutrition of food on-campus as
their most important factors.

Only 41% of students stated they were satisfied with on-campus food services in
2022, and 21% expressed dissatisfaction. The Guelph campus expressed the
highest dissatisfaction with their on-campus food offerings (45%).

Most students (67%) rated food services to be between extremely to moderately
convenient. 7.71% of students described food service to be not at all convenient.
The Guelph campus experienced the highest level of inconvenience, with 22% of
those surveyed stating food service offerings were not at all convenient.

42% of students stated that food on campus was very to somewhat affordable.
27% of students explained that food on campus was unaffordable. Waterloo and
Doon campus students found food offerings the most affordable. The Reuter
campus experienced the highest level of students stating the food services were
unaffordable at 63%.

70% of students were interested in a student meal plan ranging from extremely
(23%), very (21%), and somewhat interested (27%). International students (85%)
are more likely to be interested than domestic students (52%).

57% of students stated they would likely use an online ordering system to pick up
on-campus food services. Students were just as excited about an online ordering
system for food delivery from campus food service options, with 56% of students
stating they would likely use such a service.

Students provided relatively consistent feedback across campuses that food
offerings must be healthier, nutritious, culturally diverse, and generally improved
overall. A breakdown of common food and beverage items by campus is provided
in Table 7.

CSIEMPLOYMENT OPPORTUNITIES

As a student association, CSl is for and by students, therefore leveraging student talent
within the organization to support the organization’s development and service provision.
CSI's employment opportunities for students provide professional development and a
source of financial assistance for student membership. This year’s survey responses
indicated an improvement in awareness of CSI's employment opportunities over 2021.

Some key findings to note regarding this section of the survey are:

61% of students were familiar with CSI’s part-time employment opportunities; an
increase of 15% from 2021.

The majority of students (52%) stated they found CSI job postings and were able
to apply with ease.

41% of students expressed neither satisfaction nor dissatisfaction with the
number of employment opportunities available from CSI, with 46% of students
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expressing satisfaction, suggesting students are not concerned and/or are
generally satisfied with CSI’'s employment offerings.

e 50% of students surveyed found CSI’'s employment opportunities related to their
career path, suggesting that CSI's employment opportunities provide students
with a valuable employment experience before graduation.

ACADEMIC FAIRNESS

Building on research in 2021 on students’ relationship with academic fairness and the
academic appeal process, 2022 demonstrated minimal shifts year over year.

Some key findings to note regarding this section of the survey are:

e Approximately 82% of students surveyed expressed some knowledge of the
procedure, and approximately 87% of students who participated in it expressed
their satisfaction with the outcome.

e Students who were party to an Academic Fairness dispute were largely able to
follow the process, with 87% saying they understood the procedure.

o 17% of students surveyed indicated they had gone through the Academic Fairness
procedure; an increase of 6% over 2021.

HOUSING

Housing continues to be a need for Conestoga students, as the ongoing housing crisis has
made living accommodations generally unaffordable. Students are both extremely aware of
and are experiencing this affordability crisis firsthand. Continuing to monitor, advocate, and
act to better support students with their housing experience is necessary, as highlighted by
the results of this survey to build on CSlI's previous housing research.

Some key findings to note regarding this section of the survey are:

o 4.29% of students surveyed do not currently have a stable place to live; a decrease
from 2021 of approximately 1.5%.

e The price of rent is the most important factor for students in seeking
accommodations (71% rated as extremely important), but rent is the primary factor
in their housing experience students are most likely to express dissatisfaction (32%
expressed disappointment),

e Most students live with others (96%), with it being highly uncommon for students
surveyed to have solo accommodations (4%). Students are living with increasing
numbers of roommates, with nearly 45% of students sharing what would otherwise
be private accommodations (room) with others; and increase of 5% over 2021

e Domestic students are more likely to live with only one other person (38%)
compared to 16% of international students surveyed. Thus, it is more common for
international students to share their dwellings with more people (over 50% of
international students live with four or more people).

e 25% of students live with their landlords; consequently, they are unprotected by the
Residential Tenancies Act, threatening many students' already precarious housing
environment; a decrease of approximately 6% from 2021.
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e Approximately 45% of students believe they are familiar with their rights and
responsibilities, 35% are somewhat familiar, and 20% lack familiarity. Students’
familiarity with their rights and responsibilities as a tenant decreased by 7% from
2021 to 2022. Domestic students have a slightly higher likelihood of not feeling
aware of their rights and responsibilities than international students; this
contrasts with 2021 results when international students were more likely not to
feel aware of their rights as a tenant. This highlights the need for housing
services that support both domestic and international students.

e The average reported monthly rent reported by Conestoga students was
$781.84. This was an increase of $46.98 (6.4%) from 2021 to 2022.

e The top 3 programs/initiatives that students feel CSI could implement to improve
the student housing experience are building affordable housing (50%), creating a
Conestoga College housing listing website (39%), and establishing an emergency
housing fund (29%).

TRANSPORTATION

Transportation is a fundamental component of the day-to-day student experience for
academic and day-to-day necessities. Transportation trends year-over-year remained
relatively stable, demonstrating the importance of public transportation for our students and
interest in alternative transportation methods.

Some key findings to note regarding this section of the survey are:

e Public transportation was overwhelmingly the most used method of
transportation by Conestoga students (56%). Personal vehicle usage followed as
the second most popular method of transportation, being used by 34% of those
surveyed. Compared to 2021, public transportation and personal vehicle usage
have increased by approximately 1%. When compared by campus, public
transportation is the most used method of transportation at every campus,
except Cambridge and Reuter.

e Most students (61%) do not have access to a personal vehicle.

e A majority of Conestoga students surveyed favour a UPass for their campus
(79%); this majority represents a larger portion of the membership than those
who use transit are in favour of a UPass, and is an increase of 3% from 2021 to
2022. Compared by campus, all major campuses are in favour with the least
support from Cambridge and Reuter campuses, which use personal vehicles most
as their main transportation method.

e 78% of students surveyed indicated that access to a Universal Transit Pass
(UPass) would increase their likelihood of using public transit.

e Downtown Kitchener (51%), Waterloo (48%), and Guelph (46%) students are
most likely to use a bike share program if available. Students from Reuter (61%)
and Cambridge (46%) campuses were the least likely to use a bike share
program.
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TRANSPARENCY & ACCOUNTABILITY

As a membership-driven organization, transparency and accountability are paramount to
ensure students know how the organization operates, their ability to contribute, and how
their fees are used. This year’s results either showed a positive trend or had negligible
changes over 2021.

Some key findings to note regarding this section of the survey are:

e Most students (85%) know that CSl is their official student association; an
increase of 4% from 2021. However, it remains lower than in 2020 (94%).

e Awareness of the CSI Association fee is 81%; an increase of 5% from 2021.

e Most students identified they have an average or above average understanding of
what each CSl’s fee provides. Students were the least familiar with CSI’s Advocacy
Fee and CSl’s Legal Protection Plan (31%).

e Most students felt they did receive personal value from their CSI fee (64%), and
an even greater number identified that CSI’s fees generally provide value to the
student experience, with 85% stating they find value generally from CSI in their
student experience. This suggests that, as an organization, we positively impact
our students, whether they personally need or require our services. Compared to
2021, this is an increase of 2% for both metrics.

e Students generally feel all CSI's support services and programs are important (all
services and programs receiving scores above are very close to a 4.0 weighted
average out of 5.0), with health and wellness, support services, and employment
opportunities ranking slightly higher than other programs. Compared to 2021, all
support services and programs received a slight decline in their weighted average
rating, except for events which slightly increased.

e 79% of students surveyed agreed that CSI allows them to openly share feedback
about their student experience, with only 3.35% disagreeing.

e Ranking issues of importance, there is a slight preference in the number of
students who found the issues of Quality of Education and Cost of Tuition to be
very important, above other issues. Compared to 2021, differences in ratings are
negligible, except that Housing has moved up one rank from 2021 to 2022.

e 68% of students surveyed agreed that CSI's Board of Directors is transparent and
accountable to Conestoga College students. This was a slight decrease of 2%
compared to data from 2021.

e 71% of students agree the Technology Fee provides enhanced technology
support; an increase of about 20% over 2021.

e Most students (73%) felt supported by Conestoga College and their instructors
while remote learning. However, 26% of those surveyed did not feel supported by
instructors while engaging in online learning; an increase of 9% from 2021.

TRUTH & RECONCILIATION

Conestoga College's actions towards Truth & Reconciliation have continued to go unnoticed
by Conestoga’s student population, as 89% of students surveyed could not name any
programs by the College in support of Indigenous communities, facilities, students, etc.; an

11 | PAGE
CONESTOGASTUDENTS.COM 519-748-5131 299 DOON VALLEY DRIVE
OB YQ@CSTUDENTSINC CSI@CONESTOGAC.ON.CA KITCHENER, ON N2G 4M4



http://www.conestogastudents.com/
mailto:csi@conestogac.on.ca

2022 CSI YEAR-END SURVEY REPORT /// !

increase of 9% over 2021. Nonetheless, those aware of college programming were
moderately satisfied, with 70% of the general student population ranking a measure of
satisfaction and 66% of the aware Indigenous population also ranking general satisfaction;
this saw no improvement over 2021.
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INTRODUCTION

Conestoga Students Inc. (CSl) 's success is based on its members' engagement. For almost
50 years, CSl has actively engaged its membership in shaping the student-led and student-
driven organization to serve their needs and wants.

Through the active engagement of membership, CSI has been able to provide a wide array of
services and programming, such as wellness support, professional development
opportunities, and social engagement activities. The CSI Year-End Survey provides the CSI
Board of Directors with the necessary insights as we continue to build on our past successes
and adapt our services and programming to meet the membership's desires.

The 2022 CSI Year-End Survey was completed in the Fall 2022 semester and is in its third
year of administration. Specifically, the survey allows the CSI Board of Directors to evaluate
the effectiveness of the supports and programming provided under the strategic ends to
ensure it represents the membership's desires.

The specific objectives of this survey included the following:

Measuring member awareness of CSl| services and programming
Gaining an understanding of member priorities

Soliciting member feedback on current services and programming
Gauging member interest in future initiatives

Providing an open platform for members to share feedback

This report will outline the survey’s methodology and report key findings to assist CSl in
fulfilling its mission and providing transparency to membership.

STRATEGIC ENDS

CSI’s mission is to enhance student satisfaction and success by providing a variety of
student services at a cost justified by the results.

CSl accomplishes this mission through the lens of four specific strategic ends, which were
updated to include housing and update advocacy based on the feedback received from the
2021 CSl Year End Survey:
1. Students have services, support and resources.
a. Services that meet the demand of the membership.
b. Academic support, including appeals, code of conduct, and academic
concerns.
c. Resources that aid to academic success.
d. Health care at a reasonable cost.
e. Housing services that support safe, affordable, and accessible
accommodation for all students.
2. Students have the opportunity to participate in recreational activities and have
access to study spaces and student lounges on campus.
a. Recreational activities and events.
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b. Places to study, relax and socialize.
3. Students are heard and represented.
a. The student Board of Directors advocate on behalf of the membership.
b. Student issues are solicited, heard, and brought to the College and all levels
of the Government.
c. Feedback is critical for growth within CSl and the College.
4. Students have access to skills development.
a. Students have access to grow their personal and professional skills.
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METHODOLOGY

RESEARCH QUESTIONS

The survey consisted of 165 questions covering all major CSl service areas, programming,
communications, and various member priority topics such as transportation, housing, truth
and reconciliation, food security and accountability. The survey also included demographic
questions to assist in understanding the variations in responses by specific demographic
factors such as age, income, race, etc.

Questions were created and reviewed through the collaborative efforts of CSI staff from all
departments and the Board of Directors.

RESEARCH DESIGN
The survey utilized a variety of question types to most appropriately solicit member
feedback. When necessary, closed-ended questions were provided with an “other” option to
allow members to ensure their feedback could be collected in totality. Question types
included:

e Open-ended questions

e Multiple Choice

e Likert Scale

e Matrix Questions

The survey was desighed as 13 sections in the following order:
Demographics

CSI Support Services

Health & Wellness

Leadership & Career Services
Events

Communications

Food Services

Employment Opportunities
Academic Fairness

Food Security

Housing

Transportation

Transparency & Accountability

With a total of 165 questions, it was expected to take between 30-45 minutes for members
to complete the survey.
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INSTRUMENTS

The survey was created and administered using the online SurveyMonkey platform. All data
collected through SurveyMonkey is stored on servers in Canada and safeguarded in
compliance with applicable legislation.

SAMPLE

The survey was distributed to all CSI members totalling 25,436 eligible survey participants.
3,886 responses were received, with 2,448 responses in a fully completed state. This
resulted in a 9.62% response rate providing a statistically representative sample of CSI
members (99% confidence level with a 2% margin of error).

DATA COLLECTION

The survey was accessible through a URL link generated by SurveyMonkey that limited
responses to one response per IP address to prevent duplicate responses. The survey was
distributed using various digital channels:

e Direct email to CSI members through their Conestoga College email addresses

e Social Media

e CSI Mobile App

e CSI Website

o Targeted CSl-affiliated groups (Clubs, Student Rep, International Student Advisory

Council, and Social Experience Program)

The direct email method provided assurance that each CSI member would receive the
survey invitation, while the remaining digital methods would be a secondary source of data
collection. Duplicate responses were prevented by eliminating duplicate responses through
verifying submitted contact information for the incentives.

The survey opened on Monday, November 14, 2022, and closed on Monday, December 5,
2022.

The survey was incentivized with $15,000 of prizes given to randomly selected participants.
The prizes included:

e Free tuition ($5,000)

e A Raptors Box Experience for five students and a friend of their choice.

e Fifty, $100 Gift Cards of the user's choice (from www.giftcards.ca)

To facilitate the prizing process, an optional question was provided at the end of the survey
to collect Names, Student Numbers, and Emails.

CHANGES APPLIED FOR THE 2022 CSI YEAR-END SURVEY
To improve the third edition of the CSI Year-End Survey, some changes and improvements
were made to the introduction, existing questions, and new questions were added. The
specific changes include:

e Addition of wellness and other resources before the start of the survey.
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Separation of domestic students into two options; domestic student from Ontario
or domestic student from Out-of-Province.

Addition of Reuter Campus to the campus of study options.

Addition of Workforce Development and Continuing Education for school of study
option.

Reclassification of race/ethnicity for better ease of understanding.

Addition of in-person services and programs and in-person awareness methods
for appropriate questions.

Updating of program changes, such as the CSI Food Bank to the SNAP Program to
reflect changes since the 2021 CSI Year-End Survey.

Questions regarding food preferences, restrictions, security, and overall
importance of different factors such as affordability, locally grown, and more.

LIMITATIONS

While every reasonable effort was made to reduce limitations, the following limitations were
identified:

Open-ended questions may be interpreted differently than the context the
respondent intended it to be interpreted by.

Every effort was made to use plain English to create questions and to reduce
potential comprehension barriers for members who do not identify English as
their primary language, but it cannot be guaranteed that non-native English
speakers understood the questions.

Some questions relied on the assumption members are aware of their status
within the college for being classified under specific schools of study, year of
study, or programs such as the CSI Health and Legal Plans. Members who were
unaware of their status may not have been able to respond to these questions
properly, providing a misleading self-identified response.

The length of the survey may have caused people to answer questions less
accurately in order to complete it in a shorter amount of time.

Due to an issue with the logic rules in the administration of the survey, food
security questions were skipped by those who indicated they were unfamiliar with
the academic appeals process until Friday, December 2. Therefore, the data for
food security questions is not an accurate representative sample of Conestoga
students and has not been included.
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KEY FINDINGS

DEMOGRAPHIC OVERVIEW
The following questions provide a holistic perspective of the demographic composition of the
students who responded to the CSI Year-End Survey. They demonstrate the strong presence
of international students in the Conestoga College community, the diversity of the student
population by age, sexual orientation, and program of study, and the growing distribution of
students across various campuses. Some demographic identifiers of note for the survey
include:

e 1.76% ldentified as having lived Trans experience.

e 15% students self-identify as having a sexual orientation other than

Straight/Heterosexual

e 1.5% of students self-identify as Indigenous

e 35% of students are currently unemployed, with 26% actively looking for work.

e Over 83% of students are below the Low Income Cut Off (Poverty Line)

Qza: Are you a domestic or international student?

Domestic
Student from...

Domestic
Student from...

International
Student

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Figure 1 - Breakdown of Respondents by Domestic and International Status.

Quick Takeaways: 57% of respondents self-identified as an international student, with 42%
identifying as a domestic student from Ontario, and less than 1% identifying as a domestic
student from out-of-province. This provides a slight underrepresentation of international
students in the data and a slight overrepresentation of domestic students compared to the
current campus demographic split.

18 | PAGE
CONESTOGASTUDENTS.COM 519-748-5131 299 DOON VALLEY DRIVE
OB Ya@CSTUDENTSINC CSI@QCONESTOGAC.ON.CA KITCHENER, ON N2G 4M4



http://www.conestogastudents.com/
mailto:csi@conestogac.on.ca

2022 CSI YEAR-END SURVEY REPORT ///

|
‘STUDENTS INC\

Q2: What campus are you registered to attend as your main campus? If your courses are
online, but are expected to return to in-person classes in the current academic year, please
choose the campus you would be attending in-person.

ANSWER CHOICES

RESPONSES v

Online 2.82% (69) Brantford 4.33% (106)

~ Brantford

4.33%

Reuter (Cambridge Skilled Cambridge 10.33% (253) i 10.339% -
Trades Campus) 1.47% ~  Cambridge == =
(36) ~ Deon 53.23% 303
Waterloo (Including ~ Downtown Kitchener 7.80% 191
University Gates) 15.69% ~  Guelph (Including Riverside Glen) 243% 34
(384)
~ Ingersoll 0.82% 20
Ingersoll 0.82% (20) ~  Sstratford 0.08% 2
Guelph (Including Riverside ~ Waterloo (Including University Gates) 15.69% 384
Glen) 3.43% (84)
v Reuter (Cambridge Skilled Trades Campus) 1.47% 36
Downtown Kitchener 7.80% - online 2 82% 50
91) 82% &
Doon 53.23% (1303) TOTAL 2,448

Figure 2 - Respondent distribution by campus location.

Quick Takeaways: The self-identified home campus locations among respondents align very
closely with the current distribution of students across campuses, with Doon having the
largest student population, followed by Waterloo, Downtown Kitchener, Cambridge,
Brantford, Guelph, Online, Reuter, Ingersoll, and Stratford. The respondent percentage
follows almost the same hierarchy, but Cambridge and Downtown Kitchener are reversed.

100% /\_W

Always (4-5 days per
week) 42.41% (1009)

Q3: How often are you on campus?

Never 6.60% (157) \

Sometimes (1 day per \
week) 8.58% (204)

Brantfor Cambridg  Doon oT Guelph Ingersol Waterloo  Reuter

d e Kitchene  (Incl. L

r Riversid
e Glen) ...

Often (2-3 days per
week) 42.41% (1009)

- 4-5 days/w

Figure 3 - Respondents self-identified frequency on campus, by campus.

- 2-2 days/w 1 dayfweek Naver

Quick Takeaways: For students who are not enrolled in an online-only course, approximately
42% are on campus 4-5 days/week, approximately 42% are only on campus 2-3 days/week,
approximately 9% are only on campus 1 day/week and almost 7% indicating they never are
on campus. When this is filtered by campus location, it becomes apparent that Reuter and
Cambridge have the highest attendance per week by the number of days on campus, likely
related to the more practical hands-on programming offered at these campus locations. The
campus with the least amount of attendance by days per week is students at the Guelph
campus. The remaining campus locations have approximately 70-85% of their students on
campus at least 2 days per week.
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Q4: What school of study does the program you are enrolled in belong to?

30%

| E—
25.78%

20%
15.77% o
13.77% 14.95%

10.95%

10% 5.96% 5.68%
3.68% 2.94%

0.53% .
i

Applied Busines Commun Creativ Enginee Health Hospita Interdi Trades Workfor

0%

Compute s ty e ring& &Life lity& sciplin & ce
r Service Industr Technol Science Culinar ary Apprent Develop
Scie... s ies ogy s y Arts  Studies iceship ment...

Figure 4 - Distribution of respondents by self-identified school of study.

Quick Takeaways: The respondent distribution among school of study has an
overrepresentation of responses from Engineering & Technology, Health and Life Sciences,
Applied Computer Sciences, and Trades and Apprenticeship. There is also an
underrepresentation of respondents from Community Services, Hospitality & Culinary Arts,
Interdisciplinary Studies, and a significant underrepresentation for the school of Workforce
Development, Continuing Education, and Online Learning. The significant
underrepresentation may be contributing to the overrepresentation as many programs
within the school of Workforce Development, Continuing Education, and Online Learning
have programs names that reflect areas of study of other schools, such as Applied
Manufacturing Management and Health Care Administration and Service Management,?
which may lead students to believe they are under Engineering or Health schools of study
respectively.

1 “School of Workforce Development Continuing Education Corporate Training and Online Learning | Full Time
Programs | Conestoga College,” accessed December 7, 2022, https://www.conestogac.on.ca/workforce-
development-continuing-education-and-online-learning/programs.
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Qs: What year of study of your program are you enrolled in?

5th Year or More 0.45% (11) \
4th Year 2.74% (67) — _—, )

/

3rd Year 6.62% (162)

2nd Year 31.25% (765)

1st Year 58.95% (1443)

Figure 5 - Distribution of respondents by self-identified year of study.

Quick Takeaways: The distribution of respondents provides an underrepresentation of first-
year students, and a slight overrepresentation of second and third-year students in
responses, but this distribution highlights the significant first-year population of students
that is common at Conestoga College due to the prevalence of shorter academic programs
such as 1-year graduate certificates and 2-year diplomas.

Q6: What type of program are you currently enrolled in?

Other (please specify)

2.41% (59) Certificate 14.42% (353)
Graduate Certificate
or Degree 28.39%
(695)
Diploma 31.21% (764)
Undergraduate Degree ——

(Bachelors) 10.66%
(261) )
Advanced Diploma 12.91% (316)

Figure 6 - Distribution of respondents by program credential type.

Quick Takeaways: The distribution of respondents provides an underrepresentation of
Graduate Certificates, but the remaining credentials have an overrepresentation of
respondents from each credential type compared to the actual college distribution of
credentials. It is possible that students enrolled in a Graduate Certificate chose a Certificate
or other credential if they are unfamiliar with the classification of the credential their
program will provide.
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Q7: What is your age?

60+ 0.08% (2) <18 0.29% (7)

50 - 59 0.61% (15)

40 - 49 4.53% (111)/\

30 - 3915.69% (384)

18 - 21 27.41% (671)

26 - 29 20.22% (495) —

\

22 - 25 31.17% (763)

Figure 7 - Distribution of respondents by age category.

Quick Takeaways: Most respondents are between the ages of <18-29 (79.09%), with a
significant amount of older adult learners (30+) being students (20.91%). Compared to the
age distribution of respondents within the college, this survey has an overrepresentation of
respondents 30+.

Q8: What gender do you most self-identify with?

Two-Spirit 0.25% (6) Prefer not to answer.
0.86% (21)

Non-Binary 110% (27) — 1

——

Female 49.06% (1201) Male 48.73% (1193)

Figure 8 - Distribution of respondents by self-identified gender.

Quick Takeaways: Many respondents self-identify as male or female, with a slightly higher
proportion of female respondents. In addition, approximately 1% identify as non-binary, and
.25% as two-spirit. This provides an overrepresentation of female respondents compared to
the actual distribution of students by gender compared to actual college data.
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Qo: Do you have lived experience as a trans person (meaning your gender identity does
not align with your gender assigned at birth)?

10% 0% 3004 1094 50% B0 TO% 50% 20% 100%

Figure 9 - Respondents self-identifying as having lived experience as a transgender person.

Quick Takeaways: Approximately 2% (1.76%) of respondents have self-identified as having
lived experience as a transgender person, a similar percentage to the self-identified
respondent answers in the 2021 CSI Year End Survey.

Q1o0: What is your sexual orientation?

Queer 0.98% (24)

Prefer not to say. 9.27% (227)

Pansexual 1.39% (34) Asexual 4.98% (122)

Lesbian 0.78% (19)

Bisexual 6.29% (154
None of the above, please — 6(154)

specify 0.82% (20) —  Gay 0.86% (21)

/

Figure 10 - Respondent's self-identified sexual orientation.

Straight (Heterosexual)
74.63% (1827)

Quick Takeaways: Most students identified as heterosexual or straight, while 15% self-
identified as having another sexual orientation, be that asexual, bisexual, gay, lesbian, queer
or pansexual. This is an approximate 5% decrease in those self-identifying as having a
sexual orientation other than heterosexual from the 2021 CSI Year End Survey.
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Q1a1: What is your race or ethnicity?

1 White East/S Black Latino Middle Self-d Prefer Indige |do
p outh or (Latin  Easter rib notto nous not
East Africa Americ nan say. (First know Island

S ASL. Mee =1, T Wes..

Figure 11 - Distribution of respondents by their self-identified race or ethnicity.

Quick Takeaways: Conestoga has a diverse student population, reflected by the diversity of
respondents' self-identified race or ethnicity. The most common races or ethnicities
identified in order were South Asian (42%), White (30%), and East/Southeast Asian (8%).
Other ethnicities of note in the survey include- Black or African (6.5%) and Indigenous
(1.5%).

Q12: Which of the following categories best describes your employment status?

Other (please specify) \

Employed, working FT
1.88% (46)

6.90% (169)

Self-Employed, working
PT 1.80% (44)

Not employed, NOT looking
for work 9.07% (222)

Not employed, looking
for PT work 19.12%
(468)

Employed, working PT

Not employed, looking 54.04% (1323)

for FT work 6.82%
(167)

Figure 12 - Employment status of respondents.

Quick Takeaways: Approximately 63% of students responded they are currently working full-
time (7%) or part-time (56%). Approximately 26% of students are currently unemployed but
are seeking full-time (7%) or part-time (19%) work. Another 9% of students are not currently
working and are not looking for work. Compared to the 2021 CSI Year End Survey,
approximately 5% less of respondents are seeking employment, and 5% more of
respondents are employed.

This shows that the ability of students to obtain employment has improved, but it also
highlights that most respondents require employment during their academic experience
splitting their focus between making enough money to pay for necessities and completing
their studies.
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Q13: What do you expect your total personal income to be for the calendar year of 2022
(January 2022 - December 2022)?

10% 20% 30% 40% 50% 0% 70%

Figure 13 - Total expected annual income distribution of respondents.

Quick Takeaways: Approximately 83% of respondents have indicated they expect an income
below $20,000 for the year, putting them below the poverty line (using the Low Income Cut
Off measurement).2 This is 2% higher than the 2021 CSI Year End Survey. Although student
employment has improved, the proportion of students with an income of $20,000 or less

has increased, demonstrating the continued importance on focusing on the affordability of
the student experience.

2 “LICO Table 2022 - Low Income Cut-Off Canada,” Parsai Immigration Services (blog), November 11, 2021,
https://www.settler.ca/english/lico-table-2022/.
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Q14: What financial resources/methods are you using to pay for your education and basic
necessities such as food, transportation, and housing? (Select the top 3 that apply)

ncome from
Employment

Personal
Savings (le....
Credit Card

{on-repayable
Money from...

Student...

10% 20% 30% 40% 50% 60% 70% 0% 20% 100%

Figure 14 - Top financial sources for funding education and basic necessities.

Quick Takeaways: The top 3 reported financial sources for funding respondents’ education
and basic necessities are employment income, personal savings, and credit cards. These
top 3 highlight a significant reliance on personal funding efforts before (savings), during
(employment), and after studies (credit card debt) to attain an education. These top sources
were followed by non-repayable money from family, friends, or partner, government
assistance, and private loans from family, friends or partners. Given the high proportion of
international students included in the respondents, it is unsurprising to see that government
student assistance is not within the top 3 sources of financial resources and that non-
repayable and repayable financial support through family, friends, and partners are most
common, as many do not have access to bank loans and there are limited bursaries and
scholarships available.
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CSI SUPPORT SERVICES

Attempting to gauge student awareness, usage, and satisfaction with CSI support services
may be difficult for certain program year-over-year due to changes in services provided and
the lack of on-campus studies as the transition from the pandemic continues.

Overall, CSI Support services continued to provide students with services that students
found necessary to assist them with finances and life challenges. A common theme across
CSI’s support services was a need for increased and improved awareness of the services
offered. By reviewing how students became aware of services, it has identified that Direct
Email, CSI’'s Website, Friends, and the physical location of services are the most common
methods students learn about services. These are areas that may be leveraged for
additional promotion and engagement in the future to continue improving awareness among
the broader population, but also highlights other avenues that may be made more effective.

Some key findings to note regarding this section of the survey are:

e The Service Hub is a well-known CSI space for services, and many students see
have a continued desire for its print shop services.

e Those accessing community food support services instead of on-campus food
support services are due to a lack of awareness and the off-campus food bank
locations and hours convenience.

e Awareness of CSl Scholarships has increased, but fewer students have stated
they are applying for awards using the My Awards Application. Although fewer
have stated they are applying, those who have applied find the process easier.

e Students continue to seek additional support for their finances and life
challenges, such as housing, careers, and mental health, that they believe CSI
can support.

e On-campus spaces continue to lack sufficient amenities students desire and
expect, including, but not limited to:

o Lounge/Social Space
o Study Space (Quiet and Group)
o Athletic/Fitness Facilities
o Improved/Expanded Gaming Space and Tabletop Games Area (Pool Table,
Tennis, Board Games, etc.)
Food Services
Relaxation/Nap Rooms
o Multipurpose Space (Fithess, Dance, Music)

O O
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AWARENESS OF CSI SUPPORT SERVICES

Q16, 18, 23, 25, 30: Are you aware of ?

Awareness of CSI Support Services
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Figure 15 - Awareness of CSI Support Services 2021 vs 2022 comparison.

Quick Takeaways: The Service Hub and its associated services were not part of the 2021
CSl Year End Survey as they were unavailable due to the COVID-19 pandemic. Overall,
awareness of CSI Service Hubs and its associated services was relatively high, with binding
(53%), laminating (50%), video/board game rentals (41%), and the lend program (35%)
being its least known services. When analyzed by campus, awareness of services was
relatively similar across campuses, apart from the Reuter campus, likely because it was a
brand-new campus in Fall 2022.

There was a significant improvement (+21%) in the awareness of CSl’s spiritual rooms year-
over-year and marginal improvement (+7%) in awareness of CSI’'s scholarships and
bursaries.

CSI's Food Bank awareness was compared to the Student Nutritional Access Program
(SNAP) as the Food Bank evolved into SNAP. Using this as the comparator and ensuring the
survey referenced that the newly named program was originally called the CSI Food Bank,
there was a slight decrease (-3%) in the awareness of the support service. When compared
across campuses, awareness was strongest on the Downtown Kitchener campus (57%),
followed by Doon (53%), and Cambridge (48%). The lowest awareness was at Guelph (38%),
and Reuter (33%).

The CSI Educational Fund was renamed the Student Emergency Relief Fund and saw a slight
decrease (-4%) in awareness among respondents.
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Q17: How did you become aware of the CSI Service Hub on your campus? Select all that
apply.

60%

46.57%
50%

o
40% 33.63% 33.32%
2714%
24.39%
30% ° 2119%
20%
4.82%
10% I ° 167%
0%

Walkin Direct Friend CSI Social On-Cam CSI Colleg Csi csl Other
g by Email s Websit Media pus Staff e Mobile Classr (pleas
On-Cam e Poster Facult app com e

pus Boa... y/S... Pre... spe...

Figure 16 - Most common mediums for awareness of the Service Hub.

Quick Takeaways: This question only applied to campuses with a Service Hub location. The
top 3 methods people became familiar with the Service Hub on their campus were walking
by on-campus (50%), through direct email (47%), and friends (34%). This trend remained
consistent across campuses with the following exceptions:

e Cambridge had significantly lower awareness generated by Direct Email, Social
Media, CSI's Website, and Friends, but they had much higher awareness
generated by its physical on-campus location compared to other campuses.

e Reuter had significantly lower awareness generated by Social Media, CSI's
Website, App, Friends, and CSI Staff than other campuses.
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STUDENT NUTRITIONAL ACCESS PROGRAM & COMMUNITY FOOD BANK
USAGE

Q19: How did you become aware of the Student Nutritional Access Program (previously
known as the CSI Food Bank)? Select all that apply.
40%

30%
20%
L

0

=]
=

Friend CSl Social Walkin Direct CSI csl Colleg On-Cam CSI Other

s Websit Media gby Email  Staff Mobile e pus Classr (pleas
e On-Cam App Facult Poster oom e
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Figure 17 - Most common mediums for awareness of SNAP.

Quick Takeaways:

This question only applied to respondents who were aware of SNAP. The top 3 methods
people became familiar with SNAP were friends (36%), the CSI Website (33%), and social
media (32%). This remained consistent across campuses with a few exceptions:

e Brantford had a significantly higher awareness through Direct Emails and CSI
Staff, but a lower level of awareness generated through social media than other
campuses.

e Reuter has significantly lower awareness generated by Social Media, and the CSI
Website and App, but significantly higher awareness generated by College Faculty
& Staff than other campuses.

e Awareness by CSI Staff was lower at the Guelph campus than other campuses.
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Q2o0: If you have not accessed the Student Nutritional Access Program, why not? (Select
all that apply)

60%
50%
40%
30%
20%

10%

0%

I have Other The lam The The | do not
not (please hours are  uncomfort  applicati location like/want
needed specify) inconveni  able on is what is
this... ent access... proces... inconv... offered

Figure 18 - Reasons for not accessing SNAP.

Quick Takeaways: The majority of respondents (50%) of those who have not accessed SNAP,
did not as they did not need the service. This was followed by “Other” (23%), which
consisted mostly of responses regarding a lack of knowledge of SNAP. The remaining
options had relatively similar response rates of 8-12%, representing some form of difficulty
in accessing the program from hours, comfort level, the application process, and location.
Less than 2% did not like/want what is offered by SNAP.

Q21: Have you accessed an off-campus Food Bank?
Yes 14.22% (348)

No 85.78% (2100)
Figure 19 - Off-campus food bank access usage.

Quick Takeaways: Approximately 14% of respondents have accessed an off-campus food
bank.
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Q22: Why did you choose to use an off-campus food bank? Select all that apply.

60%

50%

40%

30%

20%

10%
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Figure 20 - Reasons for using an off-campus food bank.

Quick Takeaways: Of the 348 respondents who responded they have used an off-campus
food bank, the top three reasons for choosing to access an off-campus food bank were:

e 49% were not aware of SNAP

e 29% found the off-campus food bank location more convenient

e 24% found the off-campus food bank hours to be more convenient

Notably, very few respondents (2%) indicated they did not like SNAP’s offerings. Reasons
provided in the “Other” category commonly were:

e The SNAP application program closed too quickly in the past

e Lack of knowledge of the program

e Fear of peers seeing them access the program
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STUDENT EMERGENCY RELIEF FUND

Q24: How did you become aware of the Student Emergency Relief Fund (previously known
as CSl's Educational Fund program)? Select all that apply.

60%

Social Friend Direct Csl Colleg Omlkm On-Cam C3l Qther

-—tnst Media = Email rv’c:u e 5taff e g by pus Classr (pleas
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Figure 21 - Most common mediums for Student Emergency Relief Fund awareness.

Quick Takeaways: This question only applied to respondents aware of the Student
Emergency Relief Fund. The top 3 methods people became familiar with the program were
the CSI Website (48%), social media (34%), and friends (33%). This remained consistent
across campuses with a few exceptions:
e Brantford had a significantly higher awareness through CSI Staff, but a lower
level of awareness generated through social media, and CSI's App than other

campuses.
e Reuter had very minimal awareness through all mediums compared to other
campuses.
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MYAWARDS APPLICATION: SCHOLARSHIPS AND BURSARIES

Q26: How did you become aware of the scholarships available from CSI? Select all that
apply.

60%
.
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Figure 22 Most common mediums for awareness of CSI Scholarships.

Quick Takeaways: This question only applied to respondents aware of CSI’'s scholarships.
The top 3 methods people became familiar with the program were Direct Email (57%), CSI's
Website (41%), and Friends (28%). This remained consistent across campuses with a few
exceptions:

e Brantford had a significantly higher awareness through Direct Email, CSI Staff
and College/Faculty Staff, but a lower level of awareness generated through
social media than other campuses.

e Cambridge had a lower level of awareness generated through Friends than other
campuses.

e Reuter had limited awareness through all mediums compared to other campuses.
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Q27: Have you applied for scholarships, bursaries, or awards through the My Awards
Application at Conestoga College?

No 47.14% (1154)

Yes 52.86% (1294)

Figure 23 - Usage of the My Awards Application to apply for scholarships.

Quick Takeaways: Approximately 53% of respondents applied for scholarships, awards, or
bursaries using the My Awards Application. This is an approximate 7% decrease in those
who applied compared to the 2021 CSI Year-End Survey results.

Based on the 2022 responses, females are slightly more likely (55%) to apply for awards
than males (51%). Further, those who identify as non-binary (60%) or two-spirited (67%) are
more likely to apply for awards than those who identify as male or female.

Additionally, a respondent’s status as a domestic or international student did not seem to
affect the likelihood of applying for awards, with 52% of domestic respondents applying and
53% of international respondents applying.

Also of note, first-year students are the least likely to apply for awards (46%), compared to
students in the upper years of their programs:

e 2ndYear: 63%

e 3rdYear: 59%

e A4t Year: 63%
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Q28: Why did you not apply for scholarships, bursaries, or awards using the My Awards
Application? Select all that apply.

50%

40%

22.77%
17.40%

8.83%
6.06%

- ]
I was not | did not | missed I could The My Other
aware of think | was the not find Awards (please
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Figure 24 - Reasons for not applying for awards using the My Awards Application.

Quick Takeaways: This question only applied to respondents who did not apply for awards.
The most common reason for not applying was a lack of awareness of the My Awards
Application (46%), followed by respondents not believing they would be eligible (41%),
missing the deadline (23%), and not being able to find out how to apply (17%). Compared to
results from 2021, there was a decline in all reasons except for missing the deadline.

When comparing 2022 responses by demographic comparators:

e Males were more likely not to be aware of the application or could not find out
how to apply, while females were more likely to think they were not eligible and to
miss the deadline.

e International students were less likely to be aware of the application and less
likely to find the how to apply. Domestic respondents were less likely to think they
were eligible to apply and more likely to miss the deadline. About the same
percentage of respondents of domestic and international students (9%) found it
difficult to complete.

e Lack of awareness is most common for those in their first (49%) or second (44%)
year of study, compared to those in their third (31%) or fourth (20%) year. This
trend also applies to not knowing how/where to apply for awards. Oppositely,
those in a higher year were more likely to think they weren’t eligible for awards
than those in a lower year, and higher-year students found the application more
difficult to complete.
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Q29: How easy did you find the My Awards Application process to complete?

Neither easy nor difficult
20.87% (270)

Difficult 8.42% (109)

7

Easy 70.71% (915)

Figure 25 - Ease of applying to the My Awards Application.

Quick Takeaways: Most respondents that applied through the My Awards Application (71%)
found the process easy or very easy, with 8% finding it difficult or very difficult, and 21%
feeling the process was neither easy nor difficult. Compared to the 2021 CSI Year-End
Survey, 3% of respondents found the application easier to complete.

When comparing 2022 responses by demographic comparators:

e Second-year (11%) and third-year (13%) students were most likely to rate the
process as difficult.

e Domestic students (78%) were more likely to rate the application as easier than
international students (65%).

e Females are more likely to rate the process as easy (73%) than males (68%).
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CSI SUPPORT SERVICES AND SPACE PLANNING

Q31: How did you become aware of CSl's Spiritual Rooms? Select all that apply.
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Figure 26 - Awareness of CSl's Spiritual Rooms by medium.

Quick Takeaways: This question only applied to respondents aware of CSI’s Spiritual Rooms.
The top 3 methods people became familiar with spiritual rooms were Walking by On-Campus
(60%), Friends (22%), and CSl's Website (20%).

Q32: How satisfied are you with the available support services and programs from CSI?

3.8%

average rating

| | |k

VERY . DISSATISFIED ¥ NEITHER SATISFIED _ SATISFIED ¥  VERY . TOTAL~
DISSATISFIED NOR DISSATISFIED SATISFIED
3.43% 2.21% 25.65% 46.85% 21.25%
34 54 528 1147 535 2448

Figure 27- Overall satisfaction rating of CSI support services.

Quick Takeaways: Respondents are mostly satisfied with CSI’s available support services and
programs, with 68.7% of respondents surveyed expressing satisfaction with services; an
increase of 2.02% over 2021. This contrasts with 5.64% of respondents expressing
dissatisfaction, almost the same as in 2021. Although satisfaction has increased, the average
rating has decreased from 4.0 to 3.8 from 2021 to 2022, as there was a slight decline in the
number of respondents choosing very satisfied and an increase in satisfied respondents.

When comparing satisfaction across campuses, the average satisfaction remains relatively
consistent, ranging from 3.67 at Reuter to 3.84 at Doon (out of 5).
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Q33: How likely are you to use an on-campus print shop that provides services like colour
printing, copying, scanning, faxing, laminating, and binding?

Q3: Doon Q3: Q2: Q3: Q3 Q3 Q3:
Waterloo Cambridge Downtown  Guelph Brantford Reuter
{Includin Kitchener {Includin (Cambridg
g... ... & Skil...

& &

- Neither like.. . Likely Unlikely

Figure 28 - Likelihood of on-campus print shop service use by campus.

Quick Takeaways: Overall, most respondents at all campuses (70%) state they are likely to
use on-campus print shop services, if available. The campus most likely to use the services
is Downtown Kitchener, and the campus least likely to use the service is Reuter.
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Q34: What additional support services/programs would you be interested to see offered by
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Figure 29 - Most commonly used words to respond to desired additional support services.

Quick Takeaways: Overall, many responses indicated satisfaction with the current services
available from CSlI, but a lack of awareness of them. Areas for new services or
improvements consistently stated were financial, career, and life assistance. Also, for
smaller campuses, increased event and social opportunities and access to fitness facilities
(except for Brantford) were frequently mentioned as areas for CSl to address.

A breakdown of common themes by campus is provided below:
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Campus
Brantford

Cambridge

Doon

Common Responses/Themes

Improved awareness of existing programs/services/events
Life & Financial Assistance
Food support
Scholarships
Mentor Programs
Housing Support
Mental Health Supports

o Employment Opportunities and Assistance
Increased Social and Event Opportunities
Grab and Go Options

o Vending Machines

o Small Meals
Improved Transportation (intercampus/region)
Spiritual Room (Allow smudging)
Improved awareness of existing programs/services/events
Life & Financial Assistance
Food support
Scholarships
Mentor Programs
Housing Support
Mental Health Supports

o Employment Opportunities and Assistance
Increased Social and Event Opportunities
Improved Transportation (intercampus/region & cost)
Improved awareness of existing programs/services/events
Life & Financial Assistance
Food support
Scholarships
Mentor Programs
Housing Support
Mental Health Supports
Employment Opportunities and Assistance
Discounts for Common Student Expenses (Cell Phone,
Internet, Etc.)
Increased Social and Event Opportunities
Athletic/Fitness Opportunities/Facilities
Grab and Go Options/Later Service

o Vending Machines

o Small Meals
Improved Transportation (intercampus/region & cost)

o carshare
Improved clubs representation

O O O O O

O O O O O

O O O O O O O
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Downtown
Kitchener

Guelph

Waterloo

Improved awareness of existing programs/services/events
Life & Financial Assistance
Food support
Scholarships
Mentor Programs
Housing Support
Mental Health Supports

o Employment Opportunities and Assistance
Increased Social and Event Opportunities
Athletic/Fitness Opportunities/Facilities
Grab and Go Options

o Vending Machines

o Small Meals
Improved Transportation (intercampus/region & cost)
Improved clubs representation
Improved awareness of existing programs/services/events
Life & Financial Assistance
Food support
Scholarships
Housing Support
Mental Health Supports

o Employment Opportunities and Assistance
Increased Social and Event Opportunities
Athletic/Fitness Opportunities/Facilities
Improved Transportation (intercampus/region & cost)
Improved awareness of existing programs/services/events
Life & Financial Assistance
Food support
Scholarships
Mentor Programs
Housing Support
Mental Health Supports

o Employment Opportunities and Assistance
Increased Social and Event Opportunities
Athletic/Fitness Opportunities/Facilities
Grab and Go Options/Later Service

o Vending Machines

o Small Meals
Improved Transportation (intercampus/region & cost)

O O O O O

(@)
@)
@)
(@)

O O O O O
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Reuter e Improved awareness of existing programs/services/events
e Life & Financial Assistance
o Food support
o Scholarships
o Mental Health Supports
e Athletic/Fitness Opportunities/Facilities

e Improved Transportation (intercampus/region & cost)
Table 1 - Common themes for support service improvements.

Q35: What type of student spaces/recreational areas would you like to see CSI create or
support the creation of on your campus?

Sport mental
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Figure 30 - Most commonly used words to respond to desired campus spaces.

Quick Takeaways: Overall, many responses indicated a need for improved and increased
space at all campuses. Consistently, the need for lounge/social space and silent and group
study space was echoed across all campuses. All campuses, except for Doon, also indicated
a need for either improving or implementing food services, and the introduction of
athletic/fitness facilities. Other common space recommendations included multipurpose
space, hap rooms, and improved and expanded gaming areas.

A breakdown of common responses/space themes by campus is provided below:
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Campus Common Responses/Space Themes
Brantford Spiritual Rooms (allow smudging)
Food Services/Grab and Go (Vending Machines/Small Meals)
Library/Study Space (Quiet and Group)
Table Top Games Area (Pool Table, Tennis, Board Games, etc.)
Outdoor Recreational/Lounge Space
Multipurpose Space (Fitness, Dance, Music)
Improved Library/Study Space (Quiet and Group)
Multipurpose Space (Fitness, Dance, Music)
Athletic/Fitness Facilities
Relaxation/Nap Rooms
Improved/Expanded Gaming Space and Table Top Games Area
(Pool Table, Tennis, Board Games, etc.)
Lounge/Social Areas (Indoor and Outdoor)

e Improved Food Services (full-service food services)

Doon e Lounge/Social Areas (Indoor and Outdoor)

e Improved/Expanded Gaming Space and Table Top Games Area
(Pool Table, Tennis, Board Games, etc.)

e |mproved Library/Study Space (Quiet and Group)

e Relaxation/Nap Rooms

e Expanded Athletic/Fitness Facilities (pool, cricket pitch, yoga and

meditation space)

Dedicated Club Space

Multipurpose Space (Fitness, Dance, Music)

Food Services

Athletic/Fitness Facilities

Library/Study Space (Quiet and Group)

Multipurpose Space (Fitness, Dance, Music)

Gaming Space (Video Games) and Table Top Games Area (Pool

Table, Tennis, Board Games, etc.)

Library/Study Space (Quiet and Group)

Athletic/Fitness Facilities

Outdoor Lounge Space

Improved Food Services

Athletic/Fitness Facilities

Wellness Space (Medical and Mental Health)

Improved/Expanded Gaming Space and Table Top Games Area

(Pool Table, Tennis, Board Games, etc.)

Improved Library/Study Space (Quiet and Group)

Improved Food Services (full-service food services)

Relaxation/Nap Rooms

Multipurpose Space (Fitness, Dance, Music)

Cambridge

Downtown
Kitchener

Guelph

Waterloo
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Reuter e Lounge/Social Areas (not in the library)

e Athletic/Fitness Facilities
Table 2 - Common responses for space improvements by campus.
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HEALTH & WELLNESS

Health and wellness continue to be a key area of support for students from CSI through the
CSI Health and Dental Plan, College International Health Insurance Plan (CIHIP), Legal
Protection Program, and Dialogue. A consistent challenge to supporting health and wellness
has been increasing awareness of the current supports and providing support that aligns
with how students want to be supported. This year’s responses indicated some key
improvements in awareness and continued to echo common themes for new desired
supports.

Some key findings to note regarding this section of the survey are:

e Awareness of the CSI Health and Dental Plan and CIHIP increased among
students by 34% and 40%, respectively.

e Direct email and CSl's website were the primary mediums most effective in
reaching students to gain awareness of CSl’s health and legal plans.

e Students felt more informed about their health plans in all aspects in 2022
compared to 2021.

e Students who enrolled dependents on a health plan found the process as easy or
easier compared to 2021.

e Students who opted out found the process as easy or easier compared to 2021.

e Student satisfaction with health plans remained the same or improved compared
to 2021.

e Familiarity with Dialogue among health plan users decreased by 12%.

o Most students (92%) expressed that the health plan coverage offered to them
through CSI was affordable, suggesting that costs align with student expectations.

e Students have indicated increased difficulty accessing healthcare during
evenings, weekends, and holidays.

e In-person doctor services are the preferred method of most students.

e On-campus pharmacies and on-campus medical care clinics are both desired and
likely to be used, if available, based on responses.

o 68% of students have experienced negative emotions for a month or longer; a 2%
increase from 2021.

e Student suggestions for improving mental health support on campus included
improved communication of available supports, awareness campaigns, more
diverse support options, workshops, positive mental health spaces, more
accessible counselling services, and less restrictive health plan requirements for
mental health support.

e Student suggestions for new health and wellness supports included expanded on-
campus practitioners, on-campus pharmacy, positive wellness spaces, peer
supports, animal therapy, additional health plan coverage amounts, nutrition
supports and resources, on-campus fitness activities and facilities, improved
access to counselling services, medical care clinics, and health practitioners on
campus.
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HEALTH & LEGAL PLANS
CSl Extended Health and Dental Plan
Q36: Are you aware of the CSI Extended Health and Dental Plan?

Mo, | am not aware of
the plan. 31.00% N
(759)

Yes, | am aware and
enrolled on the plan.
53.15% (1301)

Yes, | am aware and
opted out of the
plan. 15.85% (388)

Figure 31 - Awareness of the CSI Extended Health and Dental Plan.

Quick Takeaways: 69% of respondents are aware of the CSI Extended Health and Dental
Plan. 53% indicate they are aware and enrolled in the plan compared to only 35% in the
2021 survey, demonstrating a significant improvement (+34%) in the awareness of the plan
and a student’s status on the plan.

When analyzed by domestic and international student responses, only 61% of international
students indicated they are aware and enrolled, although generally, all international
students should be enrolled in the plan. Only 42% of domestic students indicated they were
aware of the plan. Approximately 31% of international and domestic students indicated they
were unaware of the plan. These results indicate further improvements are needed around
awareness of the plan and a student’s enroliment in it to continue the improved awareness
made between 2021 and 2022.
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Q37: How did you become aware of the CSI Extended Health and Dental Plan? Select all
that apply.

60%

52.4%
34.6%

25.9%
20.2% .
0% 6.4 13.5% 13.4%
k] S ] o
na% oo
. T e

Direct CSl Studen Friend Social CS1  CSI Colleg On-Carr CSI Csl Qther
Email Websit tCare s Media Staff Mabile e pus Wellne Classr {pleas
e App Facult Poster ss com e

50%
40%
30%
20%
10%

0%

y/5... Boa.. Office Pre.. spe..
Figure 32 - Awareness of the CSI Extended Health and Dental Plan by medium.

Quick Takeaways: This question only applied to respondents aware of the CSI Extended
Health and Dental Plan. The top 3 methods people became familiar with the plan were
Direct Email (52%), CSI's Website (35%), and StudentCare (25%).

Q38: How well informed do you feel about the following aspects of your CSI Health and
Dental Plan?

4 eyl 3.30

]

—_

Health Plan Coverage Submitting a Health Where your Health
Plan Claim Plan is Accepted

Figure 33 - Weighted average of the level of feeling informed on a scale of 1-5.

Quick Takeaways: This question was only asked to those who indicated they are aware of
and enrolled in the plan. Overall, awareness of the CSI Health and Dental Plan has
increased in all aspects from 2021 to 2022 (see Table 3), continuing to support that
awareness efforts increased between 2021 and 2022, successfully improving knowledge
about the plan among students.

Health Plan Aspect 2021 Weighted 2022 Weighted Improvement
Average Average
Health Plan Coverage 3.31 3.59 +8.5%
Submitting a Health Plan Claim 3.05 3.31 +8.5%
Where your Health Plan is 3.05 3.30 +8.2%
Accepted
Table 3 - Comparison between 2021 and 2022 of CSI Health Plan Awareness.
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Q39: If you self-enrolled or enrolled dependents on to the CSI Health and Dental
Plan, please rate how easy or difficult the process was.

2.829%(27) \
5.49%(52) —

21.79%(209)

30.76%(295) — —

30.21%(376)

a5 Difficult

mn

. Very Easy . Easy Meith

Figure 34 - Ease of self-enrolling or dependent enrollment on the CSI Health and Dental Plan.

Quick Takeaways: Most students (92%) who self-enrolled or enrolled a dependent reported
having no difficulty either self-enrolling or adding dependents to the CSI Health & Dental
plans, compared to only 8% of students who reported having difficulty. This is an
improvement of 1% over 2021 in students finding the process easier.
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Q4o: The CSI Health and Dental Plan provides coverage for a variety of health practitioners
and services. Please rank the importance of the following coverage benefits and services.

Dental

6

8

Physiotherapy

Prescription
Drugs

Chiropractor
al Workers
4

Maturopath

Tl.aue- _ 4

1 2 3 4 5 3 7 8 9 10
Figure 35 - Rated importance of key CSI Health and Dental Plan coverages.

[=]

Quick Takeaways: This question was only asked to those who indicated they are aware of
and enrolled in the plan. Students prioritize dental, vision, and physiotherapy as the top 3
benefits of the CSI Health and Dental Plan. In comparison to 2021, the top 2 are the same,
but the third was prescription drugs, which is rated as fourth this year by a very small
margin. The priority of students year-over-year has stayed almost the same. It would be
beneficial to compare the usage rates of these services against their importance.
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Q41: How would you rate your satisfaction with CSI’s Health and Dental Plan?

3. 7%

average rating

| |k [

VERY - DISSATISFIED ¥  NEITHER SATISFIED _  SATISFIED ¥  VERY -« TOTALT™
DISSATISFIED NOR DISSATISFIED SATISFIED
4.60% 3.68% 30.90% 40.80% 20.02%

B0 53 251

48 403

Figure 36 - Satisfaction rating of the CSI Health and Dental Plan.

Quick Takeaways: This question was only asked to those who indicated they are aware of
and enrolled in the plan. Overall, students are satisfied with the CSI Health and Dental Plan.
Only 8.28% of students have expressed dissatisfaction with the Health & Dental plan; a
slight decrease compared to 2021 (8.68%). Notably, the percentage of students satisfied or
very satisfied increased by 4% over 2021.
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Q42: How can the CSI Health and Dental Plan be improved?
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Figure 37 - Most frequently mentioned words describing how the CSI Health and Dental Plan could be improved.

Quick Takeaways: This question was only asked to those who indicated they are aware of
and enrolled in the plan. Through the feedback received on opportunities to improve CSl’'s
Health and Dental Plans, the common suggestions included the following:
e Improved information on coverage amounts, where it can be used, and how to use it
in easier to understand terms.
e Provide better clarity on the coverage differences between the CSI Health and Dental
Plan and the International Health Plan (CIHIP).
e Centralized information on locations of local clinics and dental offices
e Increases in coverage for dental (specifically restorative work - i.e., root canals,
vision, and expanded prescription drug coverage)

52 | PAGE

CONESTOGASTUDENTS.COM 519-748-5131 299 DOON VALLEY DRIVE
OB Ya@CSTUDENTSINC CSI@QCONESTOGAC.ON.CA KITCHENER, ON N2G 4M4



http://www.conestogastudents.com/
mailto:csi@conestogac.on.ca

2022 CSI YEAR-END SURVEY REPORT /// !

Q43: Please rate how easy or difficult the opt-out process was.

2.79%(11) \

8.38%(33) — 20.30%(80)

32.74%(129)
35.79%(141)
. Very Easy . Easy Meither Eas.. Difficult
Very Difficult

Figure 38 - Rating of ease of opting out.

Quick Takeaways: This question was only asked to those who indicated they opted out of the
CSl Health and Dental Plan. A slight majority of students (56%) rated the opt-out process as
easy, with approximately 11% finding the process difficult. Compared to 2021, the
percentage of students rating the process as easy has remained the same, but those rating
the process as difficult decreased by 6%.

Q44: How can the opt-out process be made easier or improved?

Quick Takeaways: Through the feedback received on opportunities to make the opt-out
process easier/improved, the common suggestions included:
e Process and issue refunds faster (Less than 6-8 weeks)

e Provide a refund tracker to know when it can be expected

e Increased awareness of where, when, and how to opt-out (many stated they found it
hard to find)

e Do not require an annual opt-out for those who have previously opted out
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College International Health Insurance Plan (CIHIP)

Q45: As an international student, are you aware of the College International Health
Insurance Plan (CIHIP)?
No 11.45% (161)

Yes 88.55% (1245)

Figure 39 - Awareness of CIHIP among International Students.

Quick Takeaways: This question was only asked to students who identify as international.
89% of respondents are aware they are enrolled on the CIHIP. This is a significant
improvement (+40%) over 2021 where only 49% were aware of their enroliment on CIHIP.
When analyzed by year of study, there is a consistent increase in awareness from those in
first year (86%) through to fourth year (100%).

Q46: How did you become aware of the College International Health Insurance Plan
(CIHIP)? Select all that apply.
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Figure 40 - Awareness of CIHIP by medium.

Quick Takeaways: This question only applied to respondents who were aware of CIHIP. The
top 3 methods people became familiar with the plan were Direct Email (58%), CSI's Website
(40%), and Friends (32%).
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Q47: How well informed do you feel about the following aspects of your College
International Health Insurance Plan (CIHIP)?

3.64
4 3.34 3.35

(]

sy

Health Plan Coverage Submitting a Health Where your Health
Plan Claim Plan is Accepted

Figure 41 - Weighted average of the level of feeling informed on a scale of 1-5.

Quick Takeaways: This question was only asked to those who indicated they were aware of
the plan. Overall, awareness of CIHIP has increased in all aspects from 2021 to 2022 (see
Table 4), continuing to support that awareness efforts increased between 2021 and 2022,
successfully improved student knowledge about the plan.

Health Plan Aspect 2021 Weighted 2022 Weighted Improvement
Average Average

Health Plan Coverage 3.36 3.64 +8.3%

Submitting a Health 3.10 3.34 +7.7%

Plan Claim

Where your Health 3.13 3.35 +7.0%

Plan is Accepted
Table 4 - Comparison between 2021 and 2022 of CIHIP Awareness.
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Q48: If you self-enrolled or enrolled dependents on to the College International Health
Insurance Plan (CIHIP), please rate how easy or difficult the process was.

3.02%(28) \
BaA7%(48) —

23.06%(214)

32.54%(302)

36.21%(3386)

as... Difficult

18]
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- Very Easy - Easy Neith

Very Difficult

Figure 42 - Ease of self-enrolling or dependent enrollment on CIHIP.

Quick Takeaways: This question was only asked to those who indicated they were aware of
the plan. Most students (92%) who self-enrolled or enrolled a dependent reported having no
difficulty either self-enrolling or adding dependents to CIHIP, compared to only 8% of
students who reported having difficulty. This is no change compared to 2021.

Q48: How would you rate your satisfaction with the College International Health Insurance

Plan (CIHIP)?
3 . ; x*
average rating
VERY - DISSATISFIED ¥ NEITHER SATISFIED _ SATISFIED ¥ VERY - TOTAL ™
DISSATISFIED NOR DISSATISFIED SATISFIED

4.25% 3.61% 29.05% 43.18% 19.90%
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Figure 43 - Satisfaction rating of CIHIP.

Quick Takeaways: This question was only asked to those who indicated they were aware of
the plan. Overall, students are satisfied with CIHIP. Only 7.86% of students have expressed a
measure of dissatisfaction with CIHIP; a slight increase compared to 2021 (0.19%). It is also
of note that the percentage of students satisfied or very satisfied increased by 5% over
2021.
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Q42: How can the College International Health Insurance Plan (CIHIP) be improved?

Quick Takeaways: Through the feedback received on opportunities to improve CSI's CIHIP,
the common suggestions included:
e Increased direct billing acceptance and clinic options.
e Improved information on coverage amounts, where it can be used, and how to use it
in easier to understand terms.
e Provide better clarity on the coverage differences between the CSI Health and Dental
Plan and the International Health Plan (CIHIP).
e Improved processing and payment times for claims.
e Frequent information sessions or drop-in times to learn more.
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Overall Health Plan Affordability

Q51: How much do you agree with the following statement: "CSlI's health plan coverage is

affordable to me.”
Strongly disagree 1.63% (33) \

Strongly agree 18.97% (385)

Disagree 6.01% (122) B

MNeither agree nor disagree —
30.41% (617)

Agree 42.98% (872)
Figure 44 - Level of agreeance of students that CSl's health plans are affordable.

Quick Takeaways: This question was only asked to respondents who indicated they are
aware of their health plans. 92.36% of students expressed that the health plan coverage
offered through CSl is affordable, suggesting that costs align with student expectations. This has
remained similar to 2021.

Dialogue

Qs52: How familiar are you with Dialogue, the free online platform/mobile app that allows
Conestoga students enrolled on a CSl health plan to connect virtually to discuss their
medical needs?

Extremely familiar 10.05%
(246)
Mot at all familiar 24.24% (608) \

Very familiar 16.50% (404)

Not so familiar 24.39% (587) Somewhat familiar 24.22%

(593)

Figure 45 - Familiarity with Dialogue.

Quick Takeaways: Approximately 51% of students on a health plan surveyed have expressed
familiarity with Dialogues health services. Compared to 2021, familiarity with Dialogue
decreased by 12%.
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Legal Protection Program

Q53: Are you aware of the CSI Legal Protection Plan?

Yes, | am aware and
enrolled on the plan.
926.88% (658)

Mo, | am not aware of
the plan. 62.13% Yes, | am aware and

(1521) opted out of the
plan. 10.99% (269)

Figure 46 - Awareness of the CSI Legal Protection Plan.

Quick Takeaways: Many students (62%) responded they are unaware of the CSI Legal
Protection Plan. Only 27% of students responded that they are aware and enrolled in the
Legal Protection Plan, with another 11% indicating they are aware but opted out.

When analyzed by year of study, awareness of the plan increased from those in first year
(31%) to those in fourth year (60%), demonstrating that students generally become more
familiar with the legal plan the longer they are a student.

These awareness rates should be compared to the current percentage of students enrolled
to identify if they are enrolled and unaware of their plan status. There should also be
consideration given to increasing awareness of the plan and its coverage to improve
enrollment in the future.

Q54: How did you become aware of the CSI Legal Protection Program? Select all that

apply.

46.9%

°0% |

49.5%
40%

27.5%
30%
Oy
19.6% 18.4% 17.8%
20% 13.2% 1199
3%
o

10% . 46% ggo
0% - B

Direct CSI Social CSI Friend CSl Colleg Walkin On-Cam CSI Other

Email Websit Media Mobile s Staff e gby  pus Classr (pleas

e app Facult On-CamPoster oom &
¥/5... pus Boa.. Pre.. spe..

Figure 47 - Awareness of the CSI Legal Protection Program by medium.

Quick Takeaways: This question only applied to respondents aware of the Legal Protection
Program. The top 3 methods people became familiar with the plan were Direct Email (50%),
CSI’'s Website (47%), and Social Media (27.5%).
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Qs55: How well informed do you feel about the following aspects of your CSI Legal
Protection Program?

N 2.24 319

Legal Plan Coverage Accessing Legal Plan Coverage

egal

Figure 48 - Weighted average of the level of feeling informed on a scale of 1-5.

Quick Takeaways: This question was only asked to those who indicated they were aware of
the plan. Overall, awareness of the CSI Legal Protection Program has increased in all
aspects from 2021 to 2022 (see Table 5), continuing to support that awareness efforts
increased between 2021 and 2022, successfully improved knowledge about the plan
among students enrolled.

Legal Plan Aspect 2021 Weighted 2022 Weighted Improvement
Average Average

Legal Plan Coverage 2.78 3.24 +16.6%

Accessing Legal Plan 2.64 3.19 +20.83%

Coverage

Table 5 - Comparison between 2021 and 2022 of Legal Plan awareness.

Q56: Please rate how easy or difficult the opt-out process was.
1.11%(3) 1
.

14.07%(38)

4.44%(12)

41.85%(M3) —

38.529%(104)

3s... Difficult

(18]

. Very Easy . Easy MNeither
Figure 49 - Rating of ease of opting out of the CSI Legal Protection Plan.

Quick Takeaways: A slight majority of students (53%) rated the opt-out process as easy, with
approximately 6% finding the process difficult. Compared to 2021, the percentage of
students rating the process as easy has decreased by 3%, but those rating the process as
difficult decreased by 11%.
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Qs57: How can the opt-out process be made easier orimproved?

Quick Takeaways: Through the feedback received on opportunities to make the opt-out
process easier/improved, the limited suggestion included the following:
e Step-by-step instructions
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HEALTHCARE ACCESSIBILITY

Q58: Has a lack of health insurance coverage (no insurance or not enough coverage) made
you need or consider one of the following? Select all that apply.

60%

50%

25.45%

23.08%
o
19.73% 17.52%

10%
0%
None of the Avoid or Skipfcancel/p Not purchase Skip/cancel/p
above delay ostpone a medicine/pres ostpone a
treatment practitioner” cription doctar’s
s appointm... appeintmen...

Figure 50 - Impact of a lack of health insurance coverage.

Quick Takeaways: Students have been impacted by a lack of health insurance coverage,
whether that be the avoidance or delay of needed treatment (25.45%) or not purchasing
their medicine or prescriptions (19.73%). Students will and are avoiding taking care of their
health due to the financial costs related to various treatments and medical expenses.
Compared to 2021, there is an increase in all categories.

Q59: The last time when you needed medical care in the evening, on a weekend, oron a
public holiday, how easy was it to get care without going to the emergency department?
Very difficult 12.62% (309)

Difficult 15.28% (374) ~— Does not apply to me.

40.77% (998)

Neither easy nor difficult
14.62% (353)

} Very easy 5.23% (128)
Easy 11.48% (281)

Figure 51 - Ease of accessing medical care on evenings, weekends, and holidays.

Quick Takeaways: Of the 59.23% of students who have experienced this issue, students were
more likely to express satisfaction with the ability to access medical care (31.33%, inclusive of
“Easy,” “Very Easy,” and “Neither Easy nor Difficult”) than having had difficulty (27.90%).
Compared to 2021, more students (+8.6%) have indicated difficulty accessing healthcare on
evenings, weekends, and holidays.
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Q61: How likely are you to use an on-campus pharmacy if it was available?

50%

40% 33.95%

28.02%

16.79%

1.76% 1017%

Very likely Likely Meither Unlikely Very unlikely
likely nor
unlikely

Figure 52 - Likelihood of students using an on-campus pharmacy.

Quick Takeaways: Approximately 61% of students surveyed stated they would be likely to very
likely to use an on-campus pharmacy, dwarfing those students who explicitly stated they would
not. Compared to 2021, this is a 4% decline in the likeliness of use but still demonstrates a
strong potential of use for the service.

When analyzing responses by campus, in order of likeliness of use of an on-campus
pharmacy, they are:

Downtown Kitchener (72%)
Brantford (68%)

Waterloo (64%)

Guelph (64%)

Reuter (64%)

Doon (62%)

Cambridge (51%)
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Q62: How likely would you be to use an on-campus, in-person medical care clinic?

50%

36.72%

40%

28.59%

16.54%

QL
10.05% 0.00%

Very likely Likely Meither Unlikely Very unlikely
likely nor
unlikely

Figure 53 - Likelihood of students using an on-campus medical care clinic.

Quick Takeaways: Nearly 65% of students surveyed stated they would be likely to very likely to
use an on-campus, in-person medical clinic, dwarfing those students who explicitly stated they
would be a varying degree of unlikely to utilize such a service. Compared to 2021, this is a 5%
decline in the likeliness of use but still demonstrates a strong potential of use for the service.

When analyzing responses by campus, in order of likeliness of use of an on-campus medical
care clinic, they are:

Downtown Kitchener (77%)
Brantford (75%)

Waterloo (68%)

Doon (66%)

Guelph (65%)

Reuter (64%)

Cambridge (53%)
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Q63: When booking an appointment with a doctor, what is your preferred appointment
method?

Other (please specify)
1.88% (46) \

Virtual doctors (le.
Dialogue) 6.66% (163)

A community walk- lly

in clinic 16.26% (398)
An on-campus medical
doctor 46.94% (1149)

An off-campus family
doctor 28.27% (692)

Figure 54 - Preferred method of appointment booking when visiting a doctor.

Quick Takeaways: Students surveyed overwhelmingly prefer access to an on-campus medical
doctor over other methods of accessing health care. Outside of an on-campus medical doctor,
there is a strong preference for in-person services, with virtual services being the least preferred.
Compared to 2021, the trend for in-person preference for service remains, but there is a decline
in the number of respondents who prefer on-campus services to off-campus services by
approximately 7%.
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MENTAL HEALTH

Qé60: During your time at Conestoga, have you ever felt for a long period of

time (a month or longer)? Select all that apply.
50%

40% 33.78% .- .-
@ 9 32.93% 32.15% 30.51%
30%
ar
. 1814%  1518%
20%
- l . .
0%
Anxious  Nervous Moneof Emotiona Depresse Hopeless  Irritabl Other
the L d = {please
above/Pr specify)

efer ...

Figure 55 - Emotions students have felt for extended periods of time.

Quick Takeaways: Aimost 68% of students reported feeling a negative form of emotion that
has lasted for a long time during their time at Conestoga. This highlights the importance of
ensuring the necessary supports are available to assist students and is an increase of 2%
over 2021.
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Q64: How can mental health supports and services be improved at Conestoga College?

communication s I%'Cfggd
email prgooblems withouf ‘accessec. P enough especially
9 sessions : nothing going Sfter
giving college pqsswbile program J
vanidng  help ; e
organizing €1 net
helpful availability | : NGEdstaff o ﬂce gl Onlme
elptu HEIERTLEY appomtments Lo ﬂ__rea V
Nl Jokftv tt‘w:qrasjlst Campus depressed
first £~ experience @'
less  needs therapy OUt “hard sure feel due KNOW, “E0i050,

s each |ﬂ|OV|dmg person SerVICES :
e e family space - free ' |t's New Studentw'orn"iatmm

anxiety 1ong ier want Wor erm th B

unsure €VeNnts = ¢ . rough
Optl conestoga  provia le programs e t spreading
; counsellmg offered
regular n;eL;;ae\on'a one AWE]I’EI’]ESS stress campuse< cotrcellers
anything surveys d yAccessnb\e haven “’alkf et(ferOWe
g a(LLJS now gt eonce
classes session

recreational suppor‘icsﬁr i p port m e 1 ta | L{sed

check ] psychologist therapists
see  counselors

smester weekly comfortable
Everything

Figure 56 - Most frequently used words to describe how to improve mental health supports and services.

Quick Takeaways: Through the feedback received on opportunities to improve Conestoga’s
Mental Health supports, commonly suggested ideas included:
e Improved communication about the existing supports available both at the College
and in the community and general awareness campaigns
e More options for support (in-person groups, video chat groups, direct messaging,
peer-to-peer)

o Wellness workshops (meditation, yoga, handling stress, coping strategies, etc.)
e Wellness/Decompression Rooms
e More accessible counsellors (availability, culturally, linguistically, geographically)
e Removing the requirement for a referral from a doctor to see a psychologist or
social worker from the health plan to encourage easier access to mental health
professionals.
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FUTURE HEALTH AND WELLNESS SERVICES

Q65: What additional or new health and wellness services would you like to see offered
through CSl and/or Conestoga College?

medicines ’
s . especially
niine never y
IN€ COUTSEng solpf‘tf; ng Fees checkups program bt talke
F_'? ‘ik‘ﬂil [ﬂa activities \'ND O\e|egu|ar
I - I g Give S ev
international physical emergency available games
medicine dn‘feren dont |
éveryone availability Denta eye Upperson  one
Everything SGSS'OHS stress Awareness o,y

Plah"' Wellness

Conestoga offeredpy : o scho;o.[ er

Group. Need qcheckup care many « helpful
gork ns Less very aware need
make ek student ipti
ety 0 me J ical Co||ege prescription
sports O .e a3 f} ood drugs t well NG oy
ht prowded year % gl,r?oaw et space '
Wewg 1
Anythin i
ﬂ‘ee ything Maybe 3 see Easy plood
. needed covered
RGN, 1y people : Q| room optlons Appointment benefits
ychiatrist Dermatology feel areéa Y€ peing Ha Joctots vaccinati
current exercise before hours bas lsatisfl&‘d winter - way class RICSED
appointments center

Figure 57 - Most frequently used words to share suggestions for new health and wellness services.

Quick Takeaways: Through the feedback received on new Health & Wellness supports,
commons themes of services and supports were:
e On-Campus Practitioners (Naturopath, Osteopath, Dietitian, Physiotherapy,
Chiropractor, Dental, Massage, Vision, Estheticians/Spa)
On-Campus Pharmacy
Quiet/Decompression/Sensory Rooms
Peer Support Groups (Shared experiences)
Increased Mental Health Supports
Animal Therapy
Improvements to health plan coverage amounts
Nutrition support
Professional Guides/Classes for Healthy Eating and Living
On-Campus Fitnhess Activities and Facilities
Yoga and Meditation Sessions
Access to counselling services on and off-campus
Access to medical care clinics and health practitioners on campus
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LEADERSHIP & CAREER SERVICES

Leadership and career services aim to provide students with professional development
outside of their academic experience through workshops, seminars, guest speakers, peer
clubs, and more. This year’s survey responses indicated an improvement in awareness of
the program and highlighted shifts in student preferences from 2021 to 2022 regarding
leadership and career development opportunities.

Some key findings to note regarding this section of the survey are:
e Awareness of the CSI Clubs and Societies Fee improved by 8% compared to 2021
but still lags awareness levels from 2020 of 72%.

e The top 3 factors most likely to influence a student’s decision to attend a
professional conference, seminar, workshop, or guest speaker event are the
theme and subject matter of the conference, the speaker, and tied for third is to
build resumes and receive certificates.

e The demand for volunteer opportunities has remained relatively steady since
2021.

OPTIONAL FEE AWARENESS
Q66: Are you aware of the optional CSI Clubs & Societies Fee?

Mo 36.40% (291)

Yes 63.60% (1557)

Figure 58 - Awareness of the CSI Clubs & Societies Fee.

Quick Takeaways: 64% of students are aware of the optional CSI Clubs & Societies Fee. This
is an improvement over 2021 by 8% but still lags awareness levels from 2020 of 72%.

Upon further analysis, awareness of students in second-year through fourth-year is 71%-
72%, while first-year students are 58%. When compared by campus, awareness is similar
across most campuses, with Reuter, Brantford, and Guelph having below-average
awareness at 33%, 48%, and 56%, respectively.
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LEADERSHIP AND CAREER SERVICES INTEREST

Q67: What top 3 factors will motivate you to attend a professional conference, seminar,
workshop, or guest speaker event?
90%

80%
65.28%

TO% 79.74%

50% 50.57% 50.57% 45.90%

50%

40%

30%

20%

- 5.54%

10%

0% |
The The Resume Receiving Co-Curricul Other
Theme/Subje  speakeris Building a ar (please
ot Matter a Certificate  Racognition specify)

that Is... recogniz...

Figure 59 - Factors motivating attendance for conferences, seminars, workshops, and events.

Quick Takeaways: The factors that are most likely to influence a student’s decision to attend
a professional conference, seminar, workshop, or guest speaker event are the theme and
subject matter of the conference, followed by the speaker being a recognizable name or a
good reputation, and tied for third is to build resumes and receive certificates. Compared to
2021, the theme remained the most important factor, but receiving a certificate has
become less important than the actual speaker.

Q68: Are you seeking leadership and career development opportunities outside of the
classroom?

No 34.07% (834)

Yes 65.93% (1614)

Figure 60 - Percentage of students seeking leadership and career development outside of the classroom.

Quick Takeaways: 66% of students are seeking leadership and career development
opportunities outside of the classroom; a 1% decrease from 2021. Upon further analysis,
international students (76%) are more likely to seek leadership and career opportunities
than their domestic counterparts (53%). Males (68%) are slightly more likely to seek
opportunities than females (65%). First (65%) and second-year (70%) students are more
likely to seek opportunities than third (56%) or fourth-year (63%) students. Across
campuses, the desire for students to seek leadership and career opportunities is similar,
except for the Reuter campus, which is significantly lower.
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Q69: What type of leadership and career development opportunities and workshops are
you most likely to participate in? Select up to 3 choices.
70%
53.28%  5161%

0%

40.46% )
3717%

30.36%

1.98%  o.81%

Carear Leadersh Woluntee Professi  Life-Ski  Clubs None of  Other
Developm ip Skill r onal 1L and the (pleass
ent Workshop Opportun Conferen Workshop Academic above specify)
Works..  S.. ities CES B S Socie..

Figure 61 - Preferred type of leadership and career development opportunities.

Quick Takeaways: This question was only asked to respondents who indicated they are
looking for leadership and career development opportunities. Career Development
workshops, Leadership Skill workshops, and Volunteer Opportunities are the favoured
programming of students surveyed, highlighting a desire for practical, hands-on professional
skill development. Compared to 2021, student preferences have remained the same for the
top 3 desired opportunities.

Qyo: If you are interested in volunteer opportunities, would you prefer ongoing
opportunities or individual volunteer opportunities?

60%
50%
_ 49.34%
0% 30.61%
30%
20.05%
20%
10%
0%
Both Ongoing and Qngoing Opportunities Individual
Individual Opportunities (no
Opportunities ongoing time

commitrment)

Figure 62 - Interest in ongoing versus individual volunteer opportunities.

Quick Takeaways: Students prefer a combination of ongoing and individual opportunities,
followed by ongoing, then individual opportunities. Compared to 2021, there has been a
significant change in student preferences showing increased support for one type of
volunteer opportunity or the other (see Table 6):

Volunteer Opportunity Type 2021 Results 2022 Results
Ongoing and Individual 70.33% 49.34%
Ongoing 16.86% 30.61%
Individual 12.81% 20.05%
Table 4 - Volunteer opportunity preference comparison between 2021 and 2022.
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Q71: What kind of volunteer opportunities would you be interested in? Select up to 3.

100%
0%
80%
70%
G0%
50%
40%
30%
20%
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0%

81.51%
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College

ege

57.93%

Opportunities
within
Conestoga
College

54.26%
1.56% 0.96%
Opportunities None of Other type
outside of these of
the College, options, I'm volunteering
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Figure 63 - Type of volunteer opportunities preferred.

Quick Takeaways: Students strongly desire volunteer opportunities both on and off campus

to participate within.

CONESTOGASTUDENTS.COM
GBYQ@CSTUDENTSINC

519-748-5131
CSI@QCONESTOGAC.ON.CA
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CSIEVENTS

Events are a significant element of the extracurricular student experience at Conestoga
College that enhances the day-to-day lives of students during their academic careers. This
year’s survey responses indicated an improvement in awareness of events and highlighted
shifts in student preferences from 2021 to 2022 to in-person event preferences.

Some key findings to note regarding this section of the survey are:

Awareness of the CSI Events Fee improved by 11% compared to 2021, but still
lags awareness levels from 2020 of 83%.

The most common awareness mediums for CSl events on their campus were still
through digital methods, but compared to 2021, online mediums have seen a
slight decrease in awareness generation, while in-person methods such as friends
and on-campus poster boards have grown significantly with the return to in-person
classes.

The clear motivator for students to attend CSI Events is the event's theme,
followed by a new experience, chance to win prizes and interact with their peers. It
is clear what does not motivate them: Co-Curricular Recognition.

Event timing is the primary barrier to attending CSI events, followed by
transportation and ticket prices.

Students' preference for events is on Fridays and weekends, during the afternoon
and evening.

The overwhelming majority of students are comfortable with in-person events.

Students' most common hobbies and interests are movies and television, music,
and travel.

Live entertainment, interactive events, and tutorials/workshops are the top 3
preferred types of events.

Student-suggested events and discussion topics included holiday and cultural-
themed events, interactive activities, live performances, fitness/sports-oriented
events, financial and budget planning tips and advice, time management and
career/professional development workshops, mental health and self-care
practices, and off-campus trips to attractions and venues.
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CSI EVENTS AWARENESS

Q72: Are you aware of the optional CSI Events Fee?

Mo 33.25% (814)

Yes 66.75% (1634)

Figure 64 - Awareness of the CSI Events fee.

Quick Takeaways: 67% of students are aware of the optional CSI Events fee. This is an
improvement over 2021 by 11%, but still lags awareness levels from 2020 of 83%.

Upon further analysis, awareness of students in second-year through fourth-year is 76%-
82%, while first-year students are 60%. When compared by campus, awareness is similar
across most campuses, with Reuter, Brantford, and Guelph having below-average
awareness at 25%, 57%, and 58%, respectively.
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Q73: How do you normally learn about CSI Events? Select all that apply.
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Figure 65 - Awareness of CSI Events by medium.

Quick Takeaways: The top 3 methods people became familiar with CSI events on their
campus were by email (63%), social media (36%), and through CSI’s website (31%),
demonstrating a preference for online mediums. This trend remained consistent across
campuses with the following exceptions:

e Downtown Kitchener students had significantly lower awareness generated by
direct emails than other campuses, but they are more likely to have awareness
generated by friends than other campuses.

e Cambridge had significantly lower awareness generated by CSI's Website, and the
student success portal, but they had much higher awareness generated by on-
campus poster boards and in-person hallway promotions than other campuses.

e Reuter had significantly lower awareness generated by Social Media, CSI's
Website, App, the student success portal, and CSI| Staff than other campuses.

e Brantford students had significantly lower awareness generated by in-person
hallway promotions, and on-campus poster boards, but had higher awareness
generated by CSI's Website, CSI Staff, and College Faculty/Staff than other
campuses.

e Doon students had significantly lower awareness generated by CSI| Staff than
other campuses.

e Waterloo students had significantly lower awareness generated by on-campus
poster boards than other campuses.

e Guelph students had significantly lower awareness generated by in-person
hallway promotions, but higher awareness generated by the student success
portal than other campuses.

Compared to 2021, online mediums have decreased slightly, while in-person methods such
as friends and on-campus poster boards have grown significantly with the return to in-
person classes.
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EVENT MOTIVATORS AND BARRIERS

Q74: What top 3 factors motivate you to go to a CSl event?

80%

70% 56.90%
-- U 55.51%

50% ZLa ’ 51.96%

50% 40.32%

40%

0% 20.87%

20%
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Figure 66 - Factors that motivate event attendance.

Quick Takeaways: The clear motivator for students to attend CSI Events is the event's theme,
followed by a new experience, chance to win prizes and interact with their peers. It is clear what
does not motivate them: Co-Curricular Recognition.
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Qys5: What factors limit or prevent you from going to a CSl event? Select all that apply.
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Figure 67 - Factors limiting attendance at events.

Quick Takeaways: The timing of an event is the primary factor that limits attendance at an
event by a significant margin. The next most cited factors limiting attendance are
transportation and ticket prices.

Upon further analysis, international students are more likely to cite transportation as a
factor that limits their ability to attend an event than domestic students. Domestic students
are also more likely to cite that they would prefer to do other things in their spare time than
attend a CSl event and not attend due to the event's theme than international students.

When compared by campus, students from Brantford, Guelph, and Downtown Kitchener are
less likely to allow the event theme to affect their decision to attend compared to other
campuses. Students from the Cambridge, Guelph, and Reuter campuses are more likely not
to attend as they prefer to do other things in their spare time. Cambridge and Reuter are
least likely to be affected by transportation as a barrier. Ticket prices are most likely to deter
students from Reuter.
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Q76: What day of the week are you most likely to participate in an event? Select all that

apply.
60%
45.29%

"o 39.58%

49.06%
40%

2907%  9ys7%  27.53%

0% 24.47%
20%
10%
0%
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Figure 68 - Likelihood to attend events by day of the week.

Quick Takeaways: Students are most likely to participate in events on weekends and Fridays
when most are not in class and may have time off.

Upon further analysis, a student's campus has minimal impact on the best day of the week for
events. Domestic students are less likely to attend events on weekends than international
students.

Q77: What time of day is most convenient for you to watch/attend an event?

Morning (Gam - 12pm)
13.36% (327)

Evening (5pm - 10pm) —
46.57% (1140)

Afternoon (12pm - 5pm)
40.07% (981)

Figure 69 - Likelihood to attend events by time of day.

Quick Takeaways: Students overwhelmingly prefer afternoon or evening events over morning
events, with a slight preference for evening events. Campus or domestic vs international
status has minimal impact on the preference for event timing. Compared to 2021, a larger
proportion of students prefer afternoon events year-over-year.
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Q78: How comfortable do you feel attending an in-person event?
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Figure 70 - Comfort level attending in-person events.

Quick Takeaways: Overwhelmingly, students feel comfortable attending in-person events
after the pandemic, with students at the Reuter expressing the highest degree of not feeling
comfortable attending in-person events. Females are also slightly more likely to express less
comfort in attending in-person events than males.
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TYPES OF EVENTS
Q79: What are your personal hobbies/interests? Select all that apply.
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Figure 71 - Hobbies and personal interests of students.

Quick Takeaways: Students are heavily engaged with the digital media world for television,
movies, and music, and are also passionate about travel and cooking. A lower proportion of
students expressed interest in reading, writing, and gardening.

Upon further analysis by gender, males' top 3 hobbies and interests were sports, movies and
television, and gaming, while females' top 3 hobbies and interests were listening/playing
music/concerts, movies and television, and cooking and baking.

Q8o: Please rank the following types of events in the order of most interested to least
interested.

4.98 4.90
_ 4.44
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1 3.40 3.39
2.82
3
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Entertain  ve Games and and Talent and Privats
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Figure 72 - Preference for types of events.

Quick Takeaways: Live entertainment and interactive games garner the most student attention,
with only 1-on-1 private events not receiving much interest.
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Q81: What specific events or topics of discussion would you like to CSI host?
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Figure 73 - Most frequently used words to describe events or topics of discussion for CSl to host.

Quick Takeaways: Through the feedback received on ideas for events or topics of
discussion for CSI, some common ideas were:

e Holiday and cultural-themed events

e Interactive activities, including video games, bingo, trivia, and more
Live performances - concerts/music, talents, comedy, drag, etc.
Fitness/sports-oriented events
Financial and budget planning tips and advice
Time management and career/professional development workshops
Mental Health and self-care practices for dealing with stress, anxiety, worries and
more
e Off-campus trips to attractions and venues
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CSI COMMUNICATIONS

CSI communications are the driver of success for many of CSl’s programs and services to
ensure awareness and utilization by student membership. Over the last year, CSI has
transitioned to more in-person services and in-person communication methods to support
awareness and build student connections. With this shift, students also reported some slight
shifts in their communication preferences over 2021.

Some key findings to note regarding this section of the survey are:

e Most students (67%) read CSlI’'s bi-weekly direct email, and 48% of students would
be interested in being able to have it sent to their non-college emails. Most
students (89%) would also like emails at least weekly.

e Students are actively seeking the following information by direct email: upcoming
events and workshops, financial and life assistance information, health and
wellness information, career and leadership opportunities and student life tips
and tricks.

e CSl’'s website is primarily used to learn about and attend CSI events (58%), learn
about the health plan (42%), and search for employment opportunities (39%).

e Students were overwhelmingly interested in purchasing clothing and apparel from
a CSl online store (60%); and felt that $16 for a t-shirt and $28 for a hoodie was
reasonable. Students also were interested in purchasing school supplies (46%)
and technology and accessories (43%).

e Students online social media engagement remained the same for Instagram
(82%), increased for TikTok to 22% of students, and Facebook decreased by 5%.
Students are most active online in the evenings between 5pm and 10pm (42%),
and in the afternoon from 12pm to 5pm (29%).

e CSl's Instagram was the most followed social media account by students (63%);
an increase of 3% compared to 2021, followed by Facebook, TikTok, and Twitter.
30% of respondents do not follow CSI on any social platform (30%), a 2%
decrease compared to 2021.

e Almost 80% of students support CSI’s posting frequency on social media and are
overwhelmingly satisfied (97%) with our one-business-day response rate.

e Students are seeking contests and prizes (84%), information about CSI events
and services (60%), information about how to get involved and employment
opportunities (55%) on CSI’s social media accounts.

o 48% stated they downloaded CSI’'s mobile app, and of these students, they use it
for learning about CSI events (69%), finding out about CSI’s health & legal plans
(45%), Support Services (43%), and Employment Opportunities (40%).

e Those who did not download the app were mostly either unaware of it or didn’t
see a use in it.

e The top 3 features students found useful on the CSI App are service information
(42%), information on active incentives (39%), and push notifications (38%).

e New feature preferences were the ability to place online food orders (56%),
purchase event tickets (58%), and speak with CSI Staff (52%).
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COMMUNICATION PREFERENCES

Q82: Do you read the bi-weekly CSl direct email that is sent every second Monday to your
Conestoga College email address?

No 32.60% (798)

Yes 67.40% (1650)

Figure 74 - % of Students who Read the Bi-Weekly CSI Email

Quick Takeaways: The majority (67%) of students stated that they are aware of and read the
bi-weekly email sent by CSI. Students were slightly more likely in 2022 than they were in
2021 to read CSI's email correspondence. However, it is difficult to verify this without the
ability to measure the open rate of CSI’s direct email interactions through the college email
platform.

Q83: Would you voluntarily sign up to receive the bi-weekly CSI direct email to your non-
Conestoga College email account?

Yes 47.55% (1164)
No 52.45% (1284)

Figure 75 - Student interest in receiving direct emails from CSlI to their personal account.

Quick Takeaways: 48% of students stated they would voluntarily sign up to receive direct emails
from CSI if provided the option. When compared year-over-year, there was a slight decrease in the
number of students interested in receiving CSI emails to their personal accounts.
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Q84: What information or content would you like to receive updates on in a CSl direct
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Figure 76 - Most frequently used words to describe the information and content students would like to receive by email.

Quick Takeaways: Through the feedback received on information and content for direct
emails from CSI, some common suggestions were:

e Information on upcoming events and workshops

e Information on financial and life assistance (bursaries and awards, food bank,

emergency financial support, etc.)

e Health and Wellness (health plans, mental health support, etc.)

e Job and Volunteer Opportunities

e Clubs

e Student Life (discounts, tips, tricks, things to do, etc.)
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Q8s5: How frequently would you like to receive CSI direct email updates to your personal
email?

More than once a month
2.49% (29) \

Once a month 8.33% (97)

Every day 14.26% (166)

0

A few times a week 32.30%
(376)

_

About once a week 42.61%
(496)

Figure 77 - Students desired frequency of CSI direct emails.

Quick Takeaways: Most students were interested in receiving a direct email from CSI to their
personal accounts at least once a week (89%). Students commonly felt a weekly email
(43%) would be preferred. Other students were interested in receiving emails a few times a
week at 32%. While 14% of those surveyed indicated that they would like to receive an email
daily from CSl, only 8% of students explained that they would like to receive a direct email
once a month.
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Q86: Why do you visit the CSI website? Select all that apply.

ANSWER CHOICES ¥ RESPONSES v
v | do not visit CSl's Website 14.22% 248
» Learn about and attend CSl Events 58.25% 1,426
w  Find information about your CSI Health and Legal Plans 41.79% 1,023
v Learn about and access CSI Support Services 37.09% 908
* |Learn about and join CSI Clubs and Societies 27.41% 671
~ Find and apply for CSI Employment Opportunities 38.52% 943
v Contact Us 12.34% 302
= Enter contests and giveaways 30.56% 748
» Other (please specify) Responses 0.86% 21

Total Respondents: 2,448

Figure 78 - Reasons for Visiting CSI Website

Quick Takeaways: Students primarily visit CSI’s website to learn about and attend CSI events
(58%). Approximately 14% of students surveyed do not engage with CSl’s website. The
reason for doing so is unknown, but it remained stable year-over-year. When comparing data
with students' year of study, it can be observed that first-year students were more likely to
not visit CSI’'s website (15%) compared to students in their second year of study (10%).

Q6:1st Year

Q6: 2nd Year

Q6: 3rd Year
Q&: 4th Year | ‘
Q6: 5th Year
or More
0 1000 2k 3k a4k 5k
B donotvisi.. [ Learn abou... Find inform... Learn abou...
Learn abou.. [ Findand ap.. [ Contact Us Enter conte...
. Other (plea...
Figure 79 - Reasons for Visiting CSl's Website by Year of Study
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Q87: Why have you not visited the CSI website?

Other (please specify)
10.06% (35)

| did not know CSl has
a website. 37.36%
(130)

| did not need to visit
CSl's website because
| found information...
52,59% (183)

Figure 80 - Student Reasons for Not Visiting CSl's Website

Quick Takeaways: When students were asked why they had not yet visited the CSI website,
many (52%) of them explained they did not have the need or desire to use it because they
had been able to find information elsewhere. 37% of students asked, stated that they had
not visited the CSI website because they were unaware of it (6% of total survey participants.)
Students provided other reasons for not visiting the CSI website, such as a lack of need and
time to do so.

Q88: What type of items would you like to be able to purchase from the CSI online store?
Select all that apply.
T0%
60%

46.94%
50% ° 4363%
35.46%

26.35%

10:;0 - 0.850&

0%
I would Clothing School Technolog Frash Memaorabil — Other
not and Supplies  yand Kits ia and (please
purchase Apparel Accessori Saouvenirs specify)
items... es from...

Figure 81 - Items Students Would Like to Purchase from a CSI Online Store

Quick Takeaways: Students were overwhelmingly interested in purchasing clothing and
apparel from a CSI online store (60%). However, students also had an interest in purchasing
school supplies (46%), technology and accessories (43%), frosh Kits (35%), and memorabilia
and souvenirs from specific events (26%).
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Q89: What is a reasonable price to pay for the following types of apparel?

Hoodie/Sweater

28

(=]
—y
L=}
=]
=

30 40

Figure 82 - Student Opinions on Reasonable Price for Apparel

Quick Takeaway: The average survey participant considered it reasonable to pay 16$ for a t-
shirt and 28$ for a hoodie/sweatshirt. Students in 2021 agreed that 16$ was a reasonable
price for a t-shirt, however, they identified a reasonable cost for a hoodie/sweater as being
$48 - almost double what was deemed to be reasonable by students this year.

Qgo: When are you normally most active online?

50%
40%
: 42.40%
29.08%
30%
20% 15.65%
e 12.87%
- -
0%
Morning (6am - Afternoon (12pm Evening (5pm - Night (10pm -
12pm) - 5pm) 10pm) Bam)

Figure 83 - Students’ Most Active Time Online

Quick Takeaway: Students are largely most active online in the evenings between 5 and
10pm (42%), followed by in the afternoon from 12pm to 5pm (29%). Less than 30% of
students are active online before 12pm or after 10pm.
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Qg1: What social media platforms are you most active on? Select all that apply.
erezre [l seox

Facebook 37.25%
Twitter 16.09%
TikTok 22.M%
Other (please 5.19%
specify) I
0% 10% 20% 30% 40% 50% 50% T0% 50% 90% 100%

Figure 84 - Most frequently used social media platforms.

Quick Takeaway: The same number of students identified themselves as active on
Instagram in 2022 as in 2021 (82%). However, the use of Facebook decreased from 42% in
2021 to 37% in 2022. It appears students may have begun to replace Facebook usage with
TikTok (22%); as the number of students using it increased by 5% in 2022.

Qg2: What CSl social media accounts do you follow? Select all that apply.

x| -
Instagram -
(@Cstudentsinc) R

Facebook

(@Conestoga....

19.73%

Twitter
(@CsStudentsinc)

9.27%

TikTok

0,
(@Cstudentsinc) 9.64%

0% 10% 20% 30% 40% 50% 60% T0%

Figure 85 - CSI Social Media Accounts Students Follow

Quick Takeaways: CSlI’s Instagram account @CStudentsinc was the most followed social

media account by Conestoga College students (63%); an increase of 3% compared to 2021.
However, the number of students following the CSI Facebook account (20%) dropped by 3%
when analyzed year over year. A noteworthy portion of respondents do not follow CSI on any
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social platform (30%), though this number dropped by 2% when compared to data from
2021.

Qg3: How often do you engage with our social media content? (likes, comments, story
polls etc.)

30%

23.33% 23.86%

20%

10.01% 9.84%
10%
4.82%
0%
Every day A few About once A few Once a Less than
times a a week times a month once a
week manth month

Figure 86 - Frequency of student engagement with CSI social media

Quick Takeaways: 46% of students said they engage with CSI social media content daily or
multiple times a week. 28% of students said they engage with CSl social media content less
than once a month.

Qog4: How would you rate your satisfaction with CSl's posting frequency on social media?

CSl posts too often 12.05%

CSl does not post often \
(295)

enough 8.54% (209)

CSl posts the right
amount 79.41%
(1944)

Figure 87 - Student opinion on CSI posting frequency

Quick Takeaways: Students are satisfied with CSI’'s posting habits, with nearly 80% agreeing
that CSI posts just the right amount of content.
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Qgs: CSI's current response time for direct messages from social media is within 1 business
day. How satisfied are you with CSl’s response time to direct messages through social
media?

Very dissatisfied 1.63% (40) \

Dissatisfied 1.51% (37) | Very satisfied 20.71% (507)

Neither satisfied nor ~————
dissatisfied 35.29%
(864)

Satisfied 40.85% (1000)
Figure 88 - Student satisfaction with CSI DM response time.

Quick Takeaways: Aimost no students expressed dissatisfaction with CSI’s social media
response times (3%), suggesting large-scale satisfaction with CSI's responsiveness and
attentiveness to students' needs.

Qg6: What kind of social media content/posts would encourage you to follow/continue to
follow and engage with CSl's social media? Select all that apply.

Contests, 5
Prizes, and... 84.07%

Infarmation )
abCUtCSI“I _ 60‘332{}

Trending News

0,
ctaries 32.48%

Information

about How to... 55.72%

Student Stories 29.62%

Other(pleg;f I 1.43%
specify)

0% 10% 20% 30% 40% 50% 60% T0% 80% 90%
Figure 89 - Content that will drive future student engagement.

Quick Takeaways: Most students indicated that contests and prizes are the most attractive
way to entice students to follow and engage with CSI’s social media accounts (84%).
Information about CSI events and services was the second most popular content (60%) for
students to interact with CSI social media. Information about how to get involved and
employment opportunities was the third most common type of content desired by students
(55%).
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Q102: CSl launched a new mobile app in August 2021. Have you downloaded the app from
the Apple App Store or Google Play Store?

No 52.00% (1273)

Yes 48.00% (1175)

Figure 90- % of students who have downloaded CSl's Mobile App.

Quick Takeaways: 48% of students indicated that they had downloaded the CSI mobile app.
This was an increase of 3% when compared year over year.

Q103: Why do you use the CSI mobile app? Select all that apply.

80%

T0%
60% 69.02%
45.45%
50%
40%
30%
209%
10%
0%
Learn Find
about informat
and ian
atten... about...

42.64% 40.00%

36.00%
Learn Find Enter
about and CONLests
and apply and
acces... for C...  givea...

33.09%

17.28%

Learn Contact
about Us

and join

C5l...

4.60%

Other
(please
specify)

Figure 91 - Student Reasons for Using Mobile App

Quick Takeaways: This question was only asked to students who indicated they had
downloaded the CSI App. Students use the CSI App as an informational and participatory
resource, primarily using the app to learn about and attend CSl events (69%), find out more
information about CSI’s Health & legal plans (45%), Support Services (43%), and

Employment Opportunities (40%).

CONESTOGASTUDENTS.COM
GBYQ@CSTUDENTSINC

519-748-5131
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Q104: Which of the current or past functions of the CSl app did you find useful? Select all

that apply.
50%
38.81%  37.79% 36.77%
a0% | -
. 3 o
= 3140%  9970%  29.45%
30% 22.98%
20%
10%
0%
Service Infarmat  Push Campus Shuttle/ Clubs Virtual Orientat
informat  fon on notifica  maps bus respurce  activiti  ion
jon active tions schedule s es companio
incen... s n

Figure 92 - Current and past function utility.

Quick Takeaways: This question was only asked to students who indicated they had
downloaded the CSI App. The top 3 features students found useful on the CSI App are
service information (42%), information on active incentives (39%), and push notifications
(38%).

Q1o05: Why did you choose not to download the new CSI Mobile App
mail _, application :

; nothing
anything sure

nterest wasn't g
" appstusy
thought multiple ¢ Probably events services

around WaNtHere available conestoga  20CESS

th 'm using NOW
insté;lrnj:joramewr Care[;]iearﬁ:tvisit phOﬂe

found having 4: } necessary
Jdidnt mobile never ynaware USE

- student i . y
exist important Prefer online website Haven Space nee Svn;giqs
existence gﬁg?l\(ly interested device Doesn Uci:n‘w;z ey -
econestoga t_m-oughCSl idea dont media sufficient

limited iz, INfOrmation e aWare

Very exists E?fg” dOI’?’T downloaded
thing”;g'%ﬁe cause wasnt
Tried € downloading
college enough social I known follow

| direct
emali . - . school
think fiF‘_{.Y.?Yd |d N o0 2Pt needed
Haven't
Figure 93 - Most frequently used words to describe why students did not download the app.

Quick Takeaways: This question was only asked to those who have not downloaded the app.
Through the feedback received on why students chose not to download the CSI App,
common reasons were:

e Didn’t know/weren’t aware of it.

e Don’t have space/didn’t want to download it.

e Didn’t have use/see value in it.
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Q106: What resources would you find most beneficial to be added to the CSl app?

None of the - 6.13%
above

Onlme.focd 56.43%
orders

Online ticket
sales

58.72%

Peer to Peer

0,
message board 33.11%

Chat option to .
speak with C... 52.94%

Other (please

o 0.68%
specify)

0% 10% 20% 30% 40% 50% 60%

Figure 94 - Student ideas on beneficial resources for the CSI App.

Quick Takeaways: Students had a high level of interest in the ability to place online food
orders (56%), purchase event tickets (58%), and speak with CSI Staff (52%). Students were
also interested in, albeit less so, a peer-to-peer message board (33%). Other suggested
ideas included being able to find tutoring and study groups, along with various clubs.
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Q107: What new feature or capability would improve the CSI Mobile App or interest you to
download it in the future?
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Figure 95 - Most frequently used words to describe features or capabilities to improve the CSI App.

Quick Takeaways: Through the feedback received on what features and capabilities would
improve the CSI App, common suggestions were:
e Quicker access to service information
App-specific features, prizes and giveaways
Chat option to speak with CSI staff
Club and event information
Ability to purchase merchandise, tickets, etc.
Improved user interface and experience
Improve the stability of the app and login
Campus maps
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CSI FROSH KIT

CSI Frosh Kits were introduced during the pandemic as a way to connect with students
remotely and build some school pride and community. 2022 was the second year for
distribution.

Key findings to note regarding this section of the survey are:

e There was a higher proportion of students who stated they paid for the Frosh Kit
and received it, but the overall satisfaction with Frosh Kits declined by 11%
compared to 2021.

e The most commonly cited ways to improve the kits are providing better quality
items and including a hoodie.

e Students who opted out of the Frosh Kit fee opted out because of the price, not
knowing what it is, and not knowing what it included.

Qgy7: Did you opt-in to receive a CSI Frosh Kit in the 2022 school year?

No, | did notopt into ———
receive one. 43.79%
(1072)

Yes, and | received it.
43.95% (1076)

Yes, | have not received
it yet. 12.25% (300)

Figure 96 - % of students who purchased CSI Frosh Kits

Quick Takeaways: Equal numbers of students believe they opted-in and opted-out of
purchasing a frosh kit in the 2022 school year (43% each). The number of students who
opted-in to receive a frosh kit and had received it increased by 16% year over year. Only 12%
of students had opted-in to receive a frosh kit but had not yet received it, which was a
decrease of 11% from 2021.
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Q98: How satisfied are you with the CSI Frosh Kit you received?

3.0%

average rating

E T 20.43%(220)

VERY . DISSATISFIED ¥ NEITHER SATISFIED _ SATISFIED ¥  VERY /
DISSATISFIED NOR DISSATISFIED SATISFIED 37.70%(408)

7.89%(85)
24.98%(269) \ 9.01%(97)

7.89% 2.01% 20.43% 37.70% 24.98%

@ Dissatisfied MNeither Sat... Satisfied

Figure 97- Student satisfaction with CSI Frosh kit (Students Who Received Kit)

Quick Takeaways: This question was only asked to those who responded they received a
frosh kit. The overwhelming majority of students who received a frosh kit were satisfied with
the box they received (63%); this was a decrease of approximately 10% in student
satisfaction year-over-year. 17% of those surveyed expressed dissatisfaction; increasing by
7% from 2021.
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Qg9: Please tell us how the CSI Frosh Kit can be improved?
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Figure 98 - Most frequently used words to describe how the CSI Frosh Kit can be improved.

Quick Takeaway: Through the feedback received on how to improve the CSI Frosh Kit, some
common suggestions were:

Higher Quality Items

Include information about CSI

Package in a bag or backpack for reuse instead of a box
Water Bottle

Lanyard

Phone holders

Cards

Planner

School Supplies (Pens, Pencils, Notebooks, etc.)

Canadian Clothing (gloves/mitts, toques/beanie, scarf, etc.)
Conestoga/CSI Merch (Hoodie or T-shirt - no towels)

Qz1oo0: If you opted in, but have not received your Frosh Kit, we would like to follow up with
you to arrange a pick-up time. What is your contact information?

Of the 2,448 who completed the CSI Year-End Survey, 304 students stated they had opted
in but did not receive their kit and provided follow-up information (12%).
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Q1o01: Please tell us why you did not opt-in to receive a Frosh Kit.

Other (please specify)
20,00% (215)
The Frosh Kit fee was
too expensive. 32.74%
(352)
—/

| did not know what
would be included. 21.58%
(232)

| was not aware of the
Frosh Kit. 25.67%
(276)

Figure 99 - Student Reasons for Not Purchasing a Frosh Kit

Quick Takeaways: For students who opted out of the Frosh Kit fee, 32% stated price was the
reason, suggesting that cost considerations are at the front of mind for students, even more
so than the previous year when only 19% of students explained cost as the reasoning for
opting out. Additionally, 26% were unaware of the Frosh Kit, and 22% did not know what was
in the kit before paying the fee, resulting in their opting out. Compared to 2021, students
were 13% more likely to be aware of frosh kits than 2021. In the other category, reasons
included not being a first-year student, lack of interest, and concerns about the quality of
items received within Frosh Kits.
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CSI'FOOD SERVICES

Food services is a service provided for CSl, but also one that CSI historically receives
substantial feedback about regarding both CSI and non-CSl-owned food services. During the
pandemic, it was difficult to receive or evaluate food services due to its limited operations
and offerings. As food services have generally resumed regular operations, students
continued to share concerns regarding the offerings and overall service provided.

Some key findings to note regarding this section of the survey are:

e Satisfaction based on food preferences/restrictions is relatively similar across all
preferences/restrictions and is somewhat acceptable at a range of 63-69%
satisfaction. Of those who indicated they have a food preference/restriction, the
most common food preference/restrictions are vegetarian (31%), halal (12%), and
plant-based (9.48%).

e Students rated affordability, deliciousness, and food nutrition on campus as their
most important factors.

e Only 41% of students stated they were satisfied with on-campus food services in
2022, and 21% expressed dissatisfaction. The Guelph campus expressed the
highest dissatisfaction with their on-campus food offerings (45%).

e Most students (67%) rated food services to be between extremely to moderately
convenient. 7.71% of students described food service to be not at all convenient.
The Guelph campus experienced the highest level of inconvenience, with 22% of
those surveyed stating food service offerings were not at all convenient.

o 42% of students stated that food on campus was very to somewhat affordable.
27% of students explained that food on campus was unaffordable. Waterloo and
Doon campus students found food offerings the most affordable. The Reuter
campus experienced the highest level of students stating that food services were
unaffordable at 63%.

e 70% of students were interested in a student meal plan ranging from extremely
(23%), very (21%), and somewhat interested (27%). International students (85%)
are more likely to be interested than domestic students (52%).

o 57% of students stated they would likely use an online ordering system to pick up
on-campus food services. Students were just as excited about an online ordering
system for food delivery from campus food service options, with 56% of students
stating they would likely use such a service.

e Students provided relatively consistent feedback across campuses that food
offerings must be healthier, nutritious, culturally diverse, and generally improved
overall. A breakdown of common food and beverage items by campus is provided
in Table 7.
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CURRENT FOOD SERVICE OFFERINGS

[
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Qz10: How satisfied are you with the available food offerings on your campus?
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Figure 100 - Satisfaction on a scale of 1-5 for food offerings on-campus.

Quick Takeaways: This question was not asked to Brantford or Downtown Kitchener
students as they do not have food services. Satisfaction for food offerings for those with a
food preference or restriction of the above categories is relatively similar across all
preferences/restrictions and is somewhat acceptable at a range of 63-69% satisfaction.
This represents an area for improvement and offers a baseline measurement as this was a
new question for the CSI Year End Survey.

When compared by campus, the following are the campuses with the highest and lowest
satisfaction for each food preference/restriction:

Food Preference

Vegetarian
Nut Free
Plant-Based
Dairy-Free
Sugar-Free
Vegan
Flexitarian
Gluten-Free
Halal
Kosher
Pescatarian

Campus with Highest
Satisfaction

Reuter (4.00)

Doon (3.38)

Reuter (3.43)
Cambridge (3.39)
Waterloo (3.28)
Reuter (3.57)
Cambridge & Reuter (3.29)
Cambridge (3.26)
Cambridge (3.28)
Doon (3.23)

Doon (3.19)

Campus with Lowest
Satisfaction
Guelph (3.03)
Reuter (2.86)
Guelph (3.14)
Reuter (2.50)
Reuter (3.00)
Guelph (3.04)
Guelph (2.85)
Reuter (2.63)
Reuter (2.57)
Reuter (3.00)
Reuter (2.43)

CONESTOGASTUDENTS.COM

GBYQ@CSTUDENTSINC

519-748-5131
CSI@QCONESTOGAC.ON.CA
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Qi11: How important is it to you that the food on campus is:
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Figure 101 - Importance of different aspects of food options on-campus.

Quick Takeaways: Students rated affordability, deliciousness, and food nutrition on campus
as their most important factors. This was a new question for the CSI Year End Survey.

When compared by campus, there are minimal differences in the importance of each option
with the following exception:
e Reuter is much less likely to value food offerings appropriate to their culture,
dietary restrictions, and less importance on the food being healthy/nutritious.
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Q112: How satisfied are you with the available food service outlets on your campus?

I have not attended
campus to be able to
comment. 8.24%
Dissatisfied 14.40% (297) \ (170)

Very dissatisfied 6.79% (140)

Very satisfied 11.39% (235)

S

Neither satisfied nor Satisfied 30.78% (635)
dissatisfied 28.41%
(586)

Figure 102- Student Satisfaction with On-Campus Food Services

Quick Takeaways: This question did not apply to Brantford or Downtown Kitchener students
as they do not have food services. Both satisfaction and dissatisfaction with on-campus food
services increased when compared to 2021. 41% of students stated that they were satisfied
with on-campus food services in 2022, compared to only 21% in 2021. Student
dissatisfaction rates increased from 6% in 2022 to 21% in 2022. Given that in 2021, the
overwhelming majority of students could not access food services (56%), it is difficult to
observe accurate trends year-over-year and requires ongoing monitoring. However, when
analyzing differences by campus, students on the Guelph campus expressed the highest
dissatisfaction with their on-campus food offerings (45%).

G0%
o
50% ) 0% 41%
38% 3% 38%
405, 35% 35% 3404
) o 31% 3%
28% 29%
30% 23%
o
18% 21%
20%
0%
Q3: Cambridge Q3: Doon Q3: Guelph Q3: Waterloo (Q3: Reuter
(Including (Including (Cambridge
Rivarside University Skilled
Glen)y Gates) Trades...
. Neither sati.. Zatisfied Dissatizfied

Figure 103 - Student Satisfaction with On-Campus Food Services by Campus
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Q113: How convenient do you feel food services at your campus are?

| have not attended
campus to be able to
comment. 9.26% (191)

Not at all Convenient
7.71% (159)

Slightly Convenient 14.11% (291) ™ Ext v ent
xtremely Convenien

11.54% (238)

Very Convenient 24.96% (515)

Moderately Convenient
32.43% (669)

Figure 104 - Student Opinion of Food Service Convenience

Quick Takeaways: Most students (67 %) rated food services on their campus as extremely to
moderately convenient. Only 7.71% of students described food service to be not at all
convenient.

When broken down by campus, students located on the Doon and Cambridge campuses
found food offerings to be the most convenient - with only 4.91% stating offerings were not
at all convenient on Doon, and 7.11% of those on Cambridge. The Guelph campus
experienced the highest level of inconvenience, with 22% of those surveyed stating food

service offerings were not at all convenient.
50%
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o
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Figure 105 -Student Opinion of Food Service Convenience by Campus
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Q114: How affordable do you feel food services at your campus are?

Very Unaffordable 8.68% (179) | have not attended
campus to be able to

comment. 9.31% (192)
Very Affordable 9.45% (195)

Somewhat Unaffordable ~—

18.42% (380)
Neither Affordable N / \ Somewhat Affordable 33.79%
either Affordable Nor 697
Unaffordable 20.36% (©97)
(420)

Figure 106 - Student Opinion on Food Service Affordability

Quick Takeaways: 42% of students surveyed stated that food on campus was very or
somewhat affordable. Only 27% of students explained that food on campus was
unaffordable. While 20% stated, it was neither affordable nor was it unaffordable. Pandemic
food service closures make it difficult to determine the extent to which students have been
impacted by compounding factors influencing the measures of affordability for food
offerings, such as inflation.

When broken down by campus, students located on Waterloo and Doon campuses found
food offerings to be the most affordable - with 16% stating offerings were unaffordable at
Waterloo, and 29% of those at Doon. The Reuter campus experienced the highest level of
students stating that food services were unaffordable at 63%.
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60%
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Figure 107 - Affordability of food services by campus.
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FUTURE FOOD SERVICE OFFERINGS

Q108: How interested would you be in purchasing a student meal plan service if available?

Somewhat interested 26.71%
(551)

Very interested 43.97% (907) ————

Not so interested 14.01% (289)

Not at all interested
15.32% (316)

Figure 108 - % of Students Interested in Purchasing a Meal Plan

Quick Takeaways: Less than 30% of students who were asked indicated they would not be
interested in purchasing a student meal plan. The remaining 70% had interest ranging from
extremely (23%), very (21%), and somewhat interested (27%). Students interested in
purchasing a meal remained stable year-over-year. When comparing by international vs.
domestic students, it becomes clear that international students (85%) are more likely to be
interested than domestic students (52%).

Q109: Which of the following food preferences/restrictions apply to you? (Select all that
apply)
40%
31.29%

30%

12.42%
9.48%

7.97% 7.92%
10% : ¢ 7.48% 6.25% 5.60%
0% U 217% 2.ga0
: "= 9 455 9100

Vegeta Halal Plant- Vegan Sugar Dairy Gluten Flexit Pescat Other Nut Kosher
rian Based Free Free Free  arian arfan (pleas Free

spe...

Figure 109 - Food preferences/restrictions.

Quick Takeaways: Of those who indicated they have a food preference/restriction, the most
common food preference/restrictions are vegetarian (31%), halal (12%), and plant-based
(9.48%).
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Q115: How likely are you to use online ordering to pick up your food on campus if it was
available?

40%
32.33%
30% 24.77%
19.63%
0% 13.43%
9.84%
10%
0%
Veary likely Likely Neither Unlikely Very unlikely
likely nor
unlikely

Figure 110 - Likelihood of use of online ordering for on-campus food services.

Quick Takeaways: Most students surveyed expressed a desire to use online ordering for food
pick up on campus, with 57% of students stating they would likely use an online ordering
system for pick up on-campus food services. Year-over-year, there were 3% fewer students
who expressed interest in online ordering food for pick up than they did in 2021.

Q116: How likely are you to use online ordering from food services on campus for food
delivery if it was available?

40%
30%
23.41%
19.87%
20%
13.23%
10.47%
10%
0%
Very likely Likely Neither Unlikely Very unlikely
likely nor
unlikely

Figure 111 - Likelihood of use of online ordering for food delivery from on-campus food services.

Quick Takeaways: As with online ordering for food pick-up, students surveyed were just as
excited for an online ordering system for food delivery from campus food service options,

with 56% of students stating they would, at minimum, be likely to use such a service, and
23% of students surveyed expressly stating they would not utilize the service.
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Q117: What type of food and beverage items would you like to see on your campus?

mach H%OHEESP og e Venue
| epS\ Latir u e
quality chips student nothing
h I\/1Ccicma|ds§E maybefrUIt ne -lf bll Urritos  desserts
vegetables sure aval able veqggies
Bakery smooth|es flling g leter Burrite Iy shawarma . be.
tims cheese g ‘te a SU bway soup I Zza bowl
booster NOrtons p Cheaper
SOU\EJC/Eah S gmtensoups Iot Sa ﬂdWIC eS
Cultural P lunch W sty ff kind m 4 soft JUIceS
vending | |m ar paStariglés Frebs prices
internationa oca ice
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possible dry African cuisines
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Figure 112 - Most frequently used words to describe what food and beverage items students would like to see on their
campus.

expenswe

Quick Takeaways: Overall, many responses indicated a need to introduce or improve food
and beverage items at all campuses. Consistently, the need for multicultural, healthier, and
vegetarian options was mentioned. A breakdown of common food and beverage items by
campus is provided below:
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Campus
Brantford

Cambridge

Doon

Downtown
Kitchener

Common Responses
Healthy and Nutritious Options
Gluten-Free, Dairy-Free, Halal, and Vegetarian Options
Food Items:

o Fresh Fruits, Smoothies, Soups, Salads, Wraps, Chicken,

Rice, Burgers, Sandwiches, Poutine, Snack Foods
Drinks:
o Coffee & Tea, Soft Drinks & Energy Drinks
More diverse cultural options (Indian, Nigerian, Chinese)
Vending Machines
e Healthy and Nutritious Options
e Gluten-Free, Dairy-Free, Halal, and Vegetarian Options
e Food ltems:
o Fresh Fruits, Baked Goods, Smoothies, Yogurt, Soups,
Salads, Wraps, Chicken, Rice, Burgers, Sandwiches,
Poutine, Shawarma
e Drinks:
o Coffee & Tea (Many Starbucks References), Energy Drinks
e More diverse cultural options (Indian, Asian/Thai, Mexican,
Middle Eastern)
Healthy and Nutritious Options
Gluten-Free, Dairy-Free, Halal, and Vegetarian Options
Food Items:

o Rice-based bowls and dishes, Smoothies, Salad Bar, Soups,
Sandwiches, Baked Goods, Burritos, Sushi, Snack Foods,
Shawarma

Drinks:

o Dairy, Bubble/Milk Tea, Energy Drinks,

More diverse cultural options (Indian, Asian/Thai, African, Greek)
Healthy and Nutritious Options

Gluten-Free, Dairy-Free, Halal, and Vegetarian Options

Food Items:

o Breakfast Items, Baked Goods, Fresh Fruits, Smoothies,
Soups, Salads, Wraps, Chicken, Rice, Burgers, Sandwiches,
Snack Foods, Shawarma

Drinks:

o Coffee & Tea, Soft Drinks, Energy Drinks, & Juices
More diverse cultural options (Indian, Nigerian, Columbian, Chinese)
Vending Machines

109 | PAGE

CONESTOGASTUDENTS.COM 519-748-5131 299 DOON VALLEY DRIVE

OB Ya@CSTUDENTSINC CSI@QCONESTOGAC.ON.CA KITCHENER, ON N2G 4M4



http://www.conestogastudents.com/
mailto:csi@conestogac.on.ca

2022 CSI YEAR-END SURVEY REPORT /// !

Guelph e Healthy and Nutritious Options
e Gluten-Free, Dairy-Free, Halal, and Vegetarian Options
e Food Items:
o Fresh Fruits, Baked Goods, Juices & Smoothies (Sugar-Free
Options), Soups, Salads, Chili, Wraps, Pastas, Pizza, Pitas,
Chicken, Burgers, Sandwiches
e Drinks:
o Coffee & Tea
e More diverse cultural options (Indian)
Waterloo e Healthy and Nutritious Options
e Gluten-Free, Dairy-Free, Halal, and Vegetarian Options
e Food ltems:
o Breakfast Items, Fresh Fruits, Baked Goods, Smoothies,
Yogurt, Soups, Salads, Wraps, Chicken, Rice, Burgers,
Sandwiches, Poutine
e Drinks:
o Coffee & Tea, Juices, Energy Drinks, Bubble/Milk Tea,
Alcohol
e More diverse cultural options (Indian, Mexican, Afro-Caribbean,
Mediterranean, Latin)
e Vending Machines (University Gates)
Reuter e Healthy and Nutritious Options
e Dairy-Free Options
e Food ltems:
o Pizza, Tacos, Wraps, Sushi, Shawarma
e Drinks:
o Coffee, Regular Soft Drinks & Energy Drinks

Table 5- Suggestions for food and beverage item improvements by campus.
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CSI EMPLOYMENT OPPORTUNITIES

As a student association, CSl is for and by students, therefore leveraging student talent
within the organization to support the organization’s development and service provision.
CSI's employment opportunities for students provide professional development and a
source of financial assistance for student membership. This year’s survey responses
indicated an improvement in awareness of CSI's employment opportunities over 2021.

Some key findings to note regarding this section of the survey are:

e 61% of students were familiar with CSI’s part-time employment opportunities; an
increase of 15% from 2021.

e Most students (52%) stated they found CSI job postings and were able to apply
with ease.

e 41% of students expressed neither satisfaction nor dissatisfaction with the
number of employment opportunities available from CSlI, with 46% of students
expressing satisfaction, suggesting students are not concerned and/or are
generally satisfied with CSI’'s employment offerings.

e 50% of students surveyed found CSI's employment opportunities related to their
career path, suggesting that CSI's employment opportunities provide students
with valuable employment experience before graduation.

AWARENESS & EASE OF APPLYING

Q118: CSl offers approximately 200 student employment opportunities. Before reading
this statement, were you aware CSI offers part-time employment opportunities for
students?

No 39.05% (956)

Yes 60.95% (1492)

Figure 113 - Student Awareness of CSI Employment Opportunities

Quick Takeaways: Students are generally aware of the employment opportunities available
to them by CSI, with 61% of them explaining they were familiar with CSI’s part-time
employment opportunities. This was a noteworthy increase from 2021, when only 46% of
those surveyed indicated that they were aware of such opportunities.
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Q119: Is it easy to find and apply for jobs at CSI?

20.31%

31.85%

Are CSljobs o
easy to find? 23.64%

14.39%

92.81%

21.51%

30.65%

Are CSljobs 07.36%
easy to appl...
13.53%
6.95%
0% 10% 20% 30% 40%
@ e Easy B sormewhat ... MNeither Eas... Somewhat ...
Very Difficult

Figure 114 - Student Opinion on Ease of Applying to and Finding CSI Job Opportunities

Quick Takeaways: Students surveyed stated relative ease in finding and applying to CSI
positions from the data above. Only 24% of students surveyed indicated that they
experienced some difficulty when finding CSI jobs to apply for, with the majority of students
(52%) stating they found CSI job postings easily. 52% of students identified that when
applying for CSI part-time employment opportunities, they were able to do so very easily or
somewhat easily. In contrast, 20% of students found the process somewhat or very difficult.

Despite year-over-year awareness about CSI employment opportunities increasing by 14%,
students experienced similar rates of ease and difficulty when searching and applying for
jobs at CSI.
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SATISFACTION WITH AVAILABLE POSITIONS

Q120: How satisfied are you with the type of employment opportunities available from
csI?

Very dissatisfied 2.97% (48)
| do not know what types

of employment opportunities
are available. 156.47%
(250)

Dissatisfied 5.51% (89) —

Very satisfied 15.59% (252)

Neither satisfied nor
dissatisfied 30.63%
(495)

Satisfied 29.83% (482)

Figure 115 - Student Satisfaction with CSI Employment Opportunities

Quick Takeaways: The number of students who indicated that they were dissatisfied with the
type of employment opportunities provided by CSl increased by 4.59% from 2021 to 2022.
While this is concerning, many students (45%) expressed satisfaction with the type of
employment offerings available, which was a 4% decrease from 2021.

Q121: How satisfied are you with the number of employment opportunities available from

csi?
Very satisfied _ 14.54%

Neither 41.09%

satisfied no...
Dissatisfied 10.64%

very
dissatisfied

2.48%

Figure 116 - Student Satisfaction with the Number of Employment Opportunities

Quick Takeaways: A plurality (41%) of students expressed neither satisfaction nor
dissatisfaction with the number of employment opportunities available from CSI, with
45.79% of students expressing satisfaction, suggesting students are not concerned and/or
are generally satisfied with CSI's employment offerings. Student levels of dissatisfaction
doubled year-over-year from 7% of students in 2021 expressing some dissatisfaction vs.
13% of students in 2022.

113 | PAGE
CONESTOGASTUDENTS.COM 519-748-5131 299 DOON VALLEY DRIVE
OB Ya@CSTUDENTSINC CSI@QCONESTOGAC.ON.CA KITCHENER, ON N2G 4M4



http://www.conestogastudents.com/
mailto:csi@conestogac.on.ca

2022 CSI YEAR-END SURVEY REPORT ///

|
‘STUDENTS INC\

Q122: How relevant are CSl’s available employment opportunities to your future career

path?

30%

12.75%

I do not
know if
employment
oppaortun...

30.51%

2413%
19.49%

Very Somewhat Meither

Relevant Relevant Relevant
Mor
rrelevant

4.58%

Somewhat Very
Irrelevant

Irrelevant

Figure 117 - Student Opinion on CSI Employment Opportunity Relevance to Their Career Path

Quick Takeaways: 50% of students surveyed found CSI’'s employment opportunities related
to their career path, suggesting that CSI’'s employment opportunities provide students with
valuable employment experience before graduation. However, students were more aware of
the employment opportunities available in 2022, with only 12% of those surveyed explaining
they were unaware of whether employment opportunities aligned with their career path,
decreasing by 7% compared to 2021 survey results. Despite this, 24% of those surveyed
indicated job opportunities were neither relevant nor irrelevant to their future career path -

increasing from 16% in 2021.

CONESTOGASTUDENTS.COM
GBYQ@CSTUDENTSINC

519-748-5131
CSI@QCONESTOGAC.ON.CA
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ACADEMIC FAIRNESS

Building on research in 2021 on students’ relationship with academic fairness and the
academic appeal process, 2022 demonstrated minimal shifts year over year.

Some key findings to note regarding this section of the survey are:
e Approximately 82% of students surveyed expressed some knowledge of the

procedure, and approximately 87% of students who participated in the procedure
expressed their satisfaction with the outcome.

e Students who were party to an Academic Fairness dispute were largely able to
follow the process, with 87% saying they understood the procedure.

e 17% of students surveyed indicated they had gone through the Academic Fairness
procedure; an increase of 6% over 2021.

PLAGIARISM

Q123: Do you understand what plagiarism is?

No 1.67% (41)

Yes 98.33% (2407)

Figure 118 - Student Knowledge of Plagiarism

Quick Takeaways: 98% of students surveyed explained that they understood what plagiarism
was. However, this question offered no test of a student’s ability to identify plagiarism, nor
did it offer a definition of plagiarism. When comparing data from 2021 to 2022, there was a
slight reduction in the number of students who did not understand plagiarism, decreasing
from 69 people in 2021 (2.20%) to only 41 people in 2022 (1.67%)
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AWARENESS AND PARTICIPATION IN THE APPEAL PROCESS

Q124: Are you aware of the Conestoga College academic appeals process?

No 18.26% (447)

Yes 81.74% (2001)

Figure 119 - Student Knowledge of the Academic Appeals Process

Quick Takeaways: Most students surveyed (82%) indicated that they were aware of the
Conestoga College academic appeals process. When comparing knowledge of the appeal
process against year of study, it appears that awareness changes marginally between years
with no significant difference. Additionally, when comparing domestic student knowledge,
20% of domestic students were not familiar with the academic appeals process, compared
to only 16% of international students being unfamiliar with this process.
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Q125: Have you participated in the academic appeals process to dispute one of the
following?

e adecision to deny evaluations through the portfolio or challenge process
e an academic promotion decision such as discontinuance

¢ afinal grade, including a failed PLAR challenge

¢ an evaluation worth 25% or greater in a course

e asanction assessed under the Student Rights and Responsibilities Policy

e asanction assessed under the Academic Integrity Policy

Yes 16.82% (337)

No 83.18% (1666)

Figure 120 - Student Experiences Filing Academic Appeals

Quick Takeaways: This question was only asked to students familiar with the academic
appeal process. 16% of students surveyed indicated they had previously participated in the
academic appeals process. This was a 6% increase in students self-identifying that they had
participated in this appeal process compared to data from 2021.
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USE OF THE APPEAL PROCESS

Q126: Why did you use the academic appeals process?

Sanction under Student
Rights and Responsibilities
Policy Appeal 11.70%

(40)

Denied Evaluation through
the Portfolio or Challenge
Process 18.13% (62)

—

Sanction under Academic
Integrity Appeal (i.e.
Plagiarism) 13.16%

(45) Academic Promotion
Decision Appeal (i.e.
/ Discontinuance) 17.84%
Specific Assignment (61
or Project Grade Appeal i i
(worth 25... 23.68% Final Grade or Failure
(81 of PLAR Appeal 15.50%
(83)

Figure 121 - Student Reasons for Using the Academic Appeal Process

Quick Takeaways: This question was only asked to students who indicated they participated
in the academic appeal process. Students are entering the academic appeals process for
diverse reasons, with grade appeals as the leading reason.

Q127: Was the academic appeal process easy to follow and understand?

No 12.87% (44)

Yes 87.13% (298)

Figure 122- Student Opinion on Ease of Academic Appeal Process

Quick Takeaways: This question was only asked to students who indicated they participated
in the academic appeal process. 87% of students who participated in the academic appeal
process found it easy to follow and understand, suggesting little difficulties for students who
participated in the process. Year-over-year, students found the appeal process easier to
follow than in 2021, with 3.99% more of those surveyed indicating the appeal process was
easy to follow and understand.
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Q128: Did the academic appeal process lead to a result you were satisfied with?

No 13.16% (45)

Yes 86.84% (297)

Figure 123 - % of Students Satisfied with Academic Appeal Process

Quick Takeaways: This question was only asked to students who indicated they participated
in the academic appeal process. Students were largely satisfied with the resolutions found
through the appeal process, with 87% of those surveyed indicating they had achieved a
satisfactory result in their academic appeal. There was a decrease in the number of
students unsatisfied with the results of their academic appeal, with the number of
unsatisfied students dropping by 3.7%.
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HOUSING

Housing continues to be a need for Conestoga students, as the ongoing housing crisis has
made living accommodations generally unaffordable. Students are both extremely aware of
and are experiencing this affordability crisis firsthand. Continuing to monitor, advocate, and
act to better support students with their housing experience is necessary, as highlighted by
the results of this survey to build on CSI’'s previous housing research.

Some key findings to note regarding this section of the survey are:

e 4.29% of students surveyed do not currently have a stable place to live; a
decrease from 2021 of approximately 1.5%.

e The price of rent is the most important factor for students in seeking
accommodations (71% rated as extremely important), but rent is the primary
factor in their housing experience students are most likely to express
dissatisfaction (32% expressed disappointment).

e Most students live with others (96%), with it being highly uncommon for students
surveyed to have solo accommodations (4%). Students are living with increasing
numbers of roommates, with nearly 45% of students sharing what would
otherwise be private accommodations (room) with others; an increase of 5% over
2021.

e Domestic students are more likely to live with only one other person (38%)
compared to 16% of international students surveyed. Thus, it is more common for
international students to share their dwellings with more people (over 50% of
international students live with 4 or more people).

e 25% of students live with their landlords; consequently, they are unprotected by
the Residential Tenancies Act, threatening many students' already precarious
housing environment; a decrease of approximately 6% from 2021.

e Approximately 45% of students believe they are familiar with their rights and
responsibilities, 35% are somewhat familiar, and 20% lack familiarity. Students’
familiarity with their rights and responsibilities as tenants decreased by 7% from
2021 to 2022. Domestic students have a slightly higher likelihood of not feeling
aware of their rights and responsibilities than international students; this
contrasts with 2021 data when international students were likelier to feel aware
of their rights as tenants. This highlights the need for housing services that
support both domestic and international students.

e The average reported monthly rent reported by Conestoga students was
$781.84. This was an increase of $46.98 (6.4%) from 2021 to 2022.

e The top 3 programs/initiatives that students feel CSI could implement to improve
the student housing experience are building affordable housing (50%), creating a
Conestoga College housing listing website (39%), and establishing an emergency
housing fund (29%).
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HOUSING STATUS/SITUATION

Q134: What is your current housing status?

| prefer not to say 3.35% (82) | own the place that

I live in 4.98% (122)

Other (please specify)
2.41% (59)

| do not have a permanent
or stable place to live
4,29% (105)

I live with family and
do not pay rent 15.20%
(372)

I live with family and

ay rent 11.11% (272
pay 0(272) | rent the place that

I live in 58.66%
(1436)

Figure 124 - Students' Current Living Situation

Quick Takeaways: 70% of Conestoga’s student population is housed in rental units; 59% of
individuals surveyed indicated that they rent the place they live, and 11% of individuals
stated that they live with family but pay rent. 15% of those surveyed indicated that they live
with family members and do not pay rent. 5% own the place they live in, and alarmingly, a
similar number of students do not have a stable place to live (4.29%); a decrease of those
with unstable housing of approximately 1.5% compared to 2021.
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Q135: What best describes your current housing situation?

Other (please specify) Unsheltered - | have
5.61% (8) nowhere to sleep 0.93%
Q)
| do not know/I prefer
not to answer 16.82% \ Emergency Sheltered
(18) - | am accessing an

emergency shelter 0.93%
m

Hidden Homeless - |
am staying with friends
or couch surfing or

stayi... 8.41% (9)
\ Temporarily Accommodated
- | have temporary
and insecure housing
67.29% (72)

Figure 125 - Student with Unstable Housing Current Housing Situation

Quick Takeaways: This question was only asked to those who self-identified as having an
unstable place to live. 67% of students indicated that they have temporary accommodation,
meaning they have temporary and insecure housing. 16% of those surveyed stated that they
didn’t know and/or preferred not to answer; a similar number of individuals (16.76%) stated
the same thing in 2021, suggesting this question may be unclear to students. One individual
stated that they were unsheltered and had nowhere to sleep, and another stated they were
accessing an emergency shelter. While this is alarming, the number of unsheltered or
emergency sheltered students decreased from 2021 - when 3 people had identified as
unsheltered, and 3 people stated they were emergency sheltered.

When comparing domestic and international students’ responses, it is evident that
international students are much more likely to experience living in insecure temporary
accommodations (70%), compared to their domestic counterparts (46%).
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Q136: What best describes the type of housing you are renting?

50%

40% | 44.58%
30%
20.28%

20%

2.64%

7.43% 6.89% 0
10% 4.48% 5.82%
o H =
0%
Shared Private Conestog  Studio/B 1 2 3 4+
Bedroom Bedroom a achelor Bedroom Bedroom Bedroom Bedroom
ina ina College House/Ap HousefAp HousefAp House/Ap
House... House... Stude.. artme... artme... artme... artme...

Figure 126- Student Rental Accommodations

Quick Takeaways: This question was only asked to those who identified they rent their
housing. The most common accommodation among our students who rent is a shared
bedroom (44%), followed by a private bedroom (20%). Comparing this data to 2021, the
number of students sharing bedrooms increased by 6%, and all other types of rentals
decreased. Additionally, when the responses are further broken down between domestic
and international students, there is a significant difference in the accommodation types
used by each demographic. International students are much more likely to share a bedroom
and less likely to rent in residence or a 1 bedroom or larger dwelling. Domestic students are
more likely to rent a private bedroom, a 1 bedroom or larger dwelling and stay in residence.

Q138: Does your landlord live in the place you rent?

Yes 24.83% (371)

No 75.17% (1123)

Figure 127 - % of Students Living with Landlords

Quick Takeaways: 24% of students surveyed indicated that they live with their landlord,
limiting their rights as tenants as the Residential Tenancies Act does not apply to these
types of rental arrangements. Those living with their landlord (sharing a bathroom or kitchen
with the owner or owner’s family) can face eviction without notice unless they have an oral
or written contract, which can only be enforced by Small Claims Court, leaving many of these
students disadvantaged. Compared to 2021, this is a decrease of about 6.5%.
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Q140: How many people do you share the house/apartment/dwelling with?

30%
22,29%
0% 15.80%
13.72% 13.86%
10.17%
10% 6.76% o
4.02% 4,49% 3.55% 5.42%
. IR T
| live 1 2 3 4 5 6 7 a3 9 or
alone other other other other other other other other more

person persons pPersons persons persons persons persons persons other
persons

Figure 128 - Students' Number of Roommates

Quick Takeaways: Most students live with others (96%), with it being highly uncommon for
students surveyed to have solo accommodations (4%). Nearly double the number of
domestic students (6%) live alone, compared to only 3% of international students.
Additionally, domestic students were more likely to live with only one other person (38%) in
contrast to 16% of international students surveyed. Thus, it is more common for
international students to share their dwellings with more people.
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TENANT RIGHTS & RESPONSIBILITIES

Q137: How familiar are you with your rights and responsibilities as a tenant (renter)?

40%
27.54% 35.47%
30% :
17.47%
20% .
13.01%
10% 6.51%
0%
Extremely Very familiar Somewhat Mot so Mot at all
familiar familiar familiar familiar

Figure 129 - Students' Familiarity with Rights & Responsibilities as a Renter

Quick Takeaways: Approximately 45% of students believe they are familiar with their rights
and responsibilities, 35% somewhat familiar, and 20% lack familiarity. Students’ familiarity
with their rights and responsibilities as a tenant decreased by 7% from 2021 to 2022.
Therefore, students express a general level of familiarity, but it’s impossible to say if this
confidence is deserved without any ability to test this knowledge.

Domestic students have a slightly higher likelihood of not feeling aware of their rights and
responsibilities than international students; this contrasts with 2021 data when
international students were more likely not to feel aware of their rights as a tenant.

Domestic

International
Student

0% ¥ 20 30 40% 50 60% 70 80% 0% 00%
. Extremely f.. . Very familiar Somewhat .. Mot so fami...
Mot at all fa...

Figure 130 - Comparison of tenant rights familiarity by domestic and international students.
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HOUSING PREFERENCES AND AFFORDABILITY

Q139: How much is the monthly rent you are paying in Canadian Dollars?

Quick Takeaways: The average reported monthly rent reported by Conestoga students was
$781.84. This was an increase of $46.98 (6.4%) from 2021 to 2022.

However, there was difficulty in breaking down these numbers by accommodation type
(single-bedroom, shared room etc.) due to language barriers and encountered difficulties
amongst our student population in understanding the question. Changes were made to
clarify the language used for the appropriate selection of dwelling type after encountering
this issue in 2021, but it was unsuccessful. Additional work is required to evaluate and
change phrasing to be as clear as possible to allow for rental price analysis by
accommodation type.
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Q141: How important are the following aspects when choosing where you would like to
live?

¥ EXTREMELY _  VERY » MODERATELY _  SLIGHTLY _ NOTATALL _ TOTAL~ WEIGHTED _
IMPORTANT IMPORTANT IMPORTANT IMPORTANT IMPORTANT AVERAGE

The Price of Rent 71.08% 19.47% 6.95% 1.29% 1.20%
The Quality of the 53.57% 31.86% 1.a0% 2.45% 1.02%
HousefApartment/Dwelling 1,202 715 245 55 23 2,244 434
(Cleanliness, safety,
Aesthetic, etc.)
Proximity to Amenities 44.12% 35.83% 15.69% 3.21% 1.16%
(Grocery Stores, Malls, 920 204 352 72 26 2,244 412
Medical Services,
Restaurants, etc.)
The Quality of the 44.12% 33.07% 16.93% 3.97% 1.92%
MNeighbourhood (Safety, 920 742 380 k=] 3 2,244 414
Community Belonging,
etc.)
Proximity to Workplace 39.20% 36.10% 17.83% 3.61% 2.67%

893 810 400 81 5] 2,244 4.07
Proximity to Campus 41.04% 33.69% 17.91% 4,23% 3.12%
The Number of People You 39.62% 34.31% 18.72% 5.04% 2.32%
Share the 889 770 420 13 52 2,244 4.04
HousefApartment/Dwelling
With
Proximity to Bus 43.35% 22.64% 12.48% 6.73% 9.80%
Stop/Transit 1,085 508 280 15 220 2,244 3.3
The Size of the 27.23% 33.69% 29.68% 7.04% 2.36%
HousefApartment/Dwelling &Nn 756 666 Lot 53 2044 376
Access to Parking 30.30% 25.18% 20.00% 9.85% 14.57%

G680 565 451 2N 3327 2,244 347
Proximity to Friends 20.28% 26.78% 33.91% 11.05% 7.98%

455 &0 76 248 179 2,244 240
Proximity to Family 23.62% 26.52% 24.78% 11.01% 14.08%
Proximity to Bicycle 15.51% 16.13% 24.78% 17.02% 26.56%
Metwork 348 362 5BG 382 598 2,244 277

Figure 131 - Important Aspects to Students When Choosing Housing

Quick Takeaways: Similar to last year, the price of rent was the most important aspect when
choosing where students would like to live, with 90% of those surveyed rating it as extremely
or very important. Following rent cost, the second most important aspect influencing housing
was the quality of housing, with 85% of those surveyed indicating it was extremely or very
important. 79% of students surveyed stated that proximity to amenities (Grocery Stores,
Malls, Medical Services, Restaurants, etc.) was important in their housing search. 77%
stated that the quality of the neighbourhood (Safety, Community Belonging, etc.) was an
extremely or very important aspect when looking for housing. 73% of those surveyed stated
that the number of people sharing the accommodation was an important aspect when
looking for housing.
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Q142: How satisfied are you with the following aspects when thinking about where you

currently rent?

The Quality of the
MNeighbourhood (Safety,
Community Belonging,
etc.)

Proximity to Bus
Stop/Transit

Proximity to Amenities
(Grocery Stores, Malls,
Medical Services,
Restaurants, etc.)

The Quality of the
HousefApartment/Dwelling
(Cleanliness, Safety,
Aesthetic, ete.)

The Size of the
HousefApartment/Dwelling
The Number of Peaple You
Share the
HousefApartment/Dwelling
With

Access to Parking
Proximity to Campus
Proximity to Friends
Proximity to Workplace
Proximity to Family
Proximity to Bicycle

Network

The Price of Rent

-

VERY . MODERATELY _
SATISFIED  SATISFIED
42.19% 31.82%
43.88% 29.22%
775 516
37.60% 35.84%
36.64% 34.88%
847 616
35.16% 35.96°

38.62% 29.61%
23.20% 26.95%
30.92%
25.93% 32.16%
27.75% 29.28%
25.08% 23.10%
;._:-E _:)5
19.54% 22.93%
19.65% 24.75%

Figure 132 - Ranking Factors that Impact Housing Satisfaction
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Quick Takeaways: While rent is the most important factor to Conestoga students surveyed, it
is the least satisfactory factor of students’ housing experience (32% expressing
dissatisfaction). 16% of students surveyed stated that they were dissatisfied with the
proximity to campus from their rental unit. 12% of participants stated that the number of
people sharing a dwelling impacts their satisfaction with their current living situation and
that they were currently dissatisfied with this aspect of their living situation. Plainly put,
students prioritize rent and are disappointed in the price they pay for accommodations.

CONESTOGASTUDENTS.COM

GBYQ@CSTUDENTSINC

519-748-5131
CSI@QCONESTOGAC.ON.CA
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Q143: How do you feel your housing experience contributes to your academic experience?

each
focused dont ninutes

o 10 learn essentia
. dir ectl thlgnensllt%atldh. |' d\we ful .2csess essential
assignments jgives gdcm allows Dea‘ce Ul students doing week
back “\well ne stay don't Alot

¥2y being health env ron ment  “eerye
classes
e (M eally focus (fikes =, STU dy
needs sometimesit's academ|c life evervay ’

Spenttaﬁkes farﬁgied?-memme o quality
m etter
feeling mak?raﬁect etc area h O e sleep needl »alone afford
travelling academics onlme |( one VIN
hour
i role g0
Sulczgggglmg re nt per%‘gga\ance
Amount |Otﬂnd O O d difﬂcu%orw person
u room
support mental ° : C t b Class myself
makes shavin NS og work
L workin
>3V High impacts thing g ta esamed gg\lr;%” _—.:.-_—r.-gl nt
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CaUse done roommates
especially” sharing f\c(w friends

Figure 133 - Most frequently used words to describe how housing affects students' academic experience.

Quick Takeaways: Through the feedback received on how a student's housing experience
contributes to their academic experiences, common responses and themes were:
e Safe and stable housing contributes to academic success and well-being:

o “Itis most crucial that after finishing school and work, the distance,
environment and company you thrives every day at your house will create
significant impact on your mental health, focus, confidence. Thus | feel its
really very important to have a "Home" than just a "House" for the positive
surrounding you gonna make for your personal growth and academic
experience as well.”

o “Housing plays a vital role in the academic experience as it directly impacts
your emotional and mental well-being.”

o “College is very fast pace learning and can be quite stressful for some. If
you cannot find peace in your home it will affect you mentally and
emotionally.”

e Causes additional financial pressures that causes additional stress, increased
reliance on employment and debt:

o “l am paying a lot of rent, and that cause a big pain. i have to work a lot to
be able to pay the rent. and that affect my studying a lot”

o “l live in a quite building and a safe neighborhood so it is easy to study
from home. My rent is a good price in today's market so not a significant
stress but my income is still low so sometimes financial stress added to the
stresses of being a student can make it difficult to focus and can
negatively impact my mental health”

o “The price of rent is crazy. So many students live in huge groups, it's messy
and loud and hard to navigate communication in a positive way. The
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amount of rent with all the additional debt of college, topped with extras
we have to buy not included in tuition on top of that... my studying suffers
from having no time because | have to work.”
e Housing prices can be restrictive resulting in longer commutes and undesirable
living conditions:

o “l'live about 30 minutes away from campus and it has been difficult getting
to and from campus. I'm usually very tired and drained by the end of the
day and it can impact my driving. Unfortunately | do not have the money to
move out.”

o “Its affects my study because i have to share room with 3 people.”

o “l have to commute every day over an hour to campus, back and forth. It's
exhausting because | couldn’t find sufficient housing within the Doon area.
Because of this drive I'm tired much more often, | don’t have much time
between morning and classes. | do it but it’s very tiring”

Q144: Pick the top 3 housing programs and/or initiatives that you believe CSI could
implement to help improve the student housing experience.

ANSWER CHOICES ¥  RESPONSES ™
w Build affordable student housing 50% 1,12
= Create a Conestoga College housing listing website (similar to Kijiji or Facebook Marketplace, but for Conestoga 38% 866

students only)

= Establish an emergency housing fund to help students behind on rent, facing eviction, and other housing-related 28% 547
issues
= Establish a roommate matching service to help new and existing students find roommates 23% 517
= Megotiate discounted tenant insurance for students 22% 489
w Organize housing fairs for landlords to advertise available rentals to students 21% 477
= Openaproperty management company to oversee rental properties for students 19% 418
~ Provide lease and rental agreement raview services 19% 418
w» Advocate forfcreate a Conestoga Housing Office to support international and domestic students with their housing 17% 387

search and housing related questions

= Establish a housing/landlord verification program 15% 230
= Provide educational resources, checklists, templates, and workshops on commeon housing-related topics 14% 320
w Create a peer-to-peer online message board for housing questions 13% 283
» Provide housing mediation services for students and their landlords to settle disputes 1% 245
=  Train students in the community about housing to create off-campus peer-to-peer advisors 10% 224

Figure 134 - Housing programs and/or initiatives students feel would be most helpful to improve the student housing
experience.

Quick Takeaways: The top 3 programs/initiatives that students feel CSI could implement to
improve the student housing experience are building affordable housing (50%), creating a
Conestoga College housing listing website (39%), and establishing an emergency housing
fund (29%).
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TRANSPORTATION

Transportation is a fundamental component of the day-to-day student experience for
academic and day-to-day necessities. Transportation trends year-over-year have remained
relatively similar, demonstrating the importance of public transportation for our students
and interest in alternative transportation methods.

Some key findings to note regarding this section of the survey are:

Public transportation was overwhelmingly the most used method of
transportation by Conestoga students (56%). Personal vehicle usage followed as
the second most popular method of transportation, being used by 34% of those
surveyed. Compared to 2021, public transportation and personal vehicle usage
have increased by approximately 1%. When compared by campus, public
transportation is the most used method of transportation at every campus,
except Cambridge and Reuter.

Most students (61%) do not have access to a personal vehicle.

Most Conestoga students surveyed favour a UPass for their campus (79%); this
majority represents a larger portion of the membership than those who use
transit are in favour of a UPass, an increase of 3% from 2021 to 2022. Compared
by campus, all major campuses are in favour with the least support from
Cambridge and Reuter campuses which have the highest use of personal
vehicles as their main transportation method.

78% of students surveyed indicated that access to UPass would increase their
likelihood of using public transit.

Downtown Kitchener (51%), Waterloo (48%), and Guelph (46%) students are
most likely to use a bike share program if available. Students from Reuter (61%)
and Cambridge (46%) campuses were the least likely to use a bike share
program.
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PERSONAL TRANSPORTATION USE

Q145: What is your most commonly used method of transportation?
Walk 4.58% (112)

Bicycle 0.49% (12)

Other (please specify)

0.33% (8) Personal Vehicle 33.58% (822)
Carpool 2.74% (67)
Public Transit (Bus, / Taxi 0.33% (8)

LRT, etc.) 56.41%

(1381) Rideshare (Uber, Lyft,

or other similar
service) 1.55% (38)

Figure 135 - Student Methods of Transportation

Quick Takeaways: Public transportation was overwhelmingly the most used method of
transportation by Conestoga students (56%). Personal vehicle usage followed as the second
most popular method of transportation, being used by 34% of those surveyed. Active
transportation methods such as walking and biking were only used by 5% of those surveyed,
with walking being far more common than biking. Carpooling was used as a method of
transportation by 2.74% of those surveyed, followed by ridesharing services (i.e., Uber) at
1.55% of those surveyed identified as being their main method of transportation. Compared
to 2021, public transportation and personal vehicle usage have increased by approximately
1%.

When compared by campus, public transportation is the most used method of transportation at
every campus, except Cambridge and Reuter.
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Figure 136 - Comparison of the main mode of transportation by campus.

Q146: Do you own or have access to a personal vehicle?

0Q3: Brantford 53.58% 76409,
Q3: o -
Cambridge 53.75% 46.25%
Q3: Doon 40.68% 59.32%
Q3:
Downtown 17.28% 82,72%
Kitchener
(luding. 29.76% 70:24%
Q3: Waterloo
(Including... 30.21% 69.79%
(Compriaaee! 8056% 107447,
0% 10% 20% 30% 40% 50% G0% 70% 80% 90% 100%
[ RES B o

Figure 137 - Student Access to Personal Vehicle by Campus

Quick Takeaways: Most students (61%) do not have access to a personal vehicle across all
campuses except for students at Cambridge and Reuter campuses, where personal access
to vehicles is 54% and 81%, respectively. Apart from the Cambridge campuses, students rely
on public transportation to travel to campus.
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FUTURE TRANSPORTATION OFFERINGS

Q147: Would you like CSI to negotiate a discounted universal transit pass for your campus?
The universal transit pass would provide unlimited access to public transportation for an
additional fee to be included in tuition that is cheaper than paying for a semesterly transit
pass.

No 21.21% (482)

Yes 78.79% (1791)

Figure 138 - Student Interest in Universal Transit Pass

Quick Takeaways: This question was not asked to Brantford students as they have a UPass
or online students who would not be deemed eligible. A majority of Conestoga students
surveyed favour a UPass for their campus (79%); this majority represents a larger portion of
the membership than those who use transit are in favour of a UPass. This number of
students who would like a UPass increased by 3% from 2021 to 2022. This indicates a
preference for transit when it can be made more accessible financially, even among
students who are using alternative transportation methods.

When compared by campus, all major campuses are in favour with the least support from
Cambridge and Reuter campuses, which use personal vehicles most as their main
transportation method. Although they have the lowest support for a UPass, approximately
69% favour a UPass on the Cambridge campus and only 58% of those surveyed on the
Reuter campus favour a UPass.
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Figure 139 - Student Interest in a Universal Transit Pass by Campus

Q1438: If a universal discounted transit pass was included in your tuition as a mandatory
fee, would you be more likely to use transit?

Not at all More Likely
21.51% (489)

Much More Likely 42.01% (955)

Somewhat More Likely —

12.93% (294)

More Likely 23.54% (535)

Figure 140 - Student Opinion on Universal Transit Pass

Quick Takeaways: This question was not asked to Brantford students as they have a UPass
or online students who would not be deemed eligible. Only 22% of students surveyed
indicated that access to a Universal Transit Pass (UPass) would not impact their likelihood of
using public transit. This number remained stable from 2021 to 2022, despite the increased

number of Reuter campus students who use personal vehicles as their most common mode
of transportation.
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Q149: How likely are you to use a bike share program if one was available on or near your
campus?

50% 51.3% ‘
- 44.3% 45.5% 46.4% 48.4% 611%
50% 40.9%
0L ag
205 35.8% 35.7% 331%
27.7%
30% , 20.9% 22.2%
19.8% 19.1% =2 a, 18.5%
- 15.0% 17.9% o
20%
0%
Q3 Q3: Q3: Doaon Q3 Q3 Q3: Q3
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Kitchener (Including (Including  (Cambridge
Riversi... Univers...  Skilled...
. Neither like... - Likely Unlikely

Figure 141 - Student Opinion on Bike Share Programs on or Near Campus

Quick Takeaways: This question was not asked to online students as they would not be
deemed on-campus likely to access the program if implemented. Downtown Kitchener
(51%), Waterloo (48%), and Guelph (46%) students are most likely to use a bike share
program if available. Students from Reuter (61%) and Cambridge (46%) campuses were the
least likely to use a bike share program. Similar results were observed in 2021 on the
Cambridge campus as students were identified to be the least likely to use a bike share
program. This may be attributed to their remote geographic locations and high personal
vehicle usage on these campuses.

TRANSPARENCY & ACCOUNTABILITY

As a membership-driven organization, transparency and accountability are paramount to
ensure students know how the organization operates, their ability to contribute, and how
their fees are used. This year’s results either showed a positive trend or had negligible
changes over 2021.

Some key findings to note regarding this section of the survey are:

e Most students (85%) are aware that CSl is their official student association; an
increase of 4% from 2021. However, it remains lower than in 2020 (94%).

e Awareness of the CSI Association fee is 81%; an increase of 5% from 2021.

e Many students identified they have an average or above-average understanding of
what each CSl’s fee provides. Students were the least familiar with CSI’s Advocacy
Fee and CSl’s Legal Protection Plan (31%).

e Most students felt they did receive personal value from their CSI fee (64%), and
an even greater number identified that CSI's fees generally provide value to the
student experience, with 85% stating they find value generally from CSI on their
student experience. This suggests that, as an organization, we positively impact
our students, whether they personally need or require our services. Compared to
2021, this is an increase of 2% for both metrics.
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e Students generally feel all CSI's support services and programs are important (all
services and programs receiving scores above are very close to a 4.0 weighted
average out of 5.0), with health and wellness, support services, and employment
opportunities ranking slightly higher than other programs. Compared to 2021, all
support services and programs received a slight decline in their weighted average
rating, except for events which slightly increased.

o 79% of students surveyed agreed that CSl allows them to openly share feedback
about their student experience, with only 3.35% disagreeing.

e Ranking issues of importance, there is a slight preference in the number of
students who found the issues of Quality of Education and Cost of Tuition to be
very important, above other issues. Compared to 2021, differences in ratings are
negligible, except that Housing has moved up one rank from 2021 to 2022.

o 68% of students surveyed stated they agreed that CSI’s Board of Directors is
transparent and accountable to Conestoga College students. This was a slight
decrease of 2% compared to data from 2021.

e 71% of students agree the Technology Fee provides enhanced technology
support; an increase of about 20% over 2021.

e Most students (73%) felt supported by Conestoga College and their instructors
while remote learning. However, 26% of those surveyed did not feel supported by
instructors while engaging in online learning; an increase of 9% from 2021.

AWARENESS
Q150: Are you aware Conestoga Students Inc. (CSl) is your official student association?

Q3: Brantford 85.85% 14.15%

Q3:
Cambridge

Q3: Doon

Q3
Downtown
Kitchener

Q3: Guelph

(Including...

Q3: Waterloo
(Including...

Q3: Reuter
(Cambridge...

Yes . Mo

Figure 142 - Student Awareness of CSl as Official Student Association

Quick Takeaways: Generally, most students (85%) are aware that CSl is their official student
association. This increased year over year from 2021 (81%); however, was still lower than
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students' awareness of CSI as their student association in 2020 (94%). When broken down
by campus, it is evident that students on the Reuter campus are least likely to be aware of
CSl as their official student association; this may be due to the recent opening of this
campus, and a lack of on-campus exposure to CSIl. Keeping this in mind, it's important to
note students' year of study did not have an impact on their awareness of CSI.

Q1i51: Are you aware that you pay a mandatory CSI Association fee as part of your tuition?

No 18.42% (451)

Yes 81.58% (1997)

Figure 143 - % of Students who are Aware of CSl's Mandatory Association Fee

Quick Takeaways: While awareness of the CSI Association fee is still strong at 81%, this is a
5% increase from 2021. Additionally, year of study had almost no impact on students’
awareness of CSl’s Association fee. However, students on the Reuter campus were the least
likely to be aware of this fee, with a majority of them (58%) unaware of the mandatory CSI
Association Fee. As previously mentioned, Reuter is a newly opened campus which may
explain this difference. However, future awareness may need to be conducted to ensure
students at the Reuter campus have knowledge about CSl, its fees, role, and designation.
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Q3: Brantford 78.30% 21.70%

Q3:
Cambridge

||

81.82% 8.18%

Q3: Doon B3.73% 16.27%
Q3:
Downtown 83.77% 16.23%
Kitchener
e 85.71% 14129%
3: Waterl
it 81.25% 18.75%
ot H167% 55.33%
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Figure 144 - % of Students who are Aware of CSl's Mandatory Association Fee Broken Down by Campus

Q154: How well do you understand what the following CSI fees provide?
CSl

Association 36.44% 236.93% 26.63%
Fee
CSl Events
Fas 9
and Campus 2520 olon 19:90%
Life
CSl Student 37490 41,429 21.16%
Clubs and...
Csl Ad‘JOC'S:l:: 36.64% 30.27% 33.09%
Csl Legal (331502 B
Protection P... e i S
Conestoga 33.05% 44,08% 21.98%

Internationa...

0% 10% 20% 30% 40% 50% 60% 70% 20% 90% 100%

. Average Un.. . Above Aver. . Below Aver..
Figure 145 - Students' Level of Understanding Regarding CSI Fees

Quick Takeaways: Many students identified they have an average or above-average
understanding of what CSI’s fees provide. Students were the least familiar with CSI’s
Advocacy Fee (33% stating they had a below-average understanding), followed by CSI’'s
Legal Protection Plan (31%).
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VALUE

Qa52: Do you feel CSI provides value to the Conestoga College student experience?
No 15.16% (371)

Yes 84.84% (2077)

Figure 146 - Student Sentiments on General Value of CSl to Conestoga Students

Quick Takeaways: Most students (85%) felt that CSI provided value to the Conestoga College
student experience.

Q153: Do you feel you personally receive the value you expect from CSI for the CSl fees you
pay?

No 36.15% (885)

Yes 63.85% (1563)

Figure 147 - Student Sentiments on Personal Value Received from CSI.

Quick Takeaways: The contrast between the general student sentiments around CSI fee
value and their own personal experience of that value highlights the importance of not only
asking students to reflect on their own subjective and individualized needs, but to consider
the importance and value of CSI’s services for their peers. While most students did receive
personal value from their CSI fee (64%), an even greater number identified that CSI’s fees
generally provide value to the student experience, with 85% stating affirmatively they find
value generally from CSl in their student experience. This suggests that, as an organization,
we positively impact our students, whether they personally need or require our services.
Compared to 2021, this is an increase of 2% for both questions.
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STUDENT PERCEPTIONS & PREFERENCES
Q155: Rate the importance of the following CSI Support Services and Programs.

Health & Legal

Services (CS... 4.38

Z51 Employment
Opportunities

Support

Services (CS...

4.29

Leadership and

Career... 18

IS s |

Advocacy
(Representat...

s _ o

4] 1 2 3 4 5

Figure 148 - CSI Support Services & Programs Ranked by Student Opinion of Importance on a scale of 1-5.
Quick Takeaways: Students generally feel all CSI’s support services and programs are
important (all services and programs receiving scores above are very close to a 4.0 weighted
average), with health and wellness, support services, and employment opportunities ranking
slightly higher than other programs. Compared to 2021, all support services and programs
received a slight decline in their weighted average rating, except for events which slightly
increased.

15

Q156: Do you agree CSl provides you with the ability to openly share feedback about your
student experience?
Strongly disagree 1.14% (28) \
Disagree 2.21% (54) —

Neither agree nor disagree p

17.24% (422)
Strongly agree 38.15% (934)

Agree 41.26% (1010)

Figure 149- Student Opinion on Opportunities for Feedback
Quick Takeaways: 79% of students surveyed agreed that CSI allows them to openly share
feedback about their student experience, with only 3.35% disagreeing. The number of
students who felt they could share feedback with CSI increased slightly year over year.
However, there’s always more work to be done to reach all of our students, to make the 3%
of students who still feel as though they cannot share their feedback more comfortable
doing so.
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Q157: How important are the following issues to you?

Quality of
Education
Cost of
Tuition &...
Mental Health 4.53
Equity,
Diversity, &... 447
Student
Employment 4.46
Student
SLICIP"CIrt... _ s
Transportation 4.41
0 1 2 3 4 ]

Figure 150 - Student Experience Issues Ranked by Student Opinion of Importance

Quick Takeaways: No one issue stands out as overwhelmingly or immediately more
important to Conestoga students compared to each other, as weighted averages above 4.0
suggest a high level of importance for all categories. However, a slight preference in the
number of students who found the issues of Quality of Education and Cost of Tuition to be
very important, above other issues, suggesting students are marginally more concerned with
the immediate factors related to their educational experience. Nonetheless, all the issues
listed are important to students. Compared to 2021, differences in ratings are negligible,
except that Housing has moved up one rank from 2021 to 2022.
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Q158: Do you agree the CSI Board of Directors is transparent and accountable to the
students of Conestoga College?

Strongly disagree 1.51% (37) \
Disagree 2.00% (49) — 1\

Strongly agree 28.27% (692)

Neither agree nor disagree ™
28.47% (697)

Agree 39.75% (973)

Figure 151 - Student Opinion on CSI BOD Transparency & Accountability

Quick Takeaways: 68% of students surveyed agreed that CSI's Board of Directors is
transparent and accountable to Conestoga College students. This was a slight decrease of
2% compared to data from 2021. However, the number of students who disagreed with this
statement remained stable year over year at 3%. This suggests an overall level of
satisfaction amongst our students, who feel CSl is accountable, open and responsive to
their needs.
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REMOTE LEARNING

Q161: Each semester you are charged a compulsory ancillary fee of $125.00 for the
technology fee. This fee provides enhanced academic support through up-to-date
computer equipment, software and services. Do you agree you were provided enhanced
academic support through up-to-date computer equipment, software and services during
your online learning experience?

strenely seres _ arost

Agree 50,00%

Neither agree 13.16%

nor disagree

Disagree 10.53%
Strongly 5.96%
disagree :
0% 10% 20% 30% 40% 50%

Figure 152 - Student Technology Fee Value

Quick Takeaways: Only 15% of students surveyed do not agree that the Technology Fee
provided enhanced academic support during their online learning experience, while 71%
agreed. The number of students who agreed this fee supported their online learning
experience increased dramatically, by close to 20%, and those who disagreed decreased by
about 11%.

Q162: Do you feel supported by Conestoga College and your instructors when you are
remote learning?

No 26.32% (10)

Yes 73.68% (28)

Figure 153 - % of Student Who Feel Supported by Conestoga College Instructors while Remote Learning

Quick Takeaways: Most students felt supported by Conestoga College and their instructors
while remote learning (73%). However, 26% of those surveyed did not feel supported by
instructors while engaging in online learning. Notably, the number of students who did not
feel supported increased by 9% from 2021.
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TRUTH & RECONCILIATION

Conestoga College's actions towards Truth & Reconciliation have continued to go unnoticed
by Conestoga’s student population, as 89% of students surveyed could not name any
programs by the College in support of Indigenous communities, facilities, students, etc., an
increase of 9% over 2021. Nonetheless, those aware of college programming were
moderately satisfied, with 70% of the general student population ranking a measure of
satisfaction, and 66% of the aware Indigenous population also ranking general satisfaction;
this saw no improvement over 2021.

Q159: Are you aware of any Conestoga College programs in support of Indigenous
communities, peoples, faculty, and students? If yes, please list them.
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Figure 154 - Most frequently used words to list any program in support of the Indigenous community.

Quick Takeaways: Most students were unaware of any programs supporting Conestoga’s
Indigenous community. From 1211 responses, 1072 (89%) stated they were unaware of any
supports. This is an increase in the number of students unaware compared to 2021 by
approximately 9%. Through the statements on programs students were aware of for
Indigenous students, staff etc., some common statements were:

e No: The overwhelming majority of responses had students state they were
unaware of any programming.
National Indigenous People’s Day

e Indigenous Music Fest
e CSl's Indigenous Circle
e Indigenous Garden
e There were specific statements from students that had knowledge of much of Be-
Dah-Bin Gamik’s programming. However, these were only a few students.
145 | PAGE
CONESTOGASTUDENTS.COM 519-748-5131 299 DOON VALLEY DRIVE

OB Ya@CSTUDENTSINC CSI@QCONESTOGAC.ON.CA KITCHENER, ON N2G 4M4



http://www.conestogastudents.com/
mailto:csi@conestogac.on.ca

2022 CSI YEAR-END SURVEY REPORT /// !

Q160: How satisfied are you with Conestoga College's efforts to reconcile with and
empower Indigenous communities, peoples, faculty, and students?

3.5%

average rating

| | |

¥ VERY -~ DISSATISFIED ™ NEITHER SATISFIED _  SATISFIED ™ VERY -« TOTAL™ WEIGHTED
DISSATISFIED NOR DISSATISFIED SATISFIED AVERAGE
- " 4.04% 3.51% 44.85% 31.90% 15.69%
99 86 1,098 781 384 2448 3.52

Figure 155 - Student Satisfaction with Conestoga Efforts towards Truth & Reconciliation

Quick Takeaways: Students, as a whole, provided an average rating of 3.5 regarding their
satisfaction with Conestoga College’s efforts to reconcile with and empower Indigenous
communities, people, faculty, and students. This is the same compared to 2021.

3.3%

average rating

|k k|

¥ VERY -~ DISSATISFIED ™ NEITHER SATISFIED _  SATISFIED~ VERY -~ TOTAL™ WEIGHTED
DISSATISFIED NOR DISSATISFIED SATISFIED AVERAGE
- " 7.89% 5.26% A4.74% 34.N% 7.89%
3 2 17 13 3 38 3.29

Figure 156 - Indigenous Student Satisfaction with Conestoga Efforts Towards Truth & Reconciliation

Students who self-identified as Indigenous gave an average of 3.3 to Conestoga College’s
efforts to reconcile with and empower Indigenous communities, people, faculty, and
students. This is the same compared to 2021.
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OTHER FEEDBACK

Q163: Do you have any additional feedback you would like to share with CSI?
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Figure 157 - Most frequently used words to provide additional feedback.

Most students had no additional feedback to provide, but there were some common
themes/suggestions from the feedback provided. The common themes/suggestions
included:
e Praise for CSI’'s work and to continue working to improve the student experience
e Reducing the length of the survey
e Improving CSI’s follow-up communication for student inquiries and employment
applications
e Improving general awareness of CSl services and events
e Provide more assistance regarding financial support and advocating for more
affordable education
e Provide housing assistance
Increase available employment opportunities and help provide assistance finding
employment
Improve intercampus transportation
More events and increased diversity
Mixed opinions on virtual/hybrid learning
Parking costs are expensive
Academic concerns with professors and college policies and not knowing how to
address them
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APPENDICES

APPENDIX A: SURVEY
To view a copy of the 2022 CSI Year-End Survey, double click the image below:

CSI Year-End Survey 2022
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APPENDIX B: DIRECT EMAIL INVITATIONS
Initial Email: November 14, 2022

Hey Condors,

The year is coming to a close, and CSI has a few questions for you:
e What would give you the best college experience possible?
e Was there a CSl event that you really loved this year? One that missed the mark?
e Do you have access to all the services that you need on your campus?

We want your answers to all these questions (and more!) so we can evaluate how we're
doing, what we can do to improve, and how we can better meet the needs of all Conestoga
students. If you have thoughts, we want to hear them!

All students who complete the survey will be entered for the chance to win one of FIFTY-SIX
prizes! Prizes include:

e 1 Grand Prize of Free Tuition (up to $5,000)

e Toronto Raptors Box Suite Experience for you and a friend

e 50 Third Place Prizes of $100 Gift Cards (choice of gift card from
www.giftcards.ca)

CSI’s Year-End Survey is open from Monday, November 14 - Monday, December 5 and will
be faster to complete than your homework! Help CSI give students the best experience
possible!

Ready to give us your feedback for a chance to win big? All you need to do is CLICK HERE to
get started!

Thanks,
Sana Banu

Psst. If the link above didn’t work, here’s the web address:
https://www.surveymonkey.ca/r/CSIYearEnd2022
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Psst. Mention: November 28, 2022
Subject Line: Get the Holiday Spirit Going with CSI!

'OWN

YOUR STUDENT
EXPERIENGE .. [

Hey Condors,

The holiday season is just around the corner - keep reading to learn more about what we
have in store to add some cheer to the last few weeks of your semester!

Regular Programming - November 28t to December 2nd

Looking for a study break as you gear up for exams? This week, we have events to help you
Warm Up to the Holidays with CSI Clubs, laugh and dine with the Funny Food Comedy and
Cocktails Dinner Show, find a moment of calm through Meditation, and boogie down at the
Disco Night semester end party.

Exam and Stress Relief Week - December 5t to 9thth

Cereal, cartoons, and crafts! CSl is visiting campuses throughout the week with All You Can
Eat Cereal! Take a study break and join CSl for a bowl of cereal or two (or three!), kick back
with cartoons and destress as you make bracelets, keychains and more!

Grad Photos
Have you booked your grad photo appointment? Appointments are now available until
Friday, December 9. Book your appointment online today!

Have a great two weeks, Condors!

Thanks,
Sana Banu

Psst. We want to hear from you! Don’t forget to complete CSI’s Year-End Survey by Monday,
December 5. Tell us what you thought about CSI’s services and events during the
2021/2022 school year for your chance to win one of 50+ prizes including Toronto Raptors
Box Suite Experience for you and a friend! Click HERE to complete the survey.
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Reminder Email: December 2, 2022

Subject: Reminder: Complete CSl's Year-End Survey for a Chance to Win 1 of 56 Prizes
b /

Hey Condors,

Last call! Our Year-End Survey closes on Monday, December 5 at 11:59 PM EST. Click HERE
to complete the survey.

To better serve Conestoga students, we need your feedback on CSl's services, events, and
how we've impacted your student experience this year. Was there an event you loved? Do
you have access to all the services you need on your campus? Let us know!

Don’t miss your chance to be entered to win one of 56 awesome prizes, including:
e 1 Grand Prize of Free Tuition (up to $5,000)
e Toronto Raptors Box Suite Experience for you and a friend
e 50 Third Place Prizes of $100 Gift Cards (choice of gift card from
www.giftcards.ca)

We look forward to hearing from you, and good luck!
Thanks,
Sana Banu

Psst. If the link above didn’t work, here’s the web address:
https://www.surveymonkey.ca/r/CSlYearEnd2022
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